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HOT SPOTS 



5 Machine Behind 'Matrix' 
Machine Head's Jason Bentley 
and Mark Burgoyne are the 
brains behind the "Matrix" 

soundtracks. 



15 

The first 1 million copies of 
RO.D.'s new album. "Payable 
on Death." come with an 
exclusive videogame. 




28 Reggae On The Way 

VP and Atlantic pair to ensure 
that Elephant Man's hot 
reggae beats are "Good 2 
Go" in the U.S. 



7> 
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The Music< 

Will Her New Image i 
Overshadow Album? E 



0 
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BY RASHAUN HALL 

If you can believe it, Britney 
Spears would like people to focus 
on her music, not her midriff. 

But seeing is believing, and 
since the debut of her music 
video "I'm a Slave 4 U" two years 
ago, fans have seen Spears take 
an increasingly provocative 
journey into sexual exhi 
bitionism. 

(Continued on page 71) 
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Details Prove Devilish 
For Sony, BMG Merger 



A Billboard staff report 

Sony and BMG officials are facing 
issues involving cost cutting and 
label integration as tlie\' race to come 
up with a merger proposal to submit 
to regulators. 

Blending the two sprawling global 
companies with distinct cultures 
while attempting to satisK' antitrust 
scrutiny on both sides of the .Mlantic 



is likely to be easier said tliaii done. 

"Wliat's happening looks like the 
logical thing to du on paper, but the 
practical issues are going to be much 
more difficult to iron out." says a .sen- 
ior executive familiar with the talks. 

Once all the details are worked 
out. the t\«i companies expect to .saw 
in excess of $300 million annually by 
combining their recor led music 
(Continued on page 73) 




LACK: PAIRING WITH SCHMIDT-HOLTZ 



DVD Curb 
Stings 
Retailers 

Universal Piracy Policy 
Ends Store Screeners 



BY JILL KIPNIS 

LOS ANGELES— Universal Stu- 
dios' decision to stop providing 
l)\T) .screeners is hurting retailers 
more than its intended target: 
movie pirates, according to store 
e.xecutiws. 

"I would be surprLsei' ifany of the 
major retailers were doing some- 
thing -Stupid and pirating their 
screeners." .says Hick Timmermans. 
director of video merdiandising tor 
the West Sacramento. Calif.-based 
Tower chain. "It would ultimately 
be hurtlul to them." 

(Continued on page 72) 



Price Slide 
Hits DVDs 



BY JILL KIPNIS 

LOS iXNGELES — Deep discount- 
ing on hit DVDs has raised 
concerns among many that the 
formal is being devalued at a 
dangerous pace. 

At such ma.ss-merchanl chains 
as Best Buy, Wal-Mart and Target, 
consumers can usually find a hot 
new release for less than 
within weeks of the street date. 

(Continued on page 72) 



TOBY KEITH! 



And The Winner Is... I UD T IVl 
585,152 SOLD first week! 

\ 2 million Shocft'n Vail albums shipped so far! 

I Multi-Week #1 Single and Video: I Loue This Bar"! 

The Most-Played Artist at Country Radio this year! 
His Unleashed album is still Top 5 after 67 weeks on the chart! 
Two of the Top 5 selling Country Albums by year's end!? 

Few mon inforniAtton about Toby visit iMww.tobylteith.cani or uuww.dre.miworjona.hwille.com 
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SHOCK'lQ'^ni^l. 



Copyrighted materi.-i 




12 brand-new songs featuring the 
debut single and event record of the 
year. "Me Against The Music" 
featuring Madonna 



One Hour ABC Special 
"Britney Spears: In The Zone" 
airs Monday, November 17 



MTV's "In The Zone and Out All Night" 
airs Saturday, November 15 and 
Sunday, November 16 
"TRL" appearance Tuesday, November 18 



See Britney on the American Music 
Aw/ards on ABC Sunday, 
November 16 



"The Tonight Show with Jay Leno" 
airs on NBC Monday, November 17 



"Live! with Regis and Kelly" airs on ABC 
Monday, November 24 




TOBY KEITH 



ALISON KRAUSS > UNION STATION Litffl 



SOUNDTRACK Hatlin Scofi«e Preaag The Btit 01 The Bluei 



Payable On Death 



TOBY KEITH 



MARIAH CAREY 



CECE WINANS 



Throne Room 



THREE DAYS GRACE Three Days Grii 



Lll JON & THE EAST SIDE BOYZ Krniis 01 Crunk 



SARAH MCLACHLAN 



AHerjilow 



JOHNNY CASH 



ISBigqeslHil: 



MABCO ANTONIO SOLIS La Historn CoMnm.. 



Bloorl In My Eye 



SEAN PAUL 



The Cheelah Girls lEPI 



VARIOUS ARTISTS 



BEYONCE FEATURING SEAN PAUL Baby Boy 



SANTatU TEAT AL£K EAK3 M cms KWECEB UH lpn l»i i 



UNCLE KRACKES FEATUBINO DOBIE QUAY DrillAmi 



iftij J TOBY KEITH 



DEBORAH COX Soirrelhirm Happcrteil Ofl Tlie Way To Heaven 



ELVIS PRESLEY 



HeyVa'IRarlioMix) 



SIN BANDERA 



Mienles Tan Bren 



3 DOORS DOWN 



Here Wilhoul You 



LINKIN PARK 



LUDACRIS FEATURING SHAWNNA Slanri Up 



LUDACRIS FEATURING SHAWNNA Stand Up 



LUDACRIS FEATURING SHAWNNA Slanil Up 



TTRE 



THE HULK (SPECIAL EDITION) 



THE HULK (WIPESCREEN SPECIAL EDITION) 



CRUNCH — FAT BURNING PILATES 



BARBIE OF SWAN LAKE 





COLDPLAY: LIVE 2003 
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THE HULK 




THE HULK 







ANDREA BOCELLI SacrctI Arias Special Etirtion 



JOSH GROBAN 



HARRY CONNICK. JR. Hariv for The Heliilavs 



NORAH JONES 



Come Away Willi Mc 



THE CHEETAH GIRLS The Cheetah Girls lEPI 



JIM BRICKMAN 



Peace 




of Mystery Machine gives It a 
presence In small venues. 
6 Best Buys"SweetTracks"CD 
contains holiday songs from Sting, 
Jewel and Coldplay and is available 
to members of ttte retailer's Reward 
Zone frequent buyer program. 

Music 

1 TTif Roat- Rnn Itivi reinventi 
past hits on "Tliis Left Feels Right." 
?n Thf f la«iral Srnri-- Sir 
Simon Rattle talks about his 
second year with the Berlin 
Philharmonic. 

22 Movies & Music: Disney's 
new film "Brother Bear" marks 
the first time Ptiil Collins has 
scored a film. 

26 Touring: With more than 
a dozen Christmas tours this 
year, organizers are hoping for 
happy holidays. 
28 R&B: Elephant l<lan's hot 
reggae beats are "Good 2 Go" on 
his VP/ Atlantic debut. 




30 B«ats & Rhymes: Dizzee 
Rascal brings his U.K. street beats 
to the U.S. with'Boy In Da Comer." 
32 LaUn Notas: Strong demand 
and album sales prompt Chayanne 
to hit the road on another tour 
Roat Ron- DMX MiKlr't 
Randy Schlager is the mastermind 
behind the hip sounds played at 
Ambercrombie & Fitch stores. 
37 Country: Tlie Country 
Radio Broadcasters' Fall Forum 
provided the setting for a presen- 
tation on the record Industry's 
declining fortunes. 
46 Songwriters & Publishers: 
Eve Sells is gaining recognition 
for writing and performing 
music for the film "Song of 
Songs." 



PRFVIFW PAf.F?? 



^laHl o Mnnllnr: The Rcat- 
les'"Let It Be" emerges from pro- 
duction — "naked." 

Retail 

an Ti»a< rofallor WatprInn 
Records maintains a high local 
profile through tight relationships 
with radio stations and clubs. 
4B The Indies: Navarre Corp.'s 
auguisition of BCI Eclipse is just 
the beginning of a new expansion 
strategy. 

4«» Retail Trar k: Trans World 
Entertainment's Localeyez pro- 
gram aims to provide more sup- 
port for local acts in its various 
markets. 

■so HnrngVlrtpn-MIRPrndiif- 

tions/QVideo hopes to hit a holi- 



Global 

53 The 2003 MTV Europe 
Music Awards hits a high note for 
Edinburgh, Scotland. 
55 Global Pulse: The Rolling 
Stones' concert dates in Beijing 
and Shanghai, China, have been 
pushed back again. 

Programming 

59 Tuned In: Radio: Infinity 
Broadcasting names Steve Rivers 
senior VP of programming. 

Features 

27 BoKforg 

42 Binhnarai PIflK 

44 The Rllihoarrf RarkRpal 

44 Eieruthie Turntahie 

■i4 Hits nf thP Wnrirf 

■;7 fla«HiMlt 
MlloPntH 

61 Charts 

61 Chart Beat 

61 MarfcftWalrh 

■?4 Th>lartWr>rH 



QUOTE OF THE WEEK 
6 As an industry, we haven't 
practiced birth control. We don't 
know when to stop. 9 



MECAUNTE 




DIZZEE RASCAL 



ARTIST & COMPANY INDEX 

(SICNIFICANT MENTIONS IN THE NEWS) 



Artist 


Pagc(s) 


Al drepn 


IS 


Rpfltlps 


46 


Rprlin Philhiirmnnlf 


?n 


Rnn lovi 


i=i 


Britney Spears 


1 






Brooks & Dunn 


26, 37 


Chayanne 


32 


ni77(>p Rflval 


30 


Elephant Man 


28 


Eve Sells 


46 


Jav-Z 


6 


1 hasa 


S6 


OutKast 


68 


RO.D 


IS 


Phil Collins 


22 


Randy Schlaqer 


35 


Randye Jones 


46 


Rolling Stones 


55 


Sting 


5 


Trans-Siberian Orchestra (TSO) 


26 


Tweet 


28 



Company 


Pagc(s) 


Ahprrromhle A Fitch Cn 


35 


Another Planet Fntertainment 1 1 C 


5 


ATST Wireless Service Inc 


8 


Atlantic Records 


28 


BCI Eclipse LLC 


48 


Best Buy Co. Inc 


6 


BMC Entertainment 


1,8 


Codiscns de Columbia 


32 


Infinity Broadcasting Corp 


59 


Machine Head 


5 


MTV Networks 


53 


Mystery Machine Productions Inc 


5 


Navarre Corp 


48 


RCA Label Group 


37 


Sony Musk Entertainment Inc 


1 


Starbucks Corp 


47 


Trans World Entertainment Corp 


49 


Universal Studios 


1 


Violator Management 


74 


Waterloo Records Inc 


47 
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COUNTRY MUSIC IS DEAD 



II 



Winner of Three 2003 CMA Awards 

Album Of The Year 
Single Of The Year 
Music Video Of The Year 

Johnny Cash American IV: The Man Comes Around 
Produced by Rick Rubin 




IFPI's Berman 
touts one-stop 
for Webcasters 




Upfronf 




Best Buy 
offers 
customers 
sweet deal 



TOP OF THE NEWS 




Machine Head Tunes Up 
TV Ads, Videogames, 'Matrix' 



BY MICHAEL PAOLmA 

Millions of TV viewers and film aficionados around 
the world are under the spell of Jason Bentley and Mark 
Burgoyne. 

The duo's creative services, which encompass music 
production and music supervision, have been heard in 
international T\' ads. 

Additionally. Bentley has super\ised the music for "The 
Matrix" film franchise. The final installment of the movie 



trilogy. "The Matrix Revolutions." opened Nov. 5. 

Throughout. Bentley and Burgoyne — in-hoase music 
super\'isors for sound design/music composing t'nm 
Machine Head — remain on the cutting edge, bringing 
tomorrow's dance/electronic artists into the here and now. 

"That's pretty much my personal agenda in everithing 
1 do." says Bentle>^ a globe-trotting club DJ who also hosts 
radio shoxvs on Los Angeles stations KCRW and KROQ. 
"As a OJ. it's important to always stay ahead of the com- 
(Contimied on puge :>ti) 



Mystery Machine 
In Planet Orbit 



BY RAY WADDELL 

San Francisco Bay Area pro- 
moter Another Planet has ac- 
quired boutique Bay 
Area promoter Mystery 
Machine, giving the 
former a presence on 
the small-venue, new 
artist front. 

The Mystery Machine 
staff, including founder 
.Mien Scott, moved into 
.■\nother Planet's Berke- 
ley. Calif., offices Nov. 
10 and will do business 
under the Another 
Planet banner going 
forward (Billboard Bul- 
letin. Nov. 101. 

Scott will be a senior talent 
buyer for Another Planet. Mystery 
Machine has specialized in pro- 
moting shows in venues in the 
market with a capacity of 2,000 
and under, working about 125 



i ■ -l 




shows annually. 

"Allen Scott has a great ear and 
i.s very professional." says Gregg 
Perloff. president of Another Plan- 

et. which he formed 

earlier this year after 
resigning as president 
of Clear Channel En- 
tertainment Music's 
West division. He was 
part of Bill Graham 
Presents prior to 
BGP's acquisition bv 
SFX in 1998. 

Scott says working 
with Perloff and An- 
other Planet's Sherry 
Wasserman (also a 
BGP/CCE alumi is a 
great opportunity. "E.\- 
perience and management depth is 
what they bring to the table, " says 
Scott, who founded Mystery Ma- 
chine in 2000. "They're the best in 
the business at what they do. " 

(Continued on page 71) 



Senators For ART 

Bill Targets Prerelease Pirates 



BY BlU HOLLAND 

WASHINGTON, D.C.— T«'o Senate 
lawmakers are readying legislation 

that would crack down 

on the practice of put- 
ting an unreleased 
recording or track on 
the Internet. 

Sens. John Cornyn. 
R-Texas. and Diannc 
Feinstein, D-Calif.. plan 
to introduce the Artists' 
Rights and Theft Pre- 
vention Act (ARTI after 
the parti-san fight over 
judicial nominations 
on the Senate floor. 

The bill would give 
prosecutors greater 
authority to go after pirates who 
obtain prerelease recordings and 
make copyright infringers subject 
to both criminal and civil penalties. 

It would also remove the current 
requirement under civil proce- 




dures that prosecutors prove an 
infringer made 10 illegal down- 
loads or caused $2,300 in damages 
to show harm, 

Those uploading pre- 

released material should 
know that it might be 
downloaded "a hundred 
— even milliora of times." 
Feinstein said in a writ- 
ten announcement. 

Recording Industry 
Assn. of America chair- 
nian/CEO Mitch Bain- 
wol said at a press con- 
ference. "Just this week, 
two major artists have 
been forced to release 
their albums earlier 
than planned because 
Internet ripping groups distrib- 
uted their music in prerelease 
form worldwide." 

Sens. Orrin Hatch. R-Utah. and 
Lindsey Graham. R-S.C, are co- 
sponsors on the bill. 
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Best Buy In 'Sweet' Deal 

Frequent Buyers Get Holiday CD Reward 



New Charts To Track Exclusives 



A LOOK AHEAD 



Next No. 1 Rated 'G' Or Jay-Z 



BY KEITH CAULFIELO 

LOS ANCELES-A new 2Pac compila- 
tion led the heavy album slate that hit 
stores Nov. 11. but another title will 
likely lead next i.ssue's Billboard 200. 

Both Jay-Zs "The Black .Mbum" 
IRoc-a-Fella/DelJam/lDJ.NlC.I and G- 
Unifs "Beg lor Mercy" (C-Unit/ 
Shady/Interscope) had their release 
dates pushed fonvard to curb piracy 
Each set is launching on the off-csvle 
release date of Nov. 14. 

Even with just three days in the 
Nielsen SoundScan tracking week, 
both should generate huge numbers. 
C-Unlt. which features 50 Cent, 
shipped 1.8 million copies, while Jay- 
Z's set shipped 1.5 million. 

Earlier this year. 50 Cent and 
Metallica pushed their album release 
dates forward late in the game, and 
each still bowed at No. 1 . The former's 



"Get Rich or Die Trvnn' " sold 872.000 
in its four-day first week in Februarj' 
— this year's largest chart sum. 

2Pac's "Resurrection" (Amaru/ 
Interscopel soundtrack looks good to 
shift between :!20.000 and iiSO.OOO 
units, but with the biographical movie 
of the same name hitting theaters 
Nov. 14. it could skew e\'en higher. 

Also on deck for loft\' debuts next 
issue are new efforts from Josh 
Groban (MS/RepriseWarner Bros.). 
Kid R(Kk (Atlantic) and Pink (Arista). 

Groban's second studio album, 
"Closer." could mow between 250,000 
and 270,000 copies: Kid Rock's self- 
titled set could manage 200.000. 
Pink's third album. "Tn' This, " is aim- 
ing for between 13O.(:K)0and 150,000. 

"The Essential Bruce Springsteen" 
(Columbia) aixl Pearl Jam's odds-n-sods 
collection "Lost Dogs" (Epic) could 
each mm* as many as lOO.OfX) units. 



BY CARLA HAY 

NEW YORK— Best Buy has upped 
the stakes on exclusive offerings in 
time for the busy holiday season. 

Billboard has learned exclusive- 
ly that Best Buy will offer an exclu- 
sive five-song holiday CD beginning 
the weekend of Nov. 28. "Sweet 
Tracks" will feature previously 
unreleased holiday songs per- 
formed by Sting, Jewel, Seal, Cold- 
play and Chris Botti. 

Unlike other Best Buy exclusives, 
"Sweet Tracks" will not be sold to 
customers. The limited-edition CD — 
packaged in a round container 
resembling a peppermint candy — 
will be given away to anyone who is a 
member of Best Buy's Reward Zone 
frequent-buyer program. 

Best Buy will not distribute the CD 
online; instead, customers will get 
the CD by showing proof of Reward 
Zone membership at a Best Buy 
store. Best Buy operates about 700 
stores in the U.S. and Canada. 

Best Buy senior VP of entertain- 
ment Gary Arnold says, "We wanted 
to do something special for cus- 
tomers: something that was sup- 
portive of music, fun to do and tied 
in to the holidays." 

For the 2003 holiday season. Min- 
neapolis-based Best Buy has also 
offered exclusive DVDs from the 
Rolling Stones and John Mellencamp 
{Billboard, Oct. 18). Best Buy's exclu- 
sive Rolling Stones DVD deal sparked 
a protest from some retailers, who 
decreased or removed their Rolling 
Stones inventory as a result (6///- 
board, Nov. 8). 

No such backlash appears immi- 
nent for Best Buy's "Sweet Tracks" 
CD, as the collection is not for sale. 




EXCLUSIVE 



"This kind of deal has no effect on 
us," says Kevin Lovell, pop/rock 
buyer at Tower Records' Clark 
Street location in Chicago. "Exclu- 
sive deals are the wave of the future. 
It's a method to generate more traf- 
fic in stores." 

Best Buy executive VP/chief mar- 
keting officer Mike Linton adds. "We 
let the customers be the arbiter of 
whether these lexclusive) deals are 
fair or not. " 

It remains questionable if Best Buy 
will make a profit from the "Sweet 
Tracks" deal, because the company 
picked up the costs for the promo- 
tional CD, including manufacturing, 
licensing and recording-studio time 
for the artists. The artists will retain 
the rights to the songs. 

"In this case, there may not be a 
direct financial result," Arnold 
explains. The offer "is all about 
building a positive relationship 
with consumers so that they can 
declare Best Buy their ultimate 
location for shopping." 

I.inton adds. ""It's about build- 



ing loyalty to a brand, and it's a 
way to connect with customers in 
a unique way." 

Best Buy is not the only retailer 
to offer CD exclusives. Minneapolis- 
based retail chain Target has exclu- 
sive releases, including an eight- 
song CD from Bon Jovi and a joint 
CD EP from Christina Aguilera and 
Justin Timberlake. 

"Sweet Tracks" features Sting's 
"Bethlehem Down," Jewel's cover 
of "Blue Christmas," Seal's rendi- 
tion of the Jimmy Durante song 
"Make Someone Happy," Cold- 
play's version of the Pretenders hit 
"2000 Miles" and Botti's "0 Come 
All Ye Faithful." 

For artist managers who are key 
players in these exclusive deals, the 
advantages of doing these deals — 
(Continued on page 58) 



Two new charts set for a Nov. 20 
bow on billboard.com will augment 
Billboard's menu of sales charts, 
offering readers a broader view of 
the music market. 

Joining the site that day will be 
Billboard Comprehensive Albums 
and Billboard Comprehensive 
Music Videos. 

Along with the current titles now 
ranked on the published Billboard 
200 and Top Music Videos charts, 
the new lists include titles sold 
either exclusively or through limit- 
ed arrays of stores. 

Billboard Comprehensive Albums 
will also include catalog titles, 



defined as albums that are 2 years 
old and rank below No. 100 on The 

Billboard 200. 

To increase the usefulness of its 
charts to retail and wholesale buy- 
ers and to avoid consumer confu- 
sion, Billboard has excluded titles 
with limited availability and cata- 
log albums from most of its pub- 
lished lists. 

While exclusive titles or exclu- 
sive windows for titles that will 
eventually be available at most 
stores represent thorny issues for 
many music retailers, such prod- 
ucts are becoming increasingly 
common in music's landscape (see 



story, this page). 

The new billboard.com charts will 
enable Billboard subscribers to 
monitor the progress of such titles, 
as well as the competitive strength 
of the best-selling catalog albums. 

Universal Music & Video Distri- 
bution president Jim Urie ap- 
plauds the new charts, which will 
also be available through Nielsen 
SoundScan and Billboard Infor- 
mation Network. 

"Billboard has an obligation to 
accurately reflect the best-selling 
home entertainment products," he 
sa>*s, ""regardless of how many or how 
few stores may sell some of them." 



IFPI Provides Licensing Resource For Webcasters 



BY JUUANA KORANTENC 

LONDON — .\ new landmark international 
agreement that aims to simplih' licensing for 
Webca.sters has been hailed as significant for the 
online-music sector. 

Coordinated by the International Federa- 
tion of the Phonographic Industr\' (IFPIl and 
unveiled Nov. II. the agreement's frame- 
work for the first lime creates a one-stop 
licensing shop for Webcasters offering 
streamed music programs. 

Although it does not apply to interactive, on- 
deiTiand download services, or " simulcasters." 
transmitting tlie same content on terrestrial air- 
waves at the same time, the Webcasting of 
streamed music is a growing sector. 

IFPI figures indicate there are an estimated 
1 .250 licensed Webcasters in the U.S. alone, plus 
about :io major comp:inifs supplying Webcast 



seA'ices in Europe, with several hundred small 
operators worldwide. 

The agreement is ""a p(jsiti\'e dewl- 
opment and a move in the right 
direction. " saN'S Marco Rupp, a direc- 
tor at Brus.sels-based European Dig- 
ital Media Assn.. which represents 
international online seA'ices that 
Webcast music such as V'ltaminic. 
RealN'ehsorks Europe, plus France's 
Waiiad<K) and virginmcga.fr. 

"We've not seen it in practice yet, 
but it is a good sign." Rupp siiys. 

It should also make life easier for 
U.S.-originated streamed Webcast 
.sen'ices like Radiofe.AOL Broadband 
and Vahoo"s Launch, which recently 
entered the multinational European market 

E\'en such Pan-European download service 




casts streamed music on its radio stations, w'ill 
be able to make u.se of the new agreement 

""Wlien non-interactiw content is 

pari of the (download ser\'ices| 
package, service providers would be 
free to negotiate directly with the 
individual rights owners, but 1 
assume they would be better off 
with a nne-stop license." says Lauri 
4^ : Kechardt. IFPI's London-based sen- 
^ ior legal advi.ser. 

With an increasing number of 
Webaisters targeting multination- 
al online audiences, an interna- 
tional accord was needed. IFPI facil- 
itated one by encouraging the 
national producers' collecting soci- 
eties, such as the U.S.' .SoundExchange, the 
U.K.'s PPL. SCPP in France and GVI, in Ger- 



pro\nders as Ti.scali .Masic Club, which al.so Web- many, to reach a consensas. 



Webcasters. which until now had to ap- 
proach each .<ociet\'. can now clear the neces- 
.sar\' rights for multi-market services through 
one participating country. 

Tile new arrangement has been open for sig- 
nature since late October, and the first pnxiuc- 
ers' societ\^ to sign up is Gramex in Finland. 

According to Rechardt. the societies repre- 
senting the key music markets wull sign up in a 
matter of weeks. 

IFPI chairman/CEO Jay Herman is confident 
the new agreement will be endorsed by more 
than the 33 countries tliat have already signed a 
similar pact for simulcasters, which came into 
force in September 200 1. 

"It normally takes time for societies to get the 
mandate imm their (record company] members. 
But this new agreement will represent well over 
50''ii of the world"s record producers. They have 
come a long way." Hemian notes. 
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One-Stop Shop For Music DVD 



BY Jia KIPNIS and SUSANNE AULT 

LOS ANGELES— A joint venture 
between film and TV production com- 
pany ©radical. media and live-event 
producer Done and Dusted is expect- 
ed to offer new and established artists 
one-stop shopping for their music- 
DVD needs. 

The new venture, the New York- 
based Done and Dusted (s* Radical 
Media, will stage and film live musi- 
cal events for eventual DVD release 
or use on TV or to promote CD and/ 
or DVD releases. 

Producer Ian Stewart, co-founder of 
Done and Dusted, says the venture will 
differentiate itself by working with an 
artist for several years at a time. 

"If you need a concert shoot, we 
will think of an interesting way to do 
it. If you're going to need support for 




STEWART: PRESENTING A WHOLE PACKAGE 



your CD, promos for that CD or more 
ideas for a DVD, we'll think about 
staging something that will push a 
CD and DVD release, " he says. "We 
are going to come up with a whole 
package for the artist." 
"This joint venture is really about 



making (jualit\' IK'e-event programs that 
appeal to a broad audience," ©"radi- 
cal.media chairman/CEO Jon Kamen 
said in a statement. 

Done and Dusted co-founder Hamish 
Hamilton, a well-known multi-cam- 
era director, says that the venture will 
take a more creative approach to 
music DVDs. 

"Too many people want to record 
their 90-minute show and put some 
special features on it," he says. "We're 
trying to say to record companies 
that there are different ways of doing 
this. We will think of fresh approach- 
es that excite consumers and help 
artists sell records." 

Done and Dusted's recent DVDs 
include Coldplay's "Live 2003" (EMI) 
and Peter Gabriel's "Grovvnng Up Live" 
(Universal), while ^radical.media's re- 
(Continued on page 71) 



EU Slams New Members On Copyright 



BY LEO CENDROWia 

BRUSSELS— Less than six months 
before the European Union takes 10 
new countries into its fold, there are 
still serious fears that future members 
are not doing enough to clamp down 
on music and movie piracy. 

A set of reports by the European 
Commissiort— the Eirs executive body 
— has warned that in many of the cen- 
tral and eastern countries due to join 
May 1, 2004, national and local author- 
ities have been ineffectual in staunch- 
ing the production and export of pirate 
CDs and movies. 

The reports — produced by the de- 
partment headed by European enlarge- 
ment commissioner Giinter Verheugen 
— criticize Poland, the Czech Repub- 
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VERHEUGEN: CRITICIZES PIRACY EFFORTS 



lie, Hungary, Slovenia. Lithuania. 
Slovakia and Latvia for their lack of 
copyright enforcement. Only Malta. 
Cyprus and Estonia escape the com- 
mission's criticism. 
While these shortfalls are not 



enough to delay the enlargement 
process, they do raise concerns for the 
music industry about what will hap- 
pen upon accession, when border con- 
trols will be lifted and pirate CDs and 
DVDs can be freely distributed to the 
rest of the EU. 

International Federation of the 
Phonographic Industry (IFPI) director 
for Eastern Europe Stefan Krawczyk 
is grateful the reports identified the 
problem of piracy. "But," he adds, "they 
should have pointed the finger at the 
lack of interest of the police or the 
courts. They simply do not take piraQ' 
or intellectual property crimes seri- 
ously. We have not heard of any 
instances of severe punishments of 
big-time pirates. " 

(Continued on page 73) 



Text Messaging New Tool For BMG 



BYWESORSHOSKl 

Cell phones are becoming yet 
another weapon in record companies' 
promotional arsenals. And AT&T Wire- 
less and BMG have emerged as early 
players in the movement. 

By year's end, nearly 40 BMG titles 
will have been promoted through a 
unique text-me.ssaging program cre- 
ated by AT&T Wireless, 

Through the service, customers are 
sent digital coupons for $2 off various 
BMG titles purchased at Sam Goody 
stores. AT&T Wireless plans to reach 
out to 1 million of its customers this 
month to expand the program. 

The wireless provider's pact with 
BMG was launched earlier this year 
around the release of "Thankful" 



(RCA), the debut firom original "Amer- 
ican Idol" winner Kelly Clarkson. 

AT&T Wireless customers who 
used their phones to vote via text 
messaging for their favorite "Ameri- 
can Idol" contestant last spring were 
sent a text message asking if they 
wanted the $2 discount. 

Those who wanted the discount 
received a second message contain- 
ing the ampon, which is redeemable 
by showing the message to a Sam 
Goody clerk. 

Although the numbers are fairly 
small, the response rate on the digital 
coupons — the number that was actu- 
ally used— was roughly L000% high- 
er than the response that BMG nor- 
mally sees from physical coupons, 
according to senior director of online 



marketing David Levin. 

In an effort to expand the group of 
users receiving the digital coupons and 
to promote text messaging, AT&T 
Wireless is sending 1 million cus- 
tomers a direct mail offer to receive 
text messages in the future. 

The offers will be mailed by the end 
of this month. In addition, a Web site 
has been created at attwireless.com/ 
musicdeals that will enable AT&T 
Wireless users to sign up for the text- 
messaging service as well as receive 
digital coupons previously offered for 
already released albums. 

At the moment. AT&T Wireless is 
working exclusively with BMG, but the 
company expects to work with other 
labels, according to .senior director of 
bminess development Jon Vlassopulos. 



Sting Plays BMAs 



BillhoiirJ Century .Award hiinore 
Sting and pop/rock act 
No Doubt are the first 
performers confirmed 
for the 2003 Billboard 
Music -Awards, 

.Set for Dec. 10 at Lis 
Vegas' MGM Grand Gar- 
den .Arena, the event will 
be hosted by ".American 
Idol" host Ryan Seacrest 
and air li\>e on I"ox at 8 p.m. ET (tape 
delayed on the West Coast). 



BillbMtil 

music 
awards 

2003 on FOX 



The Billboard Music .Awards annu- 
ally recognize the year's 
leading artists and songs 
as determined by their 
performance on Bill- 
hoard's weekly charts, 
which are based on sales 
data compiled by Nielsen 
SounJScan and radio 
Inlormallon monitored 
by Nielsen Broadcast 
Data Systems. Finallsis for the 2003 
awards will be announced Nov. 20. 



NEWSLINE. 



THE WEEK IN BRIEF 



FBI and Atlanta Mice Department oftidals announced the Indictment of 
an alleged major domestic tape and CD pirate, Ahmed Salary, and the 
seizure of his Inventory at a news conference Nov. 13 in Atlanta. The offi- 
cials charge that Satary seeded pirated goods in 10 states throughout the 
South and Southeast. BUI HOLIANO 

Wal-Mart could unofficially bow Its a la carte downtoad store as early as the 
week of Nov. 17, sources say. The store will be powered by Anderson Mer- 
chandisers' Liquid Audio and offered through walmart.com. At least 
some tracks are expected to retail below 99 cents. Wal-Mart is soft- 
launching the store for beta-testing purposes. A formal launch of Wal- 
Mart's digital music store is slated for next year. BRIAN GARRfTY 

Universal Music Croup confirmed this week its acquisition of DreamWorks 
Records for about $100 million. The two parties also revealed that their cor- 
porate parents haw extended an agreement for Vivendi Universal Entertain- 
ment to provide distribution for film and home videos of DreamWorks SKG 
until October 2010. DreamWorks is expected to generate sales of about 
$125 million to $150 million this year, sources say. The acquisition is sub- 
ject to customary conditions, including regulatory approval. ED CHRtSTMAN 

Entertainment Industry merchandising and licensing company .Signatures 
Network has signed an exclusive licensing and merchandising agreement 
with Madonna for "The English Roses," her children's book. The program 
will include products such as apparel, accessories, cosmetics and beaut>', 
back to school, stationery and room decor. RAYWADOEU. 

Jennifer Lopez and her Sweetface fashion business are adding a lingerie/sleep- 
wear collection to her J.Lo clothing line. The new collection is expected to 
debut in fall 2004 and vwll be available in department and specialty stores. 
Last year's J.Lo fashion revenue exceeded $130 million. This year's J. Lo re\'- 
enue is experted to be more than $175 million. CARLA HAY 

The number of rivals to Apple Computer's IPod In the Windows-based PC 
market continues to grow. Computer maker Gateway introduced Nov. 1 1 
a 20GB portable music player, the Gateway DMP-X20 Digital Jukebox, 
which holds 5,000 songs. Gateway is trying to compete with Apple on 
price — its device costs $299 vs. $399 for a 20GB iPod — as well as on fea- 
tures like a built-in FM tuner. BRMNOARRITY 

The debut issue of Tracks, the new music magazine being launched by for- 
mer Spin and Vibe principals Alan Light and John Rollins, hits newsstands 
Nov. 18. Aimed at the owr-SO demo and covering what Light calls "music 
built to last," the first Issue features a cover story on Sting, as well as a 
photo diary on R.E.M. and a piece on performance anxiety written by 
singer/songwriter Ryan Adams. Tracks is published in collaboration with 
Worid Publications and debuts with a circulation of 100,000. WES ORSHOStO 

Chlcaoo-based FullAudIo has launched the MusicNow download store 
through bestbuy.com. with plans to expand its availability before year's 
end. Access to the store, which does not require a .subscription, will be 
exclusively available through Be.st Buy during the month of November. 

BRIAN CARRiry 
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War Without End, Amen 



When the Recording Industry 
Assn. of America launched the 
first wave of lawsuits against 
illegal downloaders. it indirectly raised 
an important question: Where were 
the parents? 

It quickly became apparent that in 
many cases, they were nowhere to be 
found. It seems as though computers had 
become to the 21st century what TVs 
were to the 1950s — high-tech babysitters. 

You know the old adage, out of sight 
out of mind? Well, many parents 
seemed to take the attitude, "If it keeps 
the kids out of my hair, all the better." 
As long as they were glued to the video 
display screens in their room, what 
possible trouble could they get into, 
right? As it turns out, they could get 
into quite a bit. 

The KIAA legal campaign revealed a 
serious disconnect between kids and 
their parents. There's not much new 
about that. The generation gap is 
probably as old as civilization itself. 
But the lawsuits served as a dramatic 
wakeup call. 

The Internet is a wonderful thing, but 
it's also a lot like the Wild West. We're 



still on the frontier of the Information 
Age, and it's pretty much a place where 
anything goes. 

In its effort to rouse concern about 
illegal music downloading, the record 
industry discovered that kids were 
exposed to a lot more potentially damag- 
ing material — such as child pornography. 

The good news is that in the wake of 
the RIAA's campaign, at least some par- 



We 're still on the frontier 
of the Information Age, 
and it's still pretty much a 
place where anything goes. 



ents are taking more responsibility for 
what their children do on the Internet. 

In August, as many as 1.4 million 
families in the U.S. deleted all of their 
digital music files, according to research 
firm NPD Croup. What's more, the com- 
pany attributed much of the trend to the 
RIAA's lawsuits. 

It also claimed that the number of 
households downloading peer-to-peer 
file-sharing software had declined by 



1 1% from August to September 

Now for the bad news. It appears that 
illegal file swappers are heading under- 
ground. According to one university pro- 
fessor, trading on open P2P networks 
may be declining, but private file-sharing 
systems are on the rise, using everything 
from specialized software to Microsoft 
Mesisenger, which is free. 

So while the RIAA may be putting a 
dent in mass file sharing, it's facing an 
ever more difficult problem — and tech- 
nology won't make things any easier 

For one, the storage capacity on com- 
puters is growing. The newest personal 
computers come with lOO-gigabyte hard- 
drives. But it's possible to get them with 
up to one terabyte 11,000 gigabytesi of 
storage. And by 2008, experts say 15- 
terabyte systems will be common. That's 
enough to hold every song ever recorded 
— about 5 million tracks — using today's 
MP3 format. 

That means the RL^A had better be 
ready to carry on its legal war indefinitely. 
Or how about this: Find a way to harness 
that technology. You know the old saying: 
If you can't beat em, step in and take 
away their market. 
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Dear Ketel One DrinHer 
Jit this time of ^ear it can 
be difficult to find suitable gifts 
for all your fiiends and family 
Please find below a list of 
helpful suggestions: 

Ketel One 

Ketel One Citroen 
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Opinion 

A Check Of The Industry 's Pulse Proves New Sales Systems Are Still Needed 

Spur Growth With A Local Approach 



Il's time to check the indus- 
to' S pulse again. In a Rill- 
hoard commentary almost 
four years ago (Dec. 19, 1999). I 
called for a "grassroots people 
music movement" to "pump cre- 
ativity into the marketplace." 
It was based on the fact then 

that (quoting myself): 

"Interest in music is flat 
at the local level, and so 
is consumer sales 
response. This is in large 
part because there are no 
local choices in recorded 
music being offered to 
consumers through 
broadcast and other out- 
lets." 

Well, well — the more 
things change, the more 
they stay the same. Four years 
later, there's still a need for new 
sales systems to bring back 
growth. 

But by all accounts, retail sales 
have only gotten worse — the 
Recording Industry .Assn. of 
.America blames it on illegal file- 
sharing and CD copying. But the 
question I asked back then 
remains: Has the industry 
returned to the local approach 
and created new markets? 

No. Distribution is still the bot- 
tleneck. Corporate structures are 
in upheaval, the industry is 
undergoing realignment and, with 



the continuing wave of consolida- 
tions and mergers, it looks as if 
hundreds more middle managers 
are about to get their walking 
papers (after which the majors 
will still be deciding what to do). 

But there's good news, too. 

At the new-music luncheons. 



Taking 
Issue 



By Harold Childs 




panels and seminars multiplying 
around Los Angeles and the 
nation, I'm sensing a 
groundswell of motivation, A lot 
of bright people are searching for 
answers, which are bound to 
come, 

A new breed of independent 
label execs, artists, publishers, 
research, marketing and sales 
people are networking and learn- 
ing to build new structures for a 
more effective music business 
(and even doing market research 
on the Internet). 

I've also noticed that there are 
a lot of styles growing in sales. 



from Americana and new rock to 
country and Christian music. 

These may not be chart 
busters now, but they can be the 
footing for a new sales model for 
those smart enough to see that 
this is a time of unprecedented 
opportunity. 

The timing is better now for a 
revolution in music sales than it 
was in 1999. As I said four years 
ago, "Let's bring back that inde- 
pendent spirit that is needed to 
break acts," and I still say it 
today. Independent promoters 
need to wake up — they are the 
people with the know-how to 
loose the music genie. They are 
the key to revitalizing the music 
business by helping to nurture 
this local talent. 

The majors could benefit if 
they provide expanded distribu- 
tion for these independents 
before the outsiders succeed in 
doing an end-run on the system 
that is currently standing in 
their way. 

And radio will have to change, 
or it will continue to choke the 
music business to death: the pub- 
lic is bored with the sameness 
that doesn't serve Americans who 
love music. 

The corporate systems must 
welcome new music from the 
heartland and from the grass- 
roots, or the music industry 



will continue to contract and 
entrepreneurs will find a way 
around it. 

There also are going to be a lot 
more sales and marketing experts 
newly available to help make it 
happen — people who love the 
music business and could join 
forces to build new and more 
effective systems. 

It may not be what they 
originally went into the business 
to do, but they are experienced 
professionals being freed from a 
system that's broken to help 
develop those new structures 
and methods. 

I noted previously that 
although independent labels are 
proliferating today, they are 
caught up in the fever to start 
out with a national hit. This has 
them competing with the majors 
and wasting their resources, 
going up against the giants 
when they could be using their 
strength at the local and region- 
al levels to nurture careers and 
get results upon which to build 
and grow. 

So let me put it another way: If 
we can't remember how to do it 
from the days of the great inde- 
pendent labels that brought us 
music from every city in the 
nation, then remember it from 
what hip-hoppers have done. 
They built a multibillion-dollar 



industry from the street up, with- 
out the majors. 

There's still time to revive the 
music industry, but remember, 
you can't compete with the 
majors. 

New independent music 
doesn't have a chance against 
them. You need to build your 
own empire, own your market, 
own the structure in your mar- 
ket — including the nightclubs, 
college concert halls, restau- 
rants, newspapers, magazines, 
festivals, flea markets — wherever 
you can create a followMng, 

Forget national radio for now. 
You can only get radio if you own 
the structure in your community. 

The solution is to get back to 
basics, and that means going 
back to the game plan of building 
local followings, then regional 
ones and then, perhaps, national 
ones. Together we can revitalize 
the music industry by using 
proven promotion techniques 
that develop and break out. from 
the source, new artists and music 
that broad audiences can enjoy. 

Harold Childs has held executive 
positions at .\&-M Records. Warn- 
er Bros. Records and PolyGram 
Records. He is currently mar- 
keting director of Music Re- 
search Consultants, an audience 
testing firm. 



Forget Exposure: Show Us The Blues Money 



ed artist. 



Libraries Are Not 



Perhaps Chris Morris' article "All 
Out for the Blues " {Billboard. Sept. 
6) should have been titled "All Out 
|of Money) for the Blues." 

As the publishing administrator 
for certain blues artists, we were 
approached to participate in the 
IMartinj Scorsese project and were 
appalled to see that it chose to 
"honor" the blues by perpetuating 
the tradition of ripping off its artists 
by offering a paltry S500 buyout fee 
to include our clients' songs in the 
series (to be sold on 200,000 DVDs). 

Even if the synch fees were 
reduced to equal the mechanical 
statutory rate, it is easy to see that 
royalties for the DVD project alone 
could potentially amount to as 
much as 516,000 per song — a buy- 
out of this nature would typically 
fall between S8,000 and $12,000. 

The notion is that the artists 
should just take their $500 and 
shut up because this series will be 
"great exposure" for each represent- 



Will it be $15,500 worth of expo- 
sure? Not likely. Basically, these 
blues artists have been offered 
nothing more than a crippled 
mule — sans 40 acres — and were 
told to like it. 

Not that this is any different from 
how blues artists have been treated 
throughout history. It's just a 
shame that this self-glorified series 
puts on such a false front claiming 
to honor these artists, when in real- 
ity, it is just one more big blues rip- 
off — rich, white men patting them- 
selves on the backs as they profit 
from struggling black artists. In 
this day and age, we should know 
better. 

Perhaps you'd be interested in 
investigating/reporting on this 
atrocity rather than glorifying this 
project? 

Erik Szabo 
Wixen Music Publishing, Inc. 

Calabasas, Calif. 



Piracy Hotbeds 

We love it when people begin 
their music search at the public 
libraryl 

Our professional music librari- 
ans help acquaint patrons with a 
wide variety of sounds, as well as 
related book topics such as 
music business, production and 
copyright. 

Just yesterday I ordered more 
than 200 new titles in many dif- 
ferent music genres, including a 
number which will give exposure 
to local and emerging artists. 

With many radio-station 
playlists repeating the same 
small rotation, libraries remain a 
place where people can sample 
music and find their favorites. 

To put the blame on libraries 
as "the biggest source of pirated 
music in the world," as Tom Stin- 
son of Kandy's Record Shop in 



Salt Lake City did in the Oct. 25 
issue, seems unfair and extreme. 

While we do have a large circu- 
lating collection of CDs and real- 
ize that .some people may burn 
copies when they take them 
home, we certainly don't con- 
done that practice. 

In fact, we have built an even 
more impressive reference col- 
lection, accessible only through 
our listening/viewing center, 
and .Mr. Stinson may be relieved 
to find that copying is not 
allowed there. 

Isn't the typical image of 
librarians a bunch of old ladies 
with their hair in buns going 
around saying "shhh" to people? 
We're happy to know that, 
according to Mr. Stinson, we've 
now got a more exciting depic- 
tion as pirates. Ahoy, matey! 

Our department was formed in 
1914 and, in the decades since, 
we've witnessed the financially 



successful emergence of 78s, 
45s, LPs. cassettes and CDs. They 
all survived the library "pirates." 
So as we move toward our 90th 
year of service, we'll proudly and 
legally continue to help share 
music with the public. 

Christopher Popa 
Sound recordings librarian 
Chicago Public Library 
Chicago 

Beyonce's Baubles 
Ring Hollow 

Thank you for your Nov. 1 front- 
page article on Beyonce's earrings. 

Is it safe for me to cancel my 
subscription to Us magazine now, 
or might Billboard return to 
artists, music and industry busi- 
ness at some point in the future? 

Dr. Marcus Glass 
Media professor, UCLA 
Los Angeles 
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The history of Country Music is 
deeply rooted in tradition. 

The distinguished list of artists represent 
the legacy that has been created over the years 
at the RCA Label Group. 




DOLLY TO MARTINA 
WILLIE AND WAYLON to BROOKS&DUNN 




ALAN JACKSON 

ENTTERTAINER OF THE YEAR 
MALE VOCALIST OF THE YEAR 
VOCAL EVENT OF THE YEAR 



MARTINA McBRIDE 

FEMALE VOCALIST OF THE YEAR 



BROOKS & DUNN 

VOCAL DUO OF THE YEAR 



CONGRATULATIONS ON 
YOUR CMA AWARDS 
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Sir Simon 
Rattle makes 
plans for /i/s 
second year 
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Ttie Country 
Music Assn. 
elects Brooks 
S Dunn's Kix 
Brooks as 
president 





BON lOVi: -THIS IS lUSTTHE BEGINNING OFYET ANOTHER CHAPTER' 



Bon Jovi Revamps, 
Rerecords Past Hits 



Sitting in t)ie control room at Los 
Angeles' Henson Studios earlier this 
fall listening to mixes for "This l^ft 
Feels Right"— a collection of Bon 



The 
Beat 



By Mellnda Newman 

innewman@billboard.coin 



Jovi hits radically re^iamped by the 
hand — ^Jon Bon Jovi admits, "I don't 
know if anyxjne's gonna buy this." 

The album, which came out Nov. 
4. features songs revisited in ways 
that are startling at fir.st: leadoff sin- 



gle "Wanted Dead or Alive " becomes 
a Led Zeppelin-like stomp, while "U s 
My Life" morphs into a wistful ballad. 
However, the tunes quickly show 

themselves sturdy 

enough to wittistand 

the upheaval. 

"The children 
started to grow by 
them.selves, .so to 
speak," says guitarist 
Richie Sambora, who 
co-produced the 
album with Bon Jovi 
and Patrick Leonard. 
"To actually be able to 

re-invent your songs 

and be happy with 
them. I can't recall any band in his- 
tory exactly ever doing that." 

Originally, the band planned to 
release an acoustic live album, and 
it recorded the tunes, many of 

(Continued on page 18) 




P.O.D. Keeps The Faith 

Band's New Album Offers Value-Added Extras 



BY BRAM TEITELMAN 

In their years together, the members of 
P.O.D. have never denied their faith. And front- 
man Sonny Sandoval .says the group never will. 

"It's going to come out, whether 1 build hoases 
or collect garbage," he says. 

Spirituality and positivity have saturated the 
band's material to date and have helped turn 
C.O.D. into a multiplatinum-selling act in tlie wake 
ofSepL 11,2001. 

With the new Atlantic effort, "Payable on 
Death, " both band and label hope that the faith of 
the 2.7 million U.S. fans who bought P.O.D.'s pre- 
vious album al.so remains intact, as the new set — 
the group's sixth overall and third for Atlantic — 
features a stylistic change brought on by a shift in 



personnel. /\nd to ensure that the group's fan base 
continues to testify' in a time marked by decreased 
record sales, the first 1 million copies of the album 
will include a second disc with a multitude of 
value-added components, including a \ideogame. 

"They've made an exponentially creative leap 
from '.Satellite' to 'Payable on Death.' " .Atlantic 
co-president Kon Shapiro says. "P.O.D. has trans- 
formed themselves from a rock and rap band to 
what 1 think is a global rock band, if not a pop 
band. Sonny has become an extraordinao' rock 
singer, and their lyrics remain as important and 
as brave as ever for anyone making music target- 
ed at the world." 

The transformation Shapiro refers to is due 
in part to new guitarist Jason Truby. who joined 
(Coritinued on page 21) 
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Green Refreshes His Soul On Secular Album 



BY GAIL MITCHELL 

It may have taken 27 years for .Al Creen and mentor/pro- 
ducer Willie Mitchell to reunite for a bold new secular album, 
but now that they're in the groove, it seems there's no stop- 
ping a go(x] thing. 

Of the new "I Can't Stop," released worldwide on Blue 
Note the week of .\ov. 17. Green says. "This brought back 
warm feelings for the good time.s" — borrowing from the title 
of his 1972 album track "For the Good Times." He adds. 
"We're already in the middle of writing a fourth song" for 
another album. 

Not only did the legendary team work out of Mitchell's 
Memphis-based Royal Studios, the birthplace of such soul 



classics as "Let's Stay Together" and "Love and Happiness, " 
but it went a step further and recruited some of the same 
musicians (guitarist Mabon "'Teenic " Hodges, bassist Leroy 
Hodges, the Royal Horns) and backup vocalists (Donna 
Rhodes. Charlie Chalmers. Sandra Rhodes) from Green and 
Mitchell's 197ns heyday. F.ven the same RCA ribbon mic — 
No, 9 — was dusted off for the occasion. 

However. "I Can't Stop " product manager Zach Hochkeppel 
quickly points out that the album is "not a retread. Some peo- 
ple say it's old, but the exact thing that's spooking some peo- 
ple is attracting others. It's picking up where they left off: an 
updated version of the classic .M Green sound." 

The title track was sent to triple-A and urban AC radio 
in October. 



"We would love to see it on urban stations and top 40." 
Hochkeppel adds, "but we'll see how it pans out. What we really 
want to do is foster the word-of-mouth we've already received. 
We're tn'ing to get to that elusive adult demographic who's not 
reading Rolling Stone or listening to commercial radio." 

In that respect. Blue Note is pulling out all the stops. The 
label tapped the Hughes Brothers' ( "Dead Presidents." "Menace 
II Societ\' ") .Mien Hughes to direct the single's video. Promo- 
tions will target hybrid, oldies and soul stations, complement- 
ed by ads on talk radio and smooth jazz stations. 

Green is set to appear on " The Tonight Show With Jay Leno " 
Nov, 20, followed by a performance Dec. (i at New York's Bea- 
con Theatre. Features are slated for Rolling Stone. l'.SA Today, 
iConlinued on pui/c I'^') 
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Al Green 

Continued from page 15 



Entertainment Weekly and NPR. 

Green will sing "Let's Stay Togeth- 
er " with fellow Memphis native 
Justin Timbcrlake on the latter's 
Nov, 25 NBC special. And a Green 
tribute special logins filming in mid- 
November for a probable early-2(l04 
airdate. Details concerning guest 
artists and an affiliated network are 
still being negotiated, as are plans for 
an extensive 2004 tour of the U.S. 
and overseas. 

For the new set. the only rule that 
Mitchell stipulated was that this 
should not be a gospel album. "I had 
some things in my head and he had 
things in his head. " recalls Mitchell, 
who had been in the hospital fighting 
diabetes. "We didn't haw a label at the 
time. My idea was just to cut some 
good songs and make him sing well. 
And it came out exactly the way I 
planned it. There was no doubt that 
we'd get a label." 

The pair co-wrote eight of the 
album's 12 songs, with Green pen- 
ning four on his own. "We tried to 
redo a bunch of old songs." Green 
says. "Then Willie said. It can t be 
some songs that someone has sung 
2,000 times. It's gotta come from the 



inside of you.' So we sat down at the 
piano like we did in the Tired of Being 
Alone' days. 

"Willie saw the picture." Green 
adds. "He told me. 'You ve started a 
great oil painting, but you haven"t fin- 
ished it." He"s such a great artist him- 
self. I ve just tried to do what he sees 
Al Green can be or could be. " 

Blue Note got wind of the project 
by way of EMI Catalog division the 
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GREEN; PICKING UP WHERE HE LEFT OFF 



Right Stuff, which has been compil- 
ing reissues of Green's Hi Records 
output. "This is more about the 
music, " says Tom Evered, GM/senior 
VP of EMI Jazz & Classics, when 
asked about Blue Note s segue into 
soul. The label scored mainstream 
success last year with Norah Jones" 
top-selling, multiple Grammy .^ward- 
winning "Come Away With Me. " 

"Willie and Al are two legends who 
deserN'e a reprise and reassessment," 
Evered says. 

For Mitchell's part, little has 
changed since he first met Green in 
1969. promising he could make the 
singer a star in 18 months. "He's got 
the greatest voice I've ever heard in 
my life — and I've cut everybody. 
There's nothing he can t do with it." 

Since 1980. Green s soulful voice 
has graced a series of gospel albums 
as well as preached sermons from his 
Memphis pulpit at Full Gospel Taber- 
nacle. However, longtime fans reliv- 
ed Green"s passion-greased pipes on 
the 2002 Grammy-nominated duet 
with Ann Nesby. "Put It on Paper. " 

Having reconciled his secular and 
gospel personas — "I first asked my 
church about singing songs where I 
throw in words like 'baby' and 
sugar' " — Green is ready to march 
onward. "Did you hear that damn 
thing?" he says with a laugh, referring 
to his new album. "Sounds pretty 
good, don t it?" 
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The Beat 



Continued from page 15 



them with an orchestra, last Janu- 
ary in Japan. 

But somewhere along the way. the 
group decided to turn the songs on 
their ears. 

"I just thought. 'Why not?' " Bon 
Jovi says of the decision to scrap the 
acoustic Japanese session and turn 
the project into "I^ft. " 

"This is just the beginning of yet 
another chapter." he says. " 'Keep the 
Faith' was the beginning of the sec- 
ond chapter. |which| is now closed. 
It's obvious we're not going to try to 
write those songs again. It's time to 
go left and find another avenue. " 

As for what the next 10 years will 
bring, that's yet to be determined, 
but Bon Jovi .says he knows what it 
won't be. "I don't know yet what it 
will entail, but I think I've been 
honest with myself and with anyone 
else that this will never be a nostal- 
gia band |that is| knocking on the 
'SO.S door and putting one of tho.se 
bills together. " 

In fact, Sambora says the group's 
ability to revisit its past in such a 
fresh fashion is one of the keys to 
its longevity. 

"This album is going to show peo- 



ple that the reason we're still around 
after 20 years is becaase we're not 
afraid to do this kind of [thing] and 
that these songs are really, really good 
and they hold up." 

To help push "This Left Feels 
Right," the band has linked with 
Samsung, which will Webcast Bon 
Jovi's Nov. 15 Atlantic City. N.J., con- 
cert live through samsungusa.com. 
The Web site is also conducting a 
sweepstakes to win a guitar auto- 
graphed by the band. 

Additionally, the electronics com- 
pany is promoting the project with 
ads on more than 350 consumer and 
business Web sites that push the new 
SanLsung/Napster MP3 player. 

Bon Jovi is al.so appearing in com- 
mercials for Duracell as part of a $30 
million commercial campaign for the 
battery maker. The ads began airing 
Oct. fi (fi/Z/ton/. Nov. 1). 

BACH FOR MORE: Sebastian Bach 
— former Skid Row frontman- 
lurned-Broadway thespian — ^just 
finished a club/theater tour wHth 
his new group. Bach Tight 5. 1 le 
and band members Brian "Cheez*" 
Hall. Randall X. Railings. Mar^ 
"Bam Bam" .McConnell and Adam 
Albright gave rousing performanc- 
es of such Skid Row classics as 
"Piece of Me " and "Youth Cone 
Wild." along with new material 
from the group's upcoming Spitfire 



Records release. 

The band will fini.sh recording 
the album after Bach completes 
taping this month of a recurring 
role on the WB series "Gilmore 
Girls."' No release date has been set. 

Faas whose appetites were whetted 
by Bach's frenzied stage performance 
and piercing TOice can tide them- 
selves over with his first DVT). "Forev- 
er Wild." arriving in Januan" 2004. 
Taken from his VTJ 1 shmv of the .same 
name, the DVT) will include outtakes 
and bloopers from the program and a 
concert of Sebastian Bach and 
Friends la project he put togetlier in 
the late '90s) that was shot at Holly- 
W(xxl's WTiisky a Go Go. 

"Rock'n'roll is self-expression. 
Broadway is expressing the [wishes of 
the] director and the writer and the 
choreographer and the musical direc- 
tor." saw Bach, comparing metal and 
the Great White Way "1 love Broad- 
way [But] \'ve done three musicals in 
a row, so I've liad enough of that right 
now. I want to rock." 

But Bach hasn't completely shaken 
the stage bug from his system. Dur- 
ing Bach Tight 5's .sets, he slyly {hmv 
in "Time Warp" from "Rocks' Horror 
Picture Show, " which he helped 
reviw on Broadway when he por- 
trayed the butler. Riff Raff. 

Additional reporting by Chrisla Titus 
inXeu- York. 
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CELEBRATE with TOP COUNTRY MUSIC STARS for 5 DAYS & NIGHTS at an 
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Top Country Music Artists and Songwriters give their time and talent to this worthy cause year after year. You 
can expect "the best of the best" for this very special 1 0th anniversary year... and, as usual, "surprise" guests! 

• Private concerts • Skiing...snowmobillng...dogsleddlng 

• Informal guitar pulls • Snowshoeing...cross-country skiing 

• Celebrity bartending event & ski races • Horseback riding 

For reservations and information 
Call: Joyce Johnson 2 J 5.^.1". .ii. . i Email: jjohnson@bmi.com 
or visit www.citr.org 




All proceeds benefit the Frances Williams Preston Laboratories 
A division of the T.J. Martell Foundation at the Vanderbilt Ingram Cancer Center 
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Rattle Charts New Course For Berlin Philharmonic 



During his recent visit to New 
York, I sat down with Sir Simon 
Rattle, the Berlin Philharmon- 
ic's dynamic 48-year-old English 
music director and EMI Classics 
artist, to discuss his second year 
at what may well be the world's 
best orchestra. 

i love wine." Sir Simon says. 



"and Berlin is a really deep, rich 
red. I want to choose repertoire 
that suits that palate." 

The conductor sees many 
opportunities to expand the 
orchestra's reach. "I looked at 
what the orchestra has been play- 
ing in the past 20 years. They had 
done more Mahler and Brahms 
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than any other composer." he 
says, "but almost no Mozart or 
Haydn. On the contemporary 
front, they had played a lot of 
Kurtag and Rihm and some 
Ugeti. but never John Adams ur 
Magnus Lindberg. just to pick 
out two great names. 

"I want to give this great big 
bird as many colored feathers as 
it can take." he says. "I'm doing 
the big central pieces, but we're 
also doing works like Messiaen's 
'Eclairs sur I'Au-Dela.' which the 
whole orchestra feels is such a 
raving masterpiece. And we're 
going to record the extraordinary 
Dvorak late tone poems, which 
nobody knows." 

What does Sir Simon see as his 
role in Berlin? "My job." he says, 
"is to build the orchestra, build 
on its extraordinary tradition 
and expand it. It's such a young 
group now; there are so many 
players in their 20s. I'm one of 
the only gray-haired people 
there!" he says with a laugh. 
"And it's a very international 
group as well. As one of the older 
musicians reminded me. we 
don't have a shared memory of 
how 'we' play very much music, 
so we need to build up this gen- 
eration's foundation." 

What has the response been in 
Berlin thus far? "Although more 
people canceled their subscrip- 
tions than usual after my first 
year." he notes, "many more peo- 
ple have come in as new sub- 
scribers. They are definitely see- 
ing the shift in the music and in 
the orchestra." 

While many labels and 
orchestras bemoan declines. 



perhaps they should take their 
cues from Sir Simon, who con- 
tinues to clear a new path and 
set a new pace, 

A NEW HOME: In other EMI news, 
American soprano Deborah Voigt 
has inked an exclusive deal with 
Angel/EMI Records for her solo 
albums. The singer is especially 
celebrated for her interpretations 
of the German repertoire, so it 



singer who cheerfully refers to 
herself as "Ariadne Inc." 

Plans are under way for a vocal 
recital album and a Broadway- 
themed disc. 

ANDANTE AND NATVETEAM UP: 

Popular Web site andante.com 
announced Oct. 31 that it is 
merging with the noted French 
indie Naive. Expanding on its 
online presence. .Andante has 
released a 



Classical 
Score 



By Anastasia Tsioulcas 

atsloulcas@billboard.com 



should come as no surprise that 
the first release is a disc of opera 
arias by Richard Wagner and 
Richard Strauss, to bow April 6. 

Among the selections is "Es 
Gibt ein Reich," a natural for a 



number of 
acclaimed CD 
sets: in the 
future, these 
will be pro- 
duced by Na'ive 
under the 
Andante 
brand. 

In return. 
Naive's online 

presence will 

be significant- 
ly boosted through Andante's 
sales. .Artistic direction of 
Andante will be co-managed by 
Naive Classique director Herve 
Boissiere and Andante co- 
founder Alain Coblence. 
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P.O.D. 
Keeps 
The Faith 

Continued from page 15 



the band earlier this year after the exit 
of original guitarist Marcos Curiel. 

Committed to writing the lead 
single for the "Matrix Reloaded" 
soundtrack and strapped for a gui- 
tarist. P.O.D. called Truby, whom 
the band's members knew from his 
former group. Living Sacrifice. Col- 
laboration on the song. "Sleeping 
Awake." went so well that he was 
asked to work on the new album as 
a permanent band member. 

Rap/rock has met with diminish- 
ing returns in 2003. and Sandoval 
says that the lack of rap on "Payable 
on Death" comes as a result of 
adding Truby. 

"There might be less rap vocals, 
but there's no less of a hip-hop 
influence." he says. "There's still 
the attitude and style. But Jason's 
guitar playing and the beauty that 
he adds just call for a different 
road, vocally." 

Truby draws from his back- 
ground in jazz, classical and 
hardcore to flesh out the sound 
of the band, which includes 
bassist Traa Daniels and drummer 
Noah "Wuv" Bernardo. 

Truby says his first album with 
the band is deceptive: "When you 
first hear it. it may not sound as 
heavy, but the rhythms are heavier 
and have more melodic melodies 
going over them." 

While P.O.D.'s first album for 
Atlantic, 1999's "The Fundamental 
Elements of Southtown." sold 
900,000 copies in two years, the 
band did much of that without the 
support of radio. 

That all changed after "Alive," 
the first single from the "Satellite" 
album. Radio embraced "Alive" as a 
healing anthem after the tragedies 
of Sept. 11. 

"Being who they are and saying 
what they have to say to the world 
turned out to be miraculously well- 
timed to what the world needed to 
hear," Shapiro says. 

While P.O.D.'s spiritual nature 
and lyrics praising "Jah" have led 
some to call it a Christian band, 
Sandoval says he and his bandmates 
don't necessarily want to be labeled 
as such. "If someone wants to know 
my personal beliefs and (that) I 
have joy in my life, then I want to 
share that with them. too. But if 
you just want to rock out and listen 
to music, then by all means, let the 
music take you. 

"We're the types of guys that 
want to say something positive with 
our music, and we felt that way 
before the tragedy." Sandoval says. 
"When the healing process began 



and we started to get feedback from 
people saying the record really 
touched them, that's what music's 
really about." 

Radio is one of the most impor- 
tant tools for P.O.D.'s continued 
success, and Shapiro has no con- 
cerns about crossing the band 
over to pop. which accepted 
"Alive" and follow-up single 
"Youth of the Nation." 

"There's still no better way to sell 
records than the radio, and there's 
no better way to sell tons of records 
than multiple formats." he says. "To 
the degree that we don't have to 
compromise their music, we're 
going to go to pop radio and any 
other format that works. We'll start 
with the core of what they are and 
expand it a.s far as we can." 



'I have yet to see a 
package priced 
under $20 that 
includes a 

videogame, a full 
album of music, 

artwork and DVD 
footage. We've 

never put anything 
out like this before. ' 



—RON SHAPIRO. 
ATLANHC CO-PRESIDENfT 



The album's first single, the driv- 
ing "Will You," is performing well 
at rock radio. It is No. 13 at mod- 
ern rock and No. 12 at active rock. 

Modem rock WNNX (99X) Atlanta 
PD Chris Williams says PO.D.'s fan 
base is aware of the new record 
and has responded positively to the 
new song. 

"I would put them up there with 
Nickelback and Puddle of Mudd," 
he says. "Those three bands live in 
the same world. If this record has a 
strong start and shows that their 
fan ba.se is still intact, we're on our 
way to having a band that is core to 
the format." 

Music video has been another 
key avenue of exposure for P.O.D. 
"Rock the Party." from the band's 
1999 album, was the first rock 
video to reach No. 1 on MTV's 
"Total Request Live," and the 
videos for "Alive," "Youth of the 
Nation" and "Boom" were fixtures 
on the channel. 

"Will You" has been in the top 
10 on "TRL" since its debut. "One 
thing that this band has done 
very successfully is [take] a song 
that may have an easy-to-explain 
lyric and created a video that 
speaks on so many different lev- 
els or ways that it completely 
widens the meaning of the song." 
Shapiro says. 



Music 



'PAYABLE' IS PLAYABLE 

"Payable on Death" is the first 
CD to be packaged with a video- 
game, an expansion to the music- 
oriented "Amplitude." for Sony's 
PlayStation 2. The band got 
involved with Sony through its 
inclusion of a song on the original, 
full version of the game. 

"It wasn't like a typical, shoot-'em- 
up videogame." Sandoval says. "It 
was more about music and rhythm 
and timing, and it was creative." 

The version of "Amplitude" in- 
cluded in the package will feature 
an unreleased P.O.D. song. "Space." 
Shapiro says that the fact that 
videogames aren't downloadable has 
helped that industr>' boost sales. 

"The gaming industry is explod- 
ing for that reason, and with a mil- 
lion RO.D. CDs. if you want that 
song or game, you have to buy it," 
he says. 

In addition to the game, the sec- 
ond disc includes a DVD portion, a 
key to a Web site that will unlock 
unreleased music and three differ- 
ent art cards by painter Daniel 
Martin Diaz, who designed the 
album's artwork. 

Of those cards. 500 of each will 
be signed by the band, which San- 
doval likens to "getting a gold tick- 
et from Willy Wonka." 

Shapiro adds. "1 have yet to see 
a package in our business priced 
under $20 that includes an exclu- 
sive, never-before-had videogame, 
a full album of hit music, signed 
original artwork and behind-the- 
scenes DVD footage. We've cer- 
tainly never put anything out like 
this before." 

A WORLD VISION 

Additionally, Atlantic hopes to 
get P.O.D. on the road to help 
break it as a global phenomenon. 
.Stateside, the band will play radio 
station holiday festivals and will 
begin a tour with Linkin Park in 
January 2004. 

"Honestly, we want P.O.D. to be 
the biggest band in the world," 
Shapiro says. ""We think they're that 
compelling, that talented, that 
important. Beyond just sales, we're 
proud of their contribution to the 
world, to society, to our culture and 
their messages to young people." 

While P.O.D.'s first Atlantic 
album sold 100.000 copies outside 
of North America. "Satellite" has 
moved 1.2 million units abroad, 
according to the label. "Clearly, 
they're on the edge of worldwide 
success, and we. the band and 
Warner Music International are 
going to put an enormous amount 
of attention to that." Shapiro says. 
"A huge push to this is making 
them globally successful." 

Which is fine with Sandoval. 
"We want the music to speak for 
itself," he says. "As people first, 
we're always going to be looking 
for love and hope and faith and the 
beautiful things of this world — 
and that's going to come across in 
our music." 
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Film & TV Confab Hosts 
Eastwood, Rodriguez 



BVCARLAHAY 

The Hollywood Reporter/Bill- 
board Film & TV Music Conference 
is reaching new heights, with an 
impressive lineup of stars and indus- 
try heavyweights. The second annu- 
al conference will take place Nov. 19- 
20 at the Renaissance Hollywood 
Hotel in Los Angeles. 




.Academy .Award-winning movie 
legend Clint Eastwood will kick off 
the event with a keynote address 
sponsored by ASCAP at 9:45 a.m. 
Nov. 19. 

The actor/director/producer/com- 
poser will discuss his work in movies 
and music, including his latest 
movie. "Mystic River" (Warner 
Bros.) The film has been generating 
considerable buzz as a big Academy- 
Award contender. 



Director/screenwriter/composcr 
Robert Rodriguez (the "Spy Kids" 
movies, "Once Upon a Time in Mex- 
ico," "Desperado") will give a key- 
note speech at 2:15 p.m. Nov. 19. At 
11 a.m. Nov. 20, Emmy-winning 
composer James Newton Howard 
will be the featured subject of the 
annual Billboard Q&A session. 

This year's installment of the 
"Anatomy of a Film" panel (4:45 
p.m.-6 p.m.. Nov. 20) will focus on 
the music of 'The Matrix Reloaded" 
and "The Matrix Revolutions." Pan- 
elists will include film composer 
Don Davis, music supervisor Jason 
Benlley, sound designer/supervising 
sound editor Dane E. Davis and edi- 
tor Zach Staenberg. 

Another highlight will be the 
panel "The Return of the Musical," 
3:15 p.m.-4:30 p.m. Nov. 20. Pan- 
elists will include actor/singer 
Michael McKean ("This Is Spinal 
Tap." "A Mighty Wind"); Craig Zadan 
and Neil Meron, executive produc- 
ers of the Academy Award-winning 
film "Chicago"; and Miramax Films 
president of motion picture music 



Randy Spendlove. 

Other panels include "The Indie 
Perspective" and "Pitching Music for 
Film" Nov. 19 and '"TV & Music: The 



New Marketing Mix " Nov. 20. There 
will also be panels presented by 
ASCAP and Billboard sister maga- 
zine Shoot. 

More information about the con- 
ference can be found online at bill- 
boardevents.com or by calling 646- 
654-4660. 



Who'll Get The Nods 
For Grammys, Oscars? 



BY CARLA HAY 

With 2003 coming to a close, the 
race is heating up for soundtrack 
music v>'ing for Academy Award and 
Grammy recognition. 

For Oscar nods, likely contenders 
for best original score include Clint 
Eastwood for Warner Bros. Pictures' 
"Mystic River" and Academy-Award 
winning Rachel Portman for Mira- 
max Films' "The Human Stain," 
which is also generating Oscar heat. 

Portman won an Oscar for com- 
posing the music to the 1997 film 
"Emma." 

Eastwood has received Oscars for 
producing and directing the 1992 
lllm "Unforgiven." But he has yet to 
receive an Oscar nod for composing 
film music; industry insiders are 
saying that "Mystic River" could be 
his first. 

Phil Collins is a strong contender 
to be nominated for an Oscar and a 
Grammy for his work on Disney's 
"Brother Bear." Collins will likely 
earn a nomination for best original 
song for "No Way Out" or "Look 
Through My Eyes." 



Composer cousins Randy New- 
man and Thomas Newman could 
also be facing off at the 2004 Oscar 
and Grammy ceremonies for their 
respective film scores; Randy for 
Universal Pictures' "Seabiscuit" 
and Thomas for Buena Vista's 
"Finding Nemo." 



BURNETT: CONTENDER 



Don't discount composer/record 
producer T Bone Burnett, who won 
several Grammys for the 2000 film 
soundtrack "0 Brother, Where Art 
Thou? " but so far has not received 
any Oscar nods in his career. That 
could change, as Burnett composed 
music for the Miramax film "Cold 



Mountain," which is also said to be 
a major Oscar contender. 

The 2002 soundtrack "8 Mile" 
(Shady/Interscope) is sure to yield 
Grammy nominations in the film. 
TV and visual-media field for best 
compilation soundtrack and best 
original song for the Oscar-winning 
"Lose Yourself. " 

Compilation soundtracks released 
in 2003 that will likely get Grammy 
nods include ""Chicago" (Epic/Sony 
Music Soundtrax) and " Martin Scors- 
ese Presents the Best of the Blues" 
(UTV/Universal Music Enterprises). 

Elliot Goldenthal's original score 
to the 2002 Miramax film "Frida" 
won an Oscar and a Golden Globe 
award. So the "Frida" score sound- 
track (Decca/Universal Classics) 
will probably receive a Grammy 
nomination as well. 

The 2004 Academy Awards cere- 
mony will take place Feb. 29 in Los 
Angeles: nominations will be an- 
nounced Jan. 27. 

The 2004 Grammy Awards show 
will take place Feb. 8 in Los Ange- 
les; nominations will be announced 
Dec. 4. 



Collins Scores 
For Disney 
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In his ever-evolving career, Phil 
CoUiiis has achieved every possible 
major success in music and film, 
from selling millions of records to 
starring and singing in hit movies to 
winning a slew of prestigious awards. 

But with new Disne>' film "Broth- 
er Bear,"' Collins 

accomplished 
something he 
has never done 
before; compos- 
ing music for a 
film. He collabo- 
rated on the 
film's score with 
composer Mark 
Mancina. 

Collins also 
wrote all the 
songs with 

vocals on the ""Brother Bear" 
soundtrack, which was released 
Oct. 21 on Walt Disney Records. 
The "Brother Bear" movie opened 
Oct. 24 in New York and Los Ange- 
les and had a wider U.S. release 
Nov. 1. 

The animated film is about a 
young man who turns into a bear 
and discovers life lessons in his 
transformed state. The movie fea- 
tures the voices of Joaquin Phoenix, 
Michael Clarke Duncan, Rick Mora- 
nis and Dave Thomas. 

Disney hired Collins for the 
""Brother Bear"" project even before 



Tirzan.' but Disney didn't want me 
to sing all the songs in "Brother 
Bear' because they wanted to avoid 
comparisons to "Tarzan." I was a little 
disappointed, because I like to write 
songs for mwelf. but then I started 
to realize 1 was pushing against an 




he won an Academy Award for best 
original song for '"You ll Be in My 
Heart " from the 1999 Disney ani- 
mated film "Tarzan."" 

Collins tells Billboard. ""One of the 
reasons why I .said yes to {""Brother 
Bear"! is because Disney and I have 
been very good collaborators. They 
also offered me the chance to score 
the film, and in some respects it's the 
most rewarding work I've ever done." 

Even with his great track record 
with Disney, Collins reveals that 
there were some bumps in the road 
on the project: 

"1 originally wanted to sing all the 
songs, just like I had done on 



immovable object." 

Luckily, Collins says, he was 
happy with the artists who were 
selected to perform three of his 
"Brother Bear" songs. Tina Tlmier 
sings on " Great Spirits."' the Bulgari- 
an Women's Choir performs "Trans- 
formation." and the Blind Boys of 
Alabama sing ""Welcome." 

Collins performs his own version 
of "Transformation" and "AVelcome" 
on the soundtrack. Other songs he 
sings are " Look Through My Eyes" 
(the soundtrack"s first single), ""No 
Way Out " (the theme to " Brother 
Bear") and "'On My Way," which is 
featured prominently in commer- 
cials for the film. 

Turner and Collins performed 
songs from the soundtrack at the 
Oct 20 world premiere of "'Brother 
Bear" in New York. 

The marketing of the film's music 
went beyond releasing a soundtrack. 
Walt Disney Records has also 
released the " Brother Bear CD Read- 
.Mong." which includes a 24-page 
color book on the movie. In addi- 
tion, there is a ""Brother Bear Sing- 
Along Songs"' DVD/VTIS, which 
includes a promotional coupon for a 
free children's ticket to the "Brother 
Bear " movie. 

Collins says. "It's harder to do a 
score for an animated film than a 
live-action film. I learned a lot from 
working with Mark Mancina." 

Next up for Collins will be a stage 
musical version of "Tarzan," for 
which he is writing original music. 
Collins says that the stage version of 
his "Tcirzan"' songs will still be pop 
music but more orchestral than the 
movie version. 

He concludes of doing music for 
movie projects: " You can just give 
your songs to a musical arranger, or 
you can get involved by becoming a 
collaborative part of the team. I 
choose to do the latter."' 
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WEDNESDAY, NOVEMBER 19 



9:00am - SrOOpm 
REGISTRATION 



Hollywood Foyer (Mezz-Level II) 
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9:30am - 9:45am Hollywood Ballroom 

GREETING: BOB DOWUNG, THE HOUYWOOD REPORTER 

9:45am- 10:45am 

OPENING KEYNOTE 
CUNT EASTWOOD 

Sponsored by 

Memorable scores ond successful soundtracks 
are hallmarks of Clint Eastwood's films as a 
director, actor, producer and composer. His lat- 
est film "Mystic River" is no exception. The Academy Avnrd-winner discusses his lifelong 
interest in music and how he approaches the use of music in his films in a one-on-one interview 
with Bob Oowiing, publisher of The Hollywood Reporter. 

11KX)am - 12:15pm Hollywood Ballroom 

THE INDIE PERSPECTIVE 

How Hollywood's most innovative filmmakers, music supervisors and record kibels overcome tight 
budgets to achieve their musical aims. The panel will address how to find the best music at the low- 
est cost, clearances ond licensing, advantages and disadvantages of soundtrack album releases, and 
why music plays such a vital role in indie films. 
MODERATOR 

Tamora Connifl, The Hollywood Reporter 

PANELISTS 

Joe Augustine, Hybrid Recordings 
Joel C. High, lions Gate 
More Ferrari, MasterSource 
Tracy McKnight, Commotion Records 

12:30pm - 2K)0pm LUNCH BREAK 

2:15pm INTRODUCTION: KEN SCHLAGER, BILLBOARD 



2:20pm - 2:45pm 

VANGUARD SESSION 

REBEL WITH A SCORE 
ROBERT RODRIGUEZ 

The filmmaker discusses how he made the creative 
leap from writer/director/editor to composer on 
films like "Once Upon A Time in Mexico" and 
"Spy Kids 3-D: Game Over." 



Hollywood Ballroom 



SCHEDULE 



NOVEMBER 19-20, 2003 



3:00pm - 4: 1 5pm Hollywood Ballroom 

PITCHING MUSIC FOR FILM 

Insiders unlock the secrets of getting music placed in hot Hollywood projects. We look at the roles 
played by labels, publishing companies, music libraries, music supervisors and agendes In helping 
studios make music choices. We also examine woys that individual songwriters and composers can 
ploy the him music gome. 

MODERATOR 

Steven Winogradsky, The Winogrodsky Company 

PANELISTS 

Bob Knight, Music Sales Corp. 

Mitchell Leib, Walt Disney Pictures & Television/Bueno Vista Music Group 
Frankie Pine, Whirly Girl Music 
Christine Russell, Evolution Music Partners 
Adam Taylor, Associated Production Music 
Lio Vollack, Columbia Pictures 

4:30pm - 5:30pm Hollywood Ballroom 

f\lM & TV MUSIC: A UFETIME OF BACK-END ROYALTIES 



^ASCAP 



Presented by 

An examination of the back-end royolties and other revenue opportunities that occur after a film's 
release or the initial broadcast of a television show, including soundtrack albums, singles, TV and 
radio broadcosts, ringtones, streaming, downloads, Broadway musicals, foreign theatrical per- 
formances, musical telephones and singing fish. 
PRESENTERS 
ToddBrabec,ASCAP 
Jeff Brabec, The Chrysalis Music Group 



6:00pm - 7:30pm 
OPENING RECEPTION 



Iwist Restaurant (Mezz-Level II) 



THURSDAY, NOVEMBER 20 

9:00am -5:00pm Hollywood Foyer 

REGISTRATION 

9:30am- 10:45 am Hollywood Ballroom 

TV & MUSIC: THE NEW MARKETING MIX 

Music companies ore collaborating with TV networks for mutually beneficial marketing that goes beyond 
pkxing song dips on TV series. SuccessfijI strategies indude using multimedia campaigns to align artists 
with certain TV programs in order to boost ratings and sell records. This panel will also discuss how recent 
TV talent shows like "American Idol" hove Impocted the music business and the TV industry. 

MODERATOR 

Danny Pelfrey, music producer/composer ("American Dreams," "Felidty" and "Spin Gty") 
PANEUSTS 

RJ Helton, "American idol" Top 5 finalist 

Randy Jackson, producer/songwriter/" American Idol" judge 

Jonathan McHugh, Jive Records 

Leonard Ridnrdson, The WB 

Greg Sill, music supervisor ("American Dreams," "Boomtown") 
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THURSDAY, NOVEMBER 20 

continued 

11:00am - 12:15pm Hollywood Ballroom 

THE BILLBOARD Q&A 
JAMES NEWTON 
HOWARD 

Our annual one-on-one interview conducted by 
Billboard West Coast Bureau Chief Meiindo Newman. 
Her star subject this year is multiple Oscar-nominee 
James Newton Howard, who bos scored more than 

70 films, including "The Prince Of Tides," "The Sixth Sense," "My Best Friend's Wedding," and the 
upcoming "Peter Pan." He'll also discuss his Emmy-nominated score to "£R" and his rock 'n' roll 
past with Elton John and Cher. 

12:30pin - 2:00pm LUNCH BREAK 

2:00pm - 3:00pm Hollywood Ballroom 

THE RHYTHM & SOUL OF FILM & TV MUSIC 

Presented by 



^ASCAP 



This panel explores some of the ways rhythm & soul composers con expand their opportunities in 
the film and TV music industries. Panelists discuss the differences between creating a hit record 
and writing/licensing moterial for film and television and mop the thought process behind craft- 
ing a hit soundtrack. 
MODERATOR 
JeanieWeems, ASCAP 
PANELISTS 
Karolyn Ali, Amaru Hims 
Spring Aspers, Def Jam Records 

Marcus Miller, Grommy award-winning composer/songwriter/jozz artist 
OMR PANEUSTS TO BE ANNOUNCED 

3:15pm - 4:30pm Hollywood Ballroom 

THE RETURN OF THE MUSICAL 

The success of the Acodemy Award-winning "Chicago" bos hieled a gold rush of movie musicals. 
How will these projects change the entertainment industry? This panel will also discuss the chal- 
lenges invoWed when cast members ore responsible for recording a musical's soundtrack. 
MODERATOR 
Carlo Hay, Billboard 
RANEUSTS 

Erika Chrhtensen, co-star of MTV's "Wuthering Heights'" 

Michael McKeon, octor/songwriter/diredor/screenwriter 

Neil Meron, Storyline Entertainment 

Randy Spendlove, Miramax Rims 

Irwin Winkler, Winkler Rims 

Craig Zodon, Storyline Entertainment 



3:15pm - 6:00pm Laurel Canyon 

SHOOT SESSIONS 

SESSION I: MUSIC FOR COMMERCIALS 

Sponsored by Creative License 

Advertising agency music producers and commercial music production companies talk about the 
major issues of the day regarding music for spots, including original vs. licensed music, and demo 
tracks as well as the opportunities and problems that arise when exposure of songs through com- 
mercials translates into successes on the record industry music charts. 
MODERATOR 
Josh Rabinowitz, Young & Rubicam 
PANELISTS 
Dain Blair, Groove Addicts 
Brian Lambert, Universal Music Publishing Group 
Kevin McKiernan, Creative License 

SESSION II: TOP OF THE SPOT CHARTS 

Direct hom SHOOT's quarterly Top 1 0 Spot Tracks Chart, you'll hear from the talent behind some 
of the yeor's highly ranked commercials. Commercial music production companies discuss their 
chart-topping work while providing insights into the process of erecting successhil music and 
sound design in the advertising industry. 
MODERATOR 
Bob Goldrich, SHOOT 
PANELISTS 
John Adair, Admusic 
Jeremy Adelman, Music for Picture 
Reinhard Denke, Stimmung 
Jeff Elmassion, creotive director/composer 
PJ. Hanke, Spank! Musk & Sound Design 




SHOOT 



4:45pm - 6:00pm Hollywood Ballroom 

ANATOMY OF A FRANCHISE: THE MATRIX" DECONSTRUCTH) 

We get the back story on the evolution of the music in "The Matrix Reloaded" and "The Matrix 
Revolutions." The aeotive team behind the "Matrix" franchise will share how they married music 
to the film elements. The panel will examine scenes with and without music to illustrate how they 
achieved maximum impact in the editing process. 

MODERATOR 

Paulo Parisi, The Hollywood Reporter 

RANEUSTS 

Jason Bentley, music supervisor 

Done A. Davis, sound designer/supervising sound editor 

Don Davis, composer 

Zach Stoenberg, editor 



6:30pm - 8:00pm 
CLOSING COCKTAIL PARTY 

For lotest schedule: www.billboardevents.com - schedule subject to change 



Pool Terrace - Level 5 



SHOOT 
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New Entries Expand Christmas Tour Season 



BY SUSANNE AULT 

LOS ANGELES — More than a dozen Christmas tours arc compet- 
ing this year to mal<e the season bright, with visions of great tick- 
et sales dancing in many organizers' heads. 

During a relatively short window — holiday tours generally run 
three to four weeks beb\'een Thanksgiving and Christmas Day — 
long-running yuletide acts like Trans-Siberian Orchestra (TSO) and 
Kenny Rogers will be out on the road as usual. 

Entering the fray are the Blind Boys of Alabama and Harry Con- 
nick Jr. — with inaugural holiday .series — and Chicago with its first 
major Christmas tour since 1998. Amy Grant and Vince Gill return 
with a 20-date outing, nearly double their last holiday tour in 2001 . 

Even with this abundance of cheer, organizers believe careful 
planning coupled with ro.sy Christmas 2003 retail predictions will 
fuel ticket sales, l^t month, the National Retail Federation report- 
ed that shoppers could spend as much as 7% more on presents 
than in 2002. 

"WTien you talk to the (wnuel .sales departments and box offices, 
there's a buzz that hasn't been there in years past," sa)^ Terry Elam, 
manager for Gill. "That's not just my shows but for other shows 
out tliere, too." 

He admits that "there's more choices than there were a few years 
ago " but .says the crowded waters can be navigated "if you jusl tr\' 
to make sure you're not stepping all over each other" 

For Simply Christmas With ;\niy Grant and Vince Gill, running 
Nov. 28-Dec. 22 with tickets averaging $50, Elam says the key was 
finalizing routing early. 

"We had this tour done in Februar>' of this year. That allowed us 
a lot of time to say OK, we're here' |to concert-goers]," he says of 
the arena series that as of late October is outpacing sales of its 200 1 
edition. "And it allowed us to be first in the marketplace." 

A diligent routing strategy' is the reason behind TSO's expansion 
to more dates and larger venues in its fifth installment, says the 
tour's booking agent Nick Caris at the Agency Group. 

Placing TSO inside theaters for new markeb — with the intention 
of transferring to an arena in those cities the follwing year — has pow- 
ered a lot of the growth, he explains. For instance, in Houston, TSO's 
December 20O2 show was at the 2,495-seat Aerial Theater, while this 
year's Dec. 22 gig is set for the city's 19,300-seat Toyota Center. 

Between its two casts, TSO will perform 83 shows Nov. 14-Dec. 



30, Caris says. About eight additional concerts will likely be added 
to the run (tagged with an average $40 ticket price), he adds, which 
will beef up the 2003 tour by 17 shows over last year. Also, TSO will 
likely employ a third traveling company in 2004. 

"Every year, .sales increase exponentially," says Caris, who expects 
many dates to sell out. including the tour's 43 arena shows. "It's 
wx)rd-of-mouth: it's the show that eN'eryone has to .see." 

Also strengthening TSO is the fact that it fi'equently spruces up 
its rock/orchestra formula, says its producer Paul O'Neill. 

New for 20O3, TSO will perform songs from two as-yet-unre- 




leased albums on I jva: "The Lost Christmas Eve," out Jan. 1 , 2004, 
and a non-holiday effort, out in February 2005. Also, a new pyro 
effect will be introduced. 

"Fog it, light it or blow it up— just keep it interesting," O'Neill 
says. "That's our job — to come out with guns ablazing." 

For other veteran holiday acts, including Kenny Rogers (Nov, 
27-Dec. 22. bundled with a $50 average ticket price!; Jim Brickman 
(Nov. 28-Dec. 31. $451; the Irish Tenors (Nov. 18-Dec 22. $55): and 
John Berry (Nov. 1-Dec. 22. $25), regular reinvigoration keeps the 
fans in the attendance spirit. Rogers will stop at 22 western U.S. 
markets that haven't hosted his 16-year-old holiday tour 

"After some significant research, we determined that it would be 
successful out West " says Greg Oavald, Rogers' agent at the William 
Morris Agency. " It's not easy doing the same places | typically the 



East and the South] over and owr. " 

Oswald agrees that the high number of holiday shows is threat- 
ening to saturate the market but believes there is room for all. He 
declined to reveal specifics, but .says Rogers' 2003 dates "are all on 
par to do significant business." 

Since the holiday season encourages qualitj' family time, he says, 
"it begs for Iconcert] activity to come from our end." 

Besides, several tours did pack venues during the economically 
troubled 2002 Christmas period. 

Martina McBride chose to kick off her Joy of Christmas tour in 
2002. It filled 84% of ils venues' capacities and awraged $136,348 
(according to Billboard Box-score), which persuaded Ron Baird, 
McBride's agent at Creative .Artists Agenc>', to book her for a retum 
2003 engagement (Nov. 28-Dec. 22, $351. 

"This is a chance for families to get together and feel the spirit 
of ChrLstmas." Baird says. However, the holiday crunch is leading 
many acts, like Rogers, to search for a distinctive hook. 

Inviting Jeff Timmons, formerly of 98", into the lineup "^vill 
[add] a youth presence because of his popularity with teen girls," 
says Brickman, whose core fan base is adult women. "When you 
do keep coming back, you have to bring something that people 
haven't seen before. " 

Chicago is touring during Christmas for the first time in sever- 
al years (Nov 21-Dec. 6. $50) to support the Oct. 14 rerelease of its 
holiday album, "What's It Gonna Be, Santa? " 

"It's Chicago and Christmas jsongs]. That makes it different." 
says band member U-e l^ughnane of his act's first sea.sonal tour 
""What I'd like to see is Chri.stmas all \'ear 'round. People celebrate, 
go out and enjoy themselws. " 

Being a new face on the holiday circuit could also be a selling 
point as in the case of Christmas rookie Connick: C.AA's Mitch Rose 
added five shows for 2003 (No\'. lO-Dec. 23, $.55) due to Ian demand. 

In addition. Chris Goldsmith, agent for the Blind Bo>'s of Alaba- 
ma at the Rosebud Agency, notes that in contrast to the act's first 
Co Tell It on the Mountain tour (Dec. 9-21. $40). "a lot of stuff has 
been out there for a long time. Now. here is an opportunity' to do 
something fresh and exciting." 

Clarence Fountain, a member of the go.spel-singing Blind Boys 
for 61 years, says that the group's sight impairment will "show 
Icrowds] that you can do anything that you set your mind to. We 
know how to make people feel good inside." 



Brooks & Dunn Take Red Dirt Road Less Traveled 



BY RAY WADDEU. 

NASHVILLE— After a three-year run 
with the production-heavy Neon Cir- 
cus & Wild West Show, Brooks & 
Dunn will scale back considerably in 
2004 with the Red Dirt Road tour 

The move is designed primarily to 
give major markets a rest and to take 
country's most successful duo into 
markets that have not seen Brooks & 
Dunn in .several years. 

The first leg of the tour runs Feb. 
12-April 25. 2004. 

During a decade as headliners, the 
duo has reported close to $150 mil- 
lion in grosses to Billboard Boxscore, 
much of it from Neon Circus dates. 

""The Neon Circus is a killer brand, 
but we're going to take a break from 
it next year, " says Clarence Spalding, 
co-manager of B&D with Bob Titley. 

'"We can't go back and do the major 
markets every year " Spalding .says. 
"We've got to give them a break." 

A lesser concern is the availability 
of the four or five support acts that 
Neon Circus demands. Many of the 
opening acts on previous Neon Cir- 



cus tours have developed into head- 
liners themselves, including Toby 
Keith, Keith Urban, Montgomery 
Gentry, Rascal Flatts, Brad Paisley, 
Gary Allan and Trick Pony. 

""We have to let some new talent 
develop." Spalding says. ""But the big- 
ger issue is we don't want to keep 
going back into these major markets 
with 10 or II trucks." 

DIFFERENT ROAD 

The Red Dirt Road tour will begin 
next spring with about 25 dates in 
secondary and tertiary markets, with 
Joe NichoLs— the 2003 CMA Horizon 
Award winner — as support. 

"Kix and Ronnie will only have to 
follow one act, not four or five," 
Spalding says. 

The duo will take off May through 
July. Beginning in August, it will 
play some major fairs it hasn't visit- 
ed in a while, possibly including 
state fairs in Louisville, Ky., Des 
Moines, Iowa., Sedalia, Mo., and 
Springfield, 111., before resuming the 
Red Dirt Road tour 

Production will not be as extrava- 




gant as Neon Circus, "but it's still Kix 
and Ronnie, so you know we won't 
scale back too much," Spalding says. 

Rick Shipp. agent for B&D at the 
William Morris Agency, adds, ""I don't 
look at this as backing off It's just a 
smaller number of acts ]on the bill], 
and we're going into some places 
where they've either never been or 



haven't been to in a long time. " 

Spalding says the secondary' mar- 
ket situation has changed since B&D 
last went that route. "It has been 
interesting going back and seeing the 
last time we played in those mar- 
kets," he says. "Most of them we 
haven't been in since before we went 
out ]co-headlining| with Reba 
|McEntire],back in 1995-96." 

COMMUNITY FEEL 

Spalding says the main challenge 
of playing secondaries is being cog- 
nizant of traffic issues. 

"Brooks & Dunn aren't the only act 
to go out and play secondary markets. 
So are Kenny Chesney, Toby Keith, 
Alan Jackson and Rascal Flatts," he 
notes. ""We've got to figure out who's 
going to be where and at what time. " 

That said, communication is good 
in Nashville these days. "It's back to 
the days of all of us talking, managers 
and agents on the phone trying to 
work it out," Spalding says. "We real- 
ize we can't go out and beat the shit 
out of each other " 

Such cooperation makes the Nash- 



ville music business unusual. "We're 
a community here, we have lunch 
together, we're friends." Spalding 
says. " It's easy to say 'Screw the guy 
in New York, we're playing Evans- 
ville,' because you know you won't 
see that guy at lunch." 

l\v'o more years remain on B&D's 
sponsorship deal with Coors Light, a 
relationship Spalding says has been 
mutually beneficial. ""The people they 
want drinking their beer are the same 
people we want going to concerts and 
buying our records. They see beer sales 
go up when we go into a market." 

Clear Channel Entertainment, 
spearheaded by Nashville VP Brian 
O'Connell, will promote the majori- 
ty of dates on the Red Dirt Road tour. 
That relationship dates back to the 
beginning of Neon Circus, which was 
designed to play sheds. 

"Neon Circus had a pretty big 
price tag. and some of the regional 
promoters we used to work with 
thought it was a little too high for 
them," Spalding says. "Brian 
stepped up to the plate and .said. "I 
get it. and I want it.' " 
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Dl LXJUiU COIMCERX GROSSES 



ARTISriS) 


VtNUf/ 


onoss/ 


ATTENDAMCE/ 

CAPACrrv 


MOMomt 


CELINE DION 


TTia Colosseum at CMsara 
Palace. Las Vegas 

Nov, 5-9 


S3.790.197 

S225;S1 75'SI 27.50i187,50 


201564 

five sellouts 


Concerts West 


AEROSMITH & KISS. 
PORCH GHOULS 


MGM Grand Garden. 
Las Vegas 

Oct. 24-25 


$1,926,220 

S200;560 


20.052 

23.650 TWO shows 


Clear Channel 
Entertainment, in-house 


SIMON & GARPUNKEU 
THE EVERLY BROTHERS 


Pepsi Center, 
Denver 

Oct 30 


St,749.017 
S30VSS* 


1W64 

1U33 


Clear Channei 
EnlertaltMnenI 


CHER, THELMA HOPKINS, SISTER 
SLEDGE, VILLAGE PEOPLE 


SkyTem. 
Toronto 

Oct 31 


S1J7Z7H 

{$1,805,525 Canadian) 
S68-35/S37.94 


2R,1Z7 

27,320 


Clear Channel 
Enlertainrnent 


RADfOHEAD. LOW 


Madisofl Square Garden, 
NawVorfc 

Oct 9-10 


SI ,162.755 
S45 


26w663 
tM'o setlouts 


AEGLhm 


FESTIVAL DE LA HISPANIDAD: TOfNIO 
ROSARIO. FERNANDO VILLALONA. 
GRUPO AVENTURA, FRANK REYES 


Madison Square Garden, 
Now York 

Oct 17 


S832.775 

S150/S100/S7VS40 


11J74 

13.434 


Ralph Mercado 
Presents. Felix Cabrera 


CHER, TOMMY DRAKE 


Oflica Depot CeiMi; 
Sunrise, ria. 

Oct 25 


1816,166 

S80,75/$4O.75 


12.105 
12.401 


Clear Channel 
Enteftainmeni. in-housa 


LUIS MIGUEL 


Dodge Arena, 
Hidalgo. Texe* 

Oct, 29-30 


Sa03.4B6 

$175«45 


8,040 

9.366 two shows 
one sellout 


Clear Channel 
Entertainment 


LUIS MIGUEL 


United Center. 
Chicago 

Mov 8 


S737,175 

S10fl/S75«5IVS40 


9,224 

12.500 


Jam Productions. 
Aragon EMerlainment 


UIBMKiun. 


Cocks Amphitheatre, 
Chula Vista. Calif. 

Oct 25 


S690.516 

S1D&^5/S45.'S3Z-50 


12,384 

se'lout 


House ol Blues Concerts 


manA 


Madison Squere Genlen, 

N«w Yorh 

Oct 13 


S667,137 

$76 50/SS9/S26.50 


12;J00 

13.248 


AEGUw 


DON OMAR 


Roberto Clememe Coliseum. 
San Juan. Pueno Rico 

Oct, 16-17 


$623,990 

S100.'S50.'S30 


13LS08 

t5..47t two stiows 


Evenpro / Water Brother 
Productions. PRPC Events 


AN INTIMATE EVENING WITH KTU: 
RICKY MARTIN, MARC ANTHONY, 
DONNA SUMMER 


Tke Theatre at Madison 
Square Garden, Now York 

Oct 28 


$61BM0 

$250/570 50 


lew 


Clear Channel 
Entertainment 


POWER 99 FM POWERHOUSE: R. 
KELLY, MONICA. CHINGY, FAT JOE, 
YOUNGBLOODZ 


Wachovia Canier. 
Philadelphia 

Oct 31 


S610.905 

$99,99/364 9SL>^ 99/ 
$19.99 


124H9 

sellout 


Clear Channel 
EntertairNnent 
Comcast- Specta cor 


CHER, TOMMY DRAKE 


Petersen Events Canter. 
Pinsburgh 

Oct 27 


$5t3JGB 

$78 50/S33 50 


8,396 
8.748 


Clear Channel 
Entettainment 


manA 


Cynthia Woods MilcMI 
Pavilion. The Woodlands. Texas 

Oct 25 


$571,193 

S69 50/S29.50 


18^185 

sellout 


Clear (Aannal 
EnteftaiiMMnl 


MATCHBOX TWENTY, 
FOUNTAINS OF WAYNE 


Madison Square Garden, 
New York 

Oct 24 


S565 659 

S51 5O/$41/$35.50 


12J89 

sellout 


AEG Uvo 


BERES HAMMOND 30TH 
ANNIVERSARY, SIZZLA. 
BUJU BANTON 


Nassau Veterans Memorial 

Coliseum. Uniandale. N.Y. 

Nov 2 


$524,616 

S7&/S6i/S80/S55 


11JG4 

14J84 


In-houH 


CHER, TOMMY DRAKE 


Sovereign Perlorming Arts 
Center, Raadirtg. Pa. 

Oct 28 


$499.M4 

58275/537.75 


8.720 
6.B9D 


Clear Channel 
Entertainment 


TOBY KEITH, BLAKE SHELTON. 
JUNIOR BROWN 


Sound Advice Amphithaatro, 
West Pelm Beech. Fla. 

Oct. 5 


S456.190 

S5375/S23 75 


1Z7S2 

18,771 


Clear Channel 
Entertainment 


ALAN JACKSON. JOE NICHOLS 


Mississippi Coast 
Coliseum, Biloxi, Miss. 

Nov. 8 


S424J87 

S59.50/S45/S35 


9,447 

sellout 


Boavar Productions 


MANA 


Cricket Pavilioff. 
Phoenix 

Oct 28 


$410,170 

S66/S26 


10.478 

194127 


Clear Channel 
Entarttinmant 


manA 


SBC Center. 

San Aalonio 

Oct 26 


$377,671 

S6&^1 


10.722 

11,951 


Clear Channel 
Errterteinment 


THE STROKES 


The Theatre at Madison 
Square Gardea New Voik 

Oct 29-30 


$353,465 

S35 


10.523 

11,144 two shows 
one sellout 


Clear Channei 
Entertainment 


VICENTE FERNANDEZ 


The Theetre al Madison 
Square Garden, New York 

Oct 19 


S348.7ZS 

SI25^7S'S5a'S45 


5.142 

5,431 


North ni the Border 


ALAN JACKSON, JOE NICHOLS 


Smirnoff Music Centre. 
Dallas 

Oct 35 


$347,769 

S59 50/S53/S47.50,<S29 50 


9.848 

10.000 


HoMM of Bhin Coiworts 


R.E.M.. PETE YORN 


Patrtol Center, 
Feirlaji. Ve. 


$267^04 

SSO 




IMJP. 


ALAN JACKSON, JOE NICHOLS 


Von Braun Center, 
Huntsville. Ala. 

Nov. 7 


SZ7&13S 

$47.50/S37,50 


6,1» 

6.593 


Outback Concetto 


JUANES. VERBA BUENA 


The Theatre at Madison 
Square Garden. New York 

Oct. 24 


$244,716 

$SS.5Q/S45.50^S SO 


5.483 

sellout 


AEG Uve 


WIDESPREAD MNIC THE WAILERS 


AmSouih Amphitheatre. 
Antioch. Tenn. 

Oct, 25 


$239,102 

$2e/$io 


5.427 

18,296 


Claar Channel 
Enteitainment 


BLUE MAN GROUP, TRACY 
BONHAM, VENUS HUM 


Van Andel Arena. Grand 

Rapids. Mich. 

Oct. 25 




63» 

8.048 


Cleer Channel 
Entertainment 


FREAKERS BALL: MARILYN 
MANSON, 5EETHER, S.T.U.N. 


Kansas City International 
Raceway. Kansas City, Mo. 


$238,679 

S35,'S25 


9.617 

I0.0OO 


AEG Live - Sl Louis 


JOHN MAYER, TEITUR 


Ul Assembly Hall. 
Champaign. III. 


$225,299 

S35.'S33 


6.561 

9.500 


Jan Productions 


MARILYN MANSON, S.T.U.N. 


Greek Theetre, 
Los Angeles 

Oct 10 


1221,160 
S40 


5.529 

5,826 


Nederlander 

Organization 


WIDESPREAD PANIC, 
KENNY BROWN BAND 


Mid-South Coliaaim, 
Memphis 

Oct 24 


$21Z773 

S29 


7,337 
8.000 


Banver Productions 



^mm Music 

Headbangers 
Have A Fall Ball 



The Summer of Rock has turned 
into the Fall of the I leadbanger, 
with Killswitch Engage. Lamb of 
Cod and Shadows Fail making 
noise on the debut MTV2 Head- 
bangers Ball tour. 

The tour not only heralds the 

return of the Head- 

bangers Ball brand to 
music TV but testifies 
to the health of artist 
development in the 
hard-rock genre. 

The tour is doing 
well at venues ranging 
from 1,000-2,500 seats, 
with more than 2,100 
in attendance at shows 
at both the Electric 
Factory Nov. 1 in 
Philadelphia and at the 
Worcester (.Vjass.) Paladiutn on Hal- 
loween. A sellout at New York's Ini- 
ing Plaza is on tap for Dec. 3. 

"The vibe has been amazing." says 
Tim Borror, agent with Face the 
.Music, which represents four of the 
five acts participating on the Head- 
bangers Ball tour. 

Unearth opens the first leg; Cod 
Forbid the second. Borror. whose 
agents represent several metal 
bands, including Cradle of Filth, 
.says the success of the tour shows 
that interest in the genre is growing. 

".\ lot of these bands aren't sell- 
ing tons of records, but they can go 
out and put 1.000 people in a club 
in any one of 3."; markets in North 
America," Borror .says. "The fans 
are there." 

Jer«my Holgerson, agent for 
Shadows Fall at the Agency Croup, 
says the Headbangers Ball tour is a 
great showcase for these bands. "I 
think it's a good indicator of what's 
going on with music right now," he 
says. "These three bands in particu- 
lar IKillswitch, Lamb, Shadows] 
have worked very hard to get where 
they are." 

Holgerson says combining the 
three main bands on the tour follows 
the blueprint of the Clash of the 
Titans tour from 1990, which fea- 



tured Slayer, Megadeth and Anthrax. 

Talk of joining forces began 
when Killswitch Engage and Shad- 
ows Fall were on Ozzfest last sum- 
mer. Lamb of God was a likely 
choice for a third act. "All these 
bands are even, and they've already 
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been playing and touring together," 
Holgerson says. 

/Ml three bands are on the MTV2 
Headbangers Ball CD released Oct. 7 
on Roadrunner. so the network was 
a logical media sponsor. "They are 
what we believe is the future of 
bands in this genre. " says Joe Arme- 
nia, VP of marketing and promotion 
forMTVandMTV2. 

The bands get a lot of on-air and 
online presence at MTV2, and the 
network gets "presents " on the 
tickets and venue signage. "It's 
working incredibly well," .Armenia 
says, "even though we're still early 
in the run." 

Headbangers Ball debuted on 
MTV in April 1987, but it had been 
missing from the air^vaves for .sever- 
al years. Armenia says the show's 
return is evidence of MTV2's "reac- 
tive" nature to viewers. 

"There is an extremely vocal and 
passionate fan base for this music, 
and we were constantly inundated at 
|the network) to bring it back on-air 
with this program,"' he says. "I'm 
sure we'll do more tours in support 
of Headbangers Ball." 

MTV2's participation ' legitimizes 
the credibility and hard work of 
these bands," Borror says. "As soon 
as one of these bands delivers the 
right record at the right time, with 
the support we're getting, there will 
be a band that pops up on a Pantera 
level out of this genre." 

NEW RODEO BUYER: Rick Candea 
has joined the Houston Livestock 
Show & Rodeo as director of enter- 
tainment and event presentation. 

Candea previously was with 
Houston country radio station 
KILT, where he worked for 18 
years. He'll be responsible for 
booking the show's talent lineup 
for the 2005 event. 

Talent was previously booked by 
lori Renfhnv. who steps down at the 
end of the year. The 2004 rodeo runs 
March 2-21 at Reliant Stadium. 
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Elephant Man: Ready 4 U.S. Success 



BY RASHAUN HALL 

VP Records and Atlantic Records 
are looking to repeat the main- 
stream success of dancehall reggae 
acts Sean Paul and Wayne Wonder 




with their partnership on Elephant 
Man's "Good 2 Go." 

Due Dec. 2. the album serves as 
the dancehall veteran's full-length 
debut. 

"Elephant Man is really the hottest 
reggae artist on the street right now. 
so they saw him as potentially being 
another star. " VP Records VP of mar- 
keting Randy Chin says. "He defi- 
nitely had a lot of the elements — he 
has a record at radio and he is a 
great, charismatic artist. " 

Atlantic Records co-president 
Craig Kallman agrees. 

"The momentum of Elephant 
Man has been riding so strong for 
months, " Kallman says. "He's been 
building so formidably in Jamaica 
for so long, and when 'Pon De River' 
came out and was such a phenom- 
enally explosive record, it just made 
sense to have him come next." 

Elephant Man owes much of his 
recent success to the album's lead 
single, "Pon De River, Pon De Bank." 

Since it debuted on the Hot R&B/ 
Hip-Hop Singles chart in the May 
24 issue, the single has steadily 
climbed and recently reached its 
peak at No, 29, 
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NUMBER 1 S WHktAiNuinbBri 




1 




STAND UP 

^ii?TiiRainr. t>untM:t,w;AMSmjIiLiojM 


LudacrisFtaturinBSbawnim ■? 




2 




HOLIDAE IN 

r L-iinp, VI Tn»i>F*ajt*pitni 


Chingy Featuring Ludacris & Snoop Dogg v 




3 




DAMNI 


YoungBloodZ Featuring LilJon v 




4 




THE WAY YOU MOVE 


OulKasi Featuring Sleepy Brown t 


■ 


5 




GET LOW Ul Jm 


& The East Side Soyz Featuring Ying Yang Twins ^ 




7 




WAT DA HOOK GON BE 


Murphy Lee Featuring Jermaine Dupri 




8 




STUNT 101 


G-Unit V 




6 




RIGHT THURR 


Chingy v 




11 




RUNNiN (DYING TO UVE) 


Tupac Featuring Tite Notorious B.LG. 




16 




CHANGE CLOTHES 


Jay-Z 


■ 


9 




PASS THAT DUTCH 

■■(i 1. I Ml'., HI ' ^llr^^fP 


Missy Elliott ? 




12 




SUGA SUGA 

IIM'.IH.^AIA'MBG 


Baby Bash Featuring Frankie J ^ 




10 




CANT STOP, WONT STOP 


Young Guni v 




14 




CLAP BACK 


JaRule s> 




13 




BAD BOY THIS BAD BOY THAT Bad Boy's Da Band v 




15 




SHAKE YA TAILFEATHER 


Nolly. P Diddy& Murphy Lee 




19 




PARTY TO DAMASCUS 


Wyclet Jean Featuring Missy Elliott 




17 




P.I.M.P. 


50 Cent v 




22 




GANGSTA NATIONS 


Westside Connection Featuring Nale Dogg ^ 




20 




DOWN FOR ME 


Loon Featuring Mario Winans v 






MY BABY 


Bow Wow Featuring Jagged Edge 




21 




FLY 

apu 


213 




23 




IZU 

'It MdLUNtVtfSftl-ijMHG 


Nelly V 






GIGOLO 


Nick Cannon Featuring R.Kelly 




24 




NAGGIN 


Ying Yang Twins 
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"I knew it would take off because 
I put my all into it," Elephant Man 
says, i made sure that it was an 
exclusive — I didn't waste it on a rid- 
dim that everybody was going to be 
on. I didn't know it would reach this 
far. but I knew that it would break, 
because the song is one that anyone 
could catch on to." 

Chin says, "Similar to our other 
records, it was a huge record in 
Jamaica on the reggae core scene 
first. We took that momentum, par- 
layed it first into mix-show and club 
play (here) and then into commer- 
cial airplay." 

While VP began working on the 
record as an independent project, 
Atlantic was quick to come aboard, 

"Our mission with VP is to con- 
tinue to gain a greater foothold for 
dancehall in the widest sense with 
as many diverse artists and styles as 



possible," Kallman says. "We want 
to really embed the entire culture 
and musical movement into the 
global mainstream consciousness. 

"Every record we've gone after 
has been a substantial hit," he 
adds. "From Wayne Wonder's 'No 
Letting Go' to consecutive Sean 
Paul singles, we've made such 
tremendous inroads with every 
song that we have done together as 
two companies." 

With their combined, proven 
track record, the labels are focused 
on repeating that success with 
"Good 2 Go." 

"We plan on building on the dif- 
ferent strengths of Elephant Man," 
Chin says, "We're really figuring 
out ways to take his live show — 
that he is so known for — to a mass 
audience. His energy and charis- 
ma is amazing because it comes 



across so well both onstage and 
onscreen. Our goal is to get him in 
front of the camera. If people see 
him, there is no denying that this 
guy is a star." 

If you ask his fellow artists, Ele- 
phant Man already is. With guest 
appearances on upcoming projects 
by Mariah Carey and .Missy Elliott, 
among others, he has already made 
a name for himself in industry cir- 
cles. Next up is the consumer. 

"We're certainly not putting any 
significant expectations on just the 
couple of Iheavy-release] fourth- 
quarter weeks, because the amount 
of product is so unbelievable," Kall- 
man says. "With Elephant Man, as 
it has been for this genre, it will be 
a marathon and not a relay race. All 
of these artists have evolved, grown 
and built over a long period of time 
in the album cycle." 



Tweet's New Adventure 

Hideout Expands R&B Exposure; Mya Climbs On Echo Float 



Next member TWeet is teaming 
with rapper Max Lux and record- 
ing under the moniker Goldiggez. 

But in this instance, the term 
has everj'thing to do with ""digging 
and achieving our goals, " 'Rveet 
says, and nothing to do with its 
usual negative connotation. To fur- 
ther underscore that message, the 
pair's debut CD, "DIGGA," is an 
acronym for Damn, I'm Gettin' 
Goals Accomplished. 

The R&B/hip-hop duo is cur- 
rently shopping the project, which 
was developed through TV'eet's 
production company, Wut- 
Shawan-Ado (Shawan is TV'eet's 
legal middle name). The pair will 
perform an industry showcase Nov. 
17 at Los Angeles' Key Club. 

Dispelling any Next breakup 
rumors, TNveet saj-s, "Next will always 
be together. That's my foundation." 

As you may recall, Next's RL 
released a solo album last year, 
"RL: Ements. " on J Records. 




REX AND EFFEaS: He has evolved 
from onstage keyboardist for Roy 
Ayers and Will Downing to a song- 
writer/producer who has written 
for and/or produced Al Jarreau, the 
Temptations, Maysa, Angie Stone 
and Dreamstreet. This producer to 

watch: Rex 

Rideout. 

The Pitts- 
burgh native's 
most recent proj- 
ects include 
three songs on 
Luther Vandross' 
top-selling 
" Dance With My 
Father" album, 
"Rain Down " 
from "The Fight- 
ing Temptations" 
soundtrack and four songs on 
Downing's latest album, ""emotions." 

Between upcoming projects 
with Boney James and Gerald 
Albright, however, the Los Ange- 
les-based Rideout is itching to 
gain a stronger foothold in the 
R&B/soul/pop arena. 

"I grew up playing live music 
with veteran artists," Rideout says. 
" There's a lot of opportunity for 
real music right now. Plus, 1 think 
the next wave of producers is going 
to come from the gospel ranks. The 
tide is also reverting back to true 
artists like an Anthony Hamilton." 

Rideout is ready to bring his 
own true artist to the forefront: 
singer/songwriter Lauren Evans. 
The 20-year-old L.A. native — who 
has demoed songs for Rideout — 
pairs a full-bodied voice with inspi- 
rational lyrics and pop-flaired R&B 



melodies. The producer describes 
her work as "bridging the gap 
between Jill Scott and Yolanda 
Adams. " The pair recently wrapped 
production on a five-song demo 
and is planning showcases for the 
near future. 
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MUSICAL BITS: Mya will adorn 
Ecko Unlimited's debut float dur- 
ing this year's 77th annual Macy's 
Thanksgiving Day Parade. 

Christened " Expedition to the 
Top of Rhino Mountain," the 
rhino-shaped float — which will fea- 
ture rock climbers on a mountain 
— pays homage to the fashion 
line's rhino mascot. 

B2K filmed the video for its 
newest single, ""Bada Boom," Nov. 
7 in Los Angeles. The song, which 
features rapper Fabolous. is the 
first release from the Dec. 23 
Epic/Sony Urban Music soundtrack 
album. "B2K Presents ... You Cot 
Served." Guest artists include Mar- 
ques Houston, Jhene and Lil' Kim. 
The movie itself bows Jan. 30, 
2004. In addition, B2K hits the 
road on a new concert tour begin- 
ning Dec. 26. 
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Get Ready To Get 
Dizzee In The U.S. 



Having snatched up Britain's cov- 
eted Panasonic Mercur>' Music Prize 
at the ripe old age of 18 (Billhoard. 
Sept. 20). Dizzee Rascal is novv 
primed and ready 



Earlier this year, the Simmons 
brothers partnered with the Kellwood 
Co.. a marketer of apparel and con- 
sumer soft goods, to develop RunAth- 



to make his state 
side debut with 
"Boy in Da Cor- 
ner " (XI- Record- 
ings/Matador). 

"A lot of the 
hip-hop scene 
should take to it," 
Rascal says. 
"Even techno and 
punk people will 
like it. Everyone 
can get some- 
thing out of it." 

The album is due Jan. 20, 2004. It 
has already been released overseas to 
rave reviews. 

"It's very street. " Rascal says. "The 
fens can get a sense of inner-cit>' life 
in the U.K. just like hip-hop gives 
you a real sense of inner-city life |in 
the U.S.I." 



Beats8( 
Rhymes 



By Rashaun Hall 

rhall@billboard,com 
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RASCAL: DEBUT SET IS 'VERY STREET' 



Of the album's title, he saw. "It's 
basically about having our backs to 
the wall and having to face your fears 
because there is nowhere to run — 
whether it's standing on a street cor- 
ner or in the comer at school." 

RUN THIS WAY: Reverend Run. presi- 
dent of Phat Farm Footwear and co- 
founder of Run-DJ*l.C.. and his 
brother Russell Simmons recently 
launched their new fashion venture, 
RunAthletics, with a party at New 
York's 40/40 Club. 

Sponsored by the House of Cour- 
voisier. Club CV and Motorola, the 
event was attended by a host of hip- 
hops elite including Mary J. Blige, 
Rah Digga. Free of BET's "106 4i 
Park" and the Philadelphia Eagles' 
Donovan iMcNabb. 



letics, a men's activewear collection 
that will include jogging suits, T- 
shirts, jerseys, tleece wear, baseball 
caps and more. The line is currently 
available in specialty and department 
stores nationwide. 

WHAT TIME IS PT? Just in time for 
the holidays. Flavor Flav of Public 
Enemy has teamed with fashion 
company Ecko Unlimited for the 
limited-edition "Legends" Flavor 
Flav Talking Alarm Clock. 

Resembling the energetic MC — 
complete with oversized clock neck- 
lace — the clock features five special 
wakeup jingles including classics 
like "Fight the Power," 
"Yeaaaaaaaaaaaa Boy. " "Bass for 
Your Face, " "Get up. Git. Git, Git 
Down. " and "Yo, G, Yo." 

The clock also has a distinct wake- 
up mes-sage: "Rock that shit. Homie!" 

Only 500 of the limited-edition 
black and red version will be pro- 
duced, but they will be widely avail- 
able in green and yellow', blue and 
burgundy and white and gold. 

The clock will retail for $85 and 
will be available at select specialty 
stores and ecko.com. 

HERE & THERE: Fabolous made his 
name on the mix-tape circuit, so it 
only makes sense for the Brooklyn, 
N.Y., native to return to his roots 
with "More Street Dreams Pt. 2 The 
.Mixtape" (Elektra). Due Nov. 11, the 
14-track set features guest appear- 
ances from R&B singer Mike Shorey, 
Joe Budden and fellow Desert Storm 
MC Paul Cain. /\s an added bonus, 
the CD version allows purchasers to 
make their own PCDJ mix of album 
track "Now Ride " when inserted into 
a computer. 

Koch Records and Vybe Squad 
have enlisted an all-star lineup of 
West Coast MCs for their "True 
Crime: Streets of LA" soundtrack 
(Nov. 11). Serving as the soundtrack 
to the .Activision videogame of the 
same name, the set features tracks 
from Snoop Dogg, West Side Con- 
nection, Boo Y'aa THbe. Warren G. 
and Jayo Felony, among others. 
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Colombian Label 

Takes Steps 
To Ensure Survival 



BY GUSTAVO GOMEZ 

BOGOTiV Colombia — It isn't easy for a 
record label to survive nowadays in 
Colombia, a country that has been 
exposed to every calamity that could 
befall the music industry. 

It's tiarder still if its catalog and ros- 
ter are built upon local acts that have to 
duke it out for .sale.s agaiml major, inter- 
national pop acts. 

Such is the situation laced by Codis- 
cos de Colombia, a label that — like oth- 
ers that only release Colombian prod- 
uct — must compete against majors like 
Sony, EMI. Warner and UnK^rsal. 

"When a Colombian dies. " sa>'s Alvaro 
Zuleta. Codiscos' new president, 'V* lose 
a buyer of Colombian music. When a 
Colombian is bom, we acquire a buyer 
of American music." 

According to Zuleta. the influence of 
the .'\merican marketplace is more dam- 
aging to the Icxal record industry' than 
piracy or a lack of technology. 

Since Colombia was hit by a recession 
some five years ago, local labels like 
Codiscos — a major indie whose acts 



include Binomio de Oro de America and 
Los Diablitos — have registered a 40% 
decline in both sales and profit 

Where 15 years ago Codiscos had a 
37% market share in Colombia, ac- 
cording to company data, today its mar- 
ket share is down to 8%. Meanwhile, the 
majors haw seen their combined mar- 
ket share rise to 70%. 

Zuleta, who assumed the Codiscos 
post Oct. 15, has developed a series 
of precise strategies that are chang- 
ing the way his music is distributed, 
sold and marketed and which are 
designed to allow his label to stay in 
the business. 

On the distribution end. Codiscos has 
added various alternative paths. 

These include direct, door-to-door 
sales, telemarketing and the launch of a 
series of Internet stores in conjunction 
with other labels. 

These are revolutionary' concepts in 
Colombia, where there's very little Inter- 
net penetration. 

But at the same time. Codiscos is 
looking to boost sales and offer a com- 
petitive alternative to pirated CDs by 




ZULETA: DEVELOPING NEW STRATEGIES 



introducing a new DG4 fomnat la four- 
track CD). Although in the U.S.. sev- 
eral major Latin acts have released 
EPs in the past year, in Colombia 
they're a novelty. 

;\nd they're cheap. 

While a full-length CD retails for 
about 38.000 pesos (roughly S14, a 
major investment in a developing coun- 
try), Codiscos' DG4s are being sold at 
about $3.60. The format gives retailers a 
profit margin of :i5% and distributors a 
profit margin of 1 1 5%. 

Most of the discs feature new record- 
ings of previously unreleased material. 

Although it's still too early to gauge 
I Continued an page .'>'.5j 



Gold Loses Value 
In Latin America 



BY LEILA COBO 

What do gold and platinum certi- 
fications now represent in Latin 
America? .\ whole lot of effort and 
ver\' few sales. 

For the past two years, local 
record-producer associations 
throughout the region have been 
lowering the number of copies need- 
ed to receive ceitifications. Tlie move 
is in response to plunging .sales, 
attributed to the widespread eco- 
nomic crisis ;ind e\^'r-grt)wingpirac\'. 

The latest countn' to lower its cer- 
tification requirements is .Mexico. 

.After a vote from its board of 
directors, the Mexican Assn. of 
Record Producers lAmprofon) last 
month cut the number of albums 
needed for gold certification to 
50.000 from 75.001). Likewise. 
re<iuirements for platinum certifi- 
cation also dropped, to 100.000 
from 150.000. 

Wliile other countries have also 
.seen their certification numbers 
drop (.see chart, piige. 35). the bknv is 
particularly notable for .Mexico, the 
lOth-largest music market in the 



world. 

"We had to ncUfy [the numbers] 
because the market has dropped 
40%." .Amprofon director Kemando 
Hernandez says. "The country' is 
going through a very serious eco- 
nomic crisis, and it was t«i hard to 
.sell product in the quantities we had 
formeriy certified." 

Mexico's crisis was compounded 
by rampant physical piracy and the 
aftermatli of Sept. 11. 2001. as the 
countr\''s economy is closely linked 
to the U.S. 

In addition. Hernandez says, 
members of .Amprol'on's board felt 
that Mexico's certifications should 
be comparable to tho.se of similar 
markets, like Spain and Italy, 
where a gold album is awarded for 
shipments of 50,000. 

This dfies not take into account 
that Mexico's population is much 
larger than that of Spain or Itah'. Or 
that as recently as five years ago, 
gold certification required a de- 
manding 1.50,000 in shipments. 

It does take into account that in 
the past few years, the number of 
lOmlimieJ an ixige 



Chayanne Chafing Fbr Another Tour In The Spring 



Barely a year after he finished an 
11 -month world tour, Puerto Rican 
singer Chayanne is ready to do it all 
owr again. 

.According to manager Patricia 
Bolivar of Chaf Enterprises, 
Chayanne is getting ready to kick off 
another tour this spring. 

"We usually tour cN'ery three years, 
hut we'w had so many proposals. 




and our [album] sales have been very 
strong," Bolivar says, 

Chayanne's latest album, "Sin- 
cero, " debuted at No. 1 on Billboard's 
Top Latin Albums chart. 

The tour, which will be put 
together by Chaf Enterpri,ses, with 
different promoters in different 
markets, will probably kick off in 
Latin America. 

Bolivar says she's also 
considering going to new 
territories such as .Aus- 
tralia. Rumania and Russia. 

Meanwhile. Chayanne 
continues to be seen on a 
Dentyne TV commercial 
designed for the English- 
speaking market. 

The commercial, which 
began airing in September, 
will run for one year. 

BRANT TO PRODUCE: Song- 
writer Claudia Brant is one 

of the few women writing 
Latin pop these days. 

And she's certainly the 
only one that has not one, 
but two songs on Bill- 
board's Hot Latin Tracks 
chart, both co-written with 
Luis Fonsi. 

"Si No Me Amas." also 
performed by Fonsi, is No, 



10 on this week's chart, while "Quien 
Te Dijo Eso, " performed by Ednita 
Nazario, is No. 36. 

It's the most recent in a string of 
hits that have been performed by 
everyone from Olga l^iidn and La 
Onda to Josh Croban 



Los Angeles Superior Court 
Judge James Dunn ruled Nov. 7 
that a settlement reached last July 
between Mexican superstar Gabriel 
and event promoter 1 lauser/CIE 
Entertainment is valid. 



and Santana. 

Now, Brant is preparing 
to expand her horizoas. 
She will co-produce 
approximately nine tracks 
for the upcoming solo 
albiun of Kumbia Kings' 
singer DJ Kane. 

"The idea is to begin 
to co-produce and not 
be involved only as a 

songwriter. " Brant says. 

"It's the obvious next 
step." 

Brant, who lives in 1-os Angeles 
and writes solo as often as she co- 
writes (with Mark Portmann. 
among others), also has another 
plan in mind. 

"I'm thinking of recording an 
album." she say's. "Not with a major 
or anything like that — but just for 
the pleasure of doing so." 

JUANTO MY UP: Juan Gabriel has been 
ordered to pay $2 million and com- 
plete 45 performances in the U.S. and 
Mexico during 2005. 



Lcftin 
Notas 



By Leila Cobo 

lcobo@billl>oard.coin 




The preliminary agreement con- 
templated the $2 million payment 
and an injunction to prevent 
Gabriel from performing with 
other promoters. 

Gabriel — whose real name is 
Alberto Aguilera — filed a lawsuit in 
November 2002 to get out of his 10- 
year contract with Hauser/CIE. 

"Alberto Aguilera filed a law- 
suit to get out of an onerous con- 
tract with Hauser/CIE." then- 
attorney George Braunstein said 
at the time. 

Hauser/CIE countersued, claiming 



Gabriel owed it money. The promot- 
er also filed for an injunction to keep 
Gabriel from being booked by other 
parties for concerts in the cities stip- 
ulated in the agreement 

Gabriel will be paid for his 45 
performances. The $2 million 
payment is due immediately. 

AND: Eddie Fernandez has been 
named VP of Sony/ATV Music Pub- 
lishing. 

Fernandez replaces Carmen 
Alfanno. who is now collaborating 
with husband Omar Alfanno in 
Alfanno Music. Fernandez was pre- 
viously VP of A&R for Universal 
Music Latino. 

In a sense, he returns home. 
Prior to his Universal gig. Fernan- 
dez was director of A&R for Sony 
Di.scos and prior to that, creative 
director at Sony Publishing. 

Online music store kamivalmu- 
sic.com, which specializes in 
Caribbean music of all genres, has 
teamed with Crupo del Norte 
Record-s (GDN). which focuses on 
Cuban music. 

Kamival already features Cuban 
music, but GDN's catalog will broad- 
en Kamival's offering. 

Artists whose works are on GDN 
include Omara Portuondo. Los Van 
Van. Pio Leyva and Irakere. 
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America Lof/no. 

NEWS FROM SOUTH OF THE BORDER 



In Panama: More than 60.000 people attended a 
Nov. 3 concert by salsa star Ruben Blades. The 
Panama City show coincided with the 100th 
anniversar>' of the Republic of Panama. Blades' 
native country. The concert also aired on radio 
and TV nationwide and. according to Panama TV' 
ratings company IBOPE, drew an audience of 
more than half a million viewers. The numbers 
make it the highest-rated TV show in Panama's 
history. Panama has a population of 3 million, 
according to the latest census. 

ANASTACIO PUERTAS CAICEDO 

In Spain: Because there are so many artists win- 
ning gold, platinum and even diamond discs (for 
sales of 50.000. 100.000 and 1 million respectively!. 
Gran Via Musical label Muxxic has decided to 
arrange multi-presentation events. Seventeen 



artists received discs totaling more than 4.5 mil- 
lion sales Nov. 6 during a central Madrid press 
splash; Raiil and Tamara (diamond). Marta 
Sanchez. Maria Jimenez. Papa Levante and Anto- 
nio Orozco (double-platinum). Hugo. Javi Cantera 
and Sober (platinum) and Dyango. Maita Vende 
Ca. Miami Sound Machine and Vega (gold). Pauli- 
na Rubio (triple-platinum) and Caetano Veloso, 
Jerry Rivera and Shalim (gold) were not present. 

HOWER LLEWERYN 

In Argentina: During three weekends in October, con- 
cert promoter Roberto Costa of event-promotion 
company Pop Art staged the inaugural Quilmes 
Rock. The seven-day festival attracted 105.000 fans 
of such local acts as Bersuit Vergarabat. Babasoni- 
cos. Divididos. Los Pericos and Gustavo Cerati. 

MARCaO FERNANDEZ BITAR 



Gold's Value 

Continued from pdge 32 

certified gold albums in Mexico had 
been sliced by more than half. In 2001 . 
when a gold album required ship- 
ments of 75.000 copies. Amprofon cer- 
tified 74 titles. In 2002. that number 
dropped to 31. 

Likewise. .54 
platinum titles 
w^ere certified in 
2001 tor 150.000 
copies shipped, but 
in 2002. the num- 
ber dropped to 35. 

This year, even 
with the adjusted 
numbers, Her- 
nandez expects 
ewn fewer certifications than in 2002. 

But, Hernandez sav-s. the certifica- 
tions are still significant. 

'■The>''re extremely important, espe- 
cially for artists, managers and pro- 
ducers." he sa>'s. "Plus, the marketing 
im'estment required to sell copies now 
is the same, or bigger than before. " 

In Argentina, certification numbers 
were dropped after 2000. to 20,000 
from 30.000 for gold and to 40.000 
from 60.000 for platinum. 

But there, despite the severe eco- 
nomic crisis of 2001-02. the actual 
number of certifications barely 
dropped. In 2002. 27 titles were cer- 



tified gold versus 33 in 2001. and 11 
titles were certified platinum versus 
12 in 2001. 

This year, things are better. "We've 
given quite a lot of certifications with 
the numbers at 20,000 and 40,000," 
says Gabriel Salcedo, executive direc- 
tor of Capif. .Argentina's record indus- 
try chamber. 

"Having that gold record is a very 
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important marketing distinction." 
Salcedo adds. "You can't stop giving 
them. The thing is. each market has 
to find its level. It may seem low. but 
if that's the level the market can bear, 
[it's correct]." 

Take Colombia, a once-booming 
market with a population of 40 million 
that nm' certifies gold albu^^s for ship- 
ments of 10.000. The number was low- 
ered ft-om 15.000 last >«arand 25.000 in 
2000. Platinum albums are now certi- 
fied for shipments of 20.000. dmvn hnm 
30,000 last year and 50.000 in 2000. 

Orlando Parra, president of Colom- 
bia's Assn. of Record Producers (Asin- 



coll. which certifies the titles, says the 
change was made because of the coun- 
try's dire economic situation, as well as 
physical and Internet piracy. 

"In Colombia, any artist who sells 
more than 10.000 albums is seen as 
extraordinarj'. " Parra has said. 

Some consolation can be found in 
Uruguay, where certification numbers 
recently dropped to 2.000 from 4.000 
copies for a gold 
album and to 
3.000 copies from 
(i.OOO for plat- 
inum. 

But Uruguay 
has virtually lost 
its market, and 
all the majors 
have shut their 
offices there, op- 
erating mostly 
h'om Argentina. 

That is precisely the situation that 
labels are working to avoid in the big- 
ger markets. 

And as Salcedo sees an improve- 
ment in Argentina's market. Hernan- 
dez also sees an improvement of sorts 
in Mexico. 

"We have far more support than 
before from the state attorney in the 
fight against piracy." he says. In fact. 
Hernandez thinks piracy may drop as 
much as nine or 10 percentage points 
for the past six months. 

"Our hope is that we can maintain 
the market as it is." he says. 



Codiscos 

Continued from pdge 32 

the success of the DG4s. since Aug. 1 
Codiscos has released 20 titles, with 
shipments of 1.000-5.000 copies per 
title (a gold album in Colombia is 
10.000 copies sold). 

The label has also opted to rerelease 
its popular hits compilation "1-os 30 



Mejores " (The 30 Best Ones) at about 
$10. It previously sold for $14. 

On the marketing end, Codiscos is 
looking to further internationalize its 
product. 

"We have close to 50 Colombian acts 
that can fall into the more univer,sal 
concept of 'Caribbean music' which 
can easily include I'ollenalo. our forte, 
and salsa." Zuleta says. "A European 
tourist, for example, may not under- 
.stand what vallenato is. but he'll have 



gone to the Caribbean on holidays and 
he'll be familiar with all sounds related 
to the word 'Caribbean.' " 

Zuleta admits that his primary goal 
is sur\'ival. But he also wants to 
e.\pand by marketing in a way that 
appeals to a new generation of buyers 
and that navigates Colombia's tough 
economic climate. 

'There's no need to be afraid of cri- 
sis. " he says, "but of a company's in- 
competence in dealing with one." 



Music 

Clothing Store's 
Music Is Good Fit 



During a recent visit to Aber- 
crombie & Fitch (A&F) in New 
York, we couldn't help but wonder 
who was responsible for the sawy 
musical mix blasting out of the 



Beat 
Box 



By Michael Paoletta 

mpaoletta@billboard.com 



"These kids are excited about 
this music," Schlager adds. 
"There are online bulletin boards 
where they discuss the music 
heard in \&? stores. For them, it 

becomes an obsession 

to discover and locate 
the music." 



store's club-like sound system. In 
fact, .so good was the beat-mixed 
music that what should have been a 
short visit turned into a nearly one- 
hour shopping spree. 

Tracks like Paul van Dyk's 
"Homage. " ATB's "Long Way 
Home. " Annie Lennox's "A Thou- 
sand Beautiful Things. " Velocity 
Code's "Beautiful Outside" and Marc 
et Claude's "Free Spirit " were heard 
loud and clear. 

This soundscape created a perfect 
energy for employees and cus- 
tomers alike. For the hip A&F 
crowd, this was their version of one 
nation under a groove. 

.After making a few phone calls, we 
discovered that the man responsible 
for A&F's music was Seattle-based. 
WiVffioorrf-reporting DJ Randy 
Sdilager, a music programmer at 
DMX Music, which also provides cus- 
tom programming for Pacific Sun- 
wear, among other retailers. 

With radio and video channels not 
wholly championing dance/electron- 
ic music, fashion outlets like A&F 
have become alternatives to getting 
music heard and breaking acts. 

"The music I program for A&F 
represents the company's owrail phi- 
lo.sophy. which is to be ahead of the 
ball." Schlager .says. "A&F doesn't 
want the music that is all over radio." 

.Additionally. Schlager notes, 
because A&F does not sell a "dark 
and depressing" lifestyle, the music 
must reflect tliat. Which is why 
Schlager fcKuses on "bright and 
sunny" .sounds. 

While it is difficult to put actual 
numbers on alternative music pro- 
gramming like this. Schlager does 
acknowledge that an increasing 
number of labels are seeing the 
potential in exposing music and 
artists in this manner. "It's about 
thinking outside the box."' he says. 

Schlager says he receives numer- 
ous calls and e-mails from A&F 
customers who want to know 
where they can purchase the music. 
"We send them to the record 
labels." he explains. 



COMMUNITY SERVICE: 
The Crystal Method- 
Ken Jordan and Scott 
KiiWand— makes its V2 
Records debut with the 
Jan. 13. 2004, release of 
"Legion of Boom." This 
is the duo's first proper 

artist album since 

"Tweekend" (2001). 
The musically feisty collection 
features collaborations with Wes 
Borland (former Limp Bizkit gui- 
tarist), rapper Rahzel (of the Roots) 
and the Bell Rays' Lisa Kekaula. 
among others. ( Kekaula is making 




the disco rounds of late: she also 
appears on Basement Jaxx's new 
album. "Kish Hash.") 

One album track, the energized 
""Bom Too Slow." has already been 
licensed for use in "Need for Speed 
Underground," the latest volume in 
the Need for Speed \'ideogame series 
from Electronic Arts. 

In a special arrangement with V2. 
Erick Morillo's remixes of the track 
will be released Nov. 25 on his own 
SubUSA/Subliminal label. 

In early December. V2 will release 
rerubs by Deepsky. EK and NuBreed 
on 12-inch \nnyl. At the same time, 
V2 will issue a ma.\i-CD containing 
all tlie remixes. 

The Co'stal Method is currently 
on a select-city North .American 
DJ tour. 

TRACK OF THE WEEK; Mount Sims' 
restructuring of Madonna's " Nobody 
Knows Me." It is one of seven tracks 
on the artist's Maverick/Warner 
Bros. EP. "Remixed and Revisited," 
due Nov. 25. 
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CRB Eyes Effects Of Declining Sales 




BY PHYLLIS STARK 

NASHVILLE— RCA Label Group 
chairman Joe Galante gave attendees 
at Country Radio Broadcasters' third 
annual Fall I'orum a dose of harsh 
reality with a statistics-based presen- 
tation charting the declining fortunes 
of the record industry. 

Citing Nielsen SoundScan figures. 
Galante .said the industn' sold 34 mil- 
lion country albums in the first 4.3 
weeks of 1993 and only 24 million in 



the same period this year. 

With only nine weeks left of this 
year, he said, the country music 
industry would have to sell 17% 
more units than in the same period 
last year just to stay level with 2002's 
overall annual sales. 

The Fall Forum, titled "Follow 
the .Money: An Economic Snap- 
shot of Radio. Record Labels. Tour- 
ing and Publishing." was held Nov. 
4 here. 

Explaining how the family- 



friendly country music genre com- 
petes with other media, such as 
DVD. Galante said, "People don't 
have a country music budget, they 
have an entertainment budget." 
When a release like "Finding 
Nemo " sells well. Galante said, "we 
feel that effect. " 

Galante also encouraged the 
record industry to slow down its 
release schedule in all genres. "As an 
industr>^ we haven't practiced birth 
control," he said. "We don't know 
when to stop. " 

The slower .speed at which radio is 
playing records (reflected by slower 
radio charts in trade publications) is 
having an unexpected effect on all 
aspects of the industry, including 
touring. Galante .said artists are reluc- 
tant to play the .same market t\m wars 
in a row when the only difference in 
their careers in tliat year is one single. 

Former Warner/Chappell Music 
executive VP/CM Tim Wipperman 
said the radio chart speed "cuts in 
half the number of songwriters I can 
support. What it has done is decimate 
the number of people being support- 
ed by the publishing industry. It's 
down by half. " 

Clear Channel Entertainment 
president Brian O'Connell painted a 
rosier picture of the touring indus- 
try than Galante. 

Compared with the doom and 
glcxim hovering over the rest of the 
music industry, O'Connell said, "the 
touring business is rocking right 



now. We're having a killer year in 
country music. Why? Because we're 
being creative." 

.Among the e.xamples of that cre- 
ativity he cited was selling $1,000 
front-row seats for the Alabama 
farewell tour, a controversial move 
that he claims proved to be very 
successful. 

He also cited the spectacle of the 
Brooks & Dunn Neon Circus and 
Wild West tour, complete with its 
"bunch of midgets and a goat that 
blows up balloons. " 

O'Connell said more country 
music tickets have been sold this 
year than in any of the past five 
years. He added that artists and their 
managers arc increasingly under- 
standing that with record sales off. 
they have to build their fan base the 



old-fashioned way: through touring. 
'"We have to go play Rascal Flatts in 
Cedar Bluff. Iowa." 

I le also described his job as "kind 
of like being a bookie," explaining 
that he gambles on how much it will 
cost to promote a show versus how 
much it will earn. 

Clear Channel regional VP Mick 
.Anselmo provided the panel's radio 
industry perspective, warning that as 
a result of consolidation, ""we stand 
the chance of losing the champions 
of country radio. 

"Country needs to stay relevant 
[because] ver\' few companies can 
afford to operate formats that fall out 
of favor with the listening public for 
e.\tended periods of time." said Ansel- 
mo, who oversees Clear Channel sta- 
tions in Minnesota and the Dakotas. 




WELCOME IN: Kodney Crowell. lohn Prine. Paul Overstreet and the late Hal 
Blair were inducted into the Nashville Songwriters Hall of Fame Nov. 2, 
during annual ceremonies conducted by the Nashville Songwriters 
Foundation at Loews Vandcrbilt Hotel. Pictured, from left, arc Kris 
Kristofferson, Overstreet, Crowell, Prine, Bonnie Raitt and Bill Anderson. 



Country Music Assn. Gets Kix On Its Board Of Directors 



Brooks & Dunn's Kix Brooks has 

been elected president of the Country 
Music Aiisn. board of directors, mark- 
ing the first time an artist has held 
that post since Tex Ritter in 1965. 
Brooks succeeds Charlie Anderson of 
Anderson Merchandisers, who rises to 
chairman of the board. 




The president-elect for 2005 is 
Victor Sansone of .<\BC Radio in 
Atlanta. The secretary/treasurer for 
2004 is former Wamer/Chappell 



executive \T/GM Tim Ulpperman. 

[Among others elected to tlie 
board was the author of this column,] 

The CMi\ also announced that 
the Dixie Chicks are the winners of 
this year's International Artist 
.Achievement .Award, which recog- 
nizes the accomplishments of 
artists in contributing to the aware- 
ness and development of country 
music outside North America. 

The international talent buyer/ 
promoter of the year award was 
given to Judy Seale, president/CEO 
of Judy Seale International. Seale 
produces international tours and is 
the talent coordinator for numer- 
ous festivals in Europe and Asia. 

ONTHE ROW: CMT has hired Wayne 
Isaak as its executive consultant of 
music and talent. Isaak is head of 
Isaak Entertainment, which special- 
izes in music T\'' production and 
artist management. I le previously 
was executive VP of talent and 
music programming at VHL 

Veteran Nashville publicist and 
label executive Lisa Wysocky has 
opened Sterling Entertainment 



.Associates on Music Row. The com- 
pany includes a record label, music 
and book publishing companies 
and a concert division. Wysocky 
previously owned and operated 
public relations firm WTiite Horse 
Enterprises and was CM of 
Navarre-distributed Scarlet Moon 



Nashville 
Scene 



By Phyllis stark 

pstark@billboard.cofn 



Records. Tina Cony joins SE.A as 
CEO. Corry has a corporate busi- 
ness background. 

SICNINGS: Universal South Records 
is in the process of signing Holly 
Williams to its roster. Despite being 
the granddaughter of Hank 



Williams and the daughter of Hank 
Williams Jr.. she will record a non- 
country album for the label. 

Look for Equity .Music Group to 
sign former MCA Nashville artist 
Shannon Lawson and new group 
Carolina Rain. They will join Equity 
flagship artist Clint Black on the 

fledgling label's 

roster. Equity, 
meanwhile, has 
signed a distri- 
bution deal with 
the .Navarre 
Corp. (.see The 
Indies, page 481. 

Asylum/Curb 
act Cowboy 
Crush has signed 
with Buddy Lee 

.Attractions for 

booking. 

CHRISTIAN IDOL? Exalting Him 
2003. a national Christian music 
talent-search series, will air Nov. 
17-21 on Trinity Broadcasting Net- 
work. The series is sponsored by 
Daywind Soundtracks, Family 
Christian Stores, Trinity and 




Salem Music Networks. Comedian 
Mark Lowry hosts the series of 
one-hour shows. 

Sixteen semi-finalists were cho- 
sen from more than 1.400 contest- 
ants by a panel of judges (including 
BUlbiHirJ's Deborah Evans Price) at 
regional contests in eight cities. 
The finalists then competed in 
Nashville for a chance to record an 
album for Daywind Records next 
year, A compilation recording of the 
eight finalists will be released Jan. 
27. 2004. by fJaywind's Vital Com- 
munications imprint. 

ARTIST NEWS: Alan Jackson and 
Martina McBride have announced 
plans to tour together in 2004. 

Ricky Skaggs will embark on his 
first holiday tour, the Skaggs Fami- 
ly Christmas, Dec. 4 in Dallas. The 
tour wraps Dec. 19. Mountain Heart 
is also on the tour 

Tim McCraw has filmed a com- 
mercial for the National Football 
League. The clip, which includes a 
music bed of McGraw's "Real 
Good Man." is airing nationwide 
this season. 
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TOBY KEITH 




Shoch'n Y'all 
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2 
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ALAN JACKSON A 






Greatest Hrts Volume II And Sonw Other Stuff 
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3 


3 
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MARTINA MCSRIDE • 
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SHANIA TWAIN 
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Up! 
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RASCAL FLATTS A 






Melt 
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16 
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VARIOUS ARTISTS 




Just Bscauu I'm A Woman: Songs Ot Dolly Paiton 
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JOHNNY CASH • 
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American IV; The Man Comes Around 


2 
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Ml 1 Want For Christmas Is A Real Good Tan 
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BROOKS S DUNN • 
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No Skoat, No Shirt No Profalena 
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TIM MCGRAW A 






Tin McGraw And The Dancehall Doctors 
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LONESTAR • 
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From Than To Kara: Graaiast HHs 
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GARY ALLAN 






See HI Cars 


2 
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13 




KEITH URBAN A Calitan Roid 
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12 
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PAT GREEN 

HtPllE.ICMCW l-'.l'.EHSd^ SOUTH 






Wave On Wave 


2 
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JOHNNY CASH 


CIIIHEa74MI 




The Essential Johnny Cash 


16 
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13 
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GEORGE STRAIT • 


tWi 




Henkytoakvilla 
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24 




MONTGOMERY GENTRY • 




MyTowR 
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22 


26! 


JOSH TURNER 

VILA hM^Kv'iiu m»MU«GhiiI9 


XI IHI 




Lanf Black Trui 


19 1 




24 
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BRAD PAISLEY 


l«< 




Mad On The Tires 


1 
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LYLE LOVETT 

c.iRR [CI .;- iri.r »irRiv*Tiiii||COI 




MyBabyOoalTc^la 
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26 


27 




CHRIS CAGLE 






Chris Cagia 


1 


25 
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Dierfcs Bentley 
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JOE NICHOLS • 
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IHI 




Man With A Menwry 
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27 


25 
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ELVIS PRESLEY A' 






EMKNftKH* 


1 
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33 


31 




ALISON KRAUSS -» UNION STATION A 




Uva 
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27 


29 




TRACE ADKINS 

r.ipiini fis'j(io»isili 






Gnatasl Hits Collection. Vohmie 1 
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19 
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•jnMWCH w i:i > if 11: 






Stumble Into Grace 


'6 






30 
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ALABAMA 

R[JlM3n HLG COl 






Tha American Farswell Tour 
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MARK WILLS 






And The Crowd Goes Wild 


S 
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28 
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CMT Presents: Most Wanted. Volume 1 
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39 
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BUDDY JEWEU 






BuMyJawAll 


1 
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BILLY RAY CYRUS 
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The Other Side 
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Rise And Shine 
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DIXIE CHICKS A' 
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38 
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37 


40 




TRACY BYRO 


TlMTmlliAtoMMm 


5 


32 


32 




SARA EVANS RMIan 

«CA6?DURiE(l7|»'HSi| 


3 


34 


38 




JO DEE MESSINA GraMMHUs 


1 






ELVIS PRESLEY 

RCA-^T:l-:JMU i'^^ici jic VdHKnMG GHDUPlKSi CO) 


Eilric Chrislnus Phc* 


42 


|36 
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JEFF FOXWORTHY 

kVJcRSffl HRCil Inol «f SO 1 la SB COflVBl 


Tha BM Ot Jell Fdiwontr: DMbk Wide. Shgta Mieded 


10 


40 


35 




BILLY CURRINGTON 

MUCH. 1,: U MCC - iTBilHI 


Bitty Cuniiglan 


17 


44 


43 




SHERRIE AUSTIN 

BHOari INI 


SirailtOIHMiffln 


22 


49 


52 




DARRYL WORLEY • 

DREAIAVDRIS ll.-pRSCO^tlIWI«Wl 


Itlve YoM FofQOtlM? 


1 






VARK3US ARTISTS BIIIGaMM 

OAiTKR UUSIG <M»lll Si CDI 


f PraMntc A Gos|Wl Blueqrass Homecoming Volume One 


47 


42 
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WYNONNA 

CURB IHIi.lIltllltj 


What The Wotld Needs Novv Is lave 


1 


53 


50 




BLAKE SHELTON 

WARNERBnS 'C. i.' i.V~ < . «l8m 


The Dreamer 


2 


48 


46 




JIMMY WAYNE 

MfAW/C*>ilw.?. Sll^lCJPEltBMCO 


JimmY Wayne 
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50 
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ANDY GRIFFITH 


Tka Christnas Guest Stories And Soags Ot Christmas 


52 
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WILLIE NELSON 


The EssantisI Willie Nesloa 


"24 








lI -. 1 : ■, MUSICiSSIEaCOl 






47 


45 




JOHN MICHAEL MONTGOMERY 

W4f^^E«6RB5 fdHWRN US «C0 


Tin Very Best OfJohnMickaal Moatgonwy 


rT 


43 


37 


VARIOUS ARTISTS 


Remembering Petsy Clina 


8 


55 


49 


PATTY LOVELESS 

epir»MJcr,^M music in ^ Er. li mi 


On Your Way Home 


7 


45 


42 


CLAY WALKER 


A Few Questions 


3 






VARIOUS ARTISTS BIIIGaMM 
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Praaaals: A Goapal Bhiagrass Homecoming Volume TWo 


58 


59 


58 




VinLLIE NELSON & FRIENDS 


UnAndKictUn' 


4 


51 
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NICKEL CREEK • 

-1 -iP H 1 ■)« C(l 


TWaSide 


2 


70 


73 




DOLLY PARTON 

illSiCDI 


UltiiiataDolty Parian 


20 


58 


61 




DIAMOND RIO • ComplMlf 

ABIST* ri*iHULCio,'[«i RLC 111 IB1E9I 


3 


67 






VINCE GILL 

MUEUSHVIUE inCKUUBK CU'ltBi 


Next Big Thiag 


4 


60 
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GEORGE STRAIT* 

MCA NASHVILLE '1QISWjN<IJ«1BlBl 


For The LasI Time: Live From TlM Actredame 


2 






VARIOUS ARTISTS 

eWG SPECIAL P«DCiJCIil«jniM£l*t|ll«COl 


Classic Coantry: Ctiristmas 


65 


63 


59 


CRAIG MORGAN 

B.,r,,i'.Hn,', m 


llavaH 


16 


65 


64 


RODNEY CARRINGTON 

1 CAP 'D. 3651s 


IMSadi 


14 


64 


65 


ALAN JACKSON A' 

1 aRSTASASP'ilC! iHmRiriMIWIIW 


Driva 


1 


54 
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OELBERT MCCLINTON 


Delbert McClinton live 


44 






MARY CHAPIN CARPENTER 

lESACi cci.ji^eAscinsnNVMUSiciiISBtocm 


Tha Essential Mary Chapin Carpantar 


70 






TERRI CLARK 

MtBCuBpinmiyUGN 'i ip * 


PainTalUII 


5 


56 


60 




RODNEY ATKINS HmnU 

CURB 'f?>' ■ i' -c (Nl 


50 


71 






VARIOUS ARTISTS 

lOsinc.p.-.-- :ii;;! : 'isiCDi 


A Very Special Acoustic Christmas 
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57 
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THE MAVERICKS 

jAt.:-iiMiii .1-1 .• •.. 


Tha Mavericks 


32 


61 






VARIOUS ARTISTS 

U\V-P:..V, V.ISIL IPilJi. ■.lAPlETC iftMJ.IIWE lIPE ' 1 If CC 


Classic Ceuatry; Queens Of Counuy 


61 
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PATSYCLINE * . . vi;,,i6»r «: 


12 Greatest Hits 
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I&. 


ALAN JACKSON a ^ -r. ii-i s*;^ 


Honky Tonk Christmas 


66 


9 
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0 Brother Where An Thou? 


153 
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Wide Open Spaces 
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LONESTAR , =1 imitw, 


This Christmjis Time 


19 
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Let h Be Chnstmas 
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IBBiDOestHits 
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Fly 


219 
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SOUNDTRACK * : : -mkm. 


Covote UqIv 


J 70 
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HANK WILLIAMS JR. a :><nf.»^'u,» 


Greatest Hits. Vol 1 
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TOBY KEITH a . i iTiKscc^, 1 sti^ai 


How Do You Like Me Now'" 


150 




MARTINA MCBRIDE A - c m. t-< 


White C()f istmas 
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JOHN DENVER a . 


The Best OtJohn Denver 
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31 
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HOT MAMA 
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Trace Adkins ■ 

CAPiTOl AvBUM ZjJ 


31 


1 
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1 LOVE THIS BAR 

J SinoyO I« It WtTM.S (MfRiCK> 


Toby Keitti v 

O QHEAWionisoaizu 


1 


32 


35 


45 




REMEMBER WHEN 

K-SII'jAU'A.ACKSOVi 


Alan Jackson 

ARlSIA lUSHVlUE AlBUM CuT 


32 


[2 


3 


4 




1 MELT 


Rsscal Rstts 


2 


33 


32 


32 




PERFECT 

S FMi^ cWtIRtFYtSCVANS,TS*iAnB0.TUARTI1VI 


Saro Evans V 


32 




2 


1 




WHO WOULDN'T WANNA BE ME 


XbMi UrbM 9 

CA^TDl AL^M CUT 


1 


34 


34 


33 




EVERY FRIDAY AFTERNOON 

C MORDA*! P 0 CONNtU <M COTVJMELTONt 


Craig Morgan 9 

BROKEN BOW AlftUM CUT 


33 


[T 


4 


6 




WAVE ON WAVE 

D MOPRRIS T SHOWN IPGREEN D NEUHAUSERJfQlLAROI 


PalGmnv 

flf^BilC ALSUM Cl/TiUWVDtSAL SOUTH 


4 


35 


40 


38 




SPEND MY TIME 

CBlACX IC BIACK.H NICHOlASi 


CUM Black V 

EQUITY ALBUM CUT 


35 


15 
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COWBOYS UKE US 

> tKJf/n.5 STRAIT IhSMtTHB DIPKRE]^ 


GNTie Strait 

O MCA MUMVnif tCJtt 


5 


36 


38 


42 




SWEET SOUTHERN COMFORT 

C autCK IR CIMVSM.B CRISlERi 


Baddy Jmnll-; 

COll^UfllA AlBUM CUT 


36 




5 
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TOUGH LITTU BOYS 


Gary Allan 9 
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37 
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35 




GOOD LITTLE GIRLS 

DMUf.Q J0MSS-3N T SltS 9 JCiVlS' 


Blua Coanly ? 

ASHOM-CURB ALBUM CUT 


35 


7 


10 


13 




HELL YEAH 

a CHANCtTU nfElECWISnUNI 


MoatoooMfY GeMry 9 

CDLUMBiA ALBUM CUC 


7 


38 


39 


34 




COOL TO BE A FOOL 

( MDWAN IJ tiCHOlS^ DIAN A ttMl) 


JaeNldnli 

0 u*«^tUAL SOUTH miri 


34 


8 


8 


10 




CHICKS DIG IT 

H CA&iE wnillHI iC CAGlE.CCROWfi 


Chris Cafla 's 

CA^Dt AtBUM Cl/f 


8 




36 


36 




RUN, RUN, RUN 

S KNVUCti irHOWElLXHAVTStK-KAnEI 


Ryanlylar 

ARISTA SASK/Uf ALBUM CuT 


36 


9 


15 
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THERE GOES MY UFE 

B CAVAtiA CH[Sirt> WMOBLFIA tHHASHEHI 


Kanny Chatnay 

CUT 


9 


40 


42 


40 




TEXAS PLATES 

DNWt(Ca(r(YJ AKMES1 


KiHiaMhT 

B-HA ALBUM Cl/T 


40 


10 

M 


14 


15 




YOU CAN'T TAKE THE HONKY TONK OUT Of THE GIRL 

K bftOQi^ H M UVIHjMT IB OIPIEflO B AILWA>401 


Brooks A Ouna ? 


10 


41 


41 


37 




HEAVEN HELP ME 

DHUn.WrNMNAiCCAVON J D HICK5I 


Wynenu 

AS^JM CUAA ALBUM CUT 


37 


11 


12 
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ITS FIVE O'CLOCK SOMEWHERE « 


Han Jackson & Jimmy Biiflelt v 

O A*{t!>T>V VfVSHUU 1 f ^4?>^ 


1 


42 


44 


51 




MY LAST NAME 

e 3T«Vt*tS IH ALIEN. D BENTtED 


Diarits Bantlay 

CAfTOl ALBUM CUT 


42 




11 


9 




WHAT WAS 1 THINKIN' 

BBtA^ltS ID I^JT'A\ (j f]( A'ff H£ C BlfHifVl 


Oierhs Bentley v 

19 CAPITOL ?Ttt3 


1 


43 


43 


44 




YOU'RE IN MY HEAD 

LRCVhOlOSiSMNOR-I STf (IE C MAlLmi 


Brian McComai 

LVRIC STREET ALBUM CUT 


43 


13 


13 


14 




WALKING IN MEMPHIS 


Loaaitarv 

B4A AteUMCUT 


13 


44 


46 


46 




DAYS OF OUR LIVES 

M WRIQHT IJ OnO B TFHRVI 


Jamas Ono 

(ft 0 MERCUR*MIMO 


44 




9 


8 




WALK A LITTLE STRAIGHTER 

C ClUMBf RLAIK IB CIHWCHATDN C CHAMSERlAiH.C BUIHUOl 


Billy Carriagton 9 

9 O MERCum vmn 


8 


45 


43 


48 




YOUNG MAN'S TOWN 

VGIIL IV GILD 


VincoGlll 

UCA MSKVIILE ALBUM CUT 


45 




6 


5 




THIS ONE'S FOR THE GIRLS 


Maitiaa Mcfirida v 

KCA ALfiUM CUT 


3 


46 


50 


52 




PAINT ME A BIRMINGHAM 

J STWUD 'B MOORE G OufA'i 


Tracy Lawranca 

[)*I[AMW3RIL5 ALBUM CUT 


46 


16 


17 


19 




HONESTY (WRITE ME A UST) 


lUMlney Mkias ■? 


16 


47 


49 


49 




A YEAR AT A TIME 


Kavin Dannay '? 


47 


17 


20 


18 




DRINKIN' BONE 

B J WUJUR.JR.T BTHD IC Bf MHARDK K PHIUIPK 


Traqr Byrtf 

nCA ALBUM CUT 


17 


48 


IT 


50 




THE FIRST CUT IS THE DEEPEST 

J SHANKSf EimDlS iCStFVEtlSi 


Skoryl Crow<9 

A&M ALBUM CUT.IMtRCURr 


48 




18 


16 




1 CANT BE YOUR FRIEND 

JfUJlW C Ci^iAHlXI TftUSHLUW iK CLAiYSCNS CniSUR) 


Rashlow 

O l^W STREET tMHO 


16 


49 


53 


53 




HANDPRINTS ON THE WALL 

KROetRSJ lUIESS J CHEMAViN BtANCHARD S P»4NfS.t PARIIHI 


Kaany RoQan 

OWAUCAT Cher ALBUM CUT 


49 




19 


17 




I'M GONNA TAKE THAT MOUNTAIN 

*IMtE^TItlE B CAWWNV kVaSOS iJmiEV.M P[ 'HZl' 


Reba McEnllrav 

O MU NAS>(VIIU 401 W 


14 






43 




1 THINK YOU'RE BEAUTIFUL 

l.fW!LL£HiAaJ..lE>IMIUfRi 


Amy Dallay 

cum ALBUM CUT 


43 


20 


21 


20 




STREETS OF HEAVEN ^ AIRPOWER ► 


Sherrie Austia V 

ftRDKEf^ BCVi AlBlrU CUT 


20 










HOT SHOT DEBUT iHi 








22 


22 




WRINKLES 

M a Utm.DUMOSO RIO IR SCAtfE.N THflASHERI 


OianowJ Rw 

AMTjt NtjKVIUI UJUM cut 


21 










SONGS ABOUT RAIN 

W WfllGHl G AUAH 1. ajSt f MCUtUC-LCJi 


Gary Allan 

UCA SASKTUli ALKUM Ci;I 


51 


23 


23 


23 




1 WISH 

BGUlIMDMC TMCGMW it I JAU[££ Hiai 


Jo DmMhsIm 

irUMAUUMCUI 


22 










ON YOUR WAY HOME 

E GOROV.jR iR &AMOSETM D£RG> 


Patty Loveless 

EPtC Al^oU CUT.f 


52 


23 


26 


27 




SHE'S NOT JUST A PRETTY FACE 

R J LAHGt thJ lAMU TWAlNl 


ShaiilalVniiiv 

WBtCURTAlSlMOn 


23 








AMERICAN SOLDIER 

J.STMUO.TMITh IIXtllH C CAWtONi 


TotyKailli 

DRtAWWtMKS ALBUM Cl/T 


53 


24 

m 


24 


25 




1 WANNA DO IT ALL 

B GUliMCW <1.NrCH0LS.R GIliS.G GDDMDl 


TarriClarfcv 

WERCUmAiauWCUl 


24 


54 






IN MY DAUGHTER'S EYES 

M MCBRIDC PWDfUY U T SLATER^ 


IJm ail ■ ■ BB*n»t 

ManiM nacsnaa 

RCA ALBUM CuT 


54 


25 


25 


26 




LITTLE MOMENTS 

f Rii(i(Fts IC c'jeais a paishvi 


BndPaisltvv 

wtis'A tjAjHviiLf Ateuw cut 


25 


55 


54 


56 




1 NEED A VACATION 

I GOROV.J'i JNIEBAtJimi mVARn I SATCHERt 


Rebecca Lynn Howard 

KACA NASKt'RU AlBUM CUT 


54 


26 


28 


28 




1 CAN'T TAKE YOU ANYWHERE Scotty Emenck With Toby Keitk -? 

JSTftOUC -KEITH IS EMER:'C>,IKEIIHI 9 O DREAMWORKS «> Ml 


26 


56 
# 


55 


57 




I'M IN LOVE WITH YOU 

aOEAN.l VIHrTT.HOfAM: [JWMJSi 


Billy Ooan 

VltWIAieUU OITIUE 


53 


27 


29 


29 




LONG BLACK TRAIN 

MWHISMI/RDCfRS iJTJHNfRI 


Jodi Turaaf 9 

m otKAHUrniullBom 


27 


47 


41 




AND THE CROWD GOES WILD 

C IMSE^ U WUS IJ STHLf .C WISEMAM 


Mark Wills V 

0 WEKimvniiu 


29 


28 


33 


39 




WATCH THE WIND BLOW BY 

B fiAUJMORlT MCGRAtV C SWiri- 1 J, aSBonNEOAlTUUtl 


McGfStw 

cute ueuM CUT 


28 










1 WILL HOLD MY GROUND 

F ROSERSJ SmX 10 IMVUVnGfRS) 


DarrylWiriav 

□RUMMMIS ALBUM CLTT 


58 


29 


30 


30 




1 LOVE YOU THIS MUCH 

CUMStYJ STRUUD IJ WATNE C OUBdiS.D SAMPSDNi 


JinmyWivnBV 

O □HtAwwttnumiaa 


29 


59 








THArS A WOMAN 

C LtMSEtMWnLS IS D JONES. 11 Rl/TMERTORDI 


Mark Wills 

MERCURY ALBUM CliT 


58 






24 




PLAYBOYS OF THE SOUTHWESTERN WORLD 

e BMDOOCt l^ CDTy.H VAN WABMfRI 


BIllM SMUn 

O t^ARNfn BHDS limWIN 


24 


60 






EVERYDAY GIRL 

J STRQUD.B ZXWOKiKtAA\ 8 BAKiR.fl L BHUCth 


Roxia Dean v 

« DHEAMAOMlSIMW 


60 
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SoundScan 

ARTIST iMFHtNT & r4UMBER'DlSTRIflLlTlNG LABEL Title 








%3 Weaii At "iuni^r. 




1 




ALISON KRAUSS * UNION STATION 4 <r i,. >. < Live 






VARIOUS ARTISTS ^initROLj^ (24;^ Bill GaidMr Prssents: A Gospal Bluaqfass Homecominii Volume Ona 






VARIOUS ARTISTS :^4.-hm m jsic uhc Bill GaitlHr Presanis: A GosimI Bluaflrass Homecoming Volume Two 




2 




NICKEL CREEK annuHunui This Side 




3 




VARIOUS ARTISTS ;n>T hi.,».va' wij.ia iMc.s A Vafy Special Acoustic Christmas 




4 




EARL SCRUGGS/DOC WATSON/RICKY SKAGGS tomnnm The Three Pickers 




5 




JUNE CARTER CASH r<i.*L-o>4i m'l: Wililwoail Flower 




8 




VARIOUS ARTISTS ..."■.■ = 3FtciA^panDi)cis i5KniMtL*{ Blueqrass Totjay 




7 




VARIOUS ARTISTS v '^m-iut iiir Heaven Bounil: The Best Ot Bluegrass Gospel 




9 




VARIOUS ARTISTS ■ - inmi uuK. Best 01 Blueqrass Gospel 




1 1 




RICKY SKAGGS i KENTUCKY THUNDER >u[n5iuiinnc snn'xinKii'n::'. |a| U«e AtTba Charleuoii Music Hall 




10 




RHONDA VINCENT . : i t'l One Step Aheail 




6 




THE DEL MCCOURY BAND - < m: sl luhiu [HI li s Just The Night 




12 




VARIOUS ARTISTS Plcllin' On Tohv Keith: Red. While Anil Blueqrass 






DOLLY PARTON - 1 Halos & Horns 
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PICTURE • L\ .4^.Ai LLr.r-:.:4 Kid Rock Featuring Allison Moorer 




2 




1 CAN'T TAKE YOU ANYWHERE lauvrnoaugiiiKxiruscwt Scotty Emeiick With Toby Keith 




3 




LONG BLACK TRAIN MCA\ASMV4iEa)a«»iM;ipi Josh Turner 




10 




BROKENHEARTSVILLE l . ,!r!a. :du ^nni Joe Nichols 








WALK A LITTLE STRAIGHTER . . xm i ju.,.; Billy Currington 




3 




HELP POUR OUT THE RAIN (LACEY'S SONG) rn.iuso m-soNiMtisic Buildy Jewell 








HONESTY (WRITE ME A LIST) .« ^ 4, Rodney Athins 




6 




CAN YOU HEAR ME WHEN 1 TALK TO YOU? ..m unu ■mnmimum Ashley Gearing 




9 




STAY GONE p'lLswwDwiEMKMs i'.'iitsrapt Jimmy Wayne 








THE IMPOSSIBLE l'>.<.iiui sm, .n.41 Joe Nichols 
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^s™?^ Music 

Country Music Community Celebrates CIVIA Weel< 




During the DreamWorks post-CMA party, Toby Keith was honored by the Record- 
ing industry Assn. of America with a speciai piaque commemorating 15 miiiion 
units shipped during his 10-year career. The piaque inciuded two gold, four piat- 
inum, one doubie-platinum and one triple-piatinum aibum certifications. Pic- 
tured, from left, are DreamWorlis CM Wayne Halper, DreamWorlis senior execu- 
tive for promotion and artist development Scott Borchetta, DreamWorlts 
principal executive lames Stroud, RiAA chief Mitch Bainwol, Keith and Dream- 
Works senior executive of sales and marketing John Rose. 




Sony Music Nashville threw a post-awards party at the Sunset Grill. Gathered for 
the festivities, from left, are Montgomery Gentry's Eddie Montgomery and Troy Gen- 
try, Sony Nashville president John Grady, Buddy Jewell, Patty Loveless, Sony Music 
U.S. president Don lenner, Sony Music Entertainment chairman/CEO Andrew Lack, 
Marty Stuart, TravisTritt and Sony Nashville executive VP/ A&R Mark Wright. 




i 



n 



I 



Universal Music Group Nashville artists and executives gathered at Nashville 
restaurant the Acorn for a post-CMA Awards party. Pictured, from left, areVince 
Gill, George Strait, Universal Music Group Nashville chairman Luke Lewis and 
UMG president/coo Zach Horowitz. 



The country music community 
celebrated its top artists, songwrit- 
ers and publishers at numerous 
black-tie galas surrounding the 
annual Countiy I^Iusic Assn. (CMA) 
Awards show. Dubbed "CMA Week" 
by participants, the week of festivi- 
ties included awards dinners held by 
ASC.AP. B.MI and SESAC, as well as 
the Nashville Songwriters Assn. 
International's gathering. The cen- 
terpiece of the week was the 37th 
annual CMA Awards show, which 
was broadcast live on CBS. Vmce Gill 
hosted for the 12th con.secutive year. 
The show featured performances by 
Alan Jackson. Jimmy Buffett. Patty 
Loveless. Terri Clark, Dolly Parton. 
Norah Jones and a special tribute to 
the late Johnny Cash. 




BMI president/CEO Frances Preston, 
center, hosted BMI's annual awards at 
the company's Music Row office. 
NARAS president Nell Portnow, left, 
andVince Gill were among those in 
attendance. Gill performed Dolly Par- 
ton's "I Will Always Love You" as Par- 
ton was saluted as a BMI Icon. 




Warner Bros, artists and executives 
gathered at the company's Nashville 
offices for a post-CMA Awards party. 
Pictured enjoying the festivities are 
WEA president John Esposito, left, and 
Kid Rock. 




Pictured during ASCAP's annual 
awards gala at Nashville's Gaylord 
Opryland Hotel, from left, arc Kenny 
Chesney, Brenda Lee and Terri Clark. 




SESAC honored its top songwriters and publishers during a black-tie dinner at 
the company's Music Row offices. Pictured, from left, are SESAC president/COO 
Bill Velez; SESAC songwriter of the year Jerry Salley; Gary Overton, president of 
EMI Music Publishing Nashville, SESAC's country publisher of the year; and 
SESAC'sTlm Rnk and Trevor Gale. 




RCA Label Group (RLG) artists netted five CMA victories. Pictured during the 
post-show party at the company's Music Row offices, from left, are RLG execu- 
tive VP Butch Waugh, Jimmy Buffett, Kix Brooks, BMG COO Michael Smellie, 
Ronnie Dunn, Martina McBride, Alan Jackson and RLG chairman Joe Galante. 




SESAC staffers congratulate Joe Nichols on his SESAC Summit Award. Nichols was 
also CMA's Horizon Award winner. Pictured, from left, are SESAC president/COO 
Bill Velez; SESAC's John Mullins; Nichols; SESAC's Dennis Lord; Nichols' manager, 
John Lytle; SESAC's Shannan Neese; and Nichols' producer, Brent Rowan. 
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ALBUMS 

Edited by Michael Paoietta 

POP 



P- CYNDI LAUPER 
At Last 

PRODUCER: RussTitelman, Cyndi Lauper 
Epic 90760 

RELEASE DATE: Nov. 18 

At a recent sold-out show at Joe s Pub in 
Nw York. C>Tidi Uuper explained that 
she wanted to make an album compris- 
ing songs from her childhood. "At Last." 
which finds tlie artist reuniting with 
Epic, is that album. Yes. Ms. Lauper is the 
latest in a long line of artists to deliver a 
collection of knowTi and cherished songs. 
Fortunately. Lauper being Lauper, each 
nugget is stamped with her own. very 
indK-idual sense of st>'le. In Lauper's 
world. "Stay" — popularized by the 4 Sea- 
sons — becomes a Latin fiesta. Jazz stan- 
dard "My Baby Just Cares for Me" is clev- 
erly updated, with Lauper referencing 
Jennifer Aniston and (Jueen Latifah. Tony 
Bennett joins the singer in tlie kick>' 
"Makin" \Vhoopee." while Stevie Wonders 
signature harmonica playing is heard in 
the R&B classic "Until You Come Back to 
Me." For teary-eyed bliss, go directly to 
'AValk On By." "La Vie en Rose" and 
"Don't Let Me Be Misunderstood."— MP 

► ISLEY MEHS BACHARACN 
Here I Am 

PRODUCERS: Burt Bacharach, Ronald Isley, 
Ted Perl man 
DreamWorks 0001005 
RELEASE DATE: Nov. 11 

Ronald Isley — as frontman for the Lsley 
Brothers and as the R. Kelly-inspired Mr. 
Biggs — possesses one of the most dis- 
tinctive vx)ices in R&B. Burt Bacharach, 
with musical partner Hal David, penned 
a '60s songbook of pop classics. Here. 
Mr. Biggs meets Mr. Bacharach in the 
same Capitol studios that Nat "King" 
Cole and Frank Sinatra made history. 
Backed by a full orchestra and armed 
with lush new scores by Bacharach him- 
self. Isley 's tenor has a field day with 
such songs as "Make It Easy on Yourself 
and "The Laok of Love. ' I lowev-er. a 
slowed-down arrangement of "Raindrops 
Keep Falling on My Head" does not fare 
well. Still, it is alu^ys intriguing when 
an artist stretches beyond the box. — CM 

► IGCY POP 
Skull Ring 

PRODUCERS: Iggy Pop, Greig Nori 
Virgin 80774 
RELEASE DATE: Nov. 4 

Considering that "Skull Ring " not only 
marks a historic reunion with the Stoc^es 
but also features guest turns by Peaches. 
Sum 41 and Green Day. it is rather amus- 
ing that most of the disc's best cuts are 
the ones featuring only his current solo 
band, the TVolls. Chief among them is the 
speaker-.sh redding gutter sleaze of "Blood 
on Your Cool " and the anthemic. wonder- 
ftally simplistic "Here Comes the Sum- 
mer." That said, hearing Pop sing with 
Green Day on the slick "Supermarket" 
feels somewhat like a revelation. Igg>'. 
gi\'e us more of that! A nice surprise is the 
industr>'-bashing. acoustic cut "Til W'rong 
Feels Right"— IW 



ESSENTIAL REVIEWS 




Try This 

PRODUCERS: various 
Arista 82876-52139 
RELEASE DATE: Nov. 11 

In a lime of cookie-cutter wannabes. 
Pink happily redefines what it 
means to be a pop artist. By bucking 
convention on her second album, 
"Missundaztood." Pink (and thus, 
her label) discovered that there were 
millions of others like her — millions 
who were also tired of the tried and 
true. With "Try This." Pink contin- 
ues to do things her way. Along the 
way. she draws soul-searching, rock- 
chick inspiration from Janis Joplin. 
Pat Benatar and Exene Cervenka. 
Helping Pink with her winning 
sound are such songwriters and pro- 
ducers as Linda Perry (who assisted 
on "Missundaztood"). Rancid's Tim 
Armstrong and electro-rock queen 
Peaches. Highlights are plentiful; 
they include "Last to Know," 
"Tonight's the Night." "Waiting for 
Love" and "Unwind." A beautiful 
love song. "Catch Me While I'm 
Sleeping." sounds like a long-lost 
Prince track with Love Unlimited on 
backing vocals. — MP 



JA RULE 
Blood in My Eye 

PRODUCERS: various 

Murder inc./Def Jam BO0OI577 

RELEASE DATE: Nov. 4 

Ja Rule has had a tough 2003. The 
rapper's rivalr>' with fellow Queens, 
N.V.. MC 50 Cent has turned into 
one of the genre's most-healed beefs 
in recent memory. And while he may 
be looking for a peaceful resolution 
with the help of Minister Louis Far- 
rakhan. the rapper's newest set says 
something differenL "Blood in My 
Eye" takes direct aim at 50 Cent and 
his G-Unit squad. In lead single 




"Clap Back," Ja Rule asks. "What do 
you do when niggas spit at you?" His 
reply? "Clap back." Produced by 
Scott Storch. the guitar-tinged track 
works well as the rapper's call to 
arms. "Things Gon' Change" finds 
the MC— with help from Black 
Child, Young Merc and d.O. Can- 
nons — taking more direct aim. nam- 
ing his rivals. Throughout. Ja Rule 
makes his point loud and clear. But 
let's hope this beef stays in the 
recording booth. — RH 



REBA McENTIRE 
Room to Breathe 

PRODUCERS: Reba McEntlre. Buddy 
Cannon. Norro Wilson 
MCA B0000451 
RELEASE DATE; Nov. 18 

Reba McEntire is versatile, indeed. 
She has appeared on Broadway, in 
films and on TV. On this, her first 
studio album in four years, she 
remains a masterful recording artist. 
Veteran producers Buddy Cannon 
and Norro Wilson play to her many 
strengths, from the slickly produced, 
steady build of "Secret" to the coun- 
try soul of "I'm Gonna T^ke That 
.Mountain." The softly percolating 
"My Sisler" will go over big. and 
tasteful steel licks and magnificent 
vocals make "If 1 Had Any Sense Left 
at All" a neo-classic. .McEntire brings 
just the right touch of drama to the 
sad "Moving Oleta." and she spices 
up the gospel-tinged "Love Revival" 
and "Sky Full of Angels." The title 
cut is the kind of empowerment bal- 
lad the artist has owned for years. A 
track like "It Just Has to Be That 
Way." a duet with Vince Gill, is a 
breakup blockbuster. In all. this is a 
winning and welcome relum. — RW 



► BONiOVI 

This Left Feels Right 

PRODUCERS: Patrick Leonard, Jon Bon Jovt, 

Richie Sambora 
Island B0001540 
RELEASE DATE: Nov. 4 
During the course of 20 years and eight 
studio albums, Bon Jo\'i has gained 
legions of fans, worldwide success and 
ultimately, begrudging respect from crit- 
ics that initially dismi.ssed the group as 
disposable hair metal. It is questionable, 
hovrtiwr, why the band opted to rerecord 
downtempo ^-ersions of 12 of their best- 
known songs for "This l>eft Feels Right." 
The album is mainly acoustic, but pro- 
ducer Patrick Leonard (Madonna. Rod 
Stewart) gives an electronic sheen to the 
proceedings. Too often, though, the 
songs retain none of the energy that 
made them hits in the first place. The 
tracks that work best — like "ril Be There 
for You" — ^were ballads in their original 
form. Ultimately, this left should feel 
right for Bon Jovi completists only. — BT 

► RYAN ADAMS 
Rock N Roll 

PRODUCER: lames Barber 

Lost Highway 0001376 

RELEASE DATE: Nov. 4 

Breathing much-needed fresh air into 



the rock genre with his latest album. 
Ryan Adams can proudly stand by the 
critical acclaim heaped upon him for 
his 2000 debut. "Heartbreaker" 
Deceptively simple. "Rock N Roll" 
(spelled backward in the title) focuses 
on straight-ahead guitar nffs. L'niike 
so many rock acts today, Adams does 
not attempt to rev things up with a 
Detroit garage sound or a wailing 
punk vocal style. This bare nakedness 
suits him fine. Still, Adams puts a few- 
curves in the landscape. A bluesy, 
explosive swagger figures in "Shal- 
low." while current single "So Alive" 
pulsates with softer guitar layers. He 
takes another turn, vulnerably crying 
out, "Anybody wanna take me home?." 
on the track of the same name. With 
this kind of work, how could you not 
want to? — SA 

► SOUNDTRACK 

The Texas Chainsaw Massacre — The 
Album 

PRODUCERS: various 

DRT Entertainment/Nitrus/ Bulletproof 

RTE 00600 

RELEASE DATE: Nov. 4 

The remake of the 1974 classic horror 
film "The Texas Chainsaw Massacre" 
hacked up the competition during its 



debut week at the box office. But 
whether its accompanying soundtrack 
will repeat the process at retail is 
questionable. Metal has become the 
backdrop for cinematic bloodbalhs 
almost by default, so this is a decent 
showcase for some still-developing 
acts in that milieu, .such as Mush- 
roomhead ("45"). Seether ("Pig") and 
Nothingface ("Down in Flames"). But 
Index Case, Core-Tez and Kinger 
Eleven's modern -rock-flavored cuts, 
although worthy, are out of place. 
Furthermore, the set lacks cohesive- 
ness. delivering quick jabs of metal 
instead of an onslaught of sound. 
While nothing is really wrong with 
this collection, there is nothing 
remarkable about it. either. — CLT 

THE TWIUGHT SINGERS 
Blockbeny Belle 

PRODUCERS: Mike Napoiitano, Mathias 
Schneeberger, Greg Dulli 
BIrdman/One Little Indian 27954 
RELEASE DATE: Oct. 14 
Former Afghan Whigs frontman 
Greg Dulli's side project, the Twi- 
light Singers, first saw the light of 
day in 2000 with an album for 
Columbia. That opus was more a col- 
laborative effort, with significant 



contributions by vocalists Harold 

Chichester and Shawn Smith and 
remixer outfit Fila Brazillia. "Black- 
berry Belle" is Dulli's work all the 
way. and it harks back to the Whigs' 
old sound, especially on the rockers 
"Teenage Wristband " and "Decatur" 
and the bulked-up ballads "Papillon" 
and "The Killer." Dulli has expanded 
his approach with the addition of 
horns and the clever use of mel- 
lotron. but the basic attack — soulful, 
raw and lyrically downbeat — closely 
follows his old Cincinnati band's 
blueprint. That's not a bad thing, 
really. This lush and powerful entry 
will please Dulli's fans and could 
enlist new recruits. — CM 

DANCE/ELECTRONIC 

★ VARIOUS ARTISTS 
Undulation 1 

PRODUCERS: various 
Saw.Recordings 6754271001 
RELEASE DATE: Oct. 21 
Saw.Recordings is the label helmed by 
international DJ/producer Satoshi 
Tomiie. Compiled and mixed by Tomi- 
ie and DJ/label manager Hector 
Romero. "Undulation 1" is Saw's first 
full-length — and it finds the pair dig- 
ging into the label's catalog to create 
one ver>' progressive, seamless jour- 
ney. Underground classics like 
Stephane K's "Numb." Meat Katie's 
"K-Hole" and Lexicon .Avenue's "Why 
R I' Here?" — which form a wicked 
medley — are nestled among newer 
tracks (Echoman's "Cure" and Missv 
Zeze & Pre.sslaboys' "E.FX."). Also ' 
included are a couple of as-yet-unre- 
leased jams, including Rob Rives' 
hauntingly sweet "Let Yourself Go." 
Comprising sinew>' grooves and rip- 
pling vibrations. "Undulation 1" is one 
very real aural treat. — MP 



JAZZ 



► ABBEY LINCOLN 
It's Me 

PRODUCERS: lean-Philippe Allard, 
Daniel Richard 
Verve 440 038 171 
RELEASE DATE: Nov. 11 

When Abbey Lincoln sings, people 
listen, especially aspiring — as well as 
established — female vocalists. On 
"It's Me." her 10th album for Verve — 
and first recording with an orches- 
tra — she vocalizes with authority; 
her husky, dark-tinged voice is 
drenched in melancholy, buoyant 
with joy and steeped in wisdom. .\ 
superb songwriter. Lincoln wrote or 
co-wrote six of the 11 tracks. Book- 
ending the collection are two gems: 
her gorgeous rendition of the Hoagy 
Carmichael/Johnny Mercer classic 
"Skylark" and her playful ditty "Can 
You Dig It." She soulfully pays hom- 
age to the music that has been her 
life calling on "They Call It Jazz." 
zips through the jaunty "Runnin" 
Wild" (featuring a scintillating piano 
run by Kenny Barron, who girds the 
rhythm section throughout) and 
venerates Duke Ellington with a 
heartfelt reading of Cedar Walton's 
"The Maestro."— 00 

(Continued on next page) 
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★ VIRGINIA RODRIGUES 
Mares Profundos 

PRODUCER: Luiz BrasH 
Edge/UMG B0000991 
RELEASE DATE: Oct. 14 
Brazilian chanteuse Virginia Rodrigues 
has a sweet, rich voice with the texture 
of molasses. Hers is a voice that has 
wotwd audiences worldwide with rendi- 
tions of traditional Brazilian music. For 
her third album and her first on Edge. 
Rodrigues has recorded seven of the 
eight AtVo-sambas originally recorded 
by Vinicius de Moraes and Baden Pow- 
ell. With some jazz overtones ("Tempo 
de Amor." for example). "Mares Profun- 
dos" clearly bears the stamp of 
Rodrigues' mentor. Caetano Veloso. 
who was the album's artistic director. 
As such. Rodrigues veers from more 
straightforward samba ("Labareda," 
performed with Veloso) to more deeply 
traditional material ("Canto de Leman- 
ja"). Rodrigues can sound academic in 
some of the slower material. But she 
never ceases to sound beautiful — nor is 
this album ever less than tasteful. — LC 



GOSPEL 



► DOTTIE PEOPLES 
The Water I Give 

PRODUCER: Dottle Peoples 
Atlanta Int'l 10286 
RELEASE DATE: Nov. 11 

Longtime gospel luminarv- Dottie Peo- 
ples delivers one of the most satisty-ing. 
stirring efforts of her 11-album, 
decades-plus career. Gifted as a writer, 
producer and artist. Peoples also has a 
feel for jazz and soulful pop that equals 
her untouchable way with .straight- 
ahead. Sunday-go-to-church romps. 
Along the way. she creates her own 
musical hybrid. "He'll Give You Ever>'- 
thing" is a rocking. funk>' foot-stomper. 
The albums title track deftly displays a 
jazzy/R&B sophistication, while "Grace 
and Mercy" is a gentle but deeply felt 
ballad, carried by piano, smooth choral 
backing and rich orchestration. Con- 
temporary but still timeless and consis- 
tently inspired. Peoples has rightfully 
earned her place as one of gospel's 
leading ladies. — CE 

VITAL REISSUES 

ROBERT PLANT 
Sixty Six to Timbuktu 

PRODUCERS: various 
Atlantic 83626 
RELEASE DATE: Nov. 4 

The title of this comprehensive com- 
pilation of Robert Plant's solo career 
refers to the time period it covers: 
from his pre-Led Zeppelin days to a 
live track recorded earlier this year 
in Africa. While 111 of the songs were 
culled from solo albums, others were 
featured on compilations and import 
releases. Three tracks have yet to be 
heard by the masses. Of course, a set 
spanning more than 35 years is sure 
to produce eclectic, of-the-moment 
results (psychedelia in the 'SOs. 
Synth and electronic drums in the 
'80s), with Plant'.'i powerful and rec- 
ognizable voice the one constant. 
But any hardcore Zeppelin fan worth 
his weight in Led will want to head 
In -Timbuktu."— Sr 



KYUE MINOGUE 
Greatest Hits 87-97 

PRODUCERS: various 
BMG Heritage 53967 
RELEASE DATE: Oct. 21 
With a new Kylie Minogue studio 
album due in the U.S. in Februar>' 
2004 (internationally Nov. 17), this hits 
collection comes at the perfect time. 
While many U.S. fans only know 
Minogue for "The Loco Motion" and 
"Can't Get You out of My Head," she 
has had an extraordinarily successful 
career outside .•\merica. This 34-song 
set covers 1987 through 1997 and 
includes ever>' one of her U.K. top 10 
hits. All of the terminally peppy 
Stock/AitkenAVaterman productions of 
the late 'SOs and early ■90s are here, as 
well as her progressive late-"90s hits 
(including "Did It Again" and 
"Breathe"). With eight bonus remi.xes 
on the second disc, this set is essential 
for any Minogue enthusiast. — KC 



DVD 



The Work of Director Michel Gondry 
Palm 3070 

RELEASE DATE; Oct. 28 
The fantastical, eerie and imaginative 
vision of music-video director Michel 
Gondry is captured here in full with a 
complete tour of his work and a two- 
part documentary. The project is one 
of Palm's Directors Series DVDs, 
which have also spotlighted Chris 
Cunningham and Spike Jonze. More 
than 25 of Gondry 's videos are fea- 
tured, including Bjbrk's "Human 
Behavior." which shows slightly sur- 
real animals becoming human: Foo 
Fighters" "Bverlong." a black-and- 
white piece of horror-movie-inspired 
situations: and the White Stripes' 
"Fell in Love With a Girl." which is 
composed solely of Lego-like .shapes. 
Fans can delve deeper into Gondr\'"s 
one-of-a-kind style in the documen- 
tary — which includes interviews with 
the director, family members and 
musicians — and in the enclosed 52- 
page booklet. Gondrv's strange sense 
of humor can also be seen in shorts 
like his Levi's "Drug Store " commer- 
cial and the "Pecan Pie" film with 
Jim Carrey. — JK 

HOLIDAY 

VARIOUS ARTISTS 
Christmas Remixed 

PRODUCERS: various 

Six Degrees 657036 1095 

HARRY CONNICK JR. 
Harry for the Holidays 

PRODUCER: Tracey Freeman 
Columbia CK 90550 

OPERATICA 
Christmas Classics 

PRODUCER: LordVanger 
E-Maglne Entertainment 61092 
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★ WILU FORD FEATURING MAY A Toast 

to Men (3:12) 
PRODUCER: Toby Gad 
WRITERS: A. Willaford.T. Gad, R. Robinson 
PUBLISHERS: various 
Lava 301330 (CD promo) 
Wilta Ford had no problem convincing 
the masses a couple years ago that she 
was Atlantic's bad girl. Not only did hit 
single "I Wanna Be Bad" take a swipe at 
the pop-princess mold, but her refresh- 
ingly audacious persona KO'd PC atti- 
tudes into a coma. Weighing Willa 2001 
against the 2003 model, however, .shou-s 
just how far musica] moralitx' has mo\"ed 
to the left "A Toast to Men" is cleaned up 
for radio, but that doesn't hide the pre- 
dominant hook (supposedly an age-old 
sororit\' chant): "Here's to the men we 
lo\-e to Io\'&'Here's to the men in love with 
us/Here's to the men that pass on us/fuck 
the men, let's drink to us." A saucv' (but 
graciously plax-full videoclip adds fuel to 
the flambo\-ant raunch. WTiile pushing 
the envelope this far comes across as a 
calculated mm-e— after all. it takes some 
effort to take attention from pin-up mod- 
els Britney and Christina nowadays — 
there's no hiding the fact that underneath 
it all. a pop hook and catchy chants give 
this ditt\' much more meat to the bone 
than one might suspect. Ford is not rein- 
\'enting the wheei here, but slie's definite- 
ly one sawy \Txen. We re offering a C for 
the cheap thrill and an A for the musical 
\nsion behind the vamp. — Cf 

R&B 

*AL GREEN I Can't Stop (3:4S) 
WRITERS: A. Green. W. Mitcheli 
PUBLISHERS: Al Green Music/Poppa 
Willie. 8MI 

Blue Note 93556 (CD track) 

.-M Green is one cool dude. Timeless in his 
soulful appeal and untarnished hip factor, 
the singer is moments away from a glori- 
ous comeback with his Blue Note debut. 
"I Can't Stop. " The title track holds true 
to all that we lo\^ about Big Al. from 
groovy. 70s-st\'le horns and organs — 
even a flute solo — to his l(X>se, life-losing 
vocal, complete with Green's trademark 
cat-calling falsetto. "Stop" is even 
processed to sound like it's from another 
era — and that should suit fans to a T. The 
potential here is boundless; adult R&B is 
its natural home al radio, but this could 
just as easily fill the floor at frat parties 
and 2(t-.s()mething taverns around the 
wwld. A welcome return from a man we 
never knew we missed so much. — CT 

COUNTRY 

* JOHN CONLEE How High Did You 

Co? (3:32) 
PRODUCER: Bud Logan 
WRITERS: M. NeslerJ. Martin 
PUBLISHERS: Glltterfish/Buna Boy Music. 
Sony/ATV Songs/Mosaic Music, BMI 
Ros« Colored Records (CD promo) 
John Coulee has alwa\-s been one ot coun- 
try' music's mast distinctive \xxalist5. and 
he has consistently had a good ear for a 
fine song. BoUi those qualities are readily 
e\ident on this new track from "John Con- 
lee's Classics," released on his own Rose 



ESSENTIAL REVIEWS 



PINK Cod Is a DJ (3:57) 
PRODUCER: Billyman 
WRITERS: Pink. Billyman. J. Davis 
PUBLISHERS: various 
Arista 58162 (CD promo) 
Pink s prevnous Trouble" — the launch 
single for new album "Tr>' This" — 
barely cracked the top 20 at pop radio, 
a disappointing turn for an artist 
regarded as a core for the format. That 
makes it difficult to predict which way 
the wind will blow for "God Is a DJ." 
another pop/rock ass-kicker that con- 
jures more melodic and lyrical smarts 
in four minutes than most of today's 
threadbare pop tarts will ever muster. 
Thematically. Fink is uncharacteristi- 
cally optimistic, insisting that "If God 
is a DJ/Life is a dancefloorA'ou get 
what ^fou're given/It's all how you use 
it." WTiile guitars lead the verses with 
fairly aggressive chords, the chorus is 
a sunny delight, singable and crafted 
with the s&wy of a veteran. Now it's 
radio's turn to make up for its inexpli- 
cable misgivings with "Trouble'"; Pink 
has the goods to stick around for the 
long haul, but she can't do it without a 
little artist development from pro- 
grammers. "God Is a DJ " deserves to 
be a career-enhancing smash. — CT 



MICHAEL JACKSON Ofw More Oianc* 

(3:49) 

PRODUCER: R. Kdly 
WRITER: R. Kelly 
PUBLISHER: not listed 
Epic (CD promo) 

Calling Dr. Kelly! With all the disap- 
pointment and distracting scandals at- 
tached to Michael Jackson's pre\nous 
"Invincible" — not to mention the set's 
sheer mediocrit>' — new single "One 
More Chance" feels prett\' much like a 
make-or-break proposition for the tar- 
nished pop idol. R. Kelly has written and 
produced a pretty song for Jackson, 
which capitalizes on the former's 
strengths as a hitmaking guidepost: l>Ti- 
cal and melodic simplicit)'. The theme 
here is innocuous enough, focusing on 
Jackson's quest for "One More Chance" 
with a disillusioned suitor On the down 
side. Jackson still can't resist throwing 
in his signature gasps and x-ocal tics. 
Jacko's days of innovation are long 
past — and it's hard to dismiss his freaky 
persona — but "One More Chance" is a 
passable, pleasant song that could help 
bring attention to his upcoming "Num- 
ber Ones." And the song is better than 
anything he's recorded this decade. 
That's something, at least. — CT 



Colored Records. Penned by Mark .\esler 
and Tony Martin, it's a well-written song 
ab(jut bra\'er>-. risk and people s fascination 
with the triumph of the human spirit 
Conlee deliwrs the lyric in a com^ersation- 
al tone that infuses each line with a sense 
of purpose and meaning. It's a solid single 
from one of country music's most talented 
veterans. Sure, it's a long shot at country- 
radio, but e^vry now and again a dark 
horse runs a prett\' good race. — DCP 

NEW & NOTEWORTHY 

^ KIMBERLEY LOCKE 8th Worid Wonder 

(3:59) 

PRODUCER: Shaun Shankel 
WRITERS: S. Shankel, K. Jacobs. J. Parkes 
PUBLISHERS: Shankel/Jacobsong, ASCAP; 
BEEEBop/BBC Worldwide, SOCAN 
Curb Records 1823 (CO promo) 
While it remains t<i he seen if ".Vmerican 
Idol" second-season winner Ruben Stud- 
dard will come close to the success of 
runner-up Clay Aiken when his hip-hop- 
llawred album drops Dec. 9. second run- 
ner-up Kimberly Locke is holding a 
liwded hand with major-label debut "8lh 
World Wonder." Like Aiken before her. 
the Curb artist is wise enough to know- 
that the show's core audience likes what 
it heard on the show — pure, glorious pop 
that showcases arm-stretching weal tal- 
ent. Her debut single, produced and co- 
written by Shaun Shankel, is a one-listen 
anthemic ace that will have fans parad- 
ing into record stores waving a victor>- 



llag. Locke's voice is indeed a world-won- 
der, painting glorious hues across the 
musical landscape, as a positive I>Tic of 
newfound love caresses the fen'ent. 
uptempo, chug-along melody. Curb 
intends to work this record with steadfast 
determination, market by market, hold- 
ing off on Locke's album release until 
well into the new year This is artist 
development tlie old-fashioned way — 
and Locke possesses the kind of spirited, 
believable bravado that ff>cuses on her 
shimmering gifts — again a throwback to 
a day when talent and ability were the 
more essential T&As. — CT 



HOLIDAY 



PATSY MAHARAM The Daughter of Santa 
Claus (3:37) 

Wild Chrysanthemum 187 

Contact: 646-732-3723 

MKHAaBUBll The CMstmas Song (4:14) 
Reprise 101233 

IIM BRICKMAN FEATURING KRISTY 
STARLING Sending You a Little Christmas 

(3:58) 

Windham Hill 

LeANN RIMES 0 Holy Night (3:42) 
Curb Records 

STACY ROCK Oiristmas Angels (3:05) 
RTP International 101503 
Contact: 781-383-9494 
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TURNTABLE. • 



PEOPLE ON THE MOVE 





ARTIST SERVICES: Evan Greene is 

named W of marketing and strate- 
gic alliances lor the National Acade- 
my ol Recording Arts and Sciences 
in Los Angeles. He wai executive 
director of marketing and promo- 
tioas for Columbia Pictures. 

PUBUSHING: Michael Uu Is named 
manager of strategic marketing/ 
catalog development for Warner/ 
Chappell Music in New York. He 
was a freelance music supersisor 
and editor. 

VENUES: G. Scott Walden is named 
manager of marketing for Kyman 
Auditorium in Nashville. He was an 
artist management consultant. 

HOMEVIDEO: Antonio "Tony" D. 
Rodriguez is named senior VP of 



U.S. finance for Warner Home 
Video in Los Angeles. He was exec- 
utive W of Seagram's spirits and 
wine division. 

Sam \apolitano is named VP 
of sales for Kultur International 
Films in New York. He was 
director of sales for Central 
Park Media. 

RECORD COMPANIES: Kim Buie is 

named \T of .VQW for U)st Highway 
Records in Nashville. She was head 
of A&K and West Coast operations 
for Palm Pictures. 

DISTRIBUTION: Tim Atzinger is 

named VP of human resources 
for the Handleman Co. in Troy, 
.Vlich. He was director of 
human resources for LG Philips 
Display Co. 
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City of Hope Gala Honors Portnow 

Cancer research and treatment center Oty of Hope raised $2.3 million at its 
Spirit of Life dinner honoring National Academy of Recording Arts and Sciences 
president Nell Portnow, president of the MuslCares Foundation and the Gram- 
my Foundation.Tlie proceeds will be used to establish an honorary research fel- 
lowship in Portnow's honor at the City of Hope cancer treatment and research 
center. The event was held at the F&cific Design Center in LA and featured per- 
formances from Brian McKnight, Sarah McLachlan and others. Pictured 
above, clockwise from top left, are David Renzer, president of woridwide for 
Universal Music Publishing; John Frankenhelmer, partner with Locb & Loeb; 
Kathy Nelson, president of film music for Universal Pictures and Universal 
Music Croup; Bruce Resnlkoff, president of Universal Music Enterprises; Caiy 
Stiffelman, partner with Z'iffren, Brittenham, Branca & Stiffelman; Zadi Horo- 
witz, presldent/COO of UMC; Portnow; Gty of Hope music and entertainment 
industry president and senior VP/CM of music publishing at Fox Music Mary lo 
Mennella; and Don Passman and Gregg Harrison of Gang,Tyre Ramer & 
Brown. At left is Ftortnow with, horn left, McKnight, comedian/actor George 
Lopez and McLachlan. (Photos: Lester Cohen) 




TWO of a Kind CoilipaH(/TVractY1ngY^ngTwlnsstoppedbya7/toan;/'s 
New York office to meet the staff.The duo's latest album, "Me & My Brother,"is cun^ntly No. 
17 on thelop R&B/Hip-Hop Albums chart.The pair recently scored its biggest hit with a 
guest appearance on labelmate UlJon & the East Side Boyi's"Cet Low.'The duo, fea- 
tured on Britney Spean' new''(l Goflhat) Boom Boom.'tells S//ton/that it will also 
appear on forthcoming releases by Bone Cnisher and Nick Cannon. Pictured are D Roc, 
left, andKalne. 



U.K. Biz Honors Dickins 

U.K. industry veteran Rob Dlddns was honored with the 2003 
Music Industry Trusts' Award.The annual award for lifelong con- 
tributions to the U.K. music industry was presented last month 
during a charity dinner in Dickins' honor at London's Grosvenor 
House Hotel. Pictured at the event, from left, are MTV Networits 
International president Bill Rocdy, Dickins and former Warner 
Music Group chairman Michael Fuchs, who paid tribute to 
Dickins in a surprise speech. Previous recipients of the award 
include George Martin, John Barry. Ahmet Ertegun, Andrew 
Uoyd Webber and BemleTaupin & Elton John. 




Instrumental Wonnen 

Women in Music held its Seventh Annual Touchstone Awards, 
honoring women who make a difference in the music industry. 
Pictured, from left, are four of the evening's five honorces; 
Maxyne Lang, president of Williamson Music; singer/songwriter 
Phoebe Snow; Frances Preston, president/CEO of BMl; and 
Tina Davis, senior VP of AiR for Def JanvDef Soul Records. Late 
singer/songwriter Laura Nyro was also honored at the event, 
held at the Maniott Marquis in NewYortc (Photo: Chuck Pulin) 
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Crystal Clear 

Crystal Gayle played a week of gigs at 
swanky New York cabaret dub Feinstcin's 
at the Regency to promote her new CD, 
"All My Tomorrows," a 14-song collection 
of standards. In addition to her numerous 
country and pop hits, Caylc has visited a 
variety of genres on record, including 
Broadway, inspirational and ctiildren's 
lullabies. Her SRO show at Fcinstein's 
included selections from the new CD — 
'Cry Me a River" and "You Belong to 
Mc" — as well as evergreen hits "Don't It 
Make My Brown Eyes Blue" and 'The 
Woman in Me." And the answer to the 
obvious question:Yes, Cayle's hair still 
reaches her ankles. 

Addin' Da Flavor 

Victoiy cmo act Taking Back Sunday teamed with fellow Long Island, N.Y., native 
and rap icon Ravor Flav of Public Enemy to shoot a video for the band's new sin- 
gle, "You're So Last Summer"Tlie Christian Winters-lensed clip was captured in front 
of a live audience gathered at Fulton State Parti, underneath the Brooklyn Bridge. 
Pictured, from left, are drummer Mark O'Connell, Flavor Flav, vocalist Adam 
Lazarra, guitarist/vocalist Fred Mascherino, guitarist Ed Reyes and bassist Matt 
Rubano. (Photo: Justin Borucki) 



Figming AIDS 



A recent concert in NewYori( featuring PattI LaBelle and the 
50-member Broadway Inspirational Voices (BIV) raised 
more than S70.000 for Broadway Cares/Equity Fights AIDS. 
The event, held atTown Hall, found ex-"Cosby Show" star 
Phylicia Rashad appearing as a guest member of BIV. 
which features cast members of such Broadway shows as 
"Rent.""The Producers" and "Beauty and the Beast." Pic- 
tured, from left, are Rashad, BIV founder Michael McElroy 
and LaBelle. (Photo: Bruce Glikas/Broadway.com) 



If the members of Rush completely reinvented them- 
I selves with the same passion and vision they had as young 
men, their next album might sound a lot like Coheed & 
Cambria's "In Keeping Secrets of Silent Earth: 3" (Equal 
Vision). Singer/guitarist Claudio Sanchez is a dead-ringer 
for Rush's Geddy Lee. The similarity of their voices is help- 
ing this upstate New York act gain some notoriety. "Keeping 
Secrets," the band's second disc, which debuted at No. 52 on 
The Billboard 200 recently, splashes that voice over a com- 
pelling mix of emo and often proggy. occasionally poppy 
metal that is marked by dynamic hooks and dark lyrical con- 
tent. Also featuring bassist Mic Todd, guitarist Travis Slev- 
er and drummer Josh Eppard, the band debuted last year 
with "The Second Slageturbine Blade." It has since seen its 
Ian base grow exponentially as a result of college radio, 
indie retail and non-stop touring, opening for the likes of 
Hot Water Music, Thrice and Thursday. Pictured, from 
left, arc Todd, Stever. Eppar (standing) and Sanchez. 

WES ORSHOSKI 




For the Record The photo of the Roiling Stones in last week's Back- 
Beat section was taken at New York nightclub/restaurant Capitale. 
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Selis Wants To Be 'Known' 




BY DEBORAH EVANS PRICE 

Indie film "Song of Songs" is starting 
to gainer notice — and so is San Diego- 
based singer/songwriter Eve Selis. 

Selis. whose current album. "Do You 
Knmv Me." is on Nashville-based Hip- 
pie Chick Twang Records, wrote and 
performed the tunes that provide a 
musical foundation for the Echelon 
Films-distributed romantic comedy. 
The movie, directed by Tobin Smith, 
recently won best international film at 
the New York International Film and 
Video Festival. Its producerA\Titer. Don 
league, signed .Selis ;ifter spotting her 
at the 2()(K) San Diego Music Awards. 

"She performed liw. and I was blown 
a\ray. ' sa>'s Teague. who thought of Selis 
during preproduction. "The lead char- 
acter in the film is a musician, so we 
needed music and a \x>ice to establish 
her in a few .scenes. |.Selis'l music fit the 
mood and the spirit of the film so well 
that it became like a cfiaracter itself. In 
.se\xTdl places, we use it to advance the 
stot>' without a v\'ord being spoken." 

"Show Me What Love Is," which 
Selis co-WTOte with longtime collabo- 
rator Marc Intravaia for her 1998 
album 'Out on a Wire." is the kej' .song 



of "Song of Songs." Its heard three 
times during the film, and according 
to Selis is also being used in an upcom- 
ing movie. "E.\treme Close-Up." 

Selis, who recently mm best .Ameri- 
cana artist at the San Diego Music 
Av\'ards. noxv hopes her cinema exposure 




uniiw;,mn:i";ii»i.:.i,;j:..u.yir;3i 



will focus attention on her audio cata- 
log, which includes three solo albums 
and three preceding recordings with her 
previous rock group, Kings Road. 

A video for the new album's title 
track is being .sennced. 

The album was produced by Kim 



Palton-Johnston and is receiving pos- 
itive reviews for the SESAC writer, 
whose Lemonade and Whiskey pub- 
lishing company was named after the 
way one critic described her voice. 

Selis met Patton-Johnston — (nvner 
of I lippie Chick Twang Records and a 
songwriter who has been recorded by 
Trisha Yearwxxxl. 'fim McGraw and Lee 
i\nn Womack — in 2001 at a songwrit- 
ers' night in Nashville's Printer's Alley. 

"Our music is delmitely based on 
rr)ck, but it has a lot of country- feel to 
it." Selis says of the collaboration, 
which is gaining an international 
foothold via her Internet presence. "I 
get e-mails from all owr the world, and 
people are buying my CDs in Europe 
and Russia. .My motto is 'Taking over 
tlie world, one person at a time'; It will 
be a long time, but it's happening. " 

The album has been picked up for dis- 
tribution in the U.K. by Proper Music. 

To keep the momentum. Selis relics 
on a busy tour schedule. "We do about 
1 50 dates a year. " the self-booked and - 
managed artist says. 

Selis has al.so just released a D\TJ 
that includes four .songs recorded 
at her album-release party, as well as 
the new "Do You Know .Me" video. 



Soprano Gives New Life To Spirituals 



Soprano Randj^ Jones 

recently released the first 
fruits of her ongoing 
research of the history of 
"art song .settings " of 
Negn) spirituals. Her CD 
"Come Dow^n .Xngels" 
(AlihJay Records) features 
her singing spirituals 
accompanied by pianist 
Frands Conlon — with 
"settings " by composers 
including H.T. Burleigh. 

"I don't use the term 'arrange' 
because it doesn't give the composer 
proper credit for composing the 
piece of music." Jones says, though 
she notes that spirituals emerged 
from an oral tradition. "So using the 
term "settings" is also my way of giv- 
ing credit to the unknown person 
who originally inspired the creation 
of the song." 

Burleigh had written vocal and 
iastrumental pieces based on the 
plantation melodies he learned grow- 
ing up. But his published .setting of 
the spiritual ""Deep River" in 1916 is 
considered ""the first work of its kind 
to be written in art song form specifi- 
cally for performance by a trained 
singer, " Jones writes in her CD notes, 

"Deep River" is included on "Come 
Down .Angels."' It and other spiritual 
settings, Jones notes, later becaine 
popular with concert performers and 
recording artists, prominently 
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including Paul Robeson. Marian 
Anderson. Leonlyne Price. Jessye 
Norman and Kathleen Battle. 

A librarian at George Washington 
University in Washington, D.C.. 
Jones operates the Art of the Negro 
Spiritual Web site and a sister site, 
Afrocentric Voices in Classical Music, 
which focuses on African-American 




lONES; CD DOCUMENTS HER RESEARCH 



performers and composers 
and on the vocal music forms 
they influenced — especially 
opera, art songs and Negro 
spirituals composed for con- 
cert performances. 

Jones now looks to pro- 
duce other recordings of spir- 
ituals, in addition to publish- 
ing a book for singers, 
teachers and musicologists. 
The book will outline the his- 
tory of the genre, including 
biographies of composers and per- 
formers, a bibliography of other rele- 
vant resources, a discography and an 
analysis of published scores. 

"Most importantly, we want to dis- 
cuss the ways these art songs should 
be performed that is stylistically con- 
sistent with the roots of the spiritu- 
al." Jones says. 

'There are many wonderful works 
out there that challenge the vocalist 
both technically and on a personal 
level, " she says. "Students and voice 
teachers are looking for this music, 
but it is not always easy to find or 
understand how to perform it. 1 hope 
that The Art of the Negro Spiritual' 
will address some of that. " 

Meanwhile. Jones will distin- 
guish bet\veen spirituals and gospel 
music in a lecture titled "The 
Gospel Truth About the Spiritual " 
to be delivered Feb. 24, 2(MI4, at 
George Washington Universit\'. 



let It Be' Is Back 
—With No Strings 



In .spite of the album s title, it 
wouldn't have been right to "Let It 
Be," given the circumstances and 
outcome of the Beatles' January 
1969 recording project. 

Several attempts by engineer 
Glyn Johns to complete an album 
to the band's satisfaction, and 
additional production by Phil 
Spector notwithstanding, the Bea- 
tles' penultimate full-group effort 

had never 

attained the 
original intent: 
a live, no-over- 
dubs recording 
akin to their 
first album, 
"Please Please 
Me." 

Twelve thou- 
sand, seven 
hundred thirty- 
seven days after 
they started. 

that intent will be beard with the 
Nov. 18 release of "Let It Be . . . 
Naked, " a de-mixed and remixed 
version of the "Let It Be" album 
originally released in May 1970. 

Surviving Beatles Sir Paul 
.McCartney and Ringo Starr had no 
creative input on the project, nor 
did Beatles producer Sir George 
Martin. Instead, engineers Allan 
Rouse. Guy Massey and Paul 
Hicks, of Abbey Road Studios in 
London, were given complete free- 
dom to craft the "Let It Be . . . 
Naked" de-mix and remix. 



"There has been no noticeable 
deterioration." Rouse notes of the 
original multitracks, "and they did 
not suffer from any shedding of oxide 
during the transfer. .All of the Beatles 
recordings are on EMI tape and have 
never given us any problems." 

In the digital domain of Pro Tools 
and software-based processing 
equipment, the team was afforded 
the opportunity to mute or delete 
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Starting from scratch with 33 
reels of EMI tape, they spent much 
of 2002 creating a very pure, true 
Beatles album. Upbeat, punchy and 
full of life, the essence of the Beat- 
les — a four-piece rock'n'roll combo 
without Spector's strings — has 
been uncovered. 

Takes chosen for "Let It Be . . . 
Naked," most of them the .same as 
those on the 1970 release, were 
transferred from original 8-track 
masters to Pro Tools, Rouse .says. 



considerable extraneous noise. 

In addition to the unusual condi- 
tions under which the original ses- 
sions took place — a film crew sur- 
rounding them as they w^orked at 
Tivickenham Film Studios — four 
"l^t It Be " sfings were recorded dur- 
ing the Beatles' last performance, on 
the roof of their Apple Corps offices 
in London on Jan. 30, 1969. 

"Besides the usual noise ajssoci- 
ated with studio recordings — i.e., 
vocal pops, amp noises and tape 
hiss — the addition of a film crew 
created some problems. " Rouse 
says. ' Also, wind noise during the 
rooftop recordings" was eliminated. 

"Let It Be . . . Naked" w"as mi.xed 
in .Abbey Road's Studio Three on a 
Solid State Logic 9000 J Series 
console. "We also utilized the echo 
chamber that we re-opened for the 
'Anthology' project." Rouse adds. 

Though they disbanded in 1970, 
the Beatles, with a little help from 
recording technology, continue giv- 
ing: The '.AnthologN' " albums offered 
a pair of unique recordings reunit- 
ing McCartney. Starr and George 
Harrison with the late John Lennon 
through recordings that Lennon 
had made prior to his 1980 death. 

With "Let It Be . . . Naked," this 
star-crossed project is complete — 
to the satisfaction, finally, of its 
surviving participants. 

" Paul Hicks. Guy Massey and 1 
worked on the album by ourselves." 
Rouse says. "When it was completed 
to our satisfaction. Apple sent CD-Rs 
to the Beatles for their comments 
and approval. We were expecting to 
make .some alterations to the mixes 
and maybe even change the running 
order, which we had altered, but 
were ver\' pleased when no such 
requests were made. " 
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Austin Retailer 
Thinks Locally 

Waterloo Nurtures Close Community 




BY CHRIS MORRIS 

"Dun t mess with Texas." the say- 
ing goes. But perhaps that should tie 
altered to read. "Don't me.ss with 
Texas retailers." 

Waterloo Hecord.s — Austin's pre- 
^ niiru'iil indie music store — has 
maintained a high pro- 
file in its market for 
more than two decades 
hv Liillivating deep roots 
in Ilk- s active music 
community. 

"Our weekly top 50 
generally has somewhere 
hetween 25% and .'i.T'ti 
Texas artists on it." 
Waterloo's owner. John 
Kunz. .says. 

Now. Waterloo has 
thrown its considerable 
local clout behind a Nov. 
15 campaign. .Austin Unchained, 
designed to bring consumers into 
independent stores. 

I'or 2 1 vears. Waterloo has been 




KUNZ: COMMinED TO TEXAS 



urted .Austin's best record store in the 
annual .Austin Music .Awards. It has 
won four awards for retailer of the 
year from the National Assn. of 
Recording .Merchandisers. 

Waterloo — a (i.400-square-f()ot 
music .store with an adjacent 2.400- 
.siiiuire-fiKit xndeo annex in a strip cen- 
ter at the intersection of 
.Sixth Street and l-amar 
— has staN'ed dominant in 
iU market tJirough tight 
relation.ships with local 
radio stations and clubs. 

".Au.stin radio has 
remained ver>' true to its 
roots, its origins. f<e- 
g.irJless of whether it's 
O'llc.ji radio or main- 
sli i.ini rock stations or 
tnple-A or NPR stations, 
(litre's a real connection 
to who we are and svhere 
we come from. ;\s It gets said a lot 
around here, we dance with who 
hnmg us." Kunz .says. 

iConlimied on page 4f)) 



Coffeehouses Brew New-Artist Promotions 



BY MARISA STARR BARDACH 

The practice of promoting music at coffeehouses 
is becoming more sophisticated, as a growing num- 
ber of consumers turn to such establishments to 
discover artists. 

In Hamilton. NJ.. cofifechousemusic.com (CHM) has 
begun promoting uasigned artists through independent 
coffeehouses and nontraditional .stores. 

()n a larger scale. Starbucks has for some time had its 
own label/record chain, Hear Music, in addition to its 
branded compilation series. Artist's Choice, which is sold 
nationwide in music stores and Starbucks shops. 

Starbucks music directors also create compilations of 
signed and unsigned artists for retail and in-store play. 

An increasing number of AC and emerging artists are 
looking to such exposure to expand their fan bases. 

Record companies and their publicity agents even 
boast of promoting through Starbucks. That's the 
case with new singer/songwriter Jen Foster, who was 



added to Starbucks' October play list. 

IMPULSE BUYING 

But signed artisLs like Ron Sexsmith and Gillian Welch 
also benefit in the coffeehoase environment, according to 
Timothy Jones. Starbucks programming manager/com- 
pilation producer 

'The radio didn't really seem to know what to do, but 
they were incredible artists when you heard them in the 
coffeehouse. " he says. 

That thinking is also driving CI IM's business, which 
is attempting to capitalize on impulse purchasing at 
such places. 

CMM, a fulfillment center for cdreviewnetwork.com, 
gathers songs from unknown artists for compilation CDs 
and markets them to consumers in coffeehouses, caf&, 
restaurants and hotels. 

The CDs interact with cdreviewnetwork.com, which 
provides consumers with direct links to the artists' 
Websites. 



Since it began seven months ago, owner Scott Clark 
has marketed to other informal venues like gift stores, 
children's clothing stores and chiropractic practices. 

"By grouping artists together based on the environ- 
ment you associate the CD with something that wraps 
around your lifestyle as opposed to. 'Oh, I want to buy 
this CD because so-and-so is on it' " Clark explains. 

The idea for CHM came to Clark a few years ago, when 
he and his wife heard an Italian opera .singer at a restaurant 
and asked the waiter who the singer was. The waiter 
returned willi "Andrea Bocelli " scrawled on a napkin, and 
Clark bought the CD on ainazon.com that night 

Clark immediately warmed to the idea of independent 
stores promoting music in nontraditional venues like 
restaurants. 

"Usually in the smaller stores, the person selling the 
CD is the person who placed the order in the first 
place," Clark says. "So there's a passion there: there's a 
love there." 
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IHE OSBOURNES 

J Billboard turns the spotlight on Ozzy 
lj Osbourne, prince of darkness, as he 
celebrates 35 years of success. We 
trace Ozzy's career from the days of 
Black Sabbath to his solo career, 
take a look at the Osbourne family 
including manager/wife/mother 
Sharon, and report on the success of 
Ozzfest. 

issue date: december 20 • ad close: november 25 

Pat Jennings 646.654.4614 • pJennings@billboard.cam 

IN MUSIC 8cTOURING 

Vv^^^J^ Featuring year-end charts in every 
genre and ejipanded coverage of the 
year's most notaWe artist successes 
and business developments. Billboard's 
2003 Year in Music & Touring issue is 
a must^ve reference tool and collec- 
tois issue. Available on newsstands for 
lvw)«feeks! 

Jssue date: december 27 • ad close: december 2 

Pat Jennings 646.654.4614 • pjennings@blllboard.com 

YEAR I N VIDEO & GAMES 

An in-depth look at the video and 
video game market, trends and top 
stories of 2003 - get this and more, 
including a recap of top titles and 
companies of the year in Billboard's 
January 10th issue spotlighting the 
Year in Video & Games. Don't miss 
your opportunity to advertise in this 
special issue! 

Jssue date: january 1 0 • ad close: december 1 5 

Michelle Wright 323.525.2302 • mwright@billboard.com 



UPCOMING SPECIALS 

TOUIIING SF11TUGHT issue date: January 10 • ad close: December 15 
PLATINUM STARS #1 issue date: January 17 • ad close: December 22 
MIOBi I issue date: January 24 • ad dose: December 29 
MIDEM II issue date: January 31 • ad dose: January 5 
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Navarre's Acquisition Of BCI 
Is 'First Of IVIany To Come' 



Navarre Corp. chairman/CEO 
Eric Paulson says tiis company's 
purchase of liome video and audio 
firm BCI Eclipse is just the begin- 
ning of the New Hope, Minn.-based 
Navarre's acquisition strategy. 

NASDAQ-traded Navarre 
announced it was buying the assets 
of Newbury Park. Calif.-based BCI 
Nov. 5 for $15 million in cash, 
stock and debt assumption {Bill- 
board. Nov. 15). 

Paulson says, "This is just the 
first of many lacquisitions] to 
come. This is our first step as we 
build this company into this new 
century. 

"Nothing comes quickly, and 
nothing comes easily. You've got to 
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PAULSON: OPENED PIPES' INTO WAL-MART 



be prepared to hang in there, to 
continue to negotiate, to find the 
right partners that fit culturally. 
We've been very, very cautious, and 
we're going to continue to be cau- 
tious." 

Paulson compares the BCI 
acquisition to Navarre's 2002 pur- 
chase of videogame and CD-ROM 
publisher Encore, which now oper- 
ates as a separate division comple- 
menting the efforts of the software 
distribution division, Navarre Dis- 
tribution Services. 

"It is [about] getting our arms 
around content ownership and 
management in fast-growing cate- 
gories of home entertainment soft- 
ware and at the same time driving 
the sales of those units," Paulson 
says. "It is enhancing the overall 
margin of Navarre." 

The BCI deal brings 900 new 
proprietary' DVD titles — many of 
them budget- and midline- 
priced — to Navarre. The latter 
company has dipped its toe into 
the DVD market, licensing and dis- 
tributing some 120 titles in its 
Navarre Home Entertainment line. 

That influx of new home video 
product, as well as BCI's audio cat- 



alog of 1.000 titles, will enable 
Navarre to make inroads in impor 
tant non-specialty accounts, Paul- 
son says. 

"The budget and mid- 

line titles give us a per- 
fect entree into the 
mass merchandisers we 
have started doing busi- 
ness with, where we're 
selling third-party soft- 
ware. Encore software 
and videogames." he 
notes. "We've now 
opened direct pipes into 
retailers like Wal-Mart 
and Target. 

".As you look at it 
going forward, the more product 
that you have for this mass mer- 
chandise area adds value to your 
company." 

To date, BCI has sold its product 
through a number of independent 
distributors and has also sold 
direct to some major accounts, 
using a third-party distribution 
center in Valencia, Calif. 

BCI will continue to have its 
main operations in California, but 
some manpower will be based in 
the T\vin Cities area. 

One BCI sales exec already work- 
ing close at hand to Navarre head- 
quarters will be a familiar name to 
regular readers of The Indies: 
Scott Haidle, who headed 
Paulstarr Distribution until it 
closed its doors in 2001. 

MORE WHEELS AND DEALS: In 

addition to its BCI deal, Navarre 
has brought a couple of notewor- 
thy distributed labels on board. 

The company has signed up 
Equity Music Group, the new label 
founded by former RCA country 
star Clint Black, ex-Sonv Music 
Nashville VT/CM Mike Kraski, 



Black's manager Jim Morey and 
business manager Charles Suss- 

man [Billboard. Aug. 9). 
The relationship will bow with 
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the Feb. 3 release of "Spend My 
Time." a new album by Black. The 
title track has already cracked the 
top 40 of the Billboard Hot Coun- 
try' Singles & Tracks chart. 

Black's imprint joins a distribu- 
tion roster that includes such suc- 
cessful artist-run labels as Dream- 
catcher (Kenny Rogersl, 
Wildflower (Judy Collins), Jacket 
(Vonda Shepherd) and Pookie 
(Rafael Saadiq). 

Navarre has also picked up dis- 
tribution of the Salut/Storyville 
home video line. Storyville is the 
noted Danish jazz and blues 
imprint. The label's catalog 
includes more than 100 DVD titles, 
priced atSlI.98. 

The deal commences with an 
offering of 19 titles in November. 
The performance videos and docu- 
mentaries feature Duke Ellington, 
the Mills Brothers. Lennie TVis- 
tano. Stephane Crappelli. Champi- 
on Jack Dupree, Rockin' Dopsie & 
the Zydeco TWisters and a 1975 
Monterey Jazz Festival lineup that 
included Bill Evans. Dizzy Gille- 
spie. Paul Desmond and Etta 
James. 



AOL Music: Total Monthly Streams 



Top Audio 




Top Video 




1 BRITNEY SPMS- 




I BRITNEY SPEARS FEAT MADONNA 




Me Aijalnst Ilw Mtt^k ihi 


2.385.161 


Me Against the Music m 


3JSe.007 


2IUPAC4EMINEM- 




2 lUSTINTIMBERLAKE 




One Day at a Time ikihscope 


823.632 


rm Loving It irvt 


1.433.820 


3 CHINCY 




3 C-UNrt 




Right Tliijrr o^prot 


712.155 


Stunt 101 SiWDt/tfTEBMtflVWIEHSCOPt 


1.196.413 


tALiaAKEYS-' 




4 NELLY FEAT. PDIODY 




You Don't Know My Name r 


694.968 


Shake Yatailfealher ldiversu 


1.154.683 


5 CHEETAH CIRLS 




5CUYA1KEN' 




Cinderefla disno 


643,755 


lnvisit)le Kx 


1.076.635 


6 CHEETAH CIRIS 




6ASHANTI- 




Oeetail Sister Distn 


637.699 


Rain on Me Q(F uM 


1.066,418 


7 CLAY AIKEN 




7 SOttNT FEAT. SNOOP DOCC 




Invisible "* na 


563.071 


Pl.M-P SW7Y tfTtWOIHIHTllSCOPI 


1,019,470 


8 C-UNPT 




8 LIMP BI2KIT 




Stunt 101 sumitnmmvtmKcm 


556.180 


Behind Blue Eyes iNTCRSCOPf 


945J34 


9 BLACK EYED PEAS 




9 HILARY DUFf 




Where Is the Love? «te«k(W 


525.884 


So Yesterday holuwooo 


940,905 


10 IAY-2 • 




10 CHRISTINA ACUIIERA 




Oiange Oothes m 


506.779 


The Voice Within sc* 


672.544 



• Firsl Ltslen/FirsiView ' Ailiil of the Month " Breakw Artist Sessions@AOL 
Source: AOl Music for (mff we«lQ ending Nov. 6. 2003 
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Trans World's Localeyez Program Continues To Grow 



The Trans World Entertainment 
chain's Localeyez program, which 
has set up a system for independent 
artists to get their product into the 
company's stores in markets that 
make sense, continues to build. 

The company says it now carries 
more than 1.200 titles through the 
16-month-old program. 

But this is consignment done 
chain-style. TVans World has set up a 
system whereby a select group of 
independent distributors has been 
given responsibility' in the handling 
of indie product for certain sections 
of the countn'. 



GOT A CD? 



Artists can sign up through Trans 
World stores or, more efficiently, 
through the chain's Web site. Then, 
if Trans World is interested, artists 
arc assigned to a distributor, depend- 
ing on where they are located. 

The BCD Music Group in Hous- 
ton handles the Southwest and West 
and has been a key player in helping 
to build Localeyez, while Jeff Brody 
of JRB Sales has set up a new com- 



pany called First Buzz and appoint- 
ed his daughter Jen to oversee the 
tri-state area around New York. 

In the Midwest, the Music Outlet, 
which is a division of Galgano 
Records in Gurnee, HI., handles the 
Localeyez responsibilities, while 
PCE does it in Florida, 101 Distribu- 
tion does it in Arizona, and Nation 
Jam covers the New England area. 

"Localeyez is an extension of 
trying to drive a chain (that's] like 
1,000 mom-and-pop stores," Trans 
World executive VP Fred Fox says. 
"We know music breaks locally 
and then spreads through regions 
before breaking out, and we want 
to tailor our stores like that for 
each trade area." 

Fox says the major label had been 
complaining that Trans World didn't 
do enough regionally, so after 
responding to those concerns, the 
chain "decided to break it down fur- 
ther and set up a guerrilla market- 
ing campaign for emerging artists." 

The way it works, according to 
Brody. is that Trans World refers 
bands to First Buzz who are located 
in First Buzz markets and who have 
signed up for Localeyez, and "we 
contact them cither directly or 



through their manager or label. " 

But first things first, Brody says. 
So, when an act has its own CD, it 
first needs a bar code. Also. Brody 
consults with the artists on pricing. 
He prefers that Localeyez titles sell 
at $9.99. 

In Kingwood, Texas, 

Harald Blakeslee. direc- 
tor of the BCD Music 
Group, picks up the 
process from there, "The 
artists tell us where they 
are promoting their 
album, where they are 
getting radio and where 
they are playing dates," 
he says. "We look up and 
see what stores should 

have the album and dis- 

cuss this with the (Trans World] 
buyer, who signs off on it. [Then] we 
issue a request for purchase order." 

After the titles are sent to Trans 
World either directly to the stores or 
to the company's warehouse. BCD 
lets the artists know where the 
product has been placed. Then, "the 
artists have the responsibility to 
make that product fly off the store 
shelves." Blakeslee adds. 

To ensure that artists have incen- 



tives to market their product, BCD 
signs them to a contract that calls 
for the artists to pay $2,000 if they 
fail to clear certain sales marks. 

"We hope they meet their obliga- 
tions in marketing product, so it 
sells land] we never have to collect 
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that fee," Blakeslee says. "In turn, 
on a weekly basis, we inform them 
how well their product is selling in 
each store,"' 

If a Localeyez band tours. Trans 
World tries to put the title in stores 
on the tour's path. 

Trans World also encourages 
acts to do in-store events. For 
instance, when a Boston band. 
ChadlaMarsh, played Albany, the 
chain set up an in-store appear- 



ance in that market, reports Jean 
Buechs-Bobeck. assistant buyer 
and coordinator. 

" We help the (Localeyez artists] 
get retail scans so that they can get 
label recognition. It's a lot better 
than selling them out of a trunk and 
getting no recognition" — ^which is 
what a lot of artists do, she says. 

In fact. First Buzz offers them a 
deal with an option to go through 
Brody Distribution Group, which 
has a deal with RED that can get 
more successful titles into other 
retailers. Also, the Brody Distribu- 
tion Group/RED arrangement car- 
ries an upstreaming clause to Sony 
Music, Brody reports. 

Music Outlet already claims suc- 
cess. " We had Cody Chestnutt in 
The Billboard 200. " VP Jamie Gal- 
gano .says. "I have a couple of artists 
about to gel signed to a major 
label — one called Octane and anoth- 
er called Dresden Dolls, because of 
the program." 

Established artists like 2 Live 
Crew, Jeff Timmons of 98°. Jesse 
Durpere of Jackale and AI Jardine 
of the Beach Boys are also making 
use of the Localeyez program, Gal- 
gano reports. 
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Waterloo 

Continued from page 47 



Waterloo does a CD of the Week 
sponsorship with triple-A KGSR and 
also does regular promotions with 
mainstream rock KLBJ and the Uni- 
versit>' of Texas" NPR outlet. KUT 

"'We're real tied in with the clubs, 
across all genres, working with the 
booking agents and letting them know 
what we're seeing a buzz on," Kunz 
sa)^. "(We help] them out with what 
size orw+iat type of venue might be the 
best place for them to present an act 
coming through and try to work with 
the record labels to do an in-store here 
to help promote the thing." 

Waterloo mounts more than 100 in- 
store performances a year, with activit>' 
peaking during the annual South by 
Southwest (SXSW) Music Conference 
in March. Kunz estimates that proba- 
bly one-third of the in-stores are by 
Austin- or Texas-based artists. 

As well as being highly visible dur- 
ing SXSW, Waterloo plays an impor- 
tant role at the Austin City Limits 
Music Festival, which drew 150,000 
people last August in its second year 

"That's been phenomenal," Kunz 
says. "We've been the official ven- 
dor there, doing artist signings at 
our tent." 

Waterioo enjoys considerable clout 
in its hometown, so it's no surprise 
that the store is one of the prime 
mowrs behind Austin Unchained. 

The "shop locally" campaign is an 



outgrowth of a pre\'ious tussle waged 
by Waterloo and indie bookseller Book 
People, which is also located at Sixth 
and Lamar, over a retail development 
that targeted their neighborhood. 

Kunz partnered with Steve 
Bercu. the president of Book Peo- 
ple, a year and a half ago for a cam- 
paign called Keep Austin Weird — 
Support Local Businesses. At the 
time, the city had been considering 
giving out a multi-million-dollar 
contract to build a Borders store 
across the street from Waterloo. 

"It was like, 'Hey. you've got two of 
the city's jewels — in terms of a book 
and a music store — right across the 
street. Why are you going to incen- 
tivize Borders to go up against them?" 
Kunz recalls. 

The Sixth and Lamar development 
conflict ended when Borders aban- 
doned its plans to build an Austin store. 

In the wake of the controversy, non- 
profit group Civic Economics pro- 
duced a study of how shopping at local 
merchants could benefit the Austin 
community. Waterloo, Book People 
and the Austin Independent Business 
Alliance — a group of some 200 indie 
retailers — collaborated on the study. 

Kunz says the study indicated that 
"$14 million to $15 million more 
would stay in the economy if every- 
body bought what they normally 
bought at an independently owned 
store, versus a chain-owned and 
operated store. This goes across hard- 
ware stores and bookstores and kids' 
stores and all that stuff." 

Waterloo maintains its competitive 
edge by stocking its titles alphabetically 



(as opposed to by genre! and allowing 
customers to open and listen to any 
disc in the store and return any title 
they don't like for full price. 

Kunz notes, with what sounds like 
a last laugh, that many thought Water- 
loo would never succeed with policies 
like those. 

"People said. "You're going to put 
it alphabetically? You"re not going to 
have sections? You"re going to let 
people open up and listen to an^lhing 
in the store? You're crazy. You're 
going to go out of business in no 
time,' " he recalls. 



Coffeehouses 

Continued from page 47 



CHM offers three wholesale plans to 
provide the most comfortable fit for 
each venue. 

Clark offers a consignment option to 
stores that are unsure if the CDs will 
sell. "If they sell in your restaurant or 
cafe or small gift store, then great. If 
they don't, then just send them back 
and (say], "I tried." " 

CHM's pro-independent scheme has 
been successful despite the current 
industry dcumtum. 

""People are saying. "Oh, there's a lot 
of CD-sale slump.' But no one's going 
to download an MP3 off Coffee House 
Music," Clark says. "You don't expect 
to walk into a store and want to buy 
it. but you end up walking out with it." 
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S.lei d.u compiled by 

TITLE 

LAeEUDISTRIBUTING LABEL & NUMBER 


S2 


a 




1 




r^i NUMBER 1 5 Wealu Ai Number 1 
BARBIE OF SWAN LAKE 


2003 


19.96 






SING-ALONG SONGS: BROTHER BEAR ON MY WAY 


2003 


U9B 




5 




SPONGEBOB SQUAREPANTS: HALLOWEEN 


2002 


12.9B 




2 




SCOOBY DOO AND THE MONSTER OF MEXICO 


20CB 


i4 9e 




4 




STRAWBERRY SHORTCAKE - BERRY, MERRY CHRISTMAS 


2003 


1298 




12 




RUGRATS: HALLOWEEN 


2002 


1298 




3 




STITCH! THE MOVIE 


2003 


22 93 




7 




DORA THE EXPLORER - MEET DIEGOl 


2003 


12 98 




9 




rrs THE GREAT PUMPKIN, CHARLIE BROWN 


isee 


1298 




19 




DR. SEUSS: CAT IN THE HAT 


1985 


9.98 




6 




STRAWBERRY SHORTCAKE ■ GET WELL ADVENTURE 


2003 


1238 




T 




BIONICLE: MASK OF LIGHT 


2003 


1998 




10 




WHAT'S NEW SCOOBY DOO - SRACE APE AT THE CAPE 


2003 


U.98 








THOMAS & FRIENDS: THOMAS' SNOWY SUPRISE 


2003 


1298 




11 




BATMAN ' MYSTERY OF THE BATWOMAN 


M03 


1498 




18* 




CHRISTMAS! 


2002 


12.9S 








DORA THE EXPLORER ■ RHYMES AND RIDDLES 


2003 


1298 


t 






CARE BEARS TO THE RESCUE 


2003 


998 




Tf 




SPONGEBOB SQUAREPANTS • CHRISTMAS 


2003 


12.98 




IS* 




TOM AND JERRY ■ PAWS FOR A HOUDAY 


2003 


998 




20 




DR. SEUSS: GREEN EGGS AND HAM AND OTHER FAVORITES 


xta 


998 






RUDOLPH THE RED-NOSED REINDEER 


1964 


998 




14 




MEET STRAWBERRY SHORTCAKE 


2003 


1298 


25 




ELMO'S WORLD: WAKE UP WITH ELMO 


2002 


9 96 






SPONGEBOB SQUAREPANTS - SPONGE A-RAMA 


2003 


12 93 
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Sales dele compiled by J{ Nle\ser, 

video Sc^n 

TITLE PROGRAM SUPPLIER & NUMBER 






NUMBER 1 1 WsokAlNLT.tM.n 
WWE BLOODBATH WHESTUNG^ MOST INOIBMU STEaCAGt WCTCMES U^' m\>l imifA'Mt'i^ 


IIX 






mm tia tape volumu vraii'iA^.sTH'BuT'cr^p 


199(1 


2 

6 




WWE UNFOREIVTN Jan SIWVMns ir.-iflttir.r.W.I .ma 
cm iT'iTin,-.: miRimr.NiiT.7 


J4 9S 

I3sa 


a 

5 




CKY THFTMIOCY vc.iii.a: I7«i(«ilinn .<mi 
MBlOSSmiS lI»'!ABSOFT«E.m.RLl).SEH£S i.u :Bnv,iinm<»lui[ mm 


KI9« 
Ucifl 


J 




mOVFARS Of THE NEW YORK VANKFF.'; h»b- SH»liP»mniii<iI 


74911 


3 




TBISH STRATUS W. STRAIOSfiOiaK it'll M';i : L'lTUIWIhWFKTVlHI 


1991 


9 




MISCHIEF: DESTBOY v*!.™ 


19 911 


7 




WWESUMMERSUtMimi SONY Mi i« ivrrmir»irm loiii 


J4911 


20 




HGHiS A BARE HIIUCKIE VIDEO vfini 1«» liKTmimniJ ™il 


19.91 


13 




MISCHIEF 3000 ■ EPISODE II vSKiiim msimiuiTiDN »noi 


1998 




FIIIHnillBrSBMrFTBAlinA.m«lllinmW«» T»gmMISFK»l :lV <.,ri-T..l ■ -1111 . 


19 98 


17 




MMNVDIGHT.BLTONABALL tfiiliiM I.SIF ainiii'i 


998 


U 




RGHTINGMAD rn.n lu risiniilin'i I ' n' I9S! 


15 




WWE: FROM THE VAULT - SHAWN MICHAf IS VJv.V :< : r.MFlJm.'K > i< 9! 


10 




HASCARWINSTniiraiPierO r.i»»Mi.,.if.^ kmf •vmr.il.Mfl.T i™, ! 1998 


12 




BRAWUN'BROADS .H.ri ihi i.aii. ..uIii,', :i^ii , HM 




CMLSOEMSCHIFf vTl.-i m DISTf. i.llin. Mi l H RB 




BORNTOBAU if.-iJFJSrisii-:JB'JiiuM«i: 1 14i)fl 
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1 LAST WEEK | 




Sales data compiled bv Nielsen 
ViOeoScan 

TITLE PROGRAM SUPPLIER & NUMBER 










NUMBER 1 3 WuPtsAlfVunt)*! 1 




1 


1 




CRUNCH - tAT BURNING PIUTES if.'JuCfl flA. ETirrRTftiM.ACjT ifttt 


996 


2 


2 




THE MtlHOD PIUTES. TAHGET SPECIFCS C JRRET*T iVELLHESSMO 


175B 


3 


:? 




PIIATTS FOR OUMMIfS AMWftSAVfNrfRTAiWWKNI (Owe 


9W 


4 


41 




BILLY BUNKS' lAE-BOCARDIO CCDOTIMES'-OMEVIDEOBJftif. 


lli,% 


s 






THEIIRM COMPLETE AEROBICS H WEIGHT TIUyMHIS I2PIP) GMOTlMES H3ME VIOtO , 




6 


7 




LESLIE SANSONE WALK AWAf THE POUNDS GOCOTIMES MOMS VIDEO DJMJ 


IS* 


7 


9 




If SI IF SANSONf f.FTIiPS GET STARTED riiiaDTIMfSMCIMf VIMOIKOIO 




• 


10 




LflSA HART S FIT MAMA PRENATAL WORKOUT HOMC WttEOaOTS 




9 


6 




CHEERi V-ENTllMEKSTWniniONIlin 


143fl 


10 


11 




WALK AWAV THE POUND EXPRESS - 2 MILE BRISK WALK GAIAUUVE002SSS 




11 


12 




BASIC YOGA FOR DUMMIES ANZHOT BAY FNTTHTAJNMFNT lt«l 


aaa 


12 


IS 




BARON BaPTlSTf POWtRYOGALEVELl CiOODTiWESHOMEVCEOTerB 




13 


9 




CRUNCH PICK YOUR SPOT PIUTES AP^MOR BAY tNTDITAir*1ENT 1273 




14 


19 




CflUNCH - CABDDSALSA wcm« W SNrEirrAiWEMr 


U9a 


15 


U 




IS-WNOTE WORKOUTS FOR DUMMIES ^-. hi r av i-.^f 'iUi-.Mf M i:-^- 


U3B 


16 


13 




FAT BLASTING r06A-21 DAYS TO A HEALTHY BODY :..'!■'.■[ Wi'.vr.-M-.T ^yK 


li<Jfl 


17 


1* 




«UJESVOttATV«-MCK -an-vi -.>:n.''.Mr.-..i:w 


19 9H 


18 


20 




LESUE SANSONE: WAU WAV THE POUNDS EXPRESS - 2 MIU BRISK WAU( r ::<"::<''.•:.: i ] <: 


U9a 


19 




PIIATES - BEGINMNG MAT VTOBKOUT 


l^iiiB 






LfSUESAKSOMEiWAUAMAYTHEPOUNDSEXPRESSCDUlCTION :: .'-^h .::-i fi?:< 


39 -(8 



% Kid VKtoo «nd Heairi a RpwssridK rctoraio VHS utn RecreeDonal Sp^ 

im or a (Mat voJuma □( B mifon m rwai lor iheamcalv miMUti prDoomt. 25J]00 \ntt »n<l nation « svidsmdi) ratal nomtmiricBl 
lOet IRMA planntitn cf^lrfkMBn tw ate cf IfCOOOLnts m a 6o^^ar wU-w til JiB rnfltn W iv,al frx UMMfrimlv rifninid pfogranit at fOIXO 
LnCorSirAonalsuneSM retail tar notitf'iNCKBllilteK '&2DCQ. VMU Busnsss Media. Inc. wxJNtttean VdeoScarikx Al nQhurtsorwd. 
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MLB Bows 
New 'Series' 

BY Jia KIPNIS 

LOS y\NGELES— This year's Major 
League Baseball post-season ranked 
among the most exciting in histoiy. MLB 
hopes to carry that excitement to retail. 

Speculation about a Boston Red Sox 
and Chicago Cubs World Series enticed 
established and fringe baseball fans to 
their TV sets night after night. 

Even though that matchup was not 
to be, sales of 'The Official 2003 World 
Series Home Video" (MLB Produc- 
tions/Q Video, Nov. 18), featuring this 
year's champions the Florida Marlins, 
are expected to surpass previous edi- 
tions of the annual title. 

Additionally, consumer interest in Q 
Video's recently released "100 Years of 
the World Series" is expected to pick up 
heading into the holidays, 

"We've found in the past that mast of 
our sales come from the winning mar- 
ket," says Don 
Spielvogel, 
director of sales 
and marketing 
for Q Video. 
"But because 
we came so 
close to the 
Cubs and the 
Red Sox (facing 
each other], 
there's so much footage of those two 
teams that will interest fans of those 
teams." 

Previous World Series videos have 
sold between 165,000 and 200,000 
copies, according to Q Video. The 2001 
edition was the No. 2 recreational 
sports video of 2002, according to Bill- 
board year-end charts. 

This year, however, the sales number 
could be significantly higher. There has 
already been a "tremendous amount of 
interest at mass merchants and other 
retailers" in Florida, as well as in Chica- 
go and Boston, Spielvogel notes. 

The 2003 title, released only on DVD, 
will retail for S19.95. It features an 80- 
minute program, presented in film 
form, and 25 minutes of extra footage. 

Marketing plans include ne^vspaper 
and radio advertising, as well as price and 
positioning programs at retail. Q Video 
is working with Sports Illustrated on a 
special subscription offer featuring the 
title. Consumers can also order the DVD 
directly by calling an 800 number. 

Sales of the title are expected to grow 
if retailers also feature the "100 Years of 
the Worid Series" DVD. It is available for 
$14.95 or as a two-disc set for $19.95. 

Both versions feature footage from 
every World Series with narration from 
sports broadcaster Bob Costas. The 
two-disc set also contains two hours of 
bonus features. 

"Some of the retailers are going to 
pair the 2003 World Series title and 
•100 Years of the Worid Series' togeth- 
er," Spielvogel says. "We will start sell- 
ing very well now that the 2003 title is 
coming out." 
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< 




Sales d.t. compiled t,, J. ^^^^^ 

ScuntfScan 

TTTLE PrirKipal 

LABEL / DISTRIBUTING LABEL & NUMBER Perfonnera 


TAPE/DVD 
PRICE 














NUMBER 1 -^'^ I WBekAlNimlMfl 
Pfll nPI AV f IW 9fim TADiTu vPAErt wile Hnlrinlau 








THECOMPlFTEMASTBOiroRKS (KMHKsmiovruiscEKTmiMicvrwi TenadOUSD 


19,96 DVD 




T>EVOP^BESTOFSHBrn.CflOW JWuwMUHW&iLii^ SheiylODW 


2&9e CO/DVD 


1 




PAST, PRESENT & FUTURE ntfwmwtvnovnoit RotlZombiB 






HUMYDlRf-AU ACCESS PASS ^-niraEMwscMEMfM'antatwtiffiiDMWTM HkiYEM 


9.38 DVD 






flOWtOVD cmuMBMMi/sic^-oEQ'SovruusicENTEmuMucNTwn Vanous Aftists 


14.96 DVD 


6 




lAHBTOMACOfirTWUA... KHtfSMmAXM.wxh'^osivu MscoMirtoSolB 


17.96 CQDVD 


2 




RUSH IN RIO ANTMUTOCvtSMuKiEtiuNrvfitMiMuscftviKODisiaio** Rush 


29,96 DVD 


4 




IMIM>SliariKIUINIWnSCIUSin«wi(M^ MSMbEMiMMSaiteJ 


25L9eCOl/DVD 




flcmrjiiHMCi mnuMiriBiiuc . . — - .- --- . . _- ^ .. . _ r^wC^^^ 

RIUuADNU-tiHuniNUrUVt iKWiUtmiKUlMtUlMKiKHimDBStlM iWnDB 


19.3B DVD 




12 




UVE A HouYWDooMusicvictotMts Rascal Rstts 


laSBDVD 




8 




lltSSII^rMIURIwftnHlttBIMiUIIIMQinVnUW rm 


mam) 




16 




GREATEST HrrS VOLUME 2 A AASMRLcoiusiNC.ewGvtocoMiB AlanJackson 


19.98 DVD 




7 




THE R. NR&fl: THE VIDEO COUfCnON jMtoM&AviHaflMGMCCBw RKcly 


lassovQico 




14 
3 




THE BEST ffJBF raXWQRTKV DOURf VWt SNGU IHIIBI *M JeARnnrtiit 








ABRAZAR LA VIDA (mvocmutwomniwism MUSKAvnEooisr mMos LuisFonsi 


17.9SCDyDVD 




9 




nKrUfTKLIKM njMRx int UKtlUntUlI w(i«eKweBMitsciNeasi«im WKPDfl 


19.98 DVD 




10 




wnmunM EMiLAnNvnEciiMf n.o, uuRiiiiniiia ii n fuimiNa iMn^s 


ZmOVDVD 




17 




LED Z^PELIN A^tfiANiicviDtOfniaa Led Zfippfilln 


29.98 DVD 




20 




SACncD AIIA& StxuALcunnH rHLPSUNMRSui >xsc k vWO dkt cutt! AnVeaDOOai 


Z;S CD/DVD 




18 




THE FAREWELL TOUR .iMCftsimAistJtNTasni Qnr 


24.98 DVD 


22 




^BonuMiMMJri* ^giiTitirt^ffimiiii'iHii , , -.j- m , i fliv^.j,,- 
IMWHTWroVIC-roilLnMffiTiWHIUaillUll m—WUIMMiilBfcWBgg wSMmHKt 


19.96 DVD 


23 


13 




MMNuSKIUUINUT nrtlUAUUttWJnx HW9^<«H>nm«wis(tiit8»'ma RIW 


liSBCOAIVD 


24 




UUHAH UUKAH- bnUltsI UVU uniOlvDEOmB UUfBH UUnirl 


34.98 DVO 


25 




HMEVOURMGOTTBI? m)mtmi>a»atmHm<ittMB6M.»jxkiite>tBtBa DanyVlfertBy 


7.96 DVD 


26 


11 




Ink WUnKUr UntLlUn annt JUluc mjjiI pktuks uim VanOIBAntSiS 


19.38 OVO 


27 




HLGNnBnfflnSABEfBBlKMSSNQKOMKHUKOiiirsNxaMmM taiMt 


lageovo 


2S 


28 




MMnMA RCABUG'uDEDKKi Mamna Mcwas 


aSSDVD 


29 


5 




noDDKlOnCnDCDS iMeu;TUKsi«<«f«wnuiwKi«B]D5T«wi GuBn ItMS 


16.38 DVD 


30 




UMnBFwaniNMBmiiunwsnKnnK Bum 


19,38 DVD 


31 


25 




rMnuTRuASSCWIIUM-TlKWUHw rnrqQ 


14.96/20.98 


32 




LrVcmUM tHJnNAnUU MUoK rul FVAL SMli SAttyum.tucvnawBB VBiUSAISB 


29.98 DVD 




30 




THENEWBREED ifmecofEwxauMVBisuuusiEawEonsmiiDB SOCent 


19L9eDVQCD 




29 




WCKRBACK- THE VIDEOS BawwiwwtwwDtawpawuusiEtwtootsTiw MdiBfeadl 


&9eDVD 




15 




ULTIMATE RUN-DMC wnn*iscoKisfic.«MGVDEOM6» Run-DMC 


169BCD/0VD 




39 




kim - STMrtfUNT inc UVU A Kis^sANCTuurriBMeviDcome lUSS 


29.96 DVD 






HAU.&OATIS- UVE M CONCERT ocnuH&vvanaMMviXMEDOiiniainionMs M&Oeles 


19.98 OVD 




36 




JOSH GROBAN N CONCBTT a ' iokmsemlbc w(a\wmtfiMLJscwao«ii JaAGrotnn 


2798 CD/DVD 




35 




RBI DITT ROAO & OTHER VIDEO HITS MsniecKis tcjmm vna ssw Bmote & Dm) 


6.96 DVD 




34 




HELL FREEZES OVER a ' gwl'^ hcm .^DEausiMn&u wusic & .icxc cisi Eagles 24.98/24.98 



= BWA BoW cat » 
tMt of 50X00 una *v 
w^mit tMliTd vioi ta 
Mwhi. ITK. M Nintun 



HUi ul S,0OD u^nt loi v>9m unguis • RIAAddU cttl loi u<n dSUlQO una Ici SF m LF •ntnai. . . HlAAclitrun cm to 
odM tniey A fHAA tiUDnum ccn toi uUa uf 100.00) unts SF a 1/ vilccs. RIAA oold Ltrt hr SDCD unts br SF m IF 
Apnl 1, 1381. # RUA pMnum col. kt iOJXD urwu In SF n LF ■idnoi cirt^ad for to Afr' I 1991 '3013, VW BuHW 
SomSScw Inc tm r^ghB iBWfvid. 
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Jiiibood TOP DVD SALES 



Sales data compiled bv , ,. , 

*> Nielsen 

VideoScan 



TITLe 

LABEL/DISTRIBUTING LABEL & NUMBER 



Principal 
PeHc 



NUMBER 1 



I Week At Number 1 



Eric Bana 
Jennifer Connelly 



Eric Bana 
Jennifer Connelly 



Keanu Reeves 
Laurence Rshbume 



Keanu Reeves 
Laurence Rshbume 



CHARUE'S ANGElfS - FUU. THROTTII (SPEOAL UNRATED WIOESCREEN EDfTION] Cameron Oiaz 



THE ADVENTURES OF INDIANA X>NES (WIDESCREEN) 

CAfWMIJJNt MC«( ENTtflUIW^N'ijlJW 



James Gandotfini 
Lorraine Bracco 



Gillian Murphy 



GEORGE Of THE JUNGLE 2 



» HOME ENIBtTAMCMT 3UI1 



Julie Benz 
Chris Showerman 



Keisha Castle-Hughes 



Al Pacino 
Micbelle Plettfef 



Gillian Murphy 



Cameron Diaz 
Drew Barrymore 



MarkWahlberg 
Chariize Theron 



THE nAUAN JOB (MN & SCAN) 

PAMMOUNT WM ENTERIlUNUml IttM 



MarkWalilberg 
Chariize Theron 



Eliza Dushku 
Desnnnd Hanington 



Keanu Reeves 
Laurence Fishbume 



2 FAST 2 FURIOUS (WIDESCREEN) 



Paul walker 
Tyrese 



Eddie Murphy 



Al Pacino 
Michelle Pfemer 



2 FAST 2 FURIOUS (RAN & SCAN) 



Paul Walker 
lyrese 



QliahWood 
Ian McKdlen 



Michael Jordan 



MARRIED Wrm CHILDREN -THE COMPLETE FIRST SEASON 

COUWIA miSTMrtDWf FVTFRTAISMENt(]l6Sl 



Ed O'NeUI 
Katey Sagal 



K ENTHnMmMENT 31 



THE LORD OF THE RINGS: THE TWO TOWERS (WIDESCREEN) 

NEW liNE MOW EWFRr*IMMfNI WB»«S HQMt UlOtU OQH 



Shia LaBeouf 
lOwlo Thomas 

EliiahWood 
Ian McKellen 



29.96 



Harrtson Ford 
Josh Hartnett 



PG-13 29.98 
PG I3 29.98 
NR 49.36 



PG-13 



The BeaUes 
Ed Sullivan 



ANGER MANAGEMENT (RAN & SCAN) 



Adam Sandier 
Jack Nicholson 



Renee Zellweger 
Catherine Zeta-Jones 



Shia LaBeoul 
Kheki Thomas 



27^6 
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ts 
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TITLE VideoScan 

LABEL/DISTRIBUTING LABEL & NUMBER 


Principal 1 
Parformvrt 


< -a 


z 

E 


PRICE 






iMUIVIDbn 1 












THE HULK (SPECIAL EDfnON) 


Enc Bana 
Jennifer Connellv 


2003 


PG-13 


22.98 


1 




GEORGE OF THE JUNGLE 2 

vvi.r r..y,F. Hr,f# FViFiTAiwtMriBuif.avisi*MaM( tM[Bii«Mtw 31071 


JuKeBenz 

Chris Showerman 


2003 


PG 


22.98 


3 




THE LION KING (PLATINUM EDITION) 

IVtJ Diiht. HCWt b.JlL.^[l.lW(Nlieu{rtAveTAMDMtDtT£RIlMMCNr9Ml 


Animated 


1994 


G 




24.98 


2 




THE MATRIX RELOADED 


Keanu Reeves 
Laurence Fistibume 


2003 


R 


22.98 


4 




BARBIE OF SWAN LAKE 

ARTISAN HdMf EMtfilA/iMFW 


Animated 


2003 


NR 


19.98 




SING-ALONG SONGS: BROTHER BEAR -ON MY WAY iinnM 

WAIT DISSE. HCF/b thJ.tirAI.MNIiBUtNA VISU MUt tMIAUnMEVr 3I«/ fliwiWWl 


2003 


G 


14.98 


5 




HOLES 


Shia LaBeouf 
Khelo Thomas 


2003 


PG-13 


22.98 


6 




2 FAST 2 FURIOUS 

UVrtMiAl SI LLii Ji "JMl .'I3t0 Eim 


Ram Walker 
Tyrese 


2002 


PG-13 


22.98 


13 




SLEEPING BEAUTY 

WAIT 01SSf>l'«*flJ.FIirAlMMfMT«Um* WISH HOME PfTBtTAWMOTJSJSi 


Animated 


1959 


G 


14.98 


11 




SPONGEBOB SOUAREPANTS: HALLOWEEN 

MtHL:ilit^'l ,U.f- l lliJWi.1,1., 'IL'ALMI'IAISfAMB.WJ 


Spor>get]ob Squarepants 


2002 


NR 


12.98 


je 




SCOOBY-DOO AND THE MONSTER OF MEXICO 

v^AHUtitMUMtuicEoan;: 


Animated 


2003 


NR 


14.98 


10 




STRAWBERRY SHORTCAKE -BERRY, MERRY CHRISTMAS iMnMI 


2003 


NR 


12.98 






RUGRATS: HALLOWEEN 

< HOWENTEflTAIIMNIIMa 


Animated 


2002 


NR 


12.98 


7 




THE ITAUAN JOB 

IVWAWni f.T w:iMF =in=H-,llHV*FNT30II3 


MarkWahDerg 
Chariize Theim 


2003 


PG-13 


22.98 


9 




STITCHI THE MOVIE AnkmHol 

VWl-^ISWVFOS.; £rilEH1All<MtM.«UF^AVISMHCMFF.4ILniA[SMNT JWI /*"llOIWJ 


2003 


NR 


22.98 


16 




DORA THE EXPLORER - MEET DIEGOl a^aM 


2002 


NR 


12.98 


12 




THE LORD OF THE RINGS: THE TWO TOWERS 

SFA' 1 ISF HHMF [ST[nTAM.(FM SVAHNIR HOM V1[XD«13( 


Elijah ^Vood 
tanMcKelten 


2002 


PG-13 


22.98 


19 




rrs THE GREAT PUMPKIN, CHARUE BROWN «rimji-i 


1966 


NR 


1298 


14 




THE LIZZIE MCGUIRE MOVIE 

WAIT ni1Nf.| KIWI FriTFH1AJItME»T«llF.MVISUHCMeNtBITAIMWirn31«0 OUII 


2003 


PG 


22.98 




DR. SEUSS: CAT IN THE HAT 

UN^^RSAl SFU3IC3 >iGMF ',iB(o «aei 


Animated 


1985 


NR 


9.98 


15 




STRAWBERRY SHORTCAKE - GET WELL ADVENTURE 


Animated 


2003 


NR 


1298 


17 




BIONICLE: MASK OF UGHT 

WAF- mSMlYIFJVU irmHlajriM[/.I,*Ut\AVISlAIIW«ENr[llTAtNM(NT?!BM 


Animaled 


2003 


NR 


19.98 


20 




WHArS NEW SCOOBYDOO - SPACE APE AT THE CAPE anmteil 

WAPfjfUHCW.iOFCJJlW 


2003 


NR 


14.98 




THOMAS & FRIENDS: THOMJtf' SNOWY SUPRISE 

AltrHCR RAT EMERTAXMENI 01331 


Animated 


2003 


NR 


12.98 
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CHICAGO 


Renee Zeliwegef 
Cathenne Zfrta- Jones 


2002 


PG-13 


24.98 
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^ IRMAai>ldCeitfiCBlnn (ir 3 nnmuTi d 125.000 ui'ts or a Mi^imn nlS9irillKin al ivtail liy DiiLitrcalV riHeaMiil pfoginiru, oi (it al iuaii 25,000 undii ard S1 inllian al 
suQgB>n<lret»lto(nonchfl9tncalli(l» IFIMApl|[iiHimc«<iifk;aK>n lor « mmintLrriMihi c'?%.O0Ounilsix • dollar volume ol SIS miikoo at leiail lor meaincallv reteased pia- 
grvnn Df alliiM. SOlOOO viAi and Smdion «t MiggtMiid ntail tor noiMti««tncal tiiln ZXa vriJU BuuncB Media, Inc^ and NkImii VduoScaii AJI nghts raMtved 
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Principal 
P«rfonn«rs 



NUMBER 1 



1 Week Ai Number 1 

Eric Bana 
Jennifer Connelly 



28 DAYS LATER 



Gillian Murphy 



Cameron Diaz 
0rew6an>more 



MarltWahlberg 
Chariize Ttwron 



THE MATRIX RELOADED 



Keanu Reeves 
Laurence Rshbume 



Eliza Dushku 
Desmond Harrington 



Morgan Freeman 
DonnyWahlt]erg 



Eddie Murphy 



Harrison Ford 
Josii Hartnett 



Adam Sandler 
Jack Nicholson 



PG-13 
R 

PG-13 
PG-13 

R 

R 

R 

PG 
PG-13 
PG--3 
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LABEL'DISTRIBUTING LABEL & NUMBER OmnmtC (^MMTUU Perfonners 








ii NUMBER 1 i Wtei. ai Numboi i 

THE HULK Eric Bana 
- - 1 ■ >- Jennifer Confiellv 


PG 13 




2 




28 DAYS LATER Cllllan Murpdy 


R 


■ 




1 




CHARLIE'S ANGELES - FULL THROTTLE Cameron Diaj 

Drew Barrymore 


PG 13 




4 




THE ITALIAN JOB Mark WatilDerg 

..Tj-.MFMiK^ Chariize Tlieron 


PG 13 


3 




THE MATRIX RELOADED Keanu Reeves 

Laurence Fishbume 


R 


1 




DADDY DAY CARE Eildie Murphy 

•■ (■.tl|iIA.VAF..I irai 


PG 






WRONG TURN Eliza Dushku 

■I . -IF. . 'F*A. Desmond Hanington 


« 






ANGER MANAGEMENT Adam Sandler 

! ysui ■"[■ .JF 1 ...EFiA \MF..i laiM Jacfc NicholsGn 


PG13 






DREAMCATCHER Morgan Freeman 

Donny Wahlberg 


R 


■ 


10 




HOLLYWOOD HOMICIDE Harrison Fonl 

f.LLWFiA Hiji,v-.ii.,..FLii'FRiAi'A^;t,-iw)3. josh Harthett 


PG-13 
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CANNES IS FREEZING FOR MIDEM 2004! 



Imagine Cannes frozen! 

See what a difference it makes! For Midem 2004, 
all market, hotel and service prices have been 
frozen - some for the second year running! 



The world's largest music business tradeshow is more than 
ever in tune with the industry. If it means more business for 
music, Midem 2004 covers it. We'll be talking ringtones and 
video games, bringing new faces and opportunities to Cannes. 
So you get more music biz for even less cash. 



Register before December 19 and save 
€150 on regular rates. 



Call Call Bill Craig or Jane Rodriguez now 

on 1 (212) 370 7470 or email midemusa@reedmidem.com 

And register online today on www.midem.com 



Reed Exhibitions 



January 25-29, 2004 

MidemNet (Music & Technology Forum) Jan. 24 
Palais des Feslivals / Cannes / France 



dlMIDEM 

aam INIERN/aKNMl. MUSK MARKET 



'id materij! 





Lhasa hits the 



on new album 



UNITED KINGDOM / E 



MTV Europe 
Awards Hit 
A High 
Note For 
Scotland 



BY CORDON MASSON 

KDINBLRC.II. Scotland— Competition to li- 
the annual MT\' Europe Music Awards is now > 
fierce that eager officials representing cities 
across Europe are already pitching bids for tlie 
2(105 event. 

This rears show was held Nov. ti in the .Scottish 
capital of Edinburgh. It demonstrated how the 
e\'ent can be used to showcase a cit>^ — or indeed a 
counln,' — lo the world. 

MTV' Europe .^lasic .Awards executive producer 
Ricliard Godfre\' says tlie network was .so impressed 
with their hosts that the nelwi>rk is creating a .spe- 
cial award to present to Edinburgh and Scotland. 

"Edinburgh is a fantastic location for an event 
of this .scale." Codfrex' .says. "We want to thank e\'er\ - 
one in .Scotland for their support and warm welcome." 

Onstage, the event s big winner was Justin Timberlake. 
who won in three categories. Beyonce collected two awards, 
while show host Christina Aguilera took home one of her 
four nominations. 

In all. there were 13 main categories, plus 11 national 
regional awards. All the awards, with the exception of the best 
video and best Web site categories, are voted on b\' MT\' view- 
ers. The two exceptions are decided b\' MTV .staffers. A full li.st of 
winners from the 2003 awards is available at m^.co.uk. 

With some of the planet's biggest stars from music, tllm and 
sport in attendance, interest in the annual show helps generate 
.substantial llnancial benefits both for the host city and for MTV'. 

This year. MT\' says it earned $10 million from the event's four 
.spon.sors:.AmericiiJi Expre.ss. Fo()t bicker. Keplay and Vodat'one. ltals() 
collected countless millions more from TA'adN'ertisingand syndication 
rights from the sale of the .show lo2ti T\' outlets around the world. 

To entice the broadca.ster to Edinburgh, a consortium of three pub- 
lic-sector organizatioas (Scottish Enterpri.se. EventScotland and tlie City 
of Edinburgh Council I contributed a total of CT.iO.oOO (SI. 2;') million). 

That investment met half the cost of coastructing the awards .show's 

(Cmilinueil on pave 5(i, 



Beyonce racked up a pair of MTV Europe Music Awards. 




JAPAN / AUSTRALIA / AFRICA / CANADA 



Labels, Retailers Upbeat 
About French Award 



BY JAMES MARTIN 

ARI.S — Erench music merchants are 
optimistic that the I'rix Constantin. 
France's "album of the year " award, will 
take off in tlie long term. 

"We want the Prix Constantin to 
become an institution, 
although that won t 
happen before the third 
or fourth edition. " 
judging panel mem- 
ber Georges Fangon 
says. Fangon is prod- 
uct/marketing manager 
and co-founder of inde- 
pendent retail net- 
work Starter, which 
includes 70 indi- 
vidual indie stores 
Itiroughoul France. 
Virgin France rcnrk 
trio Mickey 31) won this year's I'rix Constan- 
tin .\ov. 3 with its album "Tu Vas I'as Mourir de 
Rire." The group was picked from a short list of 
10 acts by a jury of 16 music journalists and 
retailers, headed by veteran rock artist Jean- 
Ijouis Aubert, 
The award, which launched in 2002, was 









Pi 






MICKEY 3D: ROCK TRIO WON 


THE 2003 PRIX CONSTANTIN 



modeled after the CK.'s Panasonic Mercury 
Music Prize. 

I'niike the I'.K. prize, the Prix Constantin does 
not reward the winners with cash. But all nomi- 
nees benefit from improved media visibility. 

Specialist music retailers FNAC, Virgin Mega- 
stores and Starter also prominently display the 
nominees' albums at a re- 
duced price during the run-up 
to the erent. 

"France's specialist retailers 
have been behind the avvwds 
from the outset," awards coor- 
dinator Patricia Sarranl says, 
"becaase they" \v\y much want 
to push new Uilent " Sarrant is 
communications director of 
labels body SNEP. 

Virgin France CEO Laurent 
Cliapeau says he was "delight- 
ed" by Mickey 3D's victory. 
The label is capitalizing on the 
win by .stickering the act's three albums and by 
reactiraling its media campaign around "Tu Vas 
I'as Mourir de Rire. " 

"The award is a considerable helping hand 
for us." Chapeau adds, "especially at this time 
of the year," 

(Continued on page 5HI 



New Law Boosts 
NZ Fight Against Pirates 



BY JOHN FERGUSON 

AUCKLAND. Australia — The New Zealand music 
industry has a new legislative weapon in the bat- 
tle against piracy. 

The Nov. 4 adoption into law of the Copjrighl 
(Parallel Importation of Films and 
Onus of Proof! Amendment Bill pro- 
vides local copyright owners with a 
major deterrent to deploy against 
importers of pirated products. 

t'nder previous legislation, it was 
time-consuming — and costly — for 
copyright (mners to take action agaiast 
importers of pirated g(X>ds. 

For a civil action lo succeed, rights 
owners needed to track the suspect 
goods to their country of origin, then 
prove that they were made there with- 
out the permission of the rights holder. 
Even then, an importer could claim that they 
beliewd the goods were genuine. 

Now. a copxTight owner will have to prove tliat 
the importer knew, or reasonably ought to haw 



knmm. that the gixxls were pirated. The onus will 
be on the importer to prove that his or her goods 
are legitimate. 



0"NEILL-iaYCE: tAW 
WItL AID CUSTOMS 



BURDEN HAS SHIFTED 

These changes make it easier for rights hold- 
ers lo take action against persoas bla- 
tantly importing pirated material." sa^ 
Judith Tizard. the gowmment's asso- 
ciate commerce minister. 

Anthony Hosking. an intellectual 
property specialist at the Auckland 
office of law firm Minter Elli.son Rudd 
Watts, adds: "The change lo onus of 
proof is a significant plus for the 
music industry, " 

labels body the Recording Industry 
,\ssn, of New Zealand (RLVNZI embraces 
the new law, 

"Currently. New Zealand Customs 
are active in apprehending the flow" of counlerfeil 
CDs, especially from Pakistan," RIANZ CEO Ter- 
ence O'Neill-Joyce says. "This new law will make 
(Conlimied on page 5til 
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SINGLES 






SINGLES 






SINGLES 






SINGLES 


1 


mm 


NO WAY TO SAY 

AVUMtHANUSAKI AVlxnUX 


1 


NEW 


SLOW 

HYUEMINOGUE PAAlOPtlONE 


I 


1 


FREE UKE THE WIND 

AUXAAWR HANSA 


1 


1 


HEY OH 

TRAGEOIE IIF MUSIC 


2 


NEW 


Al GA YOBUHOUE 

PWNOWAmm SONY 


2 


NEW 


FLIP REVERSE 

BLA2M SOUAD EASTWEST 


2 


2 


WHERE IS THE LOVE? 

BIACX EYED PEAS n JUSTIN TIMflEMAKE ABM 


2 


2 


LABAMBA 

STARACAOEMTI MERCURY 


3 


NEW 


CHOO CHOO TRAIN 

EXIU RHrmMZDNf 


3 


1 


BE FAITHFUL 

FATMAN scoop FT OtDHLYNOAN OLFJAM 


3 




MUSIC IS THE KEY 

SAnAM C0NF«OII n NAIURAUV 1 COLUIKBIA 


' 3 


3 


SUMMER JAM 2003 

UNDEnOaGPROJEavS SUNCIUB HOT TRACKS 


4 


NEW 


ERIASHI 

AIKO PONY CANTON 


4 


2 


TURN ME ON 

KEVIN LYTTU A11AFIT1C 


4 


3 


WHITE FLAG 

DtlO ARWUI 


4 


NEW 


MA RIVALE, FIESTA LATINA 

DISLHEUREEZOUK UP MUSIC 


5 


WW 


GOG(RL 

MUFMNGMUSUME OTMA 


5 


4 


W/HERE IS THE LOVE? 

BLACXEyEOPEASn JUSTIN TIHBERLAKE UM 


S 


e 


LOVE'S DIVINE 

SUE MEA 


5 


6 


PAPI CHIULO . . . TE TRAIGO EL MMMM 

lORNA SCORPIO 


4 


MEW 


HORIZON 

HYDE AVUTRAX 


6 


3 


IF YOU COME TO ME 

ATOMIC KITTEN BiNOC£NT,WBGIN 


6 


4 


ROCKIN' ON HEAVEN'S DOOR 

JEANETTE POIYDOR 


6 


5 


TOUT LOR DES HOMMES 

CELINE OION COLUHBM 


7 
8 


2 


IIHI TABIDACHI NIAHI E 

CHIHmO OWTSUKA TOSMIBA/fMi 

HIIRAGI 

DOASMEWITY AUUTItAX 


7 
8 


5 
t, 


GUILTY 

BUJE INfWCENT^GIN 

HOLE IN THE HEAD 

SUCABABES ISLAND 


7 
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POISON 

GIIDDVE COVERAGE UBBAN 

SLOW 

KVLIEMMOGUE PARUWHONE 


7 
8 


8 
7 


TOl.TU 

CEBENAftUHBERTOTOQI EASTWST 

DJ 

Duurs HOSni^VIRGIN 


9 


7 


MEUSSA 

nHWDGIlAFFITTI SONY 


9 


7 


TROUBLE 

PMK ARISTA 


9 


12 


P.I.M.P. 

HtXNT MTERSCOPE 


9 


9 


WHITE FLAG 

DIOO BMC 


10 


5 


YUKI NO HANA 


10 


WW 


SEXED UP 


10 


14 


IF YOU COME TO ME 


10 


10 


JE VEUX VIVRE 






HOT MOVER SINGLES 






HOT MOVER SINGLES 






HOT MOVER SINGLES 






HOT MOVER SINGLES 


11 


WW 


HOSH120RA NO SHITA DE 

SMAKAEABUTS UNIMITEII 


14 


NCV> 


STEP IN THE NAME OF LOVE/THOIA THONG 

R.K£tlV jrvE 


100 


NEW 


ICH WILL MEHR ALS NUR DEIN FREUND SEIN 

BWIE LfO SCHRUEF AiOOU 


14 


WW 


RONDE o€ Nurr 

GOMCZETOUBWS BHG 


13 


NEW 


EENEN 

UIHJES tOSDril^lMI 


17 


NEW 


BURN BURN 

lOSIPROPHETS yiSIBUMOISE 


23 


HEW 


FIND YOU'RE HERE 

WOIFSHCIM STRANGE WAVS 


19 


WW 


UN SINGE EN HIVER 

INOOCHINE COILIMBIA 


17 


MEW 


MY LAST FIGHT 

LOVEPSYCHEDEEJCO VICTOR 


22 


NEW 


I'M COMING WITH YA 

hUnCOSS CONCEPT 


24 


34 


HEY YAI/GHETTO MUSKIK 

OUTKASI ARISTA 


20 




C'EST TROP 

SINGUHA HDSnU 


19 


NEW 


AOZORAN NO HATE 

hUWAKOOKUDA BMCRMHOUSE 


26 


NEW 


TOP OF THE WORLD 

WIIDHURIS GtJI 


25 


38 


UND WAS ISTJETTT? 

CURSE ARlSIA 


29 


35 


NE PARS PAS 

S[lHAMf5TA,H( UIM 


20 


NEW 


HIGHVVAY 


29 


NEW 


THE GREAT TEST 

HUNDRED REASONS COLUMBtA 


26 




GUSTAV GANS 

BEGINNER MOTOR 


32 




ILLUSION 

BENASSIBROS&SANDV ULM 




ALBUMS 


ALBUMS 




ALBUMS 






ALBUMS 




WW 


MIKA NAKASHfMA 

Lovi Stmt 


1 


NEW 


BLUE 

GmiTV INMOCENrjVlflGIM 


' 


2 


DIDO 

UFEKMRENT AfllOLA 


1 


NEW 


JOHNNY HALLYDAY 

PARC DES PRINCES W MERCURV 






MARtYA TAKEUCHI 

LOMGIWE FAVORDES WARNER MUSK JAPAN 


2 


1 


R.E.M. 

1NTIME1M10B3 WAJINEII8R01 






R.E.M. 

WTME1M 2an WARNER BHDS 


2 




LYNDA LEMAY 

USSECRmOESOtSEAUX MA 




NEW 


JY05HI JUUNI GAKU80U 

KtSCKI l>tilIIA(NTERTAINMEKT 


3 


2 


DIDO 

UFEFOIIiaWT CKEEKViARinA 






BON JOVI 

TlttS LEFT fflLS RIGHT GREAriST HITS ISLAND 


3 


NEW 


NATASHA STPIER 

UH5TAMT0 APRI5 CDIUMBU 




2 


HITOMI YAIDA 

AIUCODIL'SKY TOSt^lBAjIMI 


4 


NEW 


BON JOVI 

THIS tin FEELS RIGHT GREATEST HITS IStAND 






SEAL 

rv WARNER BROS 


4 


1 


CEUNE DION 

UNE FlUi ET 4 TYPtS COLUMSIA 




NEW 


SHIKAO SUGA 

iESTHirswimmcoiiiimcs shbrmhouk 


5 


9 


ROD STEWART 

AS TIME GOES BV GREAT AMBIICAN UNGBOOK VOIUIME II J 






ROBBIE WILUAMS 

LIVE AT KNIBWDATH CAPITDI 


5 


ETIENNE DAHO 

REEVOIUTIDN VIRGIN 




NEW 


KOBOLO 

SnuUCMI WARMU MUSIC JAPAN 


6 


3 


SUGABABES 

THREE ISUND 






JEANETTE 

BRtJU ON THROUGH POLrDOH 


6 




DIDO 

Itf E FOR RENT BMG 






















MISIA 

HOSKI/OMIWUVLfltSTOEACaUSrKBALLlUlE RHYTtMCDIA 1 Mel 


7 


4 


SHERYL CROW 

THE VERV BEST DFSHERVL now AAM 


7 


WW 


DICK BRAVE & THE BLACKBEARDS 

DKKIHIS' WtA 


7 


3 


HENRI SALVADOR 

MA CMIH n TENDHI SOURCE 




7 


JYOSHI JUUNI GAKUBOU 


8 


8 


R. KELLY 






BLUE 


8 


9 


LARA FABIAN 






BEAtnVUL ENERGY PLATIA ENTERTAJNMENT 






IHERmUBCOlUCTIONVOLI JIVE 






CUItTY VIRGIN 






ENTDUTEINMITE POiroOR 




6 


BLUE 

SUILTV rOSHIBA^MI 
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5 


JAMIE CULLUM 

rWENtySOMETMINC UCJ 
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DIE ARZTE 

GERAUSCH WIT ACTION 
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STAR ACADEMY 3 

FAITSABAMBA MEKURT 
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BON JOVI 

TMISLenFEELSniGMTGREiUEnHITS BUND 


10 


7 


THE DARKNESS 

PtRMlSSION TO LAND MUSI OESTROV 






PUR 

WASOTPASSIERn CAPTTOl 


10 
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SEAL 

IV WARNER MOS 
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SPAIN 
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SOMETHING MORE 

RYANUALCDIM VIN.1IMG 

MEME LES ANGES 

AUDEMDNTIGNT VIK.'BMG 

SUNRISE 

SIMPlVRtO UNtVERSAl 



BABY BOY 

eiVONCI FT SEAN PAUL COIUMBW/SOKV HUSK 

HEYYA! 

DUTKAST AlUSTA/BMG 



SLOW 

KYUEMmOGUE PAnOPNONE 

UNO MAS UNO SON SIETE 

fKANPEREA CtOBOMEOIA 

ENCONTnARAS 

NATASHA ST PtER COLUMBIA 
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WW 


SLOW 

KVUEMIMOGUE PARIOPHOW 
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OBSESKJN 
AVENTUAA PUMH 


2 


3 


P.I.M.P 

SB CENT MTERSCO*^ 


2 


3 


WHITE FLAG 

DIDO BAEGRICMOI 




1 


RISE UP 

AUSTTEAUANIOOLmfWALTE nMMTOM 


3 


2 


A BRACCIA APERTE 

nBORENATO EPIC 




5 


BABY BOY 

BEYONCE FT SEAN PAUE COLUMBIA 


4 


4 


WHERE IS THE LOVE? 

BLACK EYED PEAS FT JUSTIN TTMBEREJUE INTERSCOPE 




2 


WHERE IS THE LOVE? 

BLACK EYED PEAS FT JUSTnVTIHBERlAAE A&M 


5 


5 


BROKEN 

EUSA SUGAR 




4 


SOMEDAY 

NICKEIBACX ROADRUmEH 


6 


8 


XVEHSO 

TIZlRNOfEHIta CAnTDl 




6 


NOT ME, NOT 1 

DELTA CODEWEM ARISTA 


7 


9 


DON'T CALL ME BABY 

MINA EPIC 


8 


7 


SHAKE YA TAILFEATHER 

NEUY P DIDOV& MURPHY LEE BAD BOYKUUn 


8 


13 


ALMENTO STAVOLTA 
NEK WEA 


9 


9 


INTO YOU 

FATBOVSUM EAST WEST 


9 




SLOW 

KTLIEMNOGtlE PARlOrHONE 


10 


8 


SO YESTERDAY 

IWAJIYDUFF WARHSIBflOS 


10 


6 


GUILTY 

BLUE VIRGIN 



12 


25 


IN THE SHADOWS 

TnE RASMUS EDEl 


17 


24 


HEY YAI/GHETTO MUSKIK 

OLITKAST AJtlSTA 


19 


22 


BABY BOY 

BEYONCE FT SEAN PAUL COLUMBIA 


20 


FIEW 


TROUBLE 

PINK AAISTA 


23 


34 


HOLE IN THE HEAD 




Hits of th« World is compiled at Billboard/London. 
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Eurocharts are compiled by Bill- 
board from the national singles and 
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Mystery Surrounds 
Stones' China Gigs 



There are renewed problems with 
the Rolling Stones' scheduled con- 
certs in Beijing and Shanghai, China. 

Dates were first 



project has also produced an unex- 
pected benefit for the record industry: 
One week before the album's release. 



meant to have 
taken place in 
March and April 
but were canceled 
becaiise of concerns 
about the outbreak 
of Severe Acute 
Respirator>i Syn- 
drome. They were 
later rescheduled 
for mid-No\'ember. 

but have been can- 

celed a second time 
without explanation. 

"The dates are pushed back — 
again," according to a source close 
to promoter Beijing Time New 
Ccntur>' Entertainment. 

The Stones played in Hong Kong 
Nov. 7 and 9 at Harbourfest, organ- 
ized by the Hong Kong-based Ameri- 
can Chamber of Commerce. 

Keith Richards recently told Bill- 
bixird. "Everything has to be done 
through the official channels. The 
Ministry' of Interior is more old- 
guard and the Ministr)' of Culture is 
more progressive, and I think we got 
caught up in domestic politics 
between them. We hope to find out 
more while we're there." 

STEVEN SCHWANKERT 
and NIGEL WILUAMSON 

A MAN OF MANY MRTS: Forty-year- 
old Neapolitan crooner Mariano Api- 
cella had spent most of his career 
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performing in piano bars in lu.\ur\' 
hotels throughout the world until 
May 2001, when Italian prime minis- 
ter and media magnate Silvio 
Berlusconi heard him at the Grand 
Hotel Vesm'io in Naples. 

Berlusconi, who had himself sung 
on cruise ships as a youth, was so 
impressed that he invited Apicella to 
come and play with him on week- 
ends, as he endeavored to unwind 
from the cares of gowmment. 

Their friendship resulted in the 
album "Meglio Una Canzone" (Prodi- 
giAInK-ersal). a 14-track .set with 
music b>' Apicella and KtIcs by Berlus- 
coni. The album, released Oct. 31 , has 
met with widespread curiosit\'. but the 



Berlusconi used his six-month tenure 
as the rotating president of the Euro- 
pean Union to call for reduced sales 
taxes on CDs. MARKWORDEN 

THE MARK OF KANE: "I grew up in a 
small suburb outside Melbourne. It 
was lonely, and nothing ever hap- 
pened," says Australia's androgj'nous 
rock star, Mandy Kane. "So I took up 
music and created a fantasy world 
outside my own." 

Kane's debut single, "Stab" (Warn- 
er Music), sets the scene for his 
debut album, "Tragic Daydreams." 
out next >'ear. The artist and his 
music are inspired by David Bowie 
and Marilyn Manson. 

Kane began WTiting songs and 
making demos in his bedroom when 
he was 12. In his songs, he uses char- 
acters that cruise on the fringes of 
.society. "They're alwa^-s more inter- 
esting," he .says. Not as interesting as 
Kane, who — despite his new rock- 
star status — still lives at home with 
his mother and shares a bunk bed 
with his brother. CHRISTIE EUEZER 

VOO ARE YOU: Mid-October saw the 
release of the new album "Z kobieta- 
mi" by Polish band Voo Voo. 

Singer/guitarist Wojdech 
Waglewski started the Warsaw-based 
quartet 18 years ago (he based its 
name on his initials: the letter w is 
pronounced in Polish). The 
band plays a blend of rock, folk and 
jazz, and the new album continues in 
a similar format 

"I'm amazed that so many people 
are attracted to my strange rhythms 
and haw stuck with us for so many 
years," Waglewski says. 

V(X) Voo's 14th album features 
guest v(xal appearances from top 
Polish female vocalists Urszula 
Dudziak and Anna Maria Jopek. 

"I'm happy to see Voo Voo ewlve 
without losing its trademark sound 
on what must be the band's most 
accessible album so far," Sony Poland 
managing director fHotra Mackovviak 
saj*. The album climbed to a .surpris- 
ing No. 8 spot on the national Polish 
album chart in its week of release, 
according to Mackowiak. 

ROMEK ROCOWIECKI 
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Lhasa Rejoins Rock Circus 

Montreal-Based Singer Keeps Her Feet On 'Living Road' 



BY LARRY LeBLANC 

TORONTO— As might befit an artist 
who briefly jettisoned her recording 
career to join the circnis. Lhasa's soph- 
omore album. "The Living Road." cen- 
ters on the metaphor of life as a road. 

"I guess I come from a nomadic 
tribe. " the 31 -year-old Montreal-based 
singer/songwriter says. 

Sung in Spanish. English and 
French, the album is mostly self-writ- 
ten. It was co-produced and arranged 
by percussionist/engineer Francois 
Lalonde and pianist Jean Massicotte. 

'The Living Road " was released Oct. 
21 in Canada by Montreal-based Audio- 
gram Records and debuted at No. 16 on 
the Nielsen SoundScan album chart 
(week ended Nov. 2). 

The album was released Nov. 4 in 
France by Warner Music France affili- 
ate Tot ou ^ir^ Elsewhere in Europe, 
it will have appeared on Warner Music 
International affiliates in Belgium. 
Switzerland. Portugal and Italy by Nov. 
21. In the U.K.. Ireland and Germany, 
release is set for early 2004. No U.S. 
release is yet planned. 

Audiogram issued Lhasa's debut 
album, the Spanish-language "La 
Llorona." in 1997. It has shipped 
120.tKX) units in Canada to date, accord- 
ing to Audiogram Records VP of MR 
and international Denis Wolff. 

The album was released in 1998 in 
France by Tot ou T^rd. Wolff says it has 



LHASA: RETURNS FROM CIRCUS TROUPE 



shipped 3.30.000 units there to date. In 
the U.S.. the first album was issued by 
Atlantic Records in 1998. Wolff puts 
U.S. sales at 30,000 units. 

"We'd been getting calls from stores 
and fi-om people waiting for her second 
record for a long time." Wolff says. 
"People are still discowring her." 

Tot ou Tiird president Vincent Frere- 
beau credits touring and media support 
for Lhasa's breakthrough in France. 
"There wasn't a lot of radio." Frerebeau 
recalls. "People who bought the record 
told other people." 

Lhasa toured extensively in Europe 
and North /\merica in support of "La 
Llorona" but backed away from the 
spotlight in 1999. 

She was, she says, concerned about 
the effects of overnight success. "I still 
wanted to have my feet on the ground," 
she explains. 



Lhasa then went to France in 1999 
to fulfill a childh(K)d dream of perform- 
ing with her three sisters, all circus per- 
formers. They created a theatrical shew, 
"La Maison Autre," which played 
throughout France for hvo years. Lhasa 
sang in the troupe. 

"I was living in trailers again, like 
when 1 was growing up. " she says. 

Lhasa — who does not use her family 
name de Sela professionally — was bom 
in the Catskill Mountains \illage of Big 
Indian, N.Y., to a Mexican teacher father 
and an American photographer moth- 
er The family trawled around the U.S. 
and Mexico for several years before set- 
tling in San Francisco. 

Lhasa moved to Montreal after visit- 
ing her sisters, who were attending the 
National Circus School there, in 1991. 

When "La Maison Autre"" ended in 
2001. she moved to Marseilles. France, 
where she wrote most of the album. 
".Marseilles is not a gentle city; it is wry 
inspiring. " Lhasa says. 

"I've grown up a lot since |'La 
Llorona' I." she adds. "I can recognize 
myself more in this album. " 

Lhasa is slated to tour Canada in 
February 2004. followed by two 
months in France. 

She is booked by S.L. Feldman and 
Associates in English-speaking Canada 
and by her Montreal-based manager. 
Gina Brault. in mostly French-speak- 
ing Quebec. Her agent in France is 
Paris-based Asterios Productions. 
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venue (the temporary Ocean Terminal 
/\rena) and associated tented village. 
Without the funding, the event would 
not have gone to Scotland, MTV says. 

Frank McAveety. the country's min- 
ister for tourism, culture and sport, 
says the local economy had benefited 
from the event to the tune of an esti- 
mated £4 million (S6.68 million). 

Preliminary findings of a Scottish 
Enterprise study to assess the benefits of 
hosting the EMAs reveal a dramatic rise 
in hotel bookings in Edinburgh during 
the week of the event and on the night 
of the awards ceremony. Os'erall hotel 
occTjpant^ in the city on the night of the 
awards was 98%. up 23% from 2002. 

"It was a fantastic night, and it 
proved to a global audience that Scot- 
land has all the best parties."" .McAveety 
says. " The awards show at Leith and 
the party in Princes Street Gardens 
showed Scotland as a mast visit must 
return' destination." 

\ si.x-week promotion campaign on 
MTV across Europe leading up to the 
awards also exposed Edinburgh to 1 14 
million households. Tourism bosses say 
that a normal advertising campaign 



running for that period on the MTV 
Europe networks would cost in excess 
of £2 million. 

MTV estimates the potential world- 
wide audience for the EMAs to be 
1 billion. 

Despite that huge audience, there 
were no clear signs of any sales spikes 



at press time. 

"Both in Edinburgh and nationally, 
there has been no e\ident pattern of an 
uplift for any of the artists involved in 
the show." a spokesman for U.K. mar- 
ket leading music retailer HMV says. 
"But that doesn't necessarily mean we 
won't see that in the coming da>'s. " 
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YODA: STABLE SALES 



U.K.-based Sanduary Croup is looking to raise £30 million (S50 million) 
through the issue of unsecured convertible loan notes and warrants. Sanc- 
tuary will use the ne\v funds to reduce its current debt level of i52.3 million 
($87.3 million) and to fund record acquisitions. The first issue of notes and 
v\'arranLs. valued at f21.,'5 million ($3.5.9 million), has been provisionally 
placed with investment banker Merrill Lynch International and fund man- 
ager Highbridge International. The notes are convertible into fully paid 
ordinary shares in Sanctuar>' Group within the next five years. The mow is 
subject to shareholder approval at a Nov. 28 extraordinary general meeting. 
Merrill Lynch and Highbridge will haw the option of taking up to an addi- 
tional ,£8.5 million ($14.2 million) of loan notes and warrants vsithin the 
next 18 months. Sanctuary says its financial results for the year ended SepL 
30 will be "in line with consensus market expectations, with all business 
divisions operating profitably. " TOM FERGUSON 

Tokyo-based Avgx Croup reported a net profit for March- 
September of 309 million yen ($2.8 million), compared 
with a net loss of 1.3 billion yen ($10.6 million) for the 
corresponding period of 2002. First-half revenue was 
down 12.9% to 32 billion yen ($290.3 million). Group 
chairman Tom Yoda says the company had relatively 
stable CD sales compared with other Japanese labels. 
He says owrall revenue was dowTi because of the post- 
ponement of concert tours by major artists like female 
vocalist Ayumi 1 lamasaki, whose tours are handled by 
group company Prime Direction. The group's core 
company, kwx. Inc., includes label imprints Awx TVax, kva Tune and Cut- 
ting Edge. .Awx Inc's first-half sales were 18 billion wn ($1633 million), 
down 6.5% ft'om 2002"s first-half result for a net profit of '294 million yen 
($2.7 million), compared with a 1.2 billion yen ($10 million) loss in first- 
half 2002. The group also includes music publishing, nightclub manage- 
ment artist management and distribution companies. STEVE McCLURE 

Warner Music Spain artist Atejandro Sam will collect two of the 10 music 
awards at Spain's annual Premios Ondas ceremony Nov. 27 in Barcelona. 
The awards recognize achievements in music, radio. TV and cinema. A 20- 
member entertainment-industry jur^' picks the winners. The show is organ- 
ized by the country's biggest private radio group. Cadena SER. Sanz was 
named best artist, and his "No Es Lo Mismo" won best single. Best album 
went to La Oreja de Van Gogh's "Lo Que Te Conte Mientras Te Hacias la 
Dormida" (Sony). Best new Spanish act went to Andy & Lucas (BMG Ario- 
la). Sting. Phil Collins and Rod Stewart are among the acts due to perform 
at the awards ceremony. HOWELL LLEWEUYN 

HMV Croup has appointed Sir Robin Miller to succeed Eric Nicoli as non- 
executive chairman. The role is effective Feb. 2, 2004. Nicoli will stand 
down from the London-based retail group at that time. Miller recently held 
roles as CEO and non-executive chairman at U.K.-based media group 
Emap. He retired from Emap's board in January. Nicoli is chairman of EMI 
Group. He joined the HMV Group board in January 2000 and was appointed 
non-executive chairman in March 20O1. LARS BRANDIE 
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their task that much easier." 

According to RIANZ, much of the 
counterfeit material from Pakistan is 
DVDs and soundtrack CDs of "Bolly- 
wood" movies. 

The new legislation also bans the 
import of DVDs and videos for a peri- 
od of nine months after a title's 
release overseas. Parallel imports of 
music remain legal. O'Neill-Joyce 
says RIANZ is disappointed that the 
parallel-import ban only applies to 
\ ideo product. 

Tizard says the changes form part 
of the New Zealand government's 



commitment to encouraging the 
growth of the country's creative 
industries and ensuring that its intel- 
lectual property regime is balanced 
and robust 

The government is now waiting to 
see whether the new law will assuage 
U.S. concerns about copyright protec- 
tion in New Zealand. 

Earlier this year, New Zealand was 
included on the Office of the U.S. 
Trade Representative's Special 301 
watch list which rates the effective- 
ness of intellectual-property protec- 
tion around the worid. 

The USTR had expressed concern 
about a lack of action on parallel 
imports and urged the New Zealand 
government to adopt legislation 
that would counteract the erosion 
of copyright. 
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Rare, private retreai. Legendary 
Rogue's Retreat tastefully redesigned as 
large upscale country home. Lush 
canyon views from the top floor living 
room. Separate entry office with bath. 
Pool. spa. terraced gardens, generous 
entertainment area, Large master with 
fireplace and skylights. 3 more bed- 
rooms witfi baths. S924,200 
Kathryn Bishop 
Prudential California Realty 
213-400-1600 



Ras Records, a Sanctuary Records Group label, has immed opening for a highly 
motivated Label Coordinator/A&R Administrator k>cated in Silver Spnng, MD. This 
exciting opp invohres being a key label liaison to the finarx^. production, marketing 
arxJ catalogue divisions of Sanctuary as well as providing direct admin support to 
the GM, Primary duties mcl tracking of recording'mart<eting budgets & expenses, 
bank reconciliations. processir>g invoices & recervaWes. & general label administration. 
Candidates preferably have min 2 years' exp in finance/admm, working knowledge 
of Purchase Order/Commitment systems. understarxJing of basic accounting prifxaples & 
exceptional comm skills. Must be proficient in Mk:ro&oft Applications. 
College degree preferred. 

We offer a generous benefits package & salary 30-40K based on expenence- 
Please email resume & cover letter to RasJobs98anctuarygroup.com EOf 
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GET READY FOR THE HGHEST ISSUE OF THE YEAR! 
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Machine 
Head 

Continued from page 5 

petition." 

Club DJs are always looking for 
the next trend — the new musical 
hybrid coming down the pike. And 
this fits in perfectly with "The 
Matrix" philosophy. Bentley notes. 

The first two films in the 
series — "The Matrix" and "The 
Matrix Reloaded" — featured tracks 
by Paul Oakenfold, Rob Dougan, 
the Prodigy and Propellerheads. 
among others. 

Though primarily a spotlight for 
the music of composer Don Davis, 
"The Matrix Revolutions ' includes 
three collaborations with trance/ 
techno act Juno Reactor 

Utilizing his skills as a DJ for 
"The Matrix" and "The Matrix 
Reloaded," Bentley — a former A&R 
executive at Maverick Records — 
compares the experience to "diving 
for pearls." 

Supervising the music for "The 
Matrix Revolutions" was a more 
sophisticated process, he acknowl- 
edges. "It was a very maturing and 
humbling experience for me, 
because I was learning the nuts and 
bolts of scoring. I deferred to Don 
Davis quite often." 

Outside of "The Matrix," Bentley 
and Burgoyne work with high-pro- 
file companies like Mitsubishi, 
.American Express Blue, Motorola 
and Nike on their TV ad campaigns. 

Depending on the client, Bent- 
ley and Burgoyne either license 



Best Buy 

Continued from page 6 



including an unusual retail push for 
the artists — outweigh any possibili- 
ty of a backlash from retailers left out 
of the deals. 

"At this point, nothing can hurt." 
says .Mlison Azoff of Ining Azoff Man- 
agement, which represents Jewel and 

French 
Award 

Continued from page 53 

The album will benefit from lower 
pricing and prominent store place- 
ment until year's end, he adds. Virgin 
says the album has shipped 200,000 
copies globally to date. 

As yet, retailers report no great 
rise in Mickey 3D's sales since the 
announcement of the winners. Vir- 
gin Megastores France music prod- 
uct manager Isabelle Fiault says 
sales have been steady over the past 




'Financially, 
exposure like this 

can subsidize 
an artist's career. ' 



—MARK BURGOYNE. 
IHACHINE HEAD 



third-party music or have original 
music created. 

"Jason and I offer a unique view 
of today s music." Burgoyne says. 
"We get an advance look at what's 
in store — what bands will be cool: 
bands that you need to know 
about." 



Seal. "We have a good relationship 
with Best Buy, and we thought it 
would be beneficial to put Seal and 
Jewel on this CD." 

Azoff Management previously 
dealt with Best Buy in an exclusive 
Eagles offering. 

"The whole process was very sim- 
ple and mutually beneficial," notes 
Dave Holmes of Nettwerk Manage- 
ment, which represents Coldplay. 

Sting's manager. Kathy Schenker 
of Kathy Schenker Management, adds: 



two months. 

But sales of some of the other nom- 
inees, notably Epic R&B artist Malia 
and Hostile/EMI rap signing Diam, 
have increased by up to 20% since the 
event, Fiault says. 

"Overall, the Prix is gaining in noto- 
riety," she adds. "Our related sales have 
been quite satisfactory." 

GROWING OJRIOSITV 

Fiault and Fangon report a positive 
reaction from consumers to 40,000 
free Prix Constantin compilation 
albums .supplied by SNEP and Associ- 
ation Constantin. The albums were 
given to customers buying any of the 
10 nominated albums. 

'The general public today is curious 
about the Prix Constantin," Fangon 



Indeed. In the past year alone, 
the pair has introduced several 
acts — including Telepopmusik, 
Felix da Housecat, Paul van Dyk, 
DJ Colette and Overseer — to the 
mainstream. 

Most recently, Bentley and Bur- 
goyne assisted in the production of 
the TV ad for Ubisoft's new video- 
game. Prince of Persia. The duo cast 
cutting-edge hip-hop artist Melo-D 
(of the Beat Junkies) in the com- 
mercial, for which he also produced 
the music. 

Such commercials are considered 
a "double whammy" by many artist 
managers. 

In addition to Melo-D, van Dyk, 
Housecat and DJ Colette have also 
starred in commercials for which 
they created the music (Motorola 
was the client for all three). 

An upcoming Motorola ad cam- 
paign will feature Oakenfold. 

"It is the exception when an 
artist is actually featured in a com- 
mercial that he or she created the 
original music for," notes Dan 
Ross of X-Mix Productions in 
Boston, who manages the career of 
Housecat, among others. "It's an 
added bonus." 

But does such exposure result in 
immediate increased CD sales for 
the artist? 

Not necessarily, most industry 
observers say. 

.Actually, Ross says, "it increases 
visibility incredibly." When the 
Motorola ad with Housecat began 
airing. Ross says he saw an imme- 
diate jump in the artist's tour sched- 
ule and remix work load. "In that 
way, there is unbelievable value in 
such TV commercials." 

Burgoyne concurs, adding: 
"Financially, exposure like this can 



"We have enjoyed a great partnership 
with Best Buy. Several years ago, Gary 
Arnold asked Sting to play Central 
Park, and it was one of the highlights 
of Sting's career. When Best Buy asked 
us to participate in this Christmas 
record, we were happy to do it." 

Arnold says, "We're facilitating 
the relationship between artists and 
their fans and trying to make it 
more passionate. 1 would challenge 
all of retail to get involved and do 
the same." 



says, "and that curiosity will grow in 
years to come. " 

The award is named after late indus- 
try veteran Philippe Constantin, who 
co-founded Virgin France and was 
managing director of the Barclay and 
Mango labels. 

It is organized by Association Con- 
stantin, a committee of record indus- 
try executives including representatives 
of SNEP and indie labels body UPFI. 

The prize honors up-and-coming 
French artists, excluding tho.se who.se 
previous albums gained gold status 
(100,000 copies shipped in France). 

The awards ceremony at Paris venue 
Le TVianon was recorded for a Decem- 
ber TV broadcast by state-owned chan- 
nels France 2 and France 5. All 10 nom- 
inees performed at the event 



subsidize an artist's career." 

Burgoyne notes how, unlike in 
previous years, an increasing 
number of artists and DJs are pur- 
suing Hollywood and Madison 
Avenue. "They are realizing just 
how creative the whole process 
is," he says. 

More importantly, perhaps, these 
artists know that they can no 
longer solely rely on record labels 
for their livelihood, Burgoyne adds. 
"They know they must think out- 
side the box." 

Burgoyne knows what he's talk- 
ing about. In 1999, he was the 
music supervisor of MTV series 
"Road Rules," among other shows. 
Last year, he ventured into film, 
supervising soundtracks like "God's 



BIRTHS 

Boy, Ethan Landau, to Suzanne and 
Rob Auritt, Sept 6 in New York. 
Mother is a.ssodate partner/broad- 
cast producer for Young & Rubi- 
cam. Father is director/associate 
counsel for the Harry Fox /Vgency. 

Girl, Rebecca Grace Salo, to Katie 
Schroeder and Sean Sale, Sept. 6 
in New York. Mother is director 
of public relations for Radio City 
Entertainment. Father is director 
of consumer marketing for VIII. 

Boy, Justin Daniel, to Erika and 
Bryan White, Oct. 24 in 
Nashville. Father is a country 
recording artist. 

Boy, name undecided, to Kori and 
Pat Green. Oct 27 in Austin. 
Father is a country recording artist 

Girl, Beatrice Milly, to Heather 
Mills and Paul McCartney, Oct. 
28 in London. Father is a record- 
ing artist and former member of 
the Beatles. 

Boy, Christopher William, to Sharon 
and Tbm Cording, Oct. 28 in Ridge- 
wood, N.J. Father is VP of media 
relations for Legacy Recordings. 

Boy, Dayton Grei Herndon Car- 
son, to Kim and Jeff Carson, Nov. 
1 in Nashville. Father is a Curb 
Records recording artist 

Girl, Isabelle Rose Pagnotta, to 
Ibnya Hurley and Michael Pagnot- 
ta, Nov. 1 1 in New York. Mother is 
a filmmaker Father is a music 
publicist and music supervisor. 

MARRIAGES 
Nia IVIer to Dave Buckner. Oct. 
25 in Las Vegas. Bride is a model 
and daughter of Aerosmith's 
Steven T^'ler. Groom is the drum- 
mer for Papa Roach. 

DEATHS 

Stephanie Georgia Manteris 
lyrell, 54, of cancer, Oct. 27 in Los 



Acre" and the "Road Rules" compi- 
lation, "Don't Make Me Pull This 
Thing Over, Vol. 1." 

Now, Bentley and Burgoyne are 
working closely with Dutch pro- 
ducer/DJ Junkie XL, who remixed 
Elvis Presley's "A Little Less Con- 
versation." 

For the next six months, XL will 
be creating new music in Machine 
Head's recording studio. "We'll be 
introducing him to the advertising, 
film and gaming industries," Bur- 
goyne notes. 

"These executives read about 
such artists and their music in all 
the hip magazines," he continues. 
"In turn, they want to bring what is 
cool and progressive into their 
world. We help with that." 



Angeles. /\n Emmy Award-nomi- 
nated songwriter/producer. TVrell 
wrote more than 200 songs and 
poems. Her most notable success 
was the 1992 Billboard I lot 100 
No. 1 hit, "How Do You "ftlk to an 
Angel," which she co-wrote with 
Barry Coffing and her husband. 
Steve T^'rell. Throughout her 
career. Tyrell's lyrics were recorded 
by such artists as Ray Charles, 
Diana Ross and James Ingram. 

Franco Corelli. 82. of heart prob- 
lems and complications from a 
stroke. Oct. 29 in Milan. Corelli 
began his career as a renowned 
Italian tenor in 1950, when he 
won the Maggio Musicale in Flo- 
rence. His professional debut in 
1951 at the Spoleto Festival as 
Don Jose in Bizet's "Carmen" led 
to a four-year stint with the 
Rome Opera. In 1954, Corelli 
debuted at Milan's famed La 
Scala, singing opposite Maria 
Callas in Spontini's "La Vestale." 
Before his retirement in 1976, he 
performed in many woHd-famous 
opera houses, including London's 
Royal Opera, New York's Metro- 
politan Opera and Vienna's Staat- 
soper. Corelli is survived by his 
wife, singer Loretta Di Lelio. 

Buddy Arnold. 77. of complica- 
tions from open-heart surgery, 
Nov. 9 in Los Angeles. Bom Arnold 
Buddy Grishaver, the saxophonist 
got his start performing in 
Harlem's Apollo Theater with 
bandleader George Auld. He played 
alongside drummer Buddy Rich in 
the '40s, toured with Buddy 
DeFranco s orchestra in the early 
'50s and played with the Dorsey 
Band and Stan Kenton in the '60s, 
Arnold recorded for ABC Para- 
mount and Capitol Records, but 
toward the end of his life, he was 
best-known for founding the Musi- 
cians' Assistance Program, which 
has served more than 1,500 musi- 
cians seeking treatment for drug 
and alcohol addiction.He is sur- 
vived by his wife, son and sister 
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Rivers Flows To Infinity As Senior VP 



Veteran pro- 
grammer Steve 
Rivers has been 
named senior 
VP of program- 
ming at Infinity 
Broadcasting, 
based in Los 
Angeles. He 
most recently 
was president/ 

CI-;0 of Power 

Media and has 

held senior programming posts at 
Radio Central. AMFM. Chancellor 
Media. Evergreen Media and P\Ta- 
mid Broadcasting. 



Tuned In: 
Radio 



By Marc Schiffman 

mschlflman@blllboarcl.com 





REACHING FOR SKYY: Rhythmic top 
40 WTtTU New York has named 
Skyy Walker the station's new 
music director He had been with 
the Clear Channel outlet as pro- 
gramming/music coordinator since 
February 2002. 



REACHING FOR RESPONSES: Arbi- 
tron's perennial efforLs to stem a 
tide of declining response rates from 
sun'ey participants had mixed 
results in the summer 2003 survey. 
.Among the top 10 markets, 
response rates were up to 27.9% 
from 27.3% the previous year. 

But across all 97 continuously 
measured markcLs, the respon.se 
rale was off from 32.6% in summer 
2002 to 30.8% this year. 

The ratings company has a 
multi-year plan in place to 
improve response rates. yVrbitron 
is expanding focus beyond the top 
10 markets to target 20 low- 
response-rate markets. 

YULE TUNE IN: The stores aren't the 

only place where Christmas comes 
early. The annual migration of AC 
stations to all-Christmas formats is 
ramping up as well. AC WLTW (Lite 
106.71 New York will temporarily 
segue to an all-Christmas format 
beginning Nov. 28. 
After stunting with an hour of 



Advertisement 



REQUEST TV 

OVER THE AIR COMMERCIAL BROADCAST NYC 



HIP HOP/ R&B 

HA Hours '/'Mdkly 



f SO-:-"! ■ ; . I 

c6 T S«9n Paul Eatry Boy 



COUNTRY/ALT 

NVf :/Mrln<-..t.n« hL 




Halloween music Oct. 31, AC WSSS 
(Star 104.71 Charlotte. N.C., flips to 
all-Christmas music as "Christmas 
104.7, Charlotte's holiday music sta- 
tion." In addition, WSSS morning 
hosts Sander Walker, Robin King 
and Kara Edwards exit. 

United Stations unveils the line- 
up for its annual country music 
holiday specials. 

Recording artist Terri Clark will 
host Thanksgiving special "Country 



Heroes 2003." The three-hour pro- 
gram airs the week of Nov. 24 and 
features Clark and other country 
talents honoring everyday heroes. 

"Nashville Star" winner and 
Sony Music artist Buddy Jewell 
hosts year-end tribute 'Country^ 
Winners 2003. " The program airs 
the week of Dec. 22 and recaps the 
winning artists and songs recog- 
nized by various awards shows 
throughout the year. 



BOUNCING OFFTHE SATELUTE; For- 
mer modern WZTA (Zetal and clas- 
sic rock WBGG Miami PD Gregg 
Steele joins Sirius as director of 
cla.ssic-based rock. He'll oversee 
eight satellite streams. 

XM Satellite Radio picks up 
artist/producer Jermaine Dupri's 
SoSo Def Radio. Dupri's show has 
been heard on R&B WVEE (VI 03) 
Atlanta since 2002. XM will air the 
hip-hop show Saturday afternoons. 
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Fax: 914.684.5680 



LOS ANGELES 

5055 Wilshire Blvd., 7th Floor 
Los Angeles, CA 9O036 
Tel: 323.525.2252 
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Sarah Smiles: 
In her best 
sales week, 
McLachlan has 
Internet No. 1 




Charts 

^^^^ ■ ■ ^^^m m m 


A 168 

, OutKast's digital 
/ 1/ track leads field 
\ I / \ ' U as fewer hit 
>F//_I ' I singles find 


SALES / AIRPLAY / TRENDS / ANALYSIS 



Year-To-Date 
Gap Closing 

This issue's Billboard 200 is what labels and music dealers 
hope for when each fourtli quarter rolls around: Six bows iaside 
the top 10. including career-best sales weeks forlbby Keith. 
Sarah McLachlan and Sheiyl Crow. 

Feels good, doesn't it? 
The bonanza, led by Keith 
with a start of 585,000 copies, 
puts music stores back in the 
fast lane, marking the eighth 
time in nine weeks that album 
sales beat those of the same 
week in 2002. 

A friend who is a label sales 
VP, a guy normally bright 
enough to figure this sort of 
thing out, asked me what all 
the fuss is about with these 
same-week victories. "Isn't the important thing where we .stand 
year to date?" he asked. 

Indeed, that's true — but >'ou can't build year-to-date traction 
without those same-week gains. With this latest rally, the gap 
between 2003 and last .N-ear's sales to date has been shaved to 
5.9%, according to NieLsen SoundScan. That gap stood at a more 
daunting 8.5% only 1 0 weeks ago. At its lowest ebb. the current 
year's album wlume trailed by 13.6%. in the week ended Feb. 2. 
So, to paraphrase a favorite Jon Lovitz line from "A League of 




Over the 
Counter 



By Geoff Mayfield 

gmaYflelcl@billboarcl.com 




Their Ovm, " then a 5.9%) deficit would be better. The rally might 
well continue next issue, as the fat Nov, 1 1 album slate — plus the 
off-cj'cle releases of Jay-Z and G-Unit — compete with the 2002 
wvei that Jay-Z's last full-length started at No. 1 with 545,000 
copies )see A Look Ahead, page 6). 

REWARDING: Sorry you didn't win any Country Music Assn. 
ICMA) trophies this year, Toby Keith, but your fans bought you a 
heck of a consolation prize. Your latest album scores one of the 
largest Nielsen SoundScan VN'eeks ever seen by a country act and 
your second No. 1 on The Billboard 200. 

Since 1991. when SoundScan began counting, there have been 
only 12 weeks when a country set weighed in with a total larger 
than Keith's 585.000-unit opener. The dozen vweks were shared 
by six different titles. 

It goes without saying that Garth Brooks is at the top of that 
heap, owning countr>''s top three weeks, including the genre's 
only 1 million-copy frame ("fXiuble Uve " in 19981. Shania TWain. 
Dixie Chicks and Tim McCraw are the only other country acts to 
beat Keith's career-best week. 

.'Vside from the traffic that Keith's "Shock'n VAll" attracted. 
CBS' Nov. 5 telecast of the CMA .Awards easured that cowboy 
b<x)Ls would own many of the longest strides on The Billbtard 
200. including Keith's earlier "Unleashed. " which advances 4S-.34 
with a 61% gain. 

(Continued on page 64) 



Market Watch 

A Weekly National Music Sales Report 





This Week 


13,777,000 This Week 20O2 


12,959,000 


Last Week 


11,040,000 Change 


'-■6.3% 


Change 


<^24.8% 






Tills Week 


175,000 This Week 20O2 


176,000 


Last Week 


174,000 Change 


<>0.6% 


Change 


<^'0.6% 
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YEAR-TO-OATE ALBUM SALES 




YEAR -TO O ATE SINGLES SALES' 
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* Ooe> not include &Btfis of Uacks 
available onty as digdal dawnioBds 



YEAR-TO-DATE OVERALL UNIT SALES 





2002 


2003 




Total 


539,366,000 


507,560,000 


(•05.9%) 


Albums 


528,614,000 


497,381.000 


(o5.9%l 


Singles 


10,752,000 


10,179,000 


(^■5.3%l 


YEAR-TO-DATE SALES BY ALBUM FORMAT 




2002 


2003 




CD 


501,686,000 


480.721,000 


(■"•4.2%l 


Cassette 


25,579,000 


15,138,000 


I- 40.8%) 


Other 


1,349,000 


1,522,000 


(• -12.8%) 
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VEWt-TO-MTE CATALOQ MSUM SMU 
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C fiO tOU 190 JM IM KO 


aw 0 M 100 


190 KQ 


«'iJ.^:ftiiliTi\i*TiUM:i'#ill:lII.M.?iHi:fc{il:»« 


2002 


2003 




Current 328,224,000 


316,884,000 


1-^3.5%) 


Catalog 200,390,000 


180,497,000 


I- ■9.9%1 


Deep Catalog 140,067,000 


128,226,000 


K-8,5%1 


\i>"/,wn S'tumfScari itHtnli us t umiit imla miU^ within IIk first IS motUfii "I on aihtini's 
rf/ease (l2m<mlhs/orc/<iisicitiutiiJfiiZialtmrnsi. Titles Ihol sttii/ in the tiiii ftal/iil'Tlh- /Ml 
t'lKinJltHK ftowm-r. n-rruhi ta cumTit. Tillfs (tttUrr Hum Ifi mimthi an- catuhf}. tk-tv cala 
f' V ts tt sulisi'l ni'calttlog fttr tiHes mt mmv tfutn 3H mmths. 



OutKast Shifts 
Dual Gears 

For the first time in three years, a duo or group has \\\'o songs 
in the top 10 of The Billboard I lot 100. OutKait earns a backward 
bullet as "The Way You Move" (Arista! slips 7-8. while "Hey Yal" 
leaps 13-5 and earns Greatest Gainer/.Airplay honors. 

The last group to place hm songs in the top 10 at the same 
time was Destiny's Child. "Independent Women Part I " ranked 
No. 7 the week of Nov. 4. 2000. and "Jumpin Jumpin' " was one 
notch lower at No. 8. 

"I ley Ya!" and 'The Way You Move " are OutKast's 12th and 
13th .songs to chart on the Hot 100. The only OutKast track that 
has charted higher than these two titles was "Ms. Jackson, " which 
spent one week at No. 1 in Kebruarv' 2001. 

"Hey Ya!" is No. 1 on Hot Digital Tracks for the sixth week and 
is also charting new ground for OutKast. On the Modem Rock 
TVacks list. "He>' Ya!" moves 25-23 in its sixth chart week. 

VISIBILnV: .'\ny chance of Clay Aiken being labeled a one-hit won- 
der on The Billboard Hot 100 e\'a|K)rates this issue, as 'Invisible" 
(RCA) earns the Hot Shot Debut designation by opening at No. 57. 

.Aiken's first single. "This Is the Night, " had a commercial com- 
ponent and was able to debut at No. 1 based on sales. "Invisible" 
is charting solely on airplay. 

That will change when RCA relea.'ies a commercial single of 
'"Invisible" backed with the non-album track '"Solitaire." a remake 
of the Neil Sedaka song that Aiken perfomied on "iVmerican 
Idol." The single has a .street date of Dec. 9. 




By Fred Bronson 

fbronson@billboard.coin 
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DEEPESrS STOCE, NINE: Sheiyl Crow collects her eighth top 10 
hit on the Adult Top 40 chart, as her cover of Cat Stevens' "The 
First Cut Is the Deepest " climbs 11-9. 

Crow was tied with leml as the female artist with the most top 
10 hits on this tally. She now owns the honor all by herself. 

Crow is tied with Goo Goo Dolls in second place on the list of 
acts with the most top 10 hits. The champ is Matchbox TWenty, 
with 10. 

CriAv's biggest hit, "All I Wanna Do," pre-dates the Adult Top 
40 survey and isn't counted in her total. The chart was intro- 
duced in 1996. and Crow's first top 10 hit was "If It Makes You 
I lapp>'. " which peaked at No. 5 in December 1996. 

SPINNING AROUND: It looks like a Spinners revival on Hot 
R&B/Hip-Hop Singles & Tracks, but it's not. Cee-Lo has a new 
entri' at No. 71 with "I'll Be /\round " (.Arista), which shares its 
title with the first Spinners single on Atlantic in 1972. 

A bit below Cee-Lo's entry at No. 73 is a debuting song from 
T.I., ""Rubber Band Man" (Grand Hustle/Atlantic), with a title 
extremely similar to a 1976 Spinners single, "Rubberband Man." 

FOR THE RECORD: New Zealander Keith Uitan has three No. 1 
songs under his belt on Hot Country- Singles & Tracks, including 
"Who Wouldn't Wanna Be Me" (Capitol), which topped the chart 
hm weeks ago. I credited him with six in the Chart Beat column 
dated Nov. 8. 
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IMPRINT & NUMBER/DISTRIBUTING LABEL 




POSITION 










mi NUMBER 1/HOT SHOT DEBUT tm ' weekAtNumben 




CD 






TOO SHORT 


Married To The Game 


49 








TOBY KEITH Sbock'nY'all 
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so 


40 


39 




SO CENT A' 

siuv'^FttnMAiHtssu-iiKiEnscaPEiimiBsi 


Get Rich Or DiaTryin' 


1 


2 






SARAH MCLACHLAN Afttrglow 
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66 


63 




SOUNDTRACK 

tVALT 11 1 E y K 1 2B >1 9 CD 1 


The Cheetah GiHs(EP| 
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VARIOUS ARTISTS Now 14 
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68 
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SOUNDTRACK 
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Disney Presents: Brother Beer 
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SHERYL CROW The Very Best (H Shenfl Crow 

ASWtu'ij'l I'JTiflSCOPE 1 H « COl 
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OUTKAST A ' Speakerboxxx/nM Love Btlew 
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OBIE TRICE 
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Cheers 
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JA RULE Blood In My Eye 

MUIDEH Ih: .DEI JAMM1Sn*MUM6 |1*a Oil 
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VARIOUS ARTISTS 
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Jest Because I'm A Woman: Songs Of Dolly Parton 
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ROD STEWART As Tim* Goes By ... The Greet AimricaD Songbook Vol. II 

J WCf,RMr.nfi»lB«l 
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56 


35 


29 




BETTE MIDLER • 

GCl'JMSlA nstk^VT MUSIC '^fH EQ CQ^ 


Bette Mitfar Siagt The Rosemary Clooney Songbook 


14 
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CLAY AIKEN Measure Of A Man 

nCAM»M'RMG<IIMCD> 


1 


57 


48 


46 




ROD STEWART A 


h Had To Be You ... The Great American Songbook 
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P.O.D. Payable On Death 

ATLANTIC l»H-.ACnSM CO! 
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51 


49 


45 




SEAL* 


Seal IV 
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LUDACRIS ▲ Chicken*N*Beer 

DlSTunsiMD 1HA PEMX'DtF JAM SOimi 00ina*.IOjM0 I il tt CO) 
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59 
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SOUNDTRACK A 


The Lizzie McGuire Movie 
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HILARY DUFF ▲ MeCemerpbests 

BJEUI VISTA HinbHOUVWOKXKM CD) 


1 




94 


70 




JOHNNY CASH • 


American IV; The Men Comes Around 


22 
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DIDO A Lift For Rent 
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61 


47 


43 




SIMON & GARFUNKEL 

lEOACV.'CauMein i07)bSONV E^USIC COI 


The Essentisl Simon & Garfunkel 


27 
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COLDPLAY Colriplay Live 2003 

cA,praiH(ini;*i«DVD.coi 


13 


6> 


130 
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KENNY CHESNEY 

e\«;iK8'flLGIl9 99CD> 


All 1 Want For Christmas Is A Real Good Tan 
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BON JOVI This Left Feels Rigtil 


14 
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50 


47 




ANTHONY HAMILTON 
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Comin' From Where I'm From 
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VARIOUS ARTISTS 
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Totally Hits 2003 
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25 
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ALAN JACKSON ▲ Graaleil Nils Volunn II And Some Otiiei Still 
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65 


57 


50 




MATCHBOX TWENTY A 


More Than You Think You Are 
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16 


10 


15 




3 DOORS DOWN ▲ ' Away From The Sun 8 
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46 


41 




MURPHY LEE 

Fo f<fr(.'WSTRSAiaeii)£UMnGiia99CB> 


Da Skool Boy Presents Murphy's Law 
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Nu-Mixx Klazzics 
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CHINGY A JadqiM 
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VAN MORRISON 

KiL( V3IE SOttlllBBBCOl 
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4 




R.E.M. vtwtvRfiras «uBi 


hi Una 1388-2003: The Best Of R.E.M. 


26 




7 




BETTE MIDLER* coujmbu NaKomr imjsic BattaMMIf 


r Sings The Rosemary Clooney Songbook 


56 




16 




STING aAMraii4nNniaaiK 


Sacred Lave 


25 




2 




THE STROKES rca sswrmb 


ReomOnHre 


21 




6 




EAGLES .'..^-'.iF! STnATIGtCUW«niN1}73»1 


The Very Beet Of 


17 




5 




BARBRA STREISAND ctnuMfiuinaibMNvMusic 


The Movie Album 


39 




12 




ROD STEWART A j TWt m^; H Had To Be You ... Tlie Gmrt Anwricin Songbook 


57 




15 




OUTKAST A' AnisusBis- 


SpeakerboxxK/The Love Below 


5 




20 




MICHAEL MCDONALD uommtamtvma 


Motown 


36 






JOSH GROBAN it3«pflisE4*afeVMiwERBRos 


Closer 








COLDPLAY omiaMM 


Coldplay Live 29(0 


13 




23 L. 


JOHN MAYER A awwiCOiMBuMiei-iMPNvMUsrc 


Heavier Things 


37 






BON JOVI isiAsoocriMtiOjuG 


This Left Feels Right 


14 




19 




THE EARLY NOVEMBER oRtvc imtioMiuu 


For All Of This (EP) 






25 




NORAH JONES a' eiufNOTEaioai' |hi 


Cone Away With Me 


32 






SEAL* kVikRNER anas 


Seal IV 


58 






BARENAKED LADIES FiEPRisc4«]i»wAnNrnsnDs 


EvstYthing To Everyone 


77 









Sain data conpiedbv fl* 

• • Nielsen 








SoundScan 








Tm£ IMPRINT 4 MUMBEiraisnilBUTINOlABEl 








NUMBER 1 'H-- 1 WmkAINvnUn 


^ 


3 




THE CHEETAH GIRLS (EP) waltoisnetiioix 


2 


4 




DISNEY PRESENTS: BROTHER BEAR timmnpiKW 




2 




THE LIZZIE MCGUIRE MOVIE A wmasHatKm 


4 




THE MATRIX REVOLUTIONS UAVEncivwuG SAUNonucKswiZrtVARNERBnos 




1 1 


KILL BILL VOL. 1 ABMOAMflTyUAuetlCKaiBKI'WWINtnsROS 




5 




BAD BOYS II A BAOBoraonr.uHRG 




9 




FREAKY FRIDAY HOLLnnoC leM 




7 


CHICAGO A' E^iceTciBs^NYMUSK 




6 


1 THE FIGHTING TEMPTATIONS music wonuuCDLUMStAsomSQNYMusrc 


10 □ 




SCHOOL OF ROCK AnAHTic mavAS 


11 


mm 


2 FAST2 FURIOUS* DISTUMlNQTHAPEACLCEf JAMS0UTHS»4;6-TJM3 








HOCES WA^THSNEYaBim 




11 




MARTIN SCORSESE PRESENTS THE BEST OF THE BLUES uTvioim)i,iM 




12 




THE UON KING*' iv»iioistit>««i:<- 




15 




THE MATRIX RELOADED: THE ALBUM* WAIWER^uiisn maverick -.VAnriEROWU 




16 




O BROTHER, WHERE ART THOU? A' LDST HnmMV/MEIKUIII liranuHe 


17 


IS 




A WALK TO REMEMBER* epic Kin sdn^ Music 




17 




PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL WACTDiSNEvmin 


19_ 


21 




a MILE a' SHAltT4»Hr/1NTEnSCE)fE 




20 




LIZZIE MCGUIRE A BuENAvisrAinni.WALTOisHEY 




14 




CHARLIE'S ANGELS; FULL THROTTLE* ccLUHHusoiizsivtMusic 




19 




LOST IN TRANSLATION tumm NORTON ner 




23 




DISNEY'S KIM POSSIBLE WAETDlSNEvmn 




22 




COYOTE UGLY A' cura nni 




24 




SHREK a' MEAMWORU WOOblNTERSCOPE 



Top internal Album Sales r ell ects physical albums cxde red through I me met merchants, based an data coiected bvNiels«n SoundScan. UnMe most Billboard album charts, catalog titles ara included on tti« IrKermland Sotindtracli charts. WAIbums with the greatest sales gavi thts we«k. # Recording IndustiY Assn. 
or AmoricB IRIAA) cartilication lot m\ shipment of 500.000 album units <6oldl A RIAA certification tpf net shipment of t million units (PlfitWiuin). ^ RIAA certifjcaiian U» net shipment of 10 inillion units lOiBmondV Numar a( following Platinum ot Diamond svmbol indicates album's mtiM-plBlinuni tevei Fw btuttd lett, 
and double albums with a running bme of tOO minutes or more, the RIAA multqAes shipmems bvtN number of discs a nd/ot tapes RIAA Latin avrtrtfs: o C«firfeatim for net shipmem of lOOMO units 10ro.f A CarUhcatioriof 20CMnOun<t$|PlaUno). A' C*rtirica(iOflOl4()0ilXI}ijim(Mullt-Platirn|.*AtUrtsk indicate 
availablu [M] indicates past oi pra$e«it Heatseaitr litM <S> 2003. VNU Business M«dia. Inc. and Nielsen SoundScan. Inc Afl rights ressfved. 



TIE BILLNiUID ZOO A-Z (LBTED BY AITBTS) 



2Pac 6' 
3 Docfs Dcwn 16 
50 Cent 50 
Ryan Warns 33, 78 
Tract Adhtns 182 
Chrtstma A^lefB 94 
Clay Aiken 8 
Alabama 167 

The W Amencan Reiects 185 

Gary Allan 113 

Astianti 73 

Audxtslave 61 

Baby Bash 107 

Bad BoyH Da Band 71 

Ef>«ianBadu 111 

Barenaked Lades 77 

The Beact> Boys 172 

OierksBenttey 166 

Bcyonce 20 

Black Cyed Pea« 75 

Mary J. Baige 102 

Bon Jovi 14 

Bow Wow 91 

Uchelle Branch 98 

Tiyii Braxton U9 

Jim Brickman 160 



Bnsoks & Durwi 90 
OrvisCagle 161 
MahahCarty 139 
Jctwny Cash 60. 130 
Cner 115 

Kenny Cnesney 62,93 
OiMigy 18 

Karen Oark-Sheaid IBS 
Kelly Clarkaon 122 
Cotdplay 13,47 
Harry Connick. Jr. 45 
SheiylCrQW 4 
Oashboard Confessional 147 
Ok»o 12 
DMX 44 

WUIDowmng 179 
Hilary Duit 11 
Dwete 191 
Ea^es 17 



Fabolous 28 
Fountain* Ot Wayne 135 
Aretha Franklin 137 
Fuel 136 



Peter Gabriel 100 

Godsmack 138 

Good Charfotle 76 

Pat Green 126 

JoshGroban 133 

Grupo Montez De Ourango 163 

Anttiony Hamilton 63 

tmmytou Harris 186 

Haicbreed 108 

Marques Houston 72 

Alan Jackson 1 5 

JaoedEdBe 24 

Jar^aClay 103 

Ja Rute 6 

WyclefJean 22 

M 120 

JackJohrtson 198 

Norah Jones 32 

Tom Jones 145 

Toby Keith 1,34 

R. Kelly 29, 117 

Kem 170 

Kk) Roc* 146 

K<ueopKR]s 116 

Abson Krauss + Union Statkyi 177 



JonnyLang 88 

Avnl Latngne 143 

Murphy Lee 66 

Gerald Inert 30 

Lil Jon & The East SiOe Boyz 40. 

197 

UmpBizhit 31 
UnkinPwk 41 
Lonestar 104 
Loon 48 
LyleUN«tt 154 
Ludaais 10 
Lynyrfl Skynyrd 189 
MaroonS 106 
matchbox twenty 65 
Dave Matthewra 35 
John Mayer 37 
Martina Mc8rlde 27 
Mchael McDonaM 36 
Tim McGraw 99 
Sarah McLachlan 2 
MercyMe 74 
B«tt«MHj1er 56 
Lu4M«u«l 173 
Steve Miller Band 194 
Monica 152 



y Gentry 144 
Mancfy Moore 82 
VanMomson 68 
Jason Mraz 151 
Mushroomhead 184 
Mya 176 
Nelly 196 
JoeNkiAOlS 167 
Nk:keltuck 19 
Smckie NortuI 178 



BradPaeiey 153 
A f>ertect Circle 85 
Robert Plant 134 
PO D, 9 

EMS Presley 42, 175 

AB. OuNilMiM III t Kumbia Kii«S 

169 

R.E.M, 25,79 
RascalFlstts 53 
Calvin Richardson 168 



S«an Paul 96 

BobSeger 23 

Sevendust 148 

The Shins 181 

Simon & Garfunkel 61 

Simpte Plan 86 

Jessica Simpson 1 1 2 

Frank Sinatra. Dean Martm & Sammy 

Davis Jr 180 

MKhaHW, Snwth 165 

Marco Antorw Sole 114 

Something Corporate 109 

SOUNDTRACK 

Bad Boys II 110 

The Cheetah Girls (EP) 51 

Chicagp 158 

Disney Preserrts: Brother Bear 52 

The HBhting Templahons 190 

Freaky Fnday 157 

Kill mva\. I 97 

The Uzse McGuire Movie 59 

Tfie Matru Revolutions 69 

SctKwi Of Rock 195 
BubbaSpanuw 121 
Staino 95 
StalK-X 141 



Rod Stewart 7. 57. 199 
Sting 25 
Joss stone 142 
George Strait 140 
Bartwa Streisand 39 
The Strokes 21 
Switchtool 124 

Three Days Grac* 125 
Thursday 200 

Tl, 127 

Justin Timbertake 131 
Too Short 49 
Train 126 
T>ap( 84 
Obie Tnc« 54 

TnumpH The Insult Connc Dog 183 
Josh Turner 149 
Shania Twain 46 
Heilh Urban 118 
Lulher Vandroes 70.89 
VARIOUS ARTISTS 

Amencan Idol: The Great Holiday 

Classics 87 

CMT Presents: Most Wanted. 
VDkimel 193 



0i5ney-ft»ar: Finding Nemo: Ocean 
Favonles 156 

Just Because tm A Woman Soobs 

Of Dolly Parton 55 

MTV2 Headbangers Ball 164 

The Neplunes Present . Dones 

150 

Now 13 123 
Now 14 3 

Now Thars What I C»it Chrlstmatl 
2: The S«nalure CcHectnn 43 
Tcrtally Country Vol. 3 132 
Totally Hits 20O3 64 
WOW Hits 20O4 101 



The White Stnpes 
Mark wits 192 
CeCeWinaTts 174 
YeliCMicaid ISS 
Ying Vang Twins 83 
YoungBhxxlZ SO 
Warren Zevon 159 
RobZctnbie 92 



105 



Over The 
Counter 

Continued from page 61 

Among the CMA winners and/or 
performers who make giant steps are 
the week's Greatest Gainer, Alan 
Jackson (25-15. up 89%), along with 
lytartina McBride (59-27, up 119%), 
Rascal Flatts (71-53, up 61%), John- 
ny Cash (94-60, up 81%, and 161- 
130. up 50%), Kenny Chesney (130- 
62. up 135%, and 103-93, up 54%), 
Brooks & Dunn (120-90, up 85%) 
and George Strait (199-140, up 72%). 

During the same week, a couple of 
the CMAs' leading ladies also 
appeared on 'The Oprah Winfrey 
Show," and one of them sees her sales 
double, as Sugar Hill's DoUy Parton 



hribute vaults 125-55 on a 170% 
spike. Winfrey guest Shania IWain 
also jumps (65-46, up 56%), as does 
Norah Jones, who shared the CMA 
stage with Parton. 

The awards fest also stirs Billboard 
200 re-entries for Joe NkJiols (No. 
167, up 149%) and Allison Krauss + 
Union Station (No. 177, up 66%). 

This wa.s the CMA's most-watched 
telecast since 1996, according to 
Nielsen Media Research, pulling a 
12.8 rating with a 20 share. It led all 
shows aired that night and ranked 
fourth among that week's programs. 

'NOW!' now; Although it appeared 
that the multi-label Now! That's What 
I Call Music franchise had been fad- 
ing over the past year, the new "Now! 
14" has the series' best opener since 
"Now! 9" began with 419,000 in 
March last year. 

The 14th edition, in fact, has the 
sixth-largest .start since the series' 



U.S. launch in 1998. The new one 
sets up camp at No. 3 with 322,000 
copies — and it has company. 

The first Now! DVD, a cousin of 
"Now! 14," enters Top Music Videos at 




No. 6. The series' new Christmas edi- 
tion springs 109-43, almost trebling 
its prior-week sales (up 191%). 

The first "Now! That's What I Call 
Christmas" was the best-!>elling sea- 



sonal offering of 2001. Since its 
release, that compilation has spent 14 
weeks at No. 1 on Top Holiday 
Albums — which returns to Bill- 
board's pages next week — and has 
sold 2.4 million copies, according to 
Nielsen SoundScan. 

BETTERYOU BET: Until now, 338,000 
copies had been Toby Keith's best 
Nielsen SoundScan week, but he is 
not the only artist to reach a new 
sales peak. 

in matching the Billboard 200 peak 
earned by her 1997 album, "Surfac- 
ing, " runner-up Sarah McLadilan 
shatters her previous SoundScan 
high, which was 221,000 for "Min-or- 
ball" in 1999. Her new "Afterglow" 
begins with 361,000 copies. 

"Afterglow," incidentally, is 
McLachlan's second No. 1 on Top 
Internet Album sales, but the stakes 
are higher this time. The new one 
ticked shipments of more than 



10.500 units, about five times what 
"Mirrorball" did with Web site sales 
when it bowed atop the Internet list. 

On the big chart, the hits collec- 
tion by Sheiyl Crow rallies 247,000 
copies (No. 4), easily beating her pre- 
vious SoundScan peak of 185,000 for 
her previous album, "C'mon C'mon," 
in 2002. 

Joined by the aforementioned 
"Now! 14" and bows by Ja Rule (No. 6, 
140.000) and P.O.D. (No. 9, 106,000), 
there are six new albums entering The 
Billboard 200 s top 10. This is the 
eighth time in 2003 that five or more 
titles have made top 10 debuts, 
extending that chart's record mark 
(Over the Counter, Billboard. Oct 4). 

Below the top 10, critics' darling 
Ryan Adams draws his most potent 
sales week ever. His two new sets 
combine to sell 59500 (Nos. 33 and 
78). In his prior best SoundScan 
week, the 2002 title "Demolition" 
sold 28,000 copies. 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
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2 




,5 NUMBER 1 6 Weeks 41 Number 1 

JOHNNY CASH 4 16 Biggest Hits 

[■L.ii;< i:c.LVnianii-.-.(viiii is^m^N) MuSic iraiti- 




1 


3 




TIM MCGRAW a' Greatest Hits 

LL*!« ;isi'j iij'li ia w 




6 


6 




MARTINA MCBRIDE A' Graatest Hits 




5 

1^ 


5 




PINK^FLOYp ♦ ■ Dark Side Of The Moon 


! 




1 




JOHN MAYER A Room For Squares 

aiViXF -rii.iMH '.i'.-n- Vi'^-Mii^ir n^pr.Fi'is |Hr 




20 






ELVIS PRESLEY A It's Christmas Time 




4 


4 




THE BEATLES A 1 




7 


9 




BOB SESeii i THE SILVER BULLET BAND A' Greatest Hits 








HILARY DUFF Santa Claus Lane 


10 


8 


10 




LINKIN PARK A' (Hybrid Theory] 






14 




SHANIA 1WAINJ»~ Come On Over 


<D 


13 


13 




KENNY CHESNEY A' Greatest Hits 


13 


9 


7 




COLDPLAY A Parachutes 


14 


10 1 8 




BOB MARLEY AND THE WAILERS Legend 


<D 






VARIOUS ARTISTS A Now That's What 1 Call Christmas! 


(D 






MANNHEIM STEAMROLLER A Christmas Extraordinaire 

AUtHICAM.kiMACi-INi il7j«Ci-' 


17 


12 


11 




METALLICA4^'^ Metallica 


18 


11 


12 




AC/DC ♦ *' Bach In Black 

f iiVV FPIC Ct.ilJ- MUSIC il4Si(OC0 




33 


39 




BILLY JOEL A The Essential Billy Joel 








BURL IVES Rudolph The Red-Nosed Reindeer 


CD 






CELINE DION A^ ^ These Are Special Times 








KIDZ BOP KIDS Kidz Bop Christmas 


® 






HARRY CONNICK. JR. A ' Wlwi My Heart Finds aristmas 

I.-3LLIMB * ii't^'SCS' MUSt!! |li MEL 


24 


18 


23 




FMNK SINATU • Oasiic Sinatra: Hit Grtat Parfarniancts 1953-lW 


25 


15 


16 




CELINE DION A^ All The Way...A Decade 0» Song 


26 


16 


18 




PHIL COLLINS A' ...Hits 


Q> 






SARAH MCLACHLAN A' Mirrorball 


s> 






BING CROSBY Whtte Christmas 

WLi, ii'i '.M ci1Lrju"T£ rj'iu MCA JSttSBi 


29 


23 


21 




QUEEN a' GrvatMtHlts 


30 


21 


19 




BARRY WHITE A All Time Grvatest Hits 


31 


25 


20 




DISTURBED A; The Sickness 


32 


35 


27 




RASCAL FLATTS A Rascal Flatts 

irmr;-..i- - I-;. ,1 'lieilKlNl 


€D 






RIGIfrEOUS BROTHERS A Bast Of The Righteous Brothers 




44 


37 




JOHNNY CASH A Super HItt 

IlC m:* CC-.L.'.-^ul iNASMVlllEi I*')1S3«V MJSIC I'iWfa'H*- 








THE BRMN SETZER ORCHESTRA Boogie Woogie Christmas 


& 






BOB DYIJVN A j^jj,,^ The Essential Bob Dylan 


37 


32 


41 




KID ROCK *" Devil V«thout A Cause 


CD 






MICHAEL JACKSOW^ ^ Greatest Hits: History - Volume 1 


39 


24 


22 




DIDO A No Angel 


40 


42 






TOBY KEITH A ^ Greatest Hits Volume One 


41 


29 


25 




ABBA A' Gold - Greatest Hits 


42 


19 


17 




JOURNEY Journey's Greatest Hits 

tULL'VBIA tMSQ'SOtYMUSK; ("MEItliai 


o 






2PAC A* Greatest Hits 








TOBY KEITH a' Pull My Chain 

C fliAM.vini.', irin^.-iviii F I'^^nscuff ■":*.i:'* 








TRANSSIBERIAN ORCHESTRA A aristmas E>t And Other Stories 

li. A JI^.V,lii: (3rR .Vj U^llMI 


44 


38 


28 




EMINEM A' The Marshall Mathers LP 


<D 






ALAN JACKSON A' The Greatest Hits Collection 

.vHi^iiru'^T.iL.t lanii^fi l11»tSM 


48 


49 


48 




BON JOVI ^ Slippery When Wet 


49 


30 


44 




3 DOORS DOWN A The Better Life 

'i:' "i|H| 


■ 


50 






BROOKS & DUNN A ' The Greatest Hits Collection 
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Sales data compiled by IL* . 

Nielsen 

SoundScan 

ARTIST Till* 

IMPRINT & NUMBER/DISTRIBUTING LABEL 


■ 










'.' i. NER i Week ii'lumbgi ' 




2 


4 




THREE DAYS GRACE 


Three Days Grace 




1 


1 




FOUNTAINS OF WAYNE 


Welcome Interstate Managers 




4 






JOSS STONE 


Th« Soul SMfioni (EP) 




5 


6 




JOSH TURNER 

i.!rii.i-^i,iil f :nKU'jMC^ IliWCOl 


Long Black Train 




6 


8 




DWELE 


Subject 








VICO c 


r ! - r Ri.,' -" ~ 

En Honor A La Verdad 




8 


9 




VICENTE V ALEJANDRO FERNANDEZ En Vivo: Juntos For Ultima Vtr 




13 


14 




GAVIN DEGRAW 


Chariot 




11 


17 




CASTING CROWNS 


Casting Crowns 


9 


12 




DAMIEN RICE O 

■ - .. .. .r'.FflflROS 'ilieCDt 






7 




JUANES* 

■.i: i.SV[RMLL41IN0 iH!( CC 


Un Ola Normal 




16 


13 




STORY OF THE YEAR 


Pagtf Avenue 




12 


10 




DAVE KOZ 










THE THRILLS 


So Much For The City 




3 


_ 




LUIS FONSI 


Abrazar La Vida 




22 


2S 




ZOEGIRL 


Different Kind Of Free 




31 


21 




BERNIE WILLIAMS 


The Journey Within 




20 


25 




THE DARKNESS 


Permission To Land 










Lose This Life 




24 


19 




BILLY CURRINGTON 


Billy Currington 




10 


1 1 




SIN BANDERA^^ 


De Viaje 




27 


31 




SHERRIE AUSTIN 


Streets Of Heaven 




25 


20 




JOSH KELLEY 


For The Ride Home 




14 




THE RAPTURE 


Echoes 




26 


24 


THE EARLY NOVEMBER 


The Room's Too Cold 










PEPE AGUILAR 


Con Orgullo Por Herencia 














27 


15 


5 




BASEMENT JAXX 


Kish Kash 


28 


IB 


29 




RHIAN BENSON 


Gold Coast 


29 


23 


15 




BANDA EL RECODO 


Por Ti 














CE> 






MY MORNING JACKET 


It Still Moves 


31 


28 


22 




ALEJANDRO SANZ 


No E« Lo Mismo 


32 


35 






HIM 


Razorblade Romance 


33 


21 






STEVE TYRELL 


This Guy's In Love 


34 


32 


34 




HOT HOT HEAT 


Make Up The Breakdown 














35 


39 


37 




ROBERT RANDOLPH & THE FAMILY BAND Unclassified 


CD 


46 


49 




TAKING BACK SUNDAY 


Tell All Your Friends 


37 


34 






KINDRED THE FAMILY SOUL Surrender To Love 


38 


38 


38 




CHRIS BOTTI ^ 


A Thousand Kisses Deep 


® 
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CRISTIAN 


Amar Es 


41 


42 


45 




SENSES FAIL From The Depths Of Dreams (EP) 


42 


29 


30 




KINGS OF LEON 


Youth & Young Manhood 


43 


40 


47 




JEREMY CAMP 


Stay 








THE HAPPY BOYS 


Dance Party (Like It's 2004) 


® 






JOSHUA BELL 


Romance Of The Violin 








THE POSTAL SERVICE 


Give Up 








LOS RAZOS 


El Enhierbado 


48 


48 


42 




LOS BUKIS 


25 Joyas Musicales 








MARK SCHULTZ Stories & Songs 








ULLIX^^ 


Falling Uphill 
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ARTIST SoundScan ^1,,^ 
IMPRINT & NUMBER/DISTRIBUTING LABEL 
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N 1 j M R F R 1 21 Weeis Ar *Ju~;*' 1 
LIL JON & THE EAST SIDE BOYZ A Kings Of Crunl< 




7 


e 




VARIOUS ARTISTS Just Betauss 1 m A Woman; Songs Of Dolly Pjrton 




2 


2 




2PAC ^ , , , ,j Nu-Mix« Klaizics 




4 


4 




YING YANG TWINS Me & My Brother 




6 


9 




DASHBOARO CONFESSIONAL* A Mark, A Mission. A Brand. A Scir 

.tliWi} [at*. .11 KCL 


5 


5 




SEVENDUST Seasons 




8 

9 


10 




WARREN ZEVON The Wind 


6 




THE SHINS Chutes Too Narrow 








- . ■ . - , ... , f - 
LIL JON & THE EAST SIDE BOYZ Certified Crunk 


1 


14 


18 




MICHAEL BOLTON Vintage 


16 


19 




SIMPLY REO^ ^ Home 






PROJECT PAT The Appeal Mix Tape 


13 


14 




COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 


12 


16 




DEATH CAB FOR CUTIE Transatlanticism 


19 


28 




SHERRIE AUSTIN Streets Of Heaven 

■ :t LL'.IMl 


11 


12 




JOE STRUMMER & THE MESCALEROS Streetcore 


10 


11 




DEAD PREZ Vn Oil Tile Radio Hie Mixtape Vol. 2: Get Free Or Die Trying 






VABIOUS ARTISTS Stri»beiTy Slienulw: Ben) Merry Cliristmas (EP| 






THE STRAIGHT GATE MASS CHOIR Expectations: I'll Praise 


23 


21 : 1 THE PETER UALICK CROUP FEATUIiiNGNORAH JONES NeayorkCty 


1 ; JIMMY BUFFETT Live In Las Vegas NV 

i ' 


22 


25 




SOUNDTRACK Lost In Translation 


24 


34 




HOT HOT HEAT Make Up The Breakdown 




33 


40 




TAKING BACK SUNDAY Tell All Your Friends 

■•v |M| 


1 


15 


7 




ANTI-FLAG ^ The Terror State 






GUDEDSrVOKES TI»BtslOf(«idedB<Voocltaia<Aii<e(nnls«tlla>lital«l 




27 




ATMOSPHERE Seven's Travels 

.'^NT/WMAISattte-itPIHrN (DlStOi 




38 




NICKEL CREEK • This Side 


30 


25 




SILK Sllktlme 


3! 


.11 




THE POSTAL SERVICE Give Up 

I INI 






VARIOUS ARTISTS Thomas Kinkade: Treasury Of Christmas 


20 


22 




HIEROGLYPHICS Full Circle 

i.iFii.Mri-.../. ,. . [HI 




26 


37 




LOUIE DEVITO Louie DeVito Presents: Ukra.Dance 04 


28 


32 




SAVES THE DAY In Reverie 

. -'.T.'.umib (ISSSUJi 








LOS LONELY BO'YS Los Lonely Boys 

IHI 






AGAINST MEI ^ ^ As The Eternal Cowboy 


37 


23 




BRIAN SETZER NKro Burnin' Funny Daddy 


3 


3 




MANNHEIM STEAMROLLER Halloween 






VARIOUS ARTISTS Thomas Kinkade: Home For Christmas 


40 


29 


24 




RAPHAEL SAADIQ All Hits At The House Of Blues 


41 


21 


13 




PAUL WESTERBERG Come Feel Me Tremble 


42 


35 


43 




PAUL VAN DYK Reflections 

IH] 


43 


40 


49 




PANCHO BARRAZA Las Romantkas De Pancho Barraza 

'/'jr..is' .'Jiit...L&'j.> n !^i:t<i|H) 






15 




TURK ,,s,i,«cH,i,s.T Raw& Uncut 


42 






EVACASSIDY American Tune 






CRAIG MORGAN 1 love It 

- 1 Wl 


46 






VARIOUS ARTISTS ^ Vans Warped Tour 2003 Compilation 


31 


47 




VARIOUS ARTISTS Get The Blues Vol. 2 


49 


48 






THE WIGGLES Yummy Yummy 




27 


35 




BIG NOYD Only The Strong 



CaUJog sbumi 
appeared m the tap 
esi sales gains ma i 

For biH)«d MS, snd I , j - ■ 

top* pncM, md CD pricMlwHMGindWEAIatwis. are luggasted luts. Tape prKot marked EQ.*ni] ail offier CO piKai. Are equ'iaiMil pricM, i^enatep(Ci«ctn9fiom nnokeialepdces GrestesiGanei Shows chan'aiaigeit an* 
nghls mservRij 



mei it\a\ Ivave lal«<i b-tKm No. 100 or The Sillboa'i] SD or ra-issues of alde< albums Total Weeti column reflects ccmbinet) tve«ks trtle has appe^'e^l on Thr? Billboard 200 and Tos Pop CataKig AJbgms. The H«at3e«Mrs ctiart Ists the best-se«ing alburnj by n«m and developng artso. delir^d as HUM At» have rwver 
IDQolThe Bibaard 2CD.lt a Heatseeherscsne reaches mat ie^.rtaitdtneaci's sutnequemallKmsare mneoistslv ral>gitiieti}aoDea'oni)ieH«atse«^ers chart Top InMoendan AiDums are current bOes Oi at aresoMwa irxJependent diHrtiutian. irKhJdmq chose thai ^ fultilieU t^maiorbrancti dismbutors. aiiUburnswiihine qteni- 
week. VRecofdtfiglndustrv Assn. Of Ameoca(RIAAl certrfKaDon iDrnei shipment ot&QCtOOOaltnTiurHtslGald} A RIAA cerb^cabonlof nei stiipmenlol 1 miljon units iPlaCrumi ^RIAAcernticationtDr net stiipnwnt ot tOmilion units lOiwiDodl Numeral toflowng Plalini/r^ or Diamond svrrttol indicates abum's fruin-plaDnum level. 

w«h a rummg Dmc ot laanuiuietixrmie.lAe RIM rnuloplies shipments tty the riLtnber d( discs trtitor tspet RIAA Latin awards. :: Cemficaiiorttoi net shipment ol 1(0000 units (Ckol Cenriicabon ol 200000 urutslPlanool .* 'Ceitilica[un()l400jOOOuivislMuni-Fn«tini>l 'AstentkmAcatet vinyl LP is available. Uoti 
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Billboard TOP BLUES ALBUMS. 





3 




Salos data compiled by A# 

A> Nielsen 

SoundScan 

ARTIST lMP«iNT4Nl>MB£(LDlSTftlBuTlNGLABEL Title 








SOUNDTRACK 


' " '" IC Weeks At Numaef 1 
Martin Scorsese Presents The Best Of The Blues 








STEVIE RAY VAUGHAN AND DOUBLE TDOUBU TtabaHlnlSlnMltifVu|hMAnilDwtal«TrDubla 






VARIOUS ARTISTS 


Gel The Blues Vol. 2 




S 




MUDDY WATERS 


Martin Scorsese Presents The Blues: Muddy Waters 




6 




JIMI HENDRIX 


Martin Scorsese Presents The Blues: Jimi Hendrix 














3 




JOHN MELLENCAMP 


Trouble No More 




7 




STEVIE RAY VAUGHAN 


Martia Scorsese Presents Tie Blues: Sievie Ray Vaughan 




8 




ERIC CLAPTON 


Martin Scorsese Presents The Blues: Erie Clapton 




1 1 




SUSAN TEDESCHI 


Wail For Me 


-ry 

12 




JOHN LEE HOOKER 


Face To Face 




10 




TYRONE DAVIS 


Come To Daddy 




13 




ROBBEN FORD 


Keep On Running 


{ 






SOUNDTRACK 


Manin Scorsese Presents The Blues: A Musical Journey 








KEB' MO- 


Martin Scorsese Presents The Blues: Keb' Mo' 






VARIOUS ARTISTS 

■•*t ^ Ghi SUM ^yxz-inf .-oi 


Harley Davidsofl Motor Cycles: Roadhouse Blues 



Billbcxild TOP CHRISTIAN ALBUMS 



NOVEMBER 22 
2003 



Billboard TOP REGGAE ALBUMS. 





t 






Nielsen 
SoundScan 




3 




ARTIST MPR1*JT & N JMRER.D.STRIBUTINO LAB£ 


Title 








NUrVIBEP 1 52 Weeks At Number! 




1 


' SEAN PAUL A 


Dutty Rock 






VARIOUS ARTISTS 


Red Star Sounds Presents Del Jamaica 








VARIOUS ARTISTS 


Reggae Gold 2003 


4 


4 




WAYNE WONDER 


No Holding Back 


5 


7 




ZIGGY MARLEY 


Draoonfly 




5 




BOB MARLEY AND THE WAILER5 


Bob Marley & The Wailen Live At The floxy 




6 




VARIOUS ARTISTS 


Rasia Janu 




8 




SIZZLA 


Da Real Thing 




9 




SHAGGY* 


Lucky Day 




11 




VARIOUS ARTISTS The 


liggest Ragga Dancehall Anihems 2003 




10 




SIZZLA 


Rise To The Occasion 




13 




JULIAN MARLEY 


A Time & Place 




14 




EASY STAR ALL-STARS 


Dub Side Of The Moon 






BOB r^ARLEY AND THE WAILERS 


Legend (Deluxe Edition) 








12 


BUJU BANTON 

L_i_ '■' 


Friends For Life 



Biiibcoid TOP WORLD ALBUMS. 





I 




Sales daia cofTipiled by 
ARTIST MP«H' & \UViaCR'OlSTRIBOTIN0 UAIL 


Nielsen 

SoundScan 

TrtiB 


I 


1 


VARIOUS ARTISTS 


NUMBER 1 


5 '.'/eeksAf.i.irtei I 

Celtic Circle 


I 


3 


i SOUNDTRACK 




Benll It Like Beckham 


m 


2 




CESARIA EVORA 




Vor D'Amor 


o 


5 




WE THREE KINGS 




Irish Tenors 


5 


4 




THE CHIEFTAINS 




niither Down The Old Plank Road 


6 


t> 




SOUNDTRACK 




Frida 


7 


7 




CIRQUE DU SOLEIL 




Varekai 


a 


8 




DANIEL O'DONNELL 




Daniel O'Donnall & Friends 


O 




GHAZAL 




Rain 


(E> 


15 




DANIEL O'DONNELL 




The Daniel O'Donnell Show 


11 


12 




CAETANO VELOSO 




The Best 01 Caetano Veloso 


12 


14 




PANJABI MC 




Beware 


13 


9 




VARIOUS ARTISTS 




Brazilian Groove 


(D 




DANIEL O'DONNELL 




Greatest Hits 






GAELIC STORM 




Special Reserve 







o 




Seles data compiled bv €L • 

Nielsen 






1 2WKS 






SoundScan 




1 




artist iMCRINT a NywetRtllSTHieUTING lABEL 


Title 












■ ■ r3H<5T tEBL ■ ■■ - - l:,... 










P.O.D. A-lAhTtt «7S'-AD!iIlEL.^B 


Payable On Death 




1 


1 




MERCYME a iNOK-»'fvi:<«cjiie ml 


Almost There 




2 


2 




VARIOUS AimSTS f*JvlOlNT\VJ«D CliRBSraMOWiMiMlllSIIMWftiCHCWAM WOW Hits 2004 








jars of clay issiMUi iim p«uv=ivt 


Who We Are Instead 


. 


A. 


5 




swrrcHFOOT 


The BeautituI Letdown 


3 


4 




STACIE ORRICO MRi<«csT viF»iiNn*.:«c*3Asi ihi 


Stacte urrico 




10 


10 




JIM BRICKMAN ..■■[««vhiu'j™.'RjviD<M 








6 




MICHAEL W. SMITH nrjriic^ imfmimi 


TV Tn <QIM^^^ 

The Second Decade' i993~2Uu3 




S 


7 


CECE WINANS iisPHincsGaSKHNOBafeWRD CUHO 


Throne Room 


P 




3 


SMOKIE NORFUL jMi Gcsf[ne«CHOBC*>r 


Smokie Norfuh Liirtited Edition 1.EP) 






KAREN CLARK SHEARD iii.ipAu!».-m«c ivrt 


The Heavens Are TellinQ 




9 


8 


VARIOUS ARTISTS a iv.i u-K»i M»«.miiMi iJi a.i[«is3« 


Worshid Toaelher 1 Could Sinq Ot Yout Love Forever 




12 


13 


CASTING CROWNS s-«i[-*iuMaN -^MO^iLtNT IMI 


CastinQ Crowns 


Si 


5 




BILLY RAY CYRUS .vtij ;;»av.».MP,.j! «:«v,tnc ri .j 


ine uiner siue 


17 


16 


RANDY TRAVIS • «n«emM»wr> .mvwo.jw 


BbuAuLlhiofi- 




11 


9 


MERCYME . 


Spoken For 














34 


29 


{rELIENTK . , 


1 t. n ' IJ L A D 1 




13 


11 


[various artists • iMic.*im.t.cii(>«m».oviE...i 


wuw vvorsnii) (tgiiow) 








ELVIS PRESLEY • i -jjiumg miiAi lumiisoic-jp 






IS 


18 




ZOEGIRL ;.«c«c«j«i|Hl 


Different Kind Of Free 




19 


15 




THIRD DAY • t-.:,-.-.^. ■:m-«tr..-Fl^t 


Offerings H All 1 Have To Give 




14 


12 




VARIOUS ARTISTS a ^»»iV«-H« ™c iMi;«t. cimiium 










TAIT . V .L.;iv |H| 


Lose This Lite 




18 1 14 




JUMPS ■ -.tcMV. 


Accelerate 








VARIOUS ARTISTS m-tit^i-jimimtii.in 


Bill Gaither Presents.' A Gospel Blueorass Homecoming Volume One 


26 


22 


17 




NEWSBOYS .uci-mnNi 


Adoration: The Worship Album 








VARIOUS ARTISTS inhsiiiuhiv.dri cu« 


i Worship Christmas: A Tolal Worship Experience 


m 






ANDY GRIFFITH --mr.:-i iii\;«i.Rn>v 


The Christmas Guest: Slones And Songs 01 Christmas 


29 


16 


20 




VARIOUS ARTISTS . ...>i,«il. i.,v„ .;. «» 


iWorshlo: A Tolal Worship Experience 


® 






AMY GRANT ■.«» s-i.i«ti 


20lh Cemury Masters: The Best 01 Amy Grant - The Christmas Collection 


31 


26 


21 




ROBERT RANDOLPH & THE FAMILY BAND auiv,. 


pr,Eii BFu^ lb^^^■tt^^z |Hi Unclassrtied 




36 






VARIOUS ARTISTS 


Windham Hill Christmas II 


33 


25 


23 




GAITHER VOCAL BAND .-.t 


A Cappella 




24 


19 




AMY GRANT l^lbiuu 


Simple Things 








JENNIFER KNAPP nomaiiOTW 


The Collection 








VARIOUS ARTISTS GilTHERWJ5li:»«.EH3H£)«M 


Bill Gailher Presents: A Gospel Btuenrass Homecoming Volume Two 




27 


25 




JEREMY CAMP ^ik.l- miw 


Slay 




29 


24 




VARIOUS ARTISTS .r. miii.,.ini 


Songs 4 Worship: Platinum 


■ 0 


38 


26 




MARK SCHULTZ > j : ,rbv.»'-.e« iRo'. i«i>uv,r.i3 :.rs ihi 


Stories & Sonos 




30 


31 




BIG DADDY WEAVE r.:R,[..- j«.n3vMM IH] 


Fields 01 Grace 
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1 

3 


1 2WKS AGO 




Sal«E data comcii'^i hv 

ARTIST WPRINT a MUMatHmTRlBUTING LABct 


Nielsen 
SoundScan 

Title 




3 


3 




MUPrlBER 1 'GREATEST 
CECE WINANS ^ -fj'- >.:5 Guscui'ji:!Ktj(iso\'UuEtc 


GAiNER 2 '.V-.-_k,, M' N.." I.l'' 1 
Throne Room 




2 


1 




SMOKIE NORFUL (mi ::c:rR 1^:^ 


Smokie NortuI: Limited Edition |EP| 








KAREN CLARK SHEARD --^m^^mku. 


The Heavens Are Telling 






1 


2 i 


SOUNDTRACK .. 7^.'.o\. uu^ : 


The Fighting Temptations 






FT" 


4 


SMOKIE NORFUL |h| 


1 Need You Now 










THE STRAIGHT GATE MASS CHOIR tsj-iw-inr 


Expectations: I'll Praise 








'6~l 


VARIOUS ARTISTS • fv :^fliMAr*w]f>: .f=rY«jra;n-.'6« 


WOW Gospel 2003 






7 


5 ' 


VICKIE WINANS .^ht. i3ju,-r.«a* |h| 


Bringing It All Together 






6 


8 




BYRON CAGE roi\m ^X4I :d>.i6a 1h| 


Byron Cage 






9 


7 




DONNIE MCCLURKIN .if iY»r?.;jMM 


Bonnie McClurkin... Again 




« 


9 




SHIRLEY CAESAR .,c=j :jre»x* im 


Shirley Caesar And Friends 




in 


11 




KIRK FRANKLIN a - > i-.'sn: nm^-wfl* 


The Rebirth 01 Kirk Franklin 




17 


14 




MARVIN SAPP ■■.•■i^ IHI 


Diarv Of A Psalmist 


14 


16 


12 




NATALIE WILSON & SOP ■pjaM-n: 


The Good Life 






11 


10 




BISHOP PAUL S. MORTON 4 THE FGBCF MASS CHOIR u-uah 


U'jHiMifprtvitM D IHI LelllRain 






15 


19 




SHIRLEY CAESAR - m*.=-.i-.c CMl 


Greatest Gospel Hits 






Ji 


17 




RICHARD SMALLWOOD t^iT. rrvaA 


The Praisa & Worship Sonqs 01 Richard Smallwood 


i 




TT 


16 




HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR .--.t, « 


H,i:>^ INI Familf Affair II: Live Al Radio Crty Music Hall 






n 


13 




TONY HIBBERT fl WiKe' iicii 


In His Presence 






22 


24 




GARYL. WYATT : 


1 Do Love You 


n 


23 


23 




DEITRICK HADDON -.^ri.t .swt. \u\ 


Lost And Found 


[2? 






THE BORN AGAIN MASS CHOIR MHi^fHir.r,: i^^sp^u 6:«4=«i 6:s?ii 


C«Ce Winans Piesents The Bom Again Church Choir 






20 


20 




FRED HAMMOND - rs'/fc.! 


Nothmq But The Hits 






25 


25 




JAMES BIGNON & THE DELIVERANCE MASS CHOIR 


God Is Great 






"l9 


IB 




DOTTIE PEOPLES , m.-^ 


Churchin' With Dottie 






18 


15 




EDDIE RUTH BRADFORD ,;Ar.;..v:t-'::o,MA.=cn 


Too Close To The Mirror 






24 


22 




THE VI. P. MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE T.»:aivLR<n umrnMe* Power 01 Worship 






30 


39 




JOHNNY MO 


A New Direction 




76 


30 




HEZEKIAH V/ALKER & THE LOVE FELLOWSHIP CHOIR " u-w^ 


Heiekiah Walker & Tin Lore Felkiwship Choir NMhinq Bui ^le Hrts 


't 

1 1 


28 


33 




MARY MARY • . • 


Incredible 








BEVERLY CRAWFORD 


Bevoflv Crawford Live: Famity & Friends 






29 


35 




DONALD LAWRENCE & THE TRI-CITY SINGERS i:«vsT*L««osf koki 


1 BOSPf. [H} Go Get Your Life Back 




34 


27 




TURKS & CAICOS MASS CHOIR 


Behold! Live In Chicago 




77 


28 




LEE WILLIAMS AND THE SPIRITUAL QC'S mcgtoswcoIMI 


Right On Time 






35 


29 




VIRTUE 1 Free 




36 






YOLANDA ADAMS m 


Believe 






"38 






DARWIN HOBBS ■ Lj>ii;^^, |Mi 


Broken 






31 


21 




BROOERtCK E. RICE e^F-jaiiwpiHwujGh^YEAH 


Gel Yo Laugh Onl 










HARVEY WATKINS, JR. n iiixrcMw 


It's In My Heart-Live In Raymond MS 






39 


34 


LISA MCCLENDON -.trn^ r, ,r;i^.:LiPCir.M: ap^v.' ^ r 


Soul Music 



W Albums Mich il>a gr Hi eit tales gains tf>'t week •Recotding Induitry Assn. Of Am«rica (R1AAI corlrlicatian ror nti ihipmBrrtol !iO0,OO0 »ibun units iGoM). ARIMcertificabon lot net tliipment d< 1 million units IPlatmiOTiL ^ RIAA cenificsDon for n«t sliiptTi«ni of tO million unrU tDtamoiMl) Numaral toNcwig Plalivium or diamond 
svTTibaNndicatii altMjm's multt- platinum level. Hi iMxtdsau. andikiulils sibumsiMh i running bcng of 100 mmuiss or nvori. ihg R(AA mullifiiits s^l|KnBnu by iTi* number ol discs tnd/o< Up«s. RIAA Laun awards. Cariification for naiihipmemof lOOJXOunnslOrot L Csnificilion of 200.000 units iPtatmol Canificatioo of 400.000 
UI14S iMutii Plalino). 'Asiaiisk indicates LP is available Greatest Gamer shorn chart's largest unit >ncress«. HeBtse«kit Impici shows ilbums Tamowd frarn Heatseekers (ti<s week. [H] indicates past or preieni HeaUaefcer Ule. C 2003. VNU Businass Madia. Inc . ard Nielien SiMndScen. Inc. AllnoMs resarvsd 
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~ Billbcx3d SINGLES AND TRACKS SONG INDEX. 



Chan Codes: CS (Hot Country Singles); Hioo (Hot loo Singles); LT (Hot Latin Tracks) and RBH (Hot MB Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. 



-A- 

AaOS OE UN TOIfTO (Seg Son. BMt) LT 39 

AMUING tDudrski, ASCAP) HiooSs 

AMERIGW SOUHEft (TokMO 1un«s. BMi; Watissa 
Riwt.BMl,'8Pl.BMIICS53 

AMOR BCSAME ISolmar. 5ESAC) LT 45 

AMOR OE LOS DOS (FW Int'l.. BMI) LT 29 

AND THE CROWD GOES WILD (GotlaNavrsblr. 
BMI ; Sunss 0* Windswm Pacific. BMi/BMO Songs, 
ASC AP 'Mrs, lumpkins PriodlP.A.«APj. HL/WBM.CS57 

AHOTHER POSTCARD (CHIMPS) (Treai Bska, 
SOlAN;WB.ASCAP1.WBM,Hido86 

ANTlS(EMlApriLASCAP)LT6 

ANYTHING GOCS (Mamd Luv. BMI/OfI Da Y«l;jibvlt). 
BMI ■ Sifigsti WW, BMI ; STB. ASCAP/Tony Kelly. BMI/Uni- 
versal-SongsOrPolvGiam intemalional. BMIi'Wamer- 
Tamerl^ne. BMI), WBM. RBH 8^ 

AQUI EN CORTTTO (Esmoson, ASCAPt LT 43 

ASIGNATURAPENDIENTE (Airotvi Musk:aL 
ASCAP;Sonv;AlV Discos. ASCAP) LT 35 

AVE CAUTIVA (Sfg Son, BMI) LT 8 

AWAY FROM ME (WB, ASCAP/|o(dan Roctis Musk. 
ASCAPLWBM.Hioci?!! 

-B- 

BABT BOV (Bevoncp, ASCAP/Hrtco Soutti. 
ASCAP,'MosieO*WirHtswet>t.ASCAP,'Scolt Storch. 
ASCAP.'TuH lew. ASCAP; EMI Aixil. ASCAP 'Black Owned 
M«-sik. ASCAP Music World. ASCAP C.irlf r Bffys. 
AV AP.rvr. ASCAP Notting Dale. ASCAPI. HL.'WBM. 
Hioo i;RaH8 

BACK FOR MORE (Univ9i&al, ASCAP/Olrty Ore. 
ASt AP. PwhBZ, ASCAP . WB. ASCAP Sounds From The 
Soul.AS<.iW;W.*rrw tliappell. SOCAN.'One Aftan Mu5*c. 
AS(AP).WBM,RBHgj 

BACKTIGHT (Hood Class.ci, ASCAP/E &allad. 
ASCAP, WB. ASCAP YounR Bcggah. BMI, Molhet Drake. 
ASCAP, jjsaiv Drama. ASCAP^ Wairwi rjmcdan*. BMU. 
WBM. RBHSS 

BAD BOY THIS BAD BOY THAT aony Dofal. 
BMI Rounder. BMI 'Copyrigfit Conlrol) Htoo S4: RBH 21 

BE EASY IDornar>i And Va Majesty's Musk. 
ASCAP , TaompbtDne, BMI) RBH $6 

BIGGER THAN MY BODY ISpe(iric Hdim. 
ASt AP,' 5>onv . AlV Tunes. ASCAP). CIM. Hioo 51 

THE BOYS Of SUMMER IW-ld Gatof. ASCAP/Wamef 
Tan-*rUnc, BMI ,' Woody Creek. BMI|. WBM. Hioo 9i 

BREATHE U'lr S(NI With T^« Band. BMI/Wanter Tarm^r 
larK'. BMI. Dviin |af ksort. ASCAP,'WS. ASCAP). WBM. 
Hioo s6 

BRIGHT LIGHTS (Bidnis. BMl'EMI Blackwood. BMI). 
HL Hioo 23 

aUSItO (Zomba Songs. BMI,<R.Ki^llv, BMI). WBM. 
RBH 35 

-c- 

CADILLAC OH 3a 'S IC <ump Tight, ASCAP) RBH 87 

CALLING AU ANGELS (EMI April.ASCAP. Blue Lamp. 
ASCAP). HL. Hioo i.0 

CALLING AU GIRLS (Zomba Songs. BMI ,' R. Kelly. 
BMI Bubo. ASCAP, That's Wlwfs Up, A5CAP,'Daitse(oiis 
Words. ASCAP). WBM. RBH 91 

CANT HOLD US DOWN (Xtina. BMI.'Careers-BMG. 
BMI.'Scott Storch. ASCAP.'TVT.ASCAP,'LogihythrTi. BMI). 
HL. Hioo 39 

CANT STOP. WONT STOP (EMI April. ASCAP- Sw 
Ftgga. BMt, Screen G*ms EMI. BMI). HL. Hioo^S; RBH 31 

CARMELINA(EMOA.ASCAPi'Sonv/Arv Discos. 
ASCAP) LT 38 

CAUSAME LA MUERTC (TN Ediclones. BMI; Los Com- 
posilores.BMI) LT Z2 

CHANGE CLOTHES (EMI April. ASCAP;C»rm Boys. 
ASCAP/Chase Chad, ASCAP.'EMI Blackwood. BMI,^The 
Waiers 01 Na^arefh. BMI). HL. Hioo 31: RBH 15 

CHICKS DIG IT (Maik Hybnei, ASCAP, Cagle Blue. 
ASCAP.'Casey Oodcnian, BMI), WBM.CSS; Hioo 66 

CLAP BACK (SlawfY- BMI ,'Songs Of Univeisal. 
BMI St oil Storch, ASCAP,D| irv. BM I/Ensign. BMI), 
HLWBM, Hio(5i*s;RBMi; 

CLUBBIN [R.Kelly. BMl,''ZO(nba Song<i. BMI.'joe Bud- 
den. ASCAP,' On Top. ASCAP,' Unrwfsal, ASCAP). W8M. 
Hlooi,7;RBM 16 

COME (NIK (Naked Under My Clo4hf ^. 
ASCAP,'Chrvsalis.ASCAP,. Babyboy>. Linle. SESAC/Noon- 
lime South. SESAC/Wamer-Tanwriane. BMIi'Kevin Hicks, 
BMI.' Bubba Gee. BML'Hoonlime Tunes. BMI/WBM. 
SESACI.WBM. RBH 23 

COMIN- FROM WHERE I'M FROM (Tapov WtiyteY 
BMI,' Songs Of Uniwfsal, BMI ,'Bai Fulnre. BMI) RBH 6^ 

COOL TO BE A FOOL (Foiay, SESAC/MRs. 
5ESAC,'Beihar. BMl,'S4lll Woiking For The Man. BMI.'Wil 
Nance. BMI,'ICG, BMIIC5 38 

COWBOYS UKE US (AInw, ASCAP/5ony,'ATV Tree, 
BMI. Inve Monkey. BMil, Ht.CS H100 S' 

CRAZY IN LOVE IBeyonte. ASCAP/Hitco Sowlh. 
ASCAP,'Musk Of Windsvrept. ASCAP.'EMI Blackiwiod. 
BMLRichciad. BMl;Damrich. BMI ,'Cailei Boys, 
ASLAP.'f Ml April, ASCAP.'Music Woi Id, ASCAP/ Unit hap- 
pen. BMIJ. HL . WBM, Hioo t,f> 

CUIOARTE ELALMA (Songs 01 Casiitlo, BMi/WB. 
ASCAP) LT 4<l 

-D- 

DAMN! (Dmgslore. ASCAP,' LJI jon 00017 Mu^c. 
BMI.'White Rhino. BMI,'Lil' Buddy Oewberry. BMI) Hiooa: 

OANU WITH MY FATHER (Uncle Ronn.e\ ASCAP/EMI 
ApriL ASCAP i Chi-Boy. ASCAP), HL.'WBM. RBH 38 

DANGER (Rex^-rmillons. ASCAP,' Divine Pimp. 
ASCAP 'rntx-sOl K^dar. ASCAP/BMG Songs, ASCAP,.' Uni 
v«isal. ASCAP ' Jajapo. ASCAP ,'EMI Blackwood. BMI). 
WBM. RBH 66 

DAYS OF OUR LIVES (Songi 01 Unrvcfsat. BMl/Vou 
ScitAm. BMI,'0(tomdtit Hil,BMI,.'Almo.ASCAP/(IU'sMad 
Money. ASCAP.^Uniwrvil, ASCAP). HL,'WBM. CS 44 

DEICHMC SI ESTOY LLORAHDO (IrmAot Vilale. BMI) 
lUi 

DOWN FOR ME INexf Seteclron. ASCAP, Doweno. 
ASCAP,'|ackKni(tht.ASCAP,,'|uslin Combs. ASCAP,.'EM1 
Apdl, ASCAP ,<'Mar<^ky, 6MI,'|anice Comtys, BMI.'EMI Black 
wood. BMI.i'Haive Pierre. BMI, 'Shannon Lawerence. 
SESAC'Featquo, SESAC'The Writing Factory, ASCAP), HU 
RBH ii 

DRin AWAY lAlmo. ASCAPI. HL. Hioo 4? 
ORINKIN' BONE (Sony;ATV Acuff Rose. BMI/Zomba. 
ASCAP/Suflerio■S«C£oIas^ ASCAP). HL.'WBM. CS 17 

-E- 

EN ELSILENCIO NEGRO DE LA MOCKE (World Oeeft. 
BMI 'Sony,' ATV Latin. BMI) LT 31 

EN LOS PURITOS HUES05 (Ediinonsa, ASCAP.'Siem 
pte.ASfAPjlTj? 

EN REALJDAO (Majilmo Aguine. BMI) LT 2b 

E50 0UELE (Ser Ca. BMI)LT2<:, 

E5T0V A PUNTO (SeKa. BMI) LT 16 

EVERYDAY GIRL (Zomba Melod«es. SESAC,' Agatha 
Monroe. StSAC 'Songs Of Mosjk. ASCAP/Songs Of Otis 
Barker. ASCAP Btg Red Iiaclor. ASCAP). WBM. CS 60 



EVERY FRIDAY AFTERNOON IMurtsh. BMI,>'Melaiik 
Howard. ASCAP), WBM. CS )4 

-F- 

FAINT [Zomba Songs. BM),/Chesler{:hai. ASCAP/BIg 
Bad Mr Hahn. BMl'Nondisclosure Agreefiwnt. BMt/Rob 
Bourdon, BMI,' Kenji Kobayashi, BMI/Pancakey Cakes, 
BMI), WBM. Hioo 70 

FALLEN ISasqu,!, BMI,.Nieie World Mus.<.BMi.'Orre 
Dynasty Musw. ASC AP ' Sony,' ATV Cross Keys, 
ASCAP.'Ururd Huggins.ASCAP,'£dy<rahp. BML'EMI 
Blackwood, BMI Bridges In Babylon Music. BMI), HL. 
RBH {,7 

FALLEN iSorry ATV Songs. BMI,'Tyde, BMI /Sony/ ATV 
Canada. SOCANI. HL Hjoobi 

FIND AWAY [Modal, ASCAP,'9i6. BMI) Hi0O96^ RBH 

THE FIRST an IS THE DEEPEST [Mainstay, 
BMl,'Salafa,ASCAP/Univefsal-A«:A.ASCAP) CS48; Hioo 
50 

FLY (My Own Chit, BMI.'EMI Blackwood, BMI 'Watren 
G. ASCAP ,'EMI ApriJ, ASCAP Nate Dogf,. BMIJ. HL RBH 70 

FORTMENIGHT [Universal, A5CAP,'Tf iragrammalon, 
A5CAP.'Soulch.ld,ASCAP,'Nr«idc lyke.ASCAP.'tMl April. 
ASCAP). HL.'WBM, H10081; R6H 37 

FOTOGRAFIA (Pe«fmusic III, eMIi'Camaleon. BMI) LT 

13 

FRONTIN* (The Waters Of Nazafeth. BMI,'£MI Black- 
wood. BMI. EMI April. ASCAP/Cartef Boys. ASCAP). HL 
RBH 26 

-G- 

GANGSTA GIRL IZomba 5ong>,. BMI.'ft.Kelty. BMI). 
WBM, RBH 8*) 

GANGSTA NATIONS IGangsta Boogie. ASCAP, Hoo 
Bangin" Musk.. ASCAP. DreamWorks SonRs, ASCAP.'Bass 
P.pe, ASCAP K,ti.im's Kid, ASCAP Nate Dogs, BMI Urt- 
versal. ASCAP ,'{ herry Uiie. ASCAPi. CLM. RBH t,i 

GET IT ON THE FLOOR iBootner X. ASCAP.'' Um^.«rsaL 
ASCAP' Dead Gan-e. ASCAP EMI Aptil.ASCAP.'Swi/j 
Beat/.ASCAPj.HLRBH 59 

GH LOW [TVT. ASCAP,' Swole, ASCAP,' Da Cnpplef. 
BMl'ColliPark. BMI,'DWC. BMIi'EMi Blackwood, BMI), HL 
Hioo 71 "BH u, 

GET SOMETHING (Mor'^y Mack, BMI) RBH 97 

GEniNG LATE (Mafshmellow.BMI.'Pe-rfecI. 
ASCAP.' SPZ. BMI Aboukir. BMIi'Urwefsal.BMI.i'Doijbie 
OH Eight. ASCAP Touched By ASCAP,' EMI ApnI. 
ASCAPI, HL RBH /.o 

GIGOLO IZombj Songs. BMI ,■ R, Kftfy. BMI.'Nick- 
pkideui>,A5CAP,'N Can N. ASCAP Famous. ASCAP). 
HL,'WBM.HiooSj,; RBH 

GIRL I'M A BAD BOY {Jelly's larns. ASCAP loseph 
Cartageia. ASCAP,' Dade Co. Protect Music. BMl,' 6ubo, 
ASCAP,' Ttvifs Whars Up, ASCAP; Mew Columbia Pictures, 
A5CAP,'5ony.'ATVTuneb, ASCAP ,'Colp«. BMI.'Sonv/*TV 
Songs. BMI), HL. RBM98 

GOOD LmiE GIRLS [Mike Curb. BMI , Kiss My Cash. 
BMl,''Ensign. BMI ' Fui'J'y Dice. BMI). Hl,i'WBM. CS 37 

GOT SOME TEETH (Ob« Trice. ASCAP/Eight Mile 
Style. BMI,' jaceft. ASCAP,''Re5to IMwtd, ASCAP,' Universal. 
ASCAP,' Unrversal PolyGfsni inlemalionaL ASCAP,' Bulfalo. 
ASCAP; Bughous*. ASCAP,. Unforgettable Music. 
PRSi'Almo, ASCAP), HL'WBM, RBH 93 

-H- 

HANDPRINTS ON THE WALL (White Cai. BMI 'Scott P 
Innes. BMI;Bug. BML'Earlv Bird, BMI) CS ii9 

HARDER TO BREATHE (BMG Songi. ASCAP,'' Valentine 
Valentine, ASCAP Careers BMG, BMI,' February Twenty 
Swond, BMI). HL, HiiKi 19 

HEADBUSSA(Headbi>ssa,ASCAP,'Swole,ASCAP<'G. I. 
joe, BMI) RBH H3 

HEADSTRONG (WBM.SESAC;Trapiisin.SESAO, 
WBM. Hioo 16 

HEAVEN (loco De AnxM, BMI,''Audible Sun. BMU. 
WBM. Hioo 71 

HEAVEN HELP ME (Wacissa Hrvei. BMI,' C^ The Man- 
lel.BM1,.'BPj.BMI| C5i.l 

HELL YEAH IGotlahavcablp.BMI/SongsOt Windswepl 
Pacific. BMI BMG Sortgs.ASCAP;Mrs Lumpklns Poodle. 
ASCAP), H L.- WBM, CS 7-. Htoo 60 

HERE WITHOUT YOU (Escaiawpa. BMI ; Songs 04 Uni 
versaL BMI), WBM. Hioo 6 

MEYYA' [Gnat Boolv, ASCAP,' Chrysalis. ASCAP), WBM. 
Hioos. RBH ,13 

HOLIOAE IN lAlnw, ASCAP;Ttak SI.W. ASCAP;inrtng. 
BMi;|^tk()01.ASCAP;LLid3Cr^.ASCAP;EMIApfil. 
ASCAP.' EMI Blackwood. BMI). HL. Hioo 3; RBH 4 

HONESTY (WRFTE ME A LIST) (Sony.' ATV AcuFf Rose. 
BMI ; New Works. BMI|. H L. CS ib; Hioo 77 

HOTEL (Larsiny. BMI.' EMI ApriL ASCAP,; R. Kelly, 
BMl'Zomba Scwgs. BMi,''Warner Tamerlane, 
BMi;Sony.i'ATV Songs. BMI.'EMI BliKkwood, BMIi'Dcad 
Gwe, ASCAP,'' Beniaid's Other, 8M1|. HL.'WBM, BBH 6} 

HOT MAMA (Sony ,'ATV Acuff Rose. BMl;Wenonga, 
BMI),HLCS3i 

HOT ft WET [Da Tw«lv«. ASCAP,' Justin Combs. 
ASCAP; EMI ApriL AS CAP, 'Da tiger Zont, ASCAP/ ludacris. 
ASCAPI. HL Hioo 7f>. RBH 29 

HOY (Estefan, ASCAP) LT 3 

HOY EMP1EZA Ml TRISTEZA (Edimusa. ASCAP] LT 28 

I CAN ONLY IMAGINE (SimplevHIe. ASCAP,'Fun Attic. 
ASCAPI Hioo 73 

I CANT BE YOUR FRIEND IWarnet-Tanwrtane. 
BMI,' Writers Extreme. BMI ;EMI April. ASCAP/Watti TTme. 
ASCAP). HL. WBM.CS i8 

I CANTTAKE YOy ANYWHERE [Sony/ ATV Tree. 
BMI/Big Yellow Dos. BMl,aokeio Tunes. BMI), HL CS 26; 
Hioo 98 

I C U (DOIH* IT) (U Betia Like My Muzic. ASCAP ''Diggy 
Tunez.ASCAP;)obele. ASCAP/Libren. ASCAP' Mata write, 
ASCAP ;Warnef-Tan>ertane, BMI/GoMa Get Some Music, 
BMI; T Gid. AST AP 't-imOno, ASCAP; finyalty Network. 
ASCAP;Tonk. BML Uptowi tupress. BMU. WBM. RBH 89 

IF I CANT (High On Ule. ASCAP; WB, ASCAP/ Ain'l 
NuIhin'Go-n'On But Funking.ASCAP/Music 01 
W-ndswept. ASCAP/ Blotter. ASCAP; ttvis Mambo. 
ASCAP'Uniwr5aLASCAP;5oCent, ASCAP;Zomba. 
ASCAP' Feemstrar. ASCAP). WBM. Hioo 91 

ru BE AROUND (God Gr^m. BMI ;Virginla Beach. 
ASCAP rWB, ASC AP), WBM, R BH 71 

I LOVE THIS BAR (Ttiketo Ti;i>es. BMl/Sony/ATVTree, 
BML'Big Vellow Dog. BMI). HL CS 1: Hioo 28 

I LOVE YOU THIS MUCH [Nashvilte DreamWorks 
Songs, ASCAP; Paper Angels. ASCAP ;Sur>chase«, 
ASCAP ' Cherry Lane. ASCAP,' EMI April, A5CAP/5ea Gayle, 
ASCAP), CLM;hL CS J9 

I MELT (Sony , ATV CfOSS Keys. ASCAP/Onaly. 
ASCAP/Ma;oi Bob. ASCAP /Warner- Tamerlane, BMI), 
HL;WBM.CS2;Hioo 18 

I'M GONNA TAKE THAT MOUNTAIN (Foray, 
St SAC Sea Keeper. StSAi; /Chatawa, ASCAP) CS 19 

I'M GOOD [Rodney jerkins. BMI/EMI BlackVfOOd. 
BMI/lied jerkins III, BMI/Famous.ASCAP/le5hawn 
Daniels, ASCAP,' EMI April, ASCAP,'' Dotted tint. BMI), HI. 



RBH 95 

I'M IN LOVE WITH YOU (Haneli. BMI/Wacrssa Rrwrt. 
BMI) CS S6 

I'M STIU IN LOVE WITH YOU (Sparta Flooda, 
PRS; Dutty Rock. ASCAP/EMI BUckwood, BMI 'EMI ApiiL 
ASCAP). HL RBH Si, 

I HEED AVACATION (EMI ApriL ASCAP/Rebetca Lynn 
Howard. ASCAP ; Sony/ ATV Cross Keys, ASCAP/Salther 
Songs. ASCAP). HL.CSSS 

I NEED YOU NOW (Smokier Socig, BMl) RBH 49 

IN MY DAUGHTER'S EYES [Songs Of Nashville Dream- 
Works. BMI/Diversmn. BMI/Cherry Riwr. BMI), CLM. CS 
S4 

II*OCENTE DETKBMG Songs. ASCAP;AJmD, ASCAP) 
LTk, 

INTO YOU a Brasro. ASCAP/Mr. Manatti. BMI/EMI 
Blarkwood, BML'Diiio, BMI/SnngsOf Dfe.tmWorkv 
BMI ;Time For Flyles, BMI /EMI April, ASCAP/Rgs 1. 
ASCAP; No Question Ent.. ASCAP/Cheny Rivet. 
BML'Jobele. ASCAP), CIM/HLH10033 

IHV1SIBU !Desniundo.ASCAP;Dcstan. 
ASCAP; fi/idrcas Ca>lsson. STIM/WB, ASCAP/Watnw 
Chdppell, PR5I.HL.H10OS7 

IT BLOWS MY MIND (The Waters Of Naiarelh. 
BML'EMI Blackwood. BMI/Careers-BMG, BMI/Chase 
Chad, ASCAP/EMI April. ASCAP/Raynchaser.BML'My 
Own Chit. BMI). HL RBH 77 

ITHINK YOU'RE BEAUTIFUL [Mosaic Musk, BMI/Hold 
jack. BMI). HLCS so 

rrS FfVE O'CLOCK SOMEWHERE (EMi April, 
ASLAP;Sea Gayle. ASCAP;Warner-IdmerlaR*. BMl'R. 
losepfi. BM1|,HL;WBM.CSii 

IT'S COIN' DOWN [Top Quality. BMI/BDr>ecrusher, 
ASCAP;Lliwellvn, BMI) RBH 88 

ITS MY UFE lUnivefsal Songs Of PolyG^am Inleinj- 
tinnal, BMi;/omba, ASCAP), WBM. Hioo J6 

I WANNA DO IT AU (EMI Blackwood. BM(/Ty Land. 
BMI/1S08 Music. BMI BP). 6MI;MikeCurb. BMI). 
HLWBM, CS 26 

I WILL HOLD MY GROUND (EMI Apfii, ASCAP/Sea 
Gayle, ASCAP; Pittsburg Undmg, ASCAP). HL CS ^8 

I WISH (Slill Working For The Man, BMI ; Tommy lee 
lames. BMi;ICG. BMl'Careers-BMG. BMl/Music Hill. 
BMI), HLCS 22 

12 U (lackie Frost, ASCAP/BMG Songs. ASCAP ,'Associ 
ated Production. ASCAP,'KPM. ASCAP.'lay E's Basement. 
ASCAP;UnnTrs.il,ASCAP| RBH 

-J- 

lUSTA DOG (Ottanowear. BMI/EMI Blackwood. BMI) 
RBH 80 

-K- 

KNOCK KNOCK (Mass Contusion, ASCAP,' WB. 
ASCAP/Ye World Music. ASCAP/ABC-OunhilL BMI/EMI 
April. ASCAP/OfeamWotks Songs, ASCAP/Cratgman. 
ASCAP), CLMmL/WBM. Hioo 79; RBH 26 

-L- 

LAGRIHAS DE CRISTAL (Zomba. ASCAP) LT id 
LA PAGA(Peermusi< "1. BMI;Camaleon. BMI) LT 9 
LEAN LOW (Drugstore, ASCAP/ Not -Neb. 
ASCAP/Memph Htt2 Mu7ik. BML'Stteel Top. ASCAP) RBH 

9A 

LITTL£ MOMENTS (EMI Apn1. ASCAP/Sea Gayle, 
ASCAP). HL CS 25 

LONG BLACK TRAIN [Sony /ATV Cross Keys, 
ASCAP/Driv«Ts Ed, ASCAP), HI, CS 27 

LOVE ANGEL (Zomba Songs. BMI/R.Ketly, BMI) RBH 

69 

LOVE CALLS (Kern. BMI) RBH 33 

LOVE YOU MORE [Hand In My Pocket. ASCAP/Musk 
Of Windswept. A5CAP;Famous, ASCAP/BIGIAMES. 
ASCAP,' Casino Room. ASCAP,' Hulspj. ASCAP/ ChuUpah, 
ASCAP;NoIling Dale. ASCA«, HL/WBM. H10083; RBH 30 

LOW (Whorgamuska. ASCAP/EMI April, ASCAP). HL 
Hioo 88 

-M- 

MAKE U MINE (Desert Slonn. BMI ,' Mr. Manatti. 
BMh'EMI Blackwood. BMI/Duro, BMI). HL RBH 96 

MASQUE TU AMIGO(Crrsma, SESAC) IT 17 

ME AGAINST THE HUSK [Zomba Songs. BMI/Bcitney 
Speais. BMi;Songs Of Peer. ASCAP ;Marchninth. 
ASCAP;Hitco South. ASCAP,'Tabulous. ASCAP/7 Sylla- 
bles. ASCAP/MomingsidetraiL ASCAP;T. Youngdell's Art. 
ASC APl.HLi'WBM, Hioo crf 

ME CANSE DE MORIR POR TU AMOR [Zomba Guldvn 
Sands. ASCAP) LT33 

ME CANSE DE T1 (Ob*e Bermudei. BMI . f l P.P-. BMI) IT 

27 

ME. MYSELF AND I (Beywice. ASCAP/Hrtco South, 
ASCAP/Musk Of Windswept. ASCAP,''TVT. ASCAP/Scott 
Slortb, ASCAP/Music Wodd, AS CAP/ Tuff Jew, 
ASCAp;Dale Songs. ASC AP/Black Owi»ed Mus.v. ASCAP) 
Hioo 63; RBH Ji, 

MEVOYAIR(Arpa. BMI)LT49 

MIENTES TAN UEN (Sony; ATV Discos. ASCAP) LT 1 

Ml GENTE [Iron Tigga, BMI /Ozomalli. ASCAP/OHG. 
BMl.'linkser, BMi;Unrversal Musica Unica. BMI/KingOl 
Bling.BMIJ LT 3; 

Ml UBERTAO (Unrveisal Musica, ASCAP) LT 20 

MILKSHAKE [The Waters Of Na/areth. BMI I'EMI 
Blackwood. BMi. Chase Chad. ASCAP;EMI ApriL 
ASCAP/ Raynchawi. BMl;Careers BMG. BMI/lssy & Nemo 
Tunes. ASCAP), HI . H100 ly. RBH 19 

A MIIIION WAYS (Zomba. ASCAP , $6}, ASCAP). WBM, 
RBH 75 

MIRAME. MIRATE (Copyright Control) LT 34 

MORE & MORE !R. Kelly, BML'Zomba Songs. BMI), 
WRM,Hio<> ;fl, RBH2S 

MY BABY (OKBYME. AS(AP,'ShagO. ASCAP/Chrysalis. 
ASCAP; Naked Under My Clothes, ASCAP/MuIti Muzic. 
ASCAP; Shack Suga. ASCAP) RBH 37 

MY LAST NAME ICobum. BMl/Sony/ATV Cross Keys. 
ASCAP). HLC5 42 

-N- 

MA6GIN (ColliPark. BMI/Da Crippler. BMI/EWC. 
BMI.i'EMi Blackwood. BMI). HL Hioo go 
NEVA EVA [5wo*e. ASCAP) RBH 62 
NINA AMADA MU (SAC M latin. ASCAP) LI So 
NO ES LO MISMO (GazuL ASCAP/WB. ASCAP) LT iB 
NO KACE FALTA (F.I.PP, BMI/Estefan. ASCAP) LT 23 
NO LO.V.L [WB. ASCAP/Orvine MiU. ASCAP/ Univer- 
sal PolyGiam International Tunes, SESAC/lahoae Joints. 
SESAC /Sony; ATV lunes.ASCAP.'Ieron Bedl, 
ASCAP;Feedmybabee7.ASCAP/CoverbOyiASCAPr'EMI 
Hastings Catalog. BMI/EMI ApriL ASCAP/lustin Combs. 
ASCAPj' Big Poppa, ASCAP/Bee Mo Easy, ASO. HL/WBM. 
RBH 100 

NOMAS POR TU CULPA (EMI Blackwood. BMI) LT 6 
NOT TODAY (Uni'^rsal MC A. ASCAP,' Mary |. Bilge. 
ASCAP/ Unrversal Tunes. SESAC.'Songs Of Universal. 
5ESAC;WB, A5CAP/CWAB. SESAC/Ain'l Nulhin" Goin'On 
But Funking, ASCAP; Feemstiar ASCAP/MusIc Of 
Windswept, ASCAP/Elvis Mambo, ASCAP/ Universal, 
ASCAP/Blondie RochwvH ASCAP). WBM, RBH 72 



NUMB (Zomba Songs, BMI/Chestercha?, ASCAP/8ig 
Bad Mr. Hahn. BMI/Nondisck»ure Agreement. BMI/Rob 
Bourdon, BMI/Kenii Kobayashj, BMI Pancakey Cakes. 
BMI). WBM. Hioo S9 

-O- 

OrFKIAUY MISSING YOU [Aurelius, ASCAP/Famous. 
ASCAP/lrving Loren/o. ASC AP). HL Hioo 99; RBH 51 

ONE MORE CHANCE [Zomba Songs. BMI .'R.Ketty. 
BMI). WBM. RBH 46 

ON YOUR WAY HOME (Songs 01 Bud Dog. 
ASCAP/Songs 01 Universal. BMI/Hamwberg, BMI). WBM. 
C5SJ 

OOH! (EMI Ap<iL ASCAP/Ari Offkial, BMI/Jusltf) 
Combs, ASCAP/Bohannon Musk. ASCAP,'Unrversal-MCA. 
ASCAP/Mary J- Blige. ASCAP). HL Hioo 100; RBH 44 

-P- 

PAINT ME A BIRMINGHAM (Songs Of DreamWorks. 
BMI'Princena.BMI/Mama's House. BMl/Cberry River. 
BMI].HLCS46 

PARA MORIR KiUALES (Peer im'L BMI) LT «2 

PARTY ft BULLSHn 2003 (Rah Digga. ASCAP; FO B.. 
ASCAP; N.Q C. ASCAP/Curtis A (ones. ASCAP) RBH 79 

PARTY TO DAMASCUS (Sony/ATV Tuncs, ASCAP/Huss 
Zwmgti, ASCAP/EMI Blackwood. BMI/Te-Bass, BMI/Mass 
Confusion. ASCAP/WB, ASCAPJ. HL;WBM. HioO 6^; RBH 
34 

PASO A LA REINA [Maximo Aguiiie, 8MIJ LT 36 

PASS THAT DUTCH (Mass Confusion. ASCAP/WB, 
ASCAP/Virgima Beach. ASCAP). WBM, Hioo 32; RAH 2o 

PERFECT (Sony/ATVTrer, BML/Weoonga. BMI/Gold 
Watch. BMU. HL'WBM.CS}) 

PERFia (WB. ASCAP/Wel Wheelie. SOCAN; High 
Mainienarwe. SOCAN/Stinky Musk. SOCAN/DropOul. 
SOCAN'Slutty. SOCAN/lanni Tunes. SOCAN/Wamer 
ChappelL SOCAN), WBM. Hioo 49 

RI,M.R (Hi<ih On Life. ASCAP/EMI April ASCAP /Oefly 
Wo<ks.AS(AP;so Cent. ASC AP/UnlversaLASCAP/FBC 
ASCAP),HL.'WBM.RBH 48 

PLAYBOYS or THE SOUTHWESTERN WORLD (Mui 
rah. BM I, ''Var Warmer. ASCAP). WBM. CS 10 

PUT YOUR DRINKS DOWN (Fwlts, ASCAP Dead 
Gamt. ASCAP; Dry Ram. ASCAP ,'Mr. Green, ASCAP/Earl 
Hayes, ASCAP/EMI April. ASCAP) RBH 99 

-Q- 

QUE TE RUEGUE QUIEN TE QUIERA (LGA. BMI) LT 15 

QUKK TO BACK DOWN (Zomba, ASCAP/III WilU 
ASCAP/ 1 il )i)n 0001 / Music . BMI), WBM, RBH 66 

QUIEN TE DirO ESO? (Brantunes. ASCAP/Maximo 
Aguirre. BMI /Fonsi. ASCAP) LT 11 

QUIEROPERDERME EN TU CUERPO (Kike SanCander. 
BMI/Ensign. BMI) LT 7 

QUITEMOHOS LA ROPA (WorW D^p. BMi;Sony,;ATV 
Latin, BMI/BluepLatinum, ASCAP/ Sony/ATV D»scos. 
ASCAP) LTi^ 

-R- 

RAIN ON ME [PookietOots.ASCAP/Bae/a, 
ASCAP.'Un/wrsaC ASCAP/ famous, ASCAP/SoWier? 
Touch, ASCAP/Ensign. BMI/OJ Ifv, BMI/Colgems-EMI, 
ASCAP/lrving Lorenzo. ASCAP). HL/WBM. Hioo 13; RBH 7 

READ YOUR MIND (Tuff HufI, BMI/Grindtime. 
BMI/PayTown, BMI) Hioo 30: RBH lo 

REAL GOOD MAN [UnrversaL ASCAP/Memphlslo. 
ASCAP/Zoriiba Songs. BMl/Teten II Up. BMI). WBM, Hioo 
7S 

REMEMBER WHEN (EMt ApriL ASCAP/Tri-angels. 
ASCAP). HL CS 32 

RIE Y LLORA (Sir George, ASCAP,''WB. ASCAP/Wamei 
Tamerlane, BMI) LT 40 

RIGHT THURR H'ak Star/, ASCAP/Almo, ASCAP/lfv- 
ing. BMI), HL Hioo is; RBH 18 

ROC YA BODY "MIC CHECK ij" (Robert Clivill#s. 
ASCAP.. Dont.ind. ASCAP/Mighty One. SESAC) Hioo 87 

ROSAS (Sony. ATV Discos. ASCAP) LT 13 

RUBBER BAND HAN (Domani And Ya Majest/s Music. 
ASCAP/Ciump Tight. ASCAP) RBH / j 

RUNNIN (DYING TO UVE) [LMI Apnl, ASCAP/lustin 
Combs. ASCAP/Big Poppa. ASCAP/EMI Longitude. 
BMI /Bee Mo Easy. ASCAP/ UniwrsaL ASCAP). HL H 100 
2/; RBHij 

RUN. RUN. RUM (Songs Of Scream. ASCAP/ There's 
One Music. ASCAPyMCS.ASCAP/Oe5ton.ASCAP/B03t 
Morwy, ASCAP,' Sony/ATV Cross Keys. ASCAP/ Humidity. 
ASCW),HLCS39 

-S- 

SALT SHAKER (TVT. BMI/ColBParti. BMI/EWC. BMI/Da 
Cnppter. BMI/CAmore. BMI/Me & Marq, ASCAP/EMI 
April. ASCAP/EMI Blackwood. BMI). HL Hioo 92. RBH 50 

SAY HOW I FEEL (DKG, BMI/EMI Blackwood. BMI] 
RBH 81 

SENOfilTA (Tennman Tunes. ASCAP/Zomba. 
ASCAP/EMI April, ASCAP/Chase Chad, ASCAP/EMI Black- 
wood. BMI/ The Waters CM Nazareth. BMI). HL/WBM, Hioo 
95 

THE SET UP [Obie Trice. ASCAP/WB. ASCAP/ Ain't 
Nolhin' Go<n' On But Funking, ASCAP/Music Oi 
WAnrtswept. ASCAP/Rlotter, ASCAP/Elws Mambo, 
ASCAP/Nate Dogg. BMI). WBM, RBH 67 

SHAKE THAT MONKEY (Zomba Songs. BMI/C Shaw, 
BMI/UI Jon DOD17 Musk. BMI). WBM. H10097: RBH 61 

SHAKE YATAJLFEATHER (Jackie Frost. ASCAP/BMG 
Sonifs, ASCAP/Bubo. ASCAP/Thafs What's Up, 
ASCAP/Voung Oude. ASCAP/Univwsal, ASCAP/Jjson 
Bridges. ASCAP/Hitco South, ASCAP), HL/WBM. Hioo H; 
RBH 39 

SHE3 NOTIUSTAPRETTY FACE (Universal Songs Of 
PolyGram International, BMI/Loon Echo. BMI/CKil CM 
Po<ket. ASCAP,' Zumbd. ASCAP). WBM, CS 2 3 

SHOW ME HOW TO LTVE (DisapiK-anng One, 
ASCAP/Melee Sawy Music, 6MI/Me 3, 6MI/LBV Songs. 
BMD.HLHiDoSo 

SI NO ME AMAS (Brantunes, ASCAP/Maximo Aguirre. 
BMI/fonsi. ASCAP) IT 30 

SLOWJAMZ (Napfyy Roots. BMt/Freddy Mac. BMQ 
RBH 53 

SO FAR AWAY [Gteenfund. ASCAP/ i.m. nobody. 
ASCAP/My m.M> Cxr. AVAP/pimpYug. ASCAP/WB. 
ASCAP). WBM. HiDO 24 

SOLO POR Tl (Yami. BMI) LT 2^ 

SOMEDAY (W.irm-i Tamerlane, BMI/Arm Your Dillo. 
SOCAN /Zero C^ SOC AN/Black Dteset. SOCAN). WBM. 
Hioo 22 

SONGS ABOUT RAIN (Sony/ ATV Timber. SESAC/Hills- 
boro Valley. SESAC/Sony/ATVTree.BMI/Cake Take*, 
BMI/Corn Country, BMI). HI. CS Si 

SO YESTERDAY (BMG Careers. BMl/lauren Christy 
Songs. BMI/Scott Spock Songs. BMi/Shahasu. BMI/Gra- 
ham Edwards Songs. ASCAP). HL Hioo 64 

SPEND MYTIME (Blackened. BMI). WBM. CS 3S 

STACY^ MOM [Monkey Demon, BMI /Vaguely Fannl 
lai, ASIAP) Hioo 21 

STAND UP (Ludacris, ASCAP/EMI Ape iL ASCAP/Ye 
World Music, ASCAP). HL Hioo 3; RBH 1 

STEP IN THE NAME OF LOVE (Zomba Songs. 
BMI/R Kelly. BMI), WBM. HioOlO: RBH 1 

STIli FRAME (WBM. SESAC /Traplrsm. SESAC). WBM, 
Hioo 69 

STREETS OF HEAVEN (Magic Mustiing. BMI/Write Em 
Cowgirt, BMI/Annw And Clyde. AS CAP/ Anthology; ASCAP) 



CS20 

STUNT 101 (High On Lite. ASCAP/EMI AptiL 
ASCAP/Oetty Works. ASCAP/50 Cent, ASCAP/Un»WfSdl. 
ASCAP), HL/WBM, Hioo 17; RBH 9 

SUGA SUGA (L.i1<no VeM, BMl/SoulSick Mu/ik, 
BML Amaya-Sophia. BMI ''lumping Bean, BMI/SongsOf 
Universal, BMI) Hioo g: RBH 68 

SUMMERTIME (EMI Aptil. ASCAP/Juslm Combs, 
ASCAP/Pt>oefiu< Ave, ASCAP/EMI Blackwood. BMI/)anke 
Combs, BMI/Maisky, BMI/Beyonce. ASCAP). HL RBH 58 

SUPA STAR (Hudson )<>'djn. ASCAP/ Waen, 
AS( AP;a,3i, ASC AP/fcMl ApriL ASCAP/Black Muzik Wofk. 
ASCAP/Mtume. BMI). HL RBH 82 

SWEET SOUTHERN COMFORT (Warner Tamerlane, 
BMI/Writm E)(tn?me. BMI/tMl April, ASCAP/Brad To The 
Bone. ASCAP), HI / WBM. CS 36 

-T- 

TAKE ME AWAY (Sony/ATV ( anada. SOCAN/lay ft 
James. SOCAN), HL Hioo93 

n UfVARE AL CIELO (Tulum. ASCAP/EMI April. 
ASCAP) IT 19 

TE NECESITO (Karen, BMI .'Elyon, BMI) LT 2 

n RETO A QUE ME OLVIOES [Arpa, BMI) LT 47 

TEXAS PLATES (WB.ASCAP/Ketodies, 
ASC AP/Sony/ATV t ross Keys, ASCAP/Ooaty; ASCAP), 
HI/WBM.CS40 

THAT'S A WOMAN (Sony j' ATV Cross Keys. 
ASCAP/)oesin' For You, ASCAP/UniversjL ASCAP/Mem- 
ptMSto, ASCAP), HLCS 59 

THERE GOES MYUFE [Warner- Tamerlane, BMI/Major 
Bob, ASCAP/Sweet Sumnw. ASCAP). WBM. CS 9; Hioo 

fFHERE-S GOTTA BE) MORE TO UFE (Diesel I m^. 
BMI. Warner- lamerlane, BMI/Slowguy Songs, 
ASCAP/Songtower. ASCAP/WB. ASCAP/ Little Min* Musk, 
ASCAP/Chrysalis. ASCAP First Aw-nue. ASCAP/BMG 
Songs. AStAP/Demis Hoc Songs. ASCAP/EdmoncJs. 
BMI.'EMI April, ASCAP/ETwo.ASCAP). HL/WBM. Hioo 34 

THIS IS HOW WE 00 (Mo«ey MjLk, BMI) RBH 76 

THIS ONE'S FOR THE GIRL5 (Nashville DreamWorks 
Songs. ASCAP; Monkey Fei*l. ASCAP/Cherry Lane. 
ASCAP/Famous. ASCAP/Animal Fait. ASCAP/Careefs- 
BMG. BMI/S.lwtkiss. BMll.ClM/HL CS iS: Hioo 72 

THOUTHOING (Zomba Songs. BMI/R.Kelly, BMI], 
WBM. Hioo 53. RBH 22 

THROUGH THE WIRE (Ye Worid Music. ASCAP/Oyad. 
BMl.Wari>ei TonterLtiK-. BMI/NefOpub, BMI/EMIApril, 
ASC AP), WBM. RBH 60 

THUG LUV (Notorious K.I.M., BMI /Warner-Tamerlane. 
BMI/S<;ot1 Stortli, ASCAP/TVT, ASCAP/Feels So Good 
Music, ASCAP). WBM. RBH 90 

TITERE EN TUS MANOS (Marfre. BMI) LT 46 

TOUCHED A DREAM (Zomba Songs, BMI/R.Kellyi 
BMI). WBM. RBH •^4 

TOUGH UHLE BOYS (EMI April. ASCAP/Sea Gayte. 
ASCAP/Cobum. BMI), HL/WBM. CS6; Hioo 55 

-U- 

U GOT THAT LOVE (CAli IT A NKSHT) (Drvided. 
BMl/Univetsal Songs Of PolyGcam, BMl/Ramal, 
8MI/Wa(nef-Tamertane. BMI). WBM. RBH 36 

UN SIGLO SINTt (Mu2iekuitgerverii 6.V BUMA. 
ASCAP;WB. ASCAP) LTs 

UNWELL (Bidnis, BMI/EMI Blackwood. BMI), HL H100 

20 

-W- 

WAFTING FOR YOU (Perfect Songs. BMt/Bat Future. 
BMI) Hioo 89 

WALK A LITTLE STRAIGHrtR (UniversaL ASCAP/OfI 
My l*fnke>. ASC AP/Univrrs.il Songs Of PolyGram Interna- 
tional. BMI /Everything I Love, BMI /Sony/ATV Acuff Rose, 
BMU. HL/WBM. CS 14; Hioo 82 

WALKED OUTTA HEAVEN (WBM, SESAC /Babybov's 
Little. SE SAC / Moi>nlime Sooth. SESAC /EMI April, 
ASCAP/BLack Baby, SESAC/Them Damn Twins. ASCAP/Air 
ConlroL ASCAP), HL.'WBM. Hioo ii; RBH 5 

WALKING IN MEMPHIS (Famous, ASCAP), HL CS 13: 
Hioo 67 

WATCH THE WIND BLOW BY (Unrwrsal Songs OF Poly- 
Gram irilcuwixmL BMi/Sbwbo«ne, BMI/Hope-N-Cal, 
BMII.HL;WBM.CS2K 

WAT DA HOOK GON BE (ShanLah Cymone. ASCAP/EMI 
April. ASC AP/Young Dude, ASCAP/UnlversaL ASCAP/ Air 
Com rol,ASCAP/Basajamba. ASCAP), HL/WBM, Hioo 18; 
RBH 11 

WAVE ON WAVE [dernhorse, BMI/EMI Blackwood, 
BMI/Cooke's Trust. SESAC/Bug. BMI/Justin Pollanl. 
SESAC). HLCS4; Hioo 48 

THE WAY YOU MOVE [Gnat Booty. ASCAP/ Chrysalis, 
BMI/Cari Mo. BMI/Cksani2ed Noi2e. BMI/Hitco. BMI). 
WBM.H1008; RBH6 

WEAK AND POWERLESS (TransfUed Musk. 
ASCAP/HarryMrrkin. ASCAP/EMI ApriL ASCAP). HL Hioo 
68 

WHAT IS LOVE? (Sony/ATV Tunes. ASCAP,'EMI ApriL 
ASCAP/Blue Eno Soul. ASCAP /Yoruba Peoples Music. 
ASCAP/Chrysalis, BMI/'VSG Tunes. ASCAP). HI, RBH 78 

WHAT MORE CAN I SAY (E Ml Apnl, ASCAP.^Carter 
Boys. ASCAP/Curley Kid Rava. ASCAP/48 Laws OF Power, 
ASCAP,'Warner Tamerlane, BMI). HL/WBM. RBH 74 

WHAT WAS I THINKIN' (Sony/ATV Tree. 
BM I .'Sony,! ATV Crass Keys, ASCAP), HL CS i? 

WHERE IS THE LOVE? IwitLi am. BMI/Nawasha Net- 
works. BMI/lwpney, BMl/Tenman Tunes. BMI/Zomba 
Songs. BMI/Print/ Polor, BMI/Toono, BMI/EI Cubano. 
BMI/Cherry River. BMl), CIM/WBM, Hioo 35 

WHFTE FLAG (Warner ChappelL PRS/WB. 
ASCAP/Fulure Furniture, ASCAP/EMI Afuil. ASCAP/BMG 
Songs.ASCAP).Hl/WBM.Hioo29 

WHO WOULONT WANNA BE ME (UniversaL 
ASC AP/Lanark Village Tunes, ASCAP/Coburn, BMI). WBM. 
CS 3: Hioo 36 

WHY CANT I (Wamet- Tamerlane. BMI/HoDyhxtge. 
BMI/Rainbow Fi^^ BMI/Mr. Spock. BMI/WB, ASCAP/TU. 
ASCAP/Fecry Hill. ASCAP /Sony /ATV Tunes. ASCAP). 
HL/WBM, Hioo 41 

WHY OONTYOU ft I (Anaestbefk. BMI/Wamer- 
Tamertane. BMI). WBM. Hioo 12 

WONDERFUL (Ausar. BMI/Smooth As Silk. ASCAP/Air 
Control. ASCAP/EMI April. ASCAP/Siltrwak. 
ASf AP/Anrfrp'Sia. AST AP/F Twn, AST AP) RBH s7 

WRINKLES (Unrvefsal Songs 01 PolyGram Internation- 
al. BMI/Virgin Tlmbec. BMI/Major Bob. ASCAP). WBM. CS 
21 

-Y- 

YA NO ME DUEL£ (Rubel, ASCAP/ Universal Muska. 
ASCAP) LT 21 

AYEARATATIME(Sony;ATVTree, BMI/SongsOF 
TereceL BMI/Sany,'ATV Cross Keys, ASCAP), HL CS 47 

YOU CANTTAKE THE HONKYTONK OUT OF THE GIRL 
(Sony/ATV Tree. BMI/Lo^ Monkey. BMI/ tmrsonbign?, 
BMI/Songs 01 Windswept Pacific, BMt). HL/WBM. CS lO; 
Hioo 63 

YOU DONT KNOW MY NAME (Leilow. ASCAP/EMI 
ApriL ASCAP/Ye IWortd Music. ASCAP/Uncle Bobby, 
BMI/EMI Blackwood. BMI/A Dish OF Tunes, BMI). HL 
HiftO 37; RBH IJ 

YOUNG MAN'S TOWN (Vinnie Mae. BMI). WBM. CS 4$ 
YOU'RE IN MY HEAD [[Ml Blackwood, BMI/Shane 
Minor, BMI/Gotlahaveable,BMI/Songs Of Windswept 
Pdc.r«, BMI/SonKS OF Bud Dog. ASCAP/Mus« Of 
Windswepl. ASCAP). HL/WBM, CS43 
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Chartsi 



Digital Sales Outpace Physical For First Time 



For the first time since the chart's 
rollout in July, the No. 1-selling song 
on I lot Digital Tracks bests the 
weekly total of the No. 1 title on Hot 
100 Singles Sales. With the rollout 
of Napster 2.0, .sales datii of digital 
tracks takes another step north, 
resulting in OutKast's "Hey Ya! 
(Radio Mix)" selling 8,500 downloads 
compared with 7,500 physical sin- 
gles scanned of MercyMe's "I Can 
Only Imagine. " 

'Phis occur- 

rence. if not the 
speed with which 
it was accom- 
plished, was pre- 
dicted in most 
music quarters 
once the business 
model of digital 
distribution was 
put in place. 

While it ap- 
pears that the 

new kid in town is beating up the 
physical single, a closer look reveals 
that this is not exactly a feir fight If 
stores were provided with the same 
weapons (i.e., titles) that the digital 
distributors are able to offer, the 
number of units on Hot 100 Singles 
Sales would most likely exceed tho.se 
found on Hot Digital Tracks. 

Of the top 10 songs on Hot Digital 
Tracks, seven are rwt available in any 
fonm at retail. Of the three that are at 
retail, OutKast's "Hey Ya!" can be 
found on the less viable DVD single 



and 12-inch vinyl formats. Black Eyed 
Peas' "Where Is the Love?" is only out 
as a 12-inch vinyl and CoUplay's 
"Clocks" is cut-out after being released 
as a limited-run CD single. 

In turn, of the top 10 songs on Hot 
100 Singles Sales, only Jagged 
Edge's "Walked Outta Heaven." Out- 
Kast's 'The Way You Move" and Clay 
Aiken's "This Is the Night " have 
enough transactions to register 
among the top 300 digital tracks. 



SinglesMinded 
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mpa1el@blllboard.com 

WadeJessen 

wjessen@billboard.com 



•UFF GOES FAST: With the biggest 
increase on Hot Country Singles & 
Tracks, Kenny Chesney's "There 
Goes My Life " leaps 15-9 and is the 
third title so far this year to crack the 
top 10 in five weeks or less. That is a 
slight improvement compared with 
2002, when only two titles made 
such a quick ascent on the chart. 

At 13 weeks on the list, Tbby 
Keith's "1 Love This Bar" spends a 
second week at No. 1, giving Dream- 
Works Records the edge for total No. 
1 singles in the current chart year 



(four). The label previously tied with 
MCA Nashville and Arista Nashville, 
with three No. Is each. Keith and 
Gaiy Allan arc the only country 
arti,sts to achieve two No. 1 singles 
this year. 

WN YOU FEa IT: Linkin Park's 

"Numb" moves to No. 1 on the Mod- 
em Rock chart, giving Warner Bros. 
Records its fifth chart-topper of 2003. 
The label matches the record for 
most No. Is on the chart in a calen- 
dar year, which it set in 1989. 

Linkin Park becomes the first act 
to post three No. 1 songs in one year 
on the Modem Rock chart, as 
"Numb" follows "Somewhere 1 
Belong" and "Faint" to the top. All 
three tracks are from the band's 
album "Meteora. " 

Only one other act in the hi.story 
of the chart has had three consecu- 
tive No. Is from the same album. In 
1991 and 1992, U2 hit the top with 
'The Fly," "Mysterious Ways" and 
"One" from 'Achtung Baby." 

EDGED OUT: After having the longest 
mn at the top of the Hot R&B/Hip- 
Hop Singles Sales chart this year 
with "Walked Outta Heaven" ( 1 1 
weeks). Jagged Edge hands the 
crown to Avant's "Read Your Mind. " 
The track is the second consecutive 
No. 1 on the sales chart for Avant. 
who spent two weeks at the top with 
his debut single, "Separated," in 
May 2000. 



On I lot R&B/I lip-Hop Singles & 
Tracks, "Mind" holds at No. 10, while 
"Heaven" moves into the top five (6- 
5), making it the act's fifth that has 
reached that portion of the chart and 



the first there since "Where the Party 
At" in the summer of 2001. 

Additional reporting by Anthony 
Colombo in Nov York. 
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NEW RELEASES WITH TOP 10 CAILOUT POTENTIAL 
i EVANESCENCE , 
UT My Immoflal ,r 



RECtNTlV IISIED SONGS WITH TOP 10 CAILOUT POTENTIAL 

1 LINKIN PARK , 
Numb - 

2 DASHBOARD CONFESSIONAL „ 
Hands Down , • - i dpe 

3 MICHELLE BRANCH , 
Breathe ■ h'l '"-^ 

A CHRISTINA AGOILERA ,„ , 
The Voice WilliinscARyr, 

5 COLDPLAY ,, „ 

Clocks i-TCL 

6 LIZ PHAIR , 
Why Can't I CAPITOL 

7 NICK LACHEY „ „ 
This I Swear rjf>r. '^ U 

r 

NEW RELEASES WITH TOP 10 CAUOUT POTENTIAL 
J, EVANESCENCE . 

uT My Immortal v. ■.: ,p 

^ FLEETWOOD MAC , 

IM Thrown Down K-Ffi SF 

TtrreZ^".^^^ 70.0 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
^ ALICIA KEYS 
W You Don't Know My Name 



65.0 



RtCENTiy TESTEO SONGS WITH TOP tO CAUOUT POTENTIAL 
ASHANTI 
Rain On Me i'." . 
BEYONCE KNOWLES 
Me. Myself And I COLUMBIA 
MYA ,5,, 



76.2 
76.0 



Fallen ;'.IF=SC0PE 
R KELLY 

Step In The Nanie Of Love (Remix) ji 

NELLY 

IZU LI = 

SEAN PAUL 

I'm Still In Love Willi You .-.tlantic 
WYCLEF JEAN - 
To Damascus 



[73.8 
72.7 
GB.0 



RECiNTlY TESTEO SOWS WITH TOP 11 CAUOUT POTENTIAL 

1 CHRISTINA AGUILERA 
The Voice WiUiin svr 

2 fullCHAEL MCDONALD 
Ain'l No Monmain High Enough n'.'h;. 

3 STACIE ORRICO 
(There's Gotta Be) More To Lite , i^r.r 

4 HOWIE DAY 
Perfect Time Of The Day epic 

5 JASON MRAZ 
You And I Both elEi^tr^^'EEG 

6 TRAIN 
When I Look To Hio SlQF COLUMBIA 



75.5 
75.4 
72.6 
72.3 
72.0 
68.8 



NEW RELEASES WITH TOP 10 CAILOUT POTENTIAL 

mHEwsonessHowa) 
mpwcuiourpormiu 
ms mu 



RECENTLY TESTED SONOS WITH TOP ID CAUOUT POTENTIAL 
REVIS 
Seven f i h - 
AUDIOSLAVE 
I Am The Highway F? (" 
CHEVELLE 
Closure r r 
KID ROCK 

Feel Like Making Love Atlantic 
NICKELBACK 
Figured You Out ROADRUNNER iD)!,' 
SMILE EMPTY SOUL 
Nowhere Kids I - , >'- 
THE OFFSPRING 
Hit That 



85.4 
79.4 
75.0 
68.0 
, 67.4 
66.4 
66.0 



Sengs «e wna imed onlm tv PromoaquMl unng niuhde lisivrii 
i9Wilonal-Smle:tndresultt»bMed(nimtehted|)asevss.Son9i«Mma&ca(eolUcnii'v'c t: |iit:i.^.i .1 

riltau^ thM banchnwfk nutnbei c«i fluouau based on the nrennh ol avatlaUe rnmc Hew Reicust^ jn-. 

nnmdtt or impMidMAiknipKiiiA tomtit RkmVTmMS^ ^I'lc !T>1)^«l .icnii 
fBr«complWiiKB<cifranltcnQiw*ToplOCafcMthMiilM.«e»lt ^ ^ fan LLC 



"""loTf " MAINSTREAM 
Billboard TOP 40™ 



UJ 

% 




Nielsen 

Bn3.-Klcait Data 
Syslomii 

TltLE 

ARTIST ^IMPftlNT'PROMOTION LASEL) 


1 




Here Whhoul Yon 1 Hnu**. < 

.tnviH'. DfVir* i((Ffiimir,niMMRS*i.iiMRfi| 


2 




Baby Boy 

bi ■uNE.i: tuv' stawMii tcuLiWBifti 


1 '' 




Stacy's Mom 


S 




Headstrong ^ 


3 




Why Don't Yon &I 


a 




Hay Ya! 


9 




Suga Suga 

HASH ILdl FUW.iE J <Ur«IVtRSAl.UMnOI 


7 




Harder To Breathe 


6 

mT 




Shake Ya Tailfeather 

iThere's Gona Bel More To Life ^ 


13 




Me Against The Music 


10 




CaFi'l Hold Us Down ^ 








12 




Where Is The Love? 
V. K/iRsamn 






Gel Low 

III. \ s. It- (a:.i i-iii eirrziBMETvn 


H 




It's My Life 

ll^TlHSCtl(»tI 


19 




Perfect ^ 






WhyCanll ^ 


18 




Briqhl Liqhis 

■ ■ ..■ A'.nci 


tzo 




Someday 

M: 1'. '.,'.'. ■.l';M.4'K).«*il 


15 




So Yesterday 



'^"IS'oT" RHYTHMIC 

Billboard TOP 40™ 


; WEEK 


r WEEK 




^C Nielsen 

BriNKX4sl Doc.-i 


X 


3 




ARTIST ;lMP(BNT/PfiOMOTION LAfitLl 




2 




Stand Up iw«<i. 

1 i'.!.-!! .r[,ir 'jMiWS* WHlWMU^H'CWi 








1 


1 




Holidae In ^ 

.viiv:,. .-(isiufBiwrHAPMCEjtivnou W 


1 


3 




Baby Boy ^ 


1 


4 




Get Low 

.< Mti4ri.(f»STS10t&Ov?i&V(.'T.T| 


1 


5 




Suga Suga 


w 


6 




Damn! 

VOUWBlOOlWRaT LtJDN SO DtriAnSTA' 


0 


7 




The Way You Move 

ai/TtftSl FMT SIFEPV BWJWN IJUtlSliVJ 


0 


10 




HeyYa! 

;ii.-Tuiii 'AHiS'at 


0 


11 




Wat Da Hook Gon Be 

w6Pti> iirftAT .iniwjimc'j'*! Htfi'iiMHi. 


«D 


8 




Pass That Dutch 

Mi.w HI nin ti-F r.ni r Mi'.i n f« tw,j[ r,i 


(D 


13 




Rain On Me ^ 

4SI>AS1| lkHj(IMnT((..li(f .AM^LIlW!.! Mi 


12 


9 




Shake Ya Tailfeather 

•jliit I'uiuirrAWjiiPHYLil >eAi;ui;i'UMHL' 


(D 


19 




Milksliahe 

UlliS iSMA11iA(.'AlllSUl 


14 


12 




Can't Stop. Wont Stop 


15 


14 




Right Thurr 

i;i.|r*UV UlSIUNHIfiJThAPtAnLWllUU 




15 




Party To Damascus ^ 


«D 


18 




Runnin (Dyint) Tu Live) 


<D 


121 




Walked QuWd, Heaven 


(D 


23 




Stunt 101 


20 


16 




PIMP 

i5Ku:v'AnEflu«H'MtfiS(;[:i>t i 



^"IS^I"" ADULT 

Billboad TOP40n. 


THIS WEEK 


1 LAST WEEK 




K Nielsen 

&.nKK»1 Uala 

TITIE 

AHIIST lIMPRINTvPROMOnON 


1 


1 




Why Oon't You S y 










2 




Here Wilhout You ^ 




"T 




Bright Lights * 


0 


4 




White Rag 


5 


5 




Bigger Than My Body 




9 




Fallen ^ 


7 


7 




Unwell i 


S 


6 




Calling All Anyels 


10 


TT 




The First Cut Is The Deepest ^ 


8 




Heaven ^ 


11 


10 




WhyCin'll 


(D 


T4' 




AiioIliiT PoslcurillChimpsI 


13 








12 




The Remedy !l Won't Wotry) ^ 


14 


13 




Amazing 


09 


17 




It's My Life 


(D 


16 




Someday a 

M;:iriF-j.r> WHimjwsniVjMGi IM 


GE> 


18 




Breathe ^ 


(D 


20 




When 1 Look To The Sky ^ 


(D 


21 

"22" 




Powerless [Say What You Wanll 


20 


So Far Away 



™B|R22 ;^[)ULJ 

Billboard CONTEMPCM,, 



I 

3 




K Nielsen 

Bromtcss! Data 

TTTLE 

ABTIST [IMPRINT/PSOMOTION LABEL' 


2 




NUMBER 1 
Drift Away m i 

■ ■ ■- -iBFiAT -ir.ee 'jFwt ha'.*i 






Forever And For Always 

.1.'- ,','ii'. 'AtlCuHV-CiJMGi 


3 




Unwell 


4 




Calling All Angels 

T=J!,.S iCfulMP-IAl 


5 




Sunrise 

i.iwi'.yBta iiiiMPivRtoctMWii ^¥, 


6 




Big Yellow Taxi 


7 




Have You Ever Been In Lova 

ClLfitHJS i!PI-i 


8 




1 Can Only Imagine 


9 




Dance With My Father 


To' 




Look Through My Eyes 


n 




It You're Not The One 


13 




The Game Of Love 

:,\M,lr,J ifti Mlcnt.lE GUi-ilM iaPlila 


15 




Can't Stop Loving You 


"12" 




Hole In The World 


14 


' Don't Know Why 

! '- ■ ... ■.: \ '. ILVmUiNl 


17 




Peace iWhere The Heart Is) 

-.1"! 


16 




You RaisD Uo Up 


21 




Invisible 


19 




The First Cut Is The Deepest 


20 




Stand By Your Side 



'^°1o"oT" MODERN 
Billboard ROCK. 



(I Halo) Everything About You^ 



Weak And Powerless 



•ts 



The Hardest Button To Button. 



'•tfr 



Faint 

Meant To Live 



Are You Gonna Be My Girl 



HilThal 



Will You 

Someday 
12:51 



.-tt 



Right Now 



Seven Nation Army 



All In The Suit That You Wear 



Complied from a national sample ol data lupplieit l>v Ntetsen B^oadcasi Osta Systemi tlBmamstream top40. SBftiYttimic top 40. fl7 adult lop 40, 90 situli contentpotary and 90 mottem rock are etecEionicalFy monrtored 24 hours a day. 7 daysa vMek Songs tanked bv number dI detections Songs with an increase m 
detections over the previous week are tiulleted re^rdless of chart movement A song which has been on the chatltor more than M vweks iwll generallv not receive a bullet even it ii registers an increasa in detections, Sonffs below the lofi 15 wi AduhTop 40and MaW ConlcmDOiarY are removed from the chart 
attuf Z6 weeks All two rsdm charts run at deeper lengttn in Airplay Monitor, Billboard IntormaWi Netvrorli. and billboard com 17 indicates title earned HiiPredicior status in research data provided bv fromosqusd ti 2003. VNU Bwinass Media, Inc All rights reserved 
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Billboard HOT 100 AIRPLAY 



Baby Boy 



Stand Up 



Holidae In 
Damn! 
Hey Yal 



Here Without You 



The Way You Move 



Slop In The Name Of Lave 



Suga Suga 



Walked Oiill't Heaven 
WJiy Don't You & I 



Right Thutf 
Headstrony 



Wat Da Hook Gon Be 
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CHICKS DIG IT Chris Cagle V 
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Britney 
Spears 

Continued from page 1 

From her love life to her infamous 
MT\' Video Music Awards kiss with 
Madonna to her National Football 
League kickoff concert and her most 
recent performance in New York's 
Times Square, the artist has tested the 
limits of her sexualitj'. 

But now comes the moment of 
truth. With her new album. "In the 
Zone." set to be released Nov. 17 
internationally and Nov. 18 in the 
U.S.. her label, Jive Records, can only 
hope that her midriff won't overpow- 
er her music. 

The challenge for the record label 
is to get across that Spears. 22. has 
matured as an artist and is ready for 
a grown-up and more musically 
diverse audience. 

In an interview with Billboard, 
Spears tries to make the point clear 
that she's just being herself. 

"I'm doing my thing, and it's the 
media that's misconstruing the whole 
conception. It's not me." she insists. "I 
can't help the fact that they write about 
me going to Starbucks 24-7." 

Ironically, her album sales seem to 
have declined in direct proportion to 
her increasing public profile. 

Her 1999 debut, ". . . Baby One 
More Time," sold 10 million copies. 
Subsequent releases — 2000's "Oopsl 
... I Did It Again" and 2001's 'Brit- 
ney" — sold 9.1 million and 4.2 mil- 
lion copies, respectively, according to 
Nielsen SoundScan. 

"Certainly, the kiss at the MTV 
Awards segued into the Madonna sin- 
gle and video in a big way," Jive presi- 
dent Barry Weiss says. 

Perhaps. But so far, public reaction 
to the new material has fallen well 
short of the media excitement. 

"Me Against the Masic." the album's 
opening single (featuring ample guest- 
work by Madonna), is up 13-11 this 
week on the Mainstream Top 40 chart. 
But on The Billboard Hot 100, it slips 
six slots to No. 44 in its fifth week. 

THE MEDIA BUTZ 

With tlie single leading the way. Jive 
is turning up the wlume on its mar- 
keting campaign. 

"We've left no stone unturned." 
Weiss says. "We have tons and tons of 
media on a worldwide basis going into 
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the album, and we're exhausting 
every area that we can — print and 
electronic media, TV, radio, video — 
to make sure that people know this 
album is coming." 

Spears has already been a musical 
guest this season on "Saturday 
Night Live." On Nov. 9, VHl pre- 
miered her new installment of 
"Behind the Music. " 

She followed that up by kicking off 
MTVs Spanking New Music week with 
a performance in New York's Times 
Square and a one-hour "Primetime 
Live" interview with Diane Sawyer. 

Spears will also do the talk-show cir- 
cuit, appearing on "Jimmy Kimmel 
Live. " "The Tonight Show With Jay 
Leno," "Today." "Good Morning Amer- 
ica" and "Live With Regis & Kelly." 

In the days before the album's 
release. Spears was scheduled for her 
own MT\' special. "In the Zone and Out 
All Night." She is also set to perform 
"Me Agaiast tlie Music" Nov. 16 at the 
American Music Awards. 

And on Nov. 17. there will be a one- 
hour ABC primetime special. "Britney 
Spears: In the Zone." 

NEWMARKETS 

In addition to such mainstream 
appearances. Jive is targeting the gay 
community with the album, which is 
heav>' on dance influences. To that end. 
the label is working with life.style mar- 
keter the Karpel Group. 

"Because this music is so much 



One-Stop 
Shop 

Continued from page 8 

cent film and TV projects include "Con- 
cert for George," MTV special "Battle- 
grouTKls" and VHl .shmv "Players. " 

Future musical projects are cur- 
rently in the works. Its first joint proj- 
ect is the Nov. 19 "Victoria's Secret 
Fashion Show" for CBS. 



more dance-oriented and the produc- 
ers that are on this album are so 
ensconced in that community, we just 
felt like this was really the time to do 
this," Jive marketing executive Kim 
Kaiman says. 

Other, broader-based marketing 
efforts include a tie-in with marketing 
company LidRock. 

"Starting in early November, if you 
go to Sbarro's Pizzeria and order a 
soda, you get a cup that features Brit- 
ney's album art and a three-inch disc 
in the lid that features [new album 
track] 'Brave Nesv Girl' as well as songs 
by two other artists," Kaiman says. 

Under the promotion. Regal The- 
aters will show a short film that 
includes footage of the making of 
Spears' latest videos. 

In December, a new LidRock disc 
will feature a remix of "Me Against the 
Music" without Madonna, plus songs 
from Jive acts Nick Cannon and Bowl- 
ing for Soup. 

In early 2004, "Me Against the 
Music" will also be released as a 
VideoNow cut for Hasbro's VideoNow 
player, which is geared to younger 
audiences. 

A national TV advertising campaign 
that began with a teaser ad on "Satur- 
day Night Live" is also pushing the 
album. A separate national campaign 
that began Nov. 1 will run all month 
exclusively on MTV. 

Larn' Rudolph. Spears' manager for 
Reindeer .Management, says no other 



Bert Holman. manager for the All- 
man Brothers Band, says that the cur- 
rent consolidation of labels is likely to 
encourage acts to seek out DVD- 
production help. "If labels continue to 
cut staff, there may be more of a need 
for |a company like Done and Dusted 
(3' Radical Medial, " he explains. 

Holman says the company's 
services may be particularly beneficial 
to lesser-known acts that do not have 
established relationships with event 
producers and production companies. 
He notes that established acts typi- 
cally have favorites when it comes to 
DVD production. 



sponsored cross-marketing campaigns 
are in the works at the moment. 

"We're not going to have anything 
like that this time," he says. "It's going 
to be more about the music than about 
corporate tie-ins." 

Still, a sponsored campaign remains 
a possibility. 

"When the sponsors come fonvard, 
we look for opportunities to tie in the 
album," Kaiman says. "What we'll be 
doing initially, because the album's 
release date is coming so soon, will be 
focusing our co-sponsorship efforts in 
the beginning of the year and also tie 
it into the tour." 

Clear Channel Entertainment will 
produce next year's 56-date Spears tour 
The outing will play West Coast arenas 
from March 3 through j\pril, then hit 
outdoor amphitheaters in mid-July. 

Jive plans to release a Spears DVD 
In mid-March, with previously unre- 
leased footage. Sponsorship efforts 
may be tied into that as well. 

GLOBAL PUSH 

Jive is also planning a significant 
global marketing campaign. 

""This record is a very international- 
sounding record," Jive senior VP of 
international Laura Bartlett says, cit- 
ing the connection with Madonna, 
who is based in the U.K., as well as the 
album's dance vibe. 

Spears has already begun the inter- 
national push; during a four-month 
period, she will be featured in seven 
mini-TV specials and more than 150 
interviews outside of the U.S. 

"It's as important for us to debut in 
the top of the charts (overseas) as it is 
to making sure that we're doing that 
with a slightly new audience this 
time." Bartlett says. 

"From a positioning perspective, 
that's what we're doing. She's growing 
up. and we want to make sure that the 
fans are changing too," Bartlett adds. 

"In the Zone" marks a musical 
departure for Spears. Instead of tradi- 
tional pop. the singer opts for a dark- 
er, more dance-oriented sound. 

"It was a weird process at first." 
Spears says. "I didn't exactly know 
what direction I wanted to go in, but I 
took my time. That's why I like this 
album so much. 

"I did it right. I waited to find myself 
with other people that I really had 
chemistn' with and could really be cre- 
ative with." she says. 

The album includes production 
from .Moby. Bloodshy & .%ant. R. Kelly 
and the Matrix, among others. 

For Rudolph, it was important for 
Spears to continue moving away from 



Rebel Waltz Management partner 
Jim Guerinot. who represents No 
Doubt and the Offspring, says there 
are already a number of concert D\T) 
production companies in existence. 
However, he says, if this venture offers 
more distribution services to get his 
acts' DVD products to larger audi- 
ences, he would be more interested in 
working with them. 

Done and Dusted's Hamilton notes 
that new media distribution channels, 
like the Madonna live concert Webca-st 
that he directed in 2000. will likely 
play a role in the company's upcom- 
ing music projects. 



a traditional pop sound. 

"On the last album, she kind of 
departed from that with the Neptunes- 
produced stuff that she did, like 'I'm a 
Slave 4 LT and 'Boys.' Those departures 
were really what worked best for us on 
the last album." Rudolph says. "AVe rec- 
ognized that going into this album." 

After weighing their options. Spears 
and her camp decided on a more 
dance-oriented album. 

'"Dance music is really pop music 
anyway, it just has sort of a different 
label to it," Rudolph says. 

The new direction was felt imme- 
diately with "Touch of My Hand." the 
first song that Spears cut for the 
new album. 

"It really did provide a balance for 
the rest of the record. We just went 
from there," Spears says of the track, 
which was produced by Jimmy Harrj' 
and Shep Solomon, who haw worked 
with such artists as Kylie Minogue and 
Clay Aiken. 

Spears co-wrote seven of the 
album's 13 songs. ""She has achieved 
what she set out to achieve, which was 
to make a mature album that didn't 
sound like something she would have 
done three years ago while still mak- 
ing a commercial album that has hit 
singles, " Weiss says. 

""It's a little moody. It's very dance- 
oriented and very mature," he adds, 
"It's the kind of record she should be 
making right now, and it came down 
to her to make it." 



Mystery 
Machine 

Continued from page 5 

Scott brings his staff with him to 
Another Planet, including buyers 
Bryan Duquette and Lucy Williams. 
They will focus on working with 
newer acts. Scott says that while 
Another Planet has relationships 
with established artists, "I'm a little 
closer to the streets on the up-and- 
coming acts." 

Scott will buy talent for the Inde- 
pendent, a new 500-capacity room in 
San Francisco, along with other 
clubs, theaters and mid-sized wnues 
in the market. 

Perloff says the Myster>' Machine 
deal is in accord with his plan for 
Another Planet. ""When 1 started this 
company and people asked if I would 
just do big shows, I said no." he says. 
"I always intended for Another Plan- 
et to be a full-service company, from 
300 seats and up." 

Asked if further, similar growth for 
.'\nother Planet would be forthcom- 
ing, Perloff .says. "Y'ou bet." 

Shows promoted by .Another Plan- 
et this fall include Shania Twain. 
Simon & Garfunkel. Dave Matthews. 
Cyndi Lauper. Rickie Lee Jones. 
Staind and the Dead. 

The Dead will perform with Robert 
Hunter and the Funk Brothers Dec. 
30-31 at the Oakland .Vena in shows 
reminiscent of legendar\' New" Year's 
Eve Grateful Dead shovw promoted by 
Perloff s mentor, the late Bill Graham. 
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Price Slide 

Continued trom me 1 



"The risk is that consumers start to 
thinl< that the opening price point for 
a DVD is $15." says Eiob Chapek, pres- 
ident of Buena Vista Home Enter- 
tainment. "The economics of Holly- 
wood mandate that this can't be. We 
need every penny coming out of the 
video machine. ' 



SHORT-SIGHTED STRATEGY 

As with music, the mass merchants 
are using DVDs as loss leaders to drive 




store traffic and sales of such higher- 
profit items as home appliances. 

And. as with music, the pricing 
strategy has raised concerns among 
rival retailers. "We think it is a short- 
sighted strategy," says Dave Alder, 
senior VP of product and marketing 
for the Los Angeles-based Virgin 
Megastore chain. 

He adds that some retailers have 
reacted to loss leadering by breaking 
street date in an effort to get an edge in 
marketing hot DVDs. 

Studios set a suggested retail price 
ISRP) for each title and adjust their 
wholesale price based on that level. 
For each title, the studios also set a 
minimum advertised price (MAP), 
which they attempt to enforce 
through co-op allocations and undis- 
closed monetary penalties. 

SRP on theatrical DVDs has stayed 
relatively stable, averaging $26.77 in 



2001. $27.34 in 2002 and $27.1.'5 year- 
tOHlate for 200.3. according to the DTO 
Release Report Catalog titles have a 
similar pattern, averaging $20.09 for 
2001, $20.48 for 2002 and $19.45 for 
2003. year-to-date. 

"I don't think we have seen new- 
release prices going down. " says Lex- 
ine Wong, executive VP of worldwide 
marketing for Columbia TMStar Home 
Entertainment. "But consumers' price 
perceptions may be lowering." 

That could be because mass mer- 
chants are consistently selling "A" 
titles below MAP 

■The Matrix Reloaded " DVD from 
Warner Home Video (WHV). for exam- 
ple, carried an SRP of $29.95 and a 
MAP of $22.95. After its OcL 14 release. 
Wal-Mart was selling it for $14.24, Best 
Buy's price was $17.99 and Target's 
price was $19.47. 

Similarly, T\ventieth Century Fox 
Home Entertainment's "The Hulk" 
carried an SRP of $26.98 and a MAP of 
$19.95. The week of its Oct. 28 release, 
Wal-Mart was selling it for $15.87, Tiir- 
get's price was $17.54 and Best Buy 
was selling it for $17.99. 

"We anticipate that the trend will 
continue," says Brian Lucas, spokes- 
man for the Minneapolis-based Best 
Buy chain. "We want people to come in 
and buy DVDs but also buy televisions." 

The strategy is particularly evident 
in the holiday selling season. 

"This is a fact of life in the fourth 
quarter," says Peter Staddon, Fox sen- 
ior VP of marketing. 

Michael Arkin, Paramount Home 
Entertainment senior VP of market- 
ing, adds, "If [retailers] choose to take 
a DVD out below the minimum 
advertised price, there is not much we 
can do other than take away the ben- 
efits that are clearly provided in our 
MAP policies." 

No retailers or studios contacted for 
this story would comment on the 
nature or size of MAP penalties. 

FEARS FOR THE FUTURE 

As loss leadering grows, studios and 
retailers fear the strategy will devalue 
DVDs in the eyes of consumers. 

"The industry has to take care to 
preserve the value of new releases. 
Customers are prepared to pay if the 
value is there," Virgin's Alder says. "To 
our mind, why devalue the product 
too quickly?" 

Consumers are not even demand- 
ing lower prices, says Kelly Sooler, 
head of domestic marketing for 



DreamWorks Home Entertainment. 
"Retailers are recognizing the traffic 
that DVD brings." she notes. "You 
have a hot category day-and-date 
that you never saw before. We know 
that somebody who buys DVDs has a 
larger overall spend at a store that 
carries them. " 

Independent video companies in 
particular are feeling the rub of low 
pricing. For example. Ground Zero 
Entertainment, which carries urban, 
kung-fu and Latin-oriented titles, 
has dropped its prices to appeal to 
mass retailers. 

""It is a very price-driven market.'" 
Ground Zero president .Anthony Perez 
says. '"I don't like dropping prices, but 




ALDER: STRATEGY IS SHORT-SIGHTED" 



unfortunately we have had to do it We 
can't get the real estate that the majors 
do, so we have to try to keep up." 

Price deflation is also leading to infe- 
rior product lines, according to York 
Entertainment president Tanya York. 

"When a new company comes on 
board, they have to lower the price to 
get their product in there," says York, 
whose company creates and distributes 
urban-themed DVDs. "When they 
lower the price, they hurt everyone in 
the industry. " 

Loss leadering ""makes things diffi- 
cult for tho-se of us trying to make 
money,"" says Zane Plsek, director of 
video for the Torrance. Calif. -based 
VMierehouse chain. "Mass merchants' 
predatory $14.99 prices on new 
releases are three or four dollars 
below cost We go out at MAP pricing, 
which is $19.99 in most cases. We 
have already adjusted how we pur- 



chase some major titles based on 
what we think the price on the street 
is going to be." 

The low-ball pricing often is not 
revealed by the chains until just prior to 
street date. Wal-Mart, for example, did 
not advertise a price for Disney/Pixar's 
"Finding Nemo" before its Nov. 4 sh^et 
date {Billboard, Nov 15). 

Laurie Bauer, .spokeswoman for the 
Minnetonka. Minn.-based Musicland 
chain, says retailers want to size up the 
competition before determining their 
(Avn price. ""They also don't want to put 
into print that they are going to price 
a title below MAP." she says. 

SHORT-TERM SOLUTIONS 

Retailers and studios are trying to 
combat new-release loss leadering by 
offering a greater selection of high- 
margin catalog and niche product, as 
well as creative promotions. 

"What I find critical for retailers to 
be successful is smart management. " 
.says Alex Carioss, VP of marketing for 
MGM Home Entertainment. "For 
every loss-leader title, you have to 
balance that with DVDs that arc 
going to deliver margin. That's where 
the library titles give the retailer a 
huge advantage." 

Specialty chains such as Virgin 
Megastore are taking this advice to 
heart. The retailer creates themed 
events each month focusing on par- 
ticular product categories. 

"We can sustain sales over a longer 
period by finding ways to interest con- 
sumers, " Virgin's Alder says. 

Rental chain Blockbuster employs 
a similar strategy. Its new trade-in 
policy is a case in point. Blockbuster 
is offering consumers a low price 
($12.99) on the latest new releases if 
they bring in a used DVD (which the 
chain will resell), but it is selling 
individual titles near SRP (Billboard, 
Nov. 15). 

" We are not going to go out and 
compete on this low-ball pricing," says 
Karen Raskopf, spokeswoman for the 
Dallas-based chain. "We are going to 
compete by the factors that differen- 
tiate us. We are a specialty home 
entertainment retailer that has con- 
venience and selection and special 
offers for consumers." 

Unlike the music industry, the video 
business can see an upside in rental 
revenue. Specialty and independent 
stores can take heart in recent figures 
from the Video Software Dealers 
Assn.'s 2003 Benchmarking Report, 



which says that independent video 
rental stores on average experienced a 
5% increase in net profits last year 
{Billboard. Oct 18). 

Looking at loss leadering, Koch 
Entertainment Distribution president 
Michael Rosenberg says, "'We won t 
see as much damage, becau.se the 
video businesis has always been a 
rental business." 

DISSENTING VOICES 

Indeed, others in the industry dis- 
miss the notion that loss leadering is 
a problem. 

"I think of that as more of a testa- 
ment to the strength of the product. " 
says Bo Andersen, president of the 




SCOTER; DVD BRINGS TRAFFIC 



VSDA. There aren't a lot of products 
that can drive consumers to the store 
to buy other things. Every retailer has 
the same opportunity to price as 
aggressively as another. " 

Likewise, GoodTimes Entertain- 
ment president of retail and enter- 
tainment Bill Sondheim says the 
industry should not concern itself with 
loss leadering. 

"One of the reasons the music 
industry has gone through enormous 
difficulties is because it has lost touch 
with consumer value. The CD pur- 
chasing price of $17.98 is no longer 
viable in any way versus brand-new, 
$250 million box-office movies at 
$14.95 on DVD with extra features. 
The good news is that while we have 
accelerated a decrease in margin and 
there's a bit of frustration, we have also 
become a much more viable enter- 
tainment format" 



DVD Curb 

Continued from me 1 



Universal Studios Home Video is 
the first home entertainment com- 
pany to officially ban DVD scrceners 
at retail. 

The policy, which became known 
Nov. 10, follows the Motion Picture 
Assn. of America's Sept. 30 decision 
to stop releasing DVD screeners of 
Academy Award contenders and Uni- 
versal Pictures' announcement that 
it will start inserting digital water- 
marks in its films in mid-October. 

The MPAA has since tweaked its 



DVD screener ban by allowing stu- 
dios to send specially encoded VMS 
tapes to Academy Award voters. 

A USHV representative would not 
comment about its new retail screen- 
er policy and referred inquiries to the 
MPAA. The MPAA did not return calls 
by deadline. 

USHV is expected to start sending 
retailers screeners on VHS, which is 
the format of choice for other stu- 
dios, such as Buena Vista Home 
Entertainment, Columbia TriStar 
Home Entertainment and Para- 
mount Home Entertainment (PHE). 

Studios including MGM Home 
Entertainment, TXventieth Century 
Home Entertainment and Warner 
Home Video (WHV) continue to send 



out DVD screeners with the film 
turning to black and white periodi- 
cally during viewing. 

Neither PHE or WHV would com- 
ment on USHV's policy. Both will 

UNIVERSAL 




continue with their current screen- 
er policies. 

It is unclear whether USHVs new 
policy will affect how retailers place 
orders for the company's titles. 



Retailers will not be able to view DVD 
menus and special features in most 
cases. Some VHS screeners do con- 
tain a preview of added features. 

"This won't hurt the ordering of 
major blockbuster releases," says Brian 
Lucas, spokesman for the Minneapo- 
lis-based Best Buy chain. "It could have 
an impact on some of the niche titles 
or smaller box-office titles." 

Vince Szydlowski, senior director 
of product for the Los Angeles-based 
Virgin Megastore chain, says that 
generally, his company "knows what 
most of these movies have done at 
the box office. We already know the 
popularity of these titles. We don't 
look at this as changing our approach 
to buying. We can still pop a screen- 



er into a VHS player as long as the 
players continue to be made." 

Upcoming USHV DVD releases 
include "Seabiscuit" (Dec. 16) and 
"Johnny English" (Jan. 13, 2004). 

Though Szydlowski adds that he 
does not know "whether Universal or 
any home video company has any 
proof that piracy leaks are coming 
from retail," he is fully behind 
USHVs new policy. 

"We are supportive of any efforts to 
curb piracy. Any step is a step in the ri^t 
direction," he says. "Looking at what has 
happened in the music industry, home 
video companies have to start protect- 
ing themselves any way they can. We 
don't take offense at it It is a means of 
ultimately sastaining the business." 
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Merger 

Continued from page 1 



basinesses — although the mergerwill 
initially cost close to S4f)0 million, ac- 
cording to both companits. 

FORGING CULTURES 

How labels will be integrated in the 
U.S. is the big unanswered question. 

BMC operates in the U.S. with three 
different label groups: RC/VJ under 
Clive Da\is. .\rista under .Vitonio "LA" 
Reid and Zomba under Barn' Weiss. 

Sony has two label groups in the 
U.S. — Columbia and Epic — both of 
which are under the control of Sony 
Music U.S. president Don lenner 

Sony and BMG executives say no 
decision has yet been made on whether 
some of those groups will be merged. 

In announcing the deal. B.MG COO 
Michael Smellie iM Rillhoard there 
hasn't been "one moment's thought" 
given to if and how label groups will 
be merged. He .says the more imme- 
diate concern is coming up with a 
larger collective structure that will 
clear regulatory hurdles. 

But artist managers and legal reps 
say they are bracing for eventual label 
consolidation and roster trimming. 

"The result is going to be less peo- 
ple and less money to pay attention 
to what will end up being fewer 
artists — it's just inevitable." one lead- 
ing artist attorney says. 

Making room for all the egos at Sony 
and BMG and forging a new. unified 
culture at the combined company 
promises to be challenging. 

"The two cultures could not be more 
different. " sa^'S an artist manager who 
has dealings with both companies. 

k former Sony executive describes 
Sony as "a highly centralized struc- 
ture," with a lot of financial control 
over the affiliates. 

BMC. on the contrary, evolved from 
a decentralized structure focusing on 
local repertoire and has developed a 
more global apprtach to the business. 

With the top management for the 
new Sony BMG agreed on by both 
parties, attention now is focusing on 
the next management level. 

The deal between Sony and BMG 



What Happens Next 



Announcing a billion-dollar merg- 
er is one thing: getting it by antitrust 
regulators is quite another. 

Some sources suggest that Sony 
and B.MG are leaving physical distri- 
bution and manufacturing, as well as 
publishing, out of the deal in an effort 
to curry favor with regulators. 

But whether that — in tandem with 
reports of deteriorating business con- 
ditions — is enough to .satisfy' regula- 
t<irs remains to be .seen. 

Sources in Brussels suggest that 
tlie liU Commission will be looking at 
the Sony/BMG union with a possible 
merger between EMI and Warner 
Music Group in mind. 

Recommendations on whether 
Time \Vamer should go for a deal witli 



EMI or with an investment group are 
expected to be made to the Time 
Warner board at a Nov. 20 meeting. 

"I don't see how the commission 
could kxik at one |propo.sall in isola- 
tion," an obser\'er says. 

Competitors also point out that the 
commission kH)ks at both horizontal 
and vertical integration. Because Ber- 
telsmann owns the biggest TV' and 
radio group in Europe with RTL 
Group, i.ssues such as fair acce.ss and 
dominant position are likely to be 
raised by independent labels. 

Amelia Torres, spoke.swoman for 
the EK Commission, says <ince the 
commission has received the applica- 
tions, it will look at the facts to see 
how the music market has changed 



since the la.st rejection in 2000. 

In the U.S., Sen, Mike DeWine, R- 
Ohio, chairman of the Senate ks\W- 
trust Subcommittee, announced Nov. 
9 that he plans to hold an oversight 
hearing on the planned merger. 

"While we recognize that the mu- 
sic indusln' currently faces numer- 
ous problems, greater consolidation 
may not be the an.swer to those 
problems. " DeWine and Sen. Her- 
bert Kohl, D-Wis., the majority 
Democrat, on the subcommittee 
said in a statement. 

The announcement also men- 
tioned that the lawmakers would 
look at "any other deals in the indus- 
try .. . that would affect the music- 
buying public." 



would reunite lenner with Davis. The 
\Mo worked together in the past at iVrista. 

Insiders at Sony suggest that pair 
could form a winning team, 

"The key jin the U,S,1 will be the 
relationship between Donnie and 
Clive." a Sony source says. ""Donnie is 
much more mature than people cred- 
it him for. Clive takes direction from rKj 
one. but it could work." 

Relations behveen executives at the 
top of the new organization — BMG 
chairman/CEO Rolf Schmidt-Holtz 
and Sony Music chairman/CEO \n- 
drew Lack — are expected to be aided 
by their mutual backgrounds in T\'. 

U.S. MARKET SHARE 

Sources at Sony and BMG esti- 
mate that the new company will trail 
Universal Music Group both global- 
ly and in the U.S. by one or two per- 
centage points in market share. 

Through the first nine months of 
the year, the two companies have a 
combined total album share of 27.7% 
in the U.S., according to Nielsen 
SoundScan data. UMG — the current 
leader — claims a 27. S'.^! share as of 
the end of the third quarter. 

Sony and BMG have experienced 
share erosion in the U.S. in 2003. At 
the end of the third quarter, Sony 
placed fifth in total album market 



share, with a 13.9% ranking — down 
more than two percentage points 
from 16% a year ago. BMG came in 
with \^% at the end of the third 
quarter, down from 14.4'Jti last year. 

However. BMG is enjoying a 
strong fourth quarter, with releases 
from OutKast. Clay .Aiken and Dido, 
l-'or October it had' 18'«i of the total 
album market share in the U.S. 

Britney Spears' latest, "In the 
Zone," (Jive) arrives Nov, IS, 

Similar market-share figures by 
country are not available outside 
the U,S, 

But BMG aixl Sony had a combined 
Pan-European albums chart share of 
273% for the first nine months of 2003, 
which would put them in the No, 1 spot 

In contrast, a combined EMI and 
Warner would have a Pan-European 
albums chart share of 30,5%. 

BMG is strong in the U.K. and 
Germany. Affiliates in both countries 
have benefited from momentum cre- 
ated by the TV' show ""Pop Idol," while 
in Italy local repertoire has proved to 
be a strong point. 

Among the company's success sto- 
ries are U.K. artist Dido and Eros 
Ramazzotti from Italy Both have been 
major sellers over the past fiw years. 

Underperforming BMG affiliates are 
in France. Spain and Scandinavia. 



BMG has already withdrawn from 
Greece. Instead of having a stand- 
alone company, its catalog is licensed 
to a local firm. 

Sony has a few bright spots. It is by 
far the strongest company in France, 
Italy and the Scandinavian countries. 
But Germany is a dark spot, as is Spain. 

"Historically. Sony had the best glob- 
al organization for setting priorities. " 
the manager .says. "It is only quite 
recently that they started to focus on 
local repertoire, especially in Europe. " 

Meanwhile. BMG has become a 
much more artist-friendly company 
tlian in tlie past, the manager .■ays. 

Globally, both companies have 
already trimmed their international 
operations in recent months. 

Sony Music has a New York-based 
international division headed by Bob 
Bowlin and Rick Dobbis. 

BMG has integrated its international 
operations, with executiws in key terri- 
tories reporting directly to Schmidt- 
Holtz and'or Smellie. Smaller territo- 
ries report to Maarten Steinkamp. 

In Europe, both companies have sup- 
pressed one layer of management by no 
longer having a president tor the region. 
In addition, staff at London's central 
operations has been trimmed. 

Because of the shrinking music 
markets, BMG says that without the 



merger, it would have been forced to 
.scrutinize its rosters for further cuts. 

"Now. however, we can build up 
national repertoire together (with 
Sonyl and promote the existing nation- 
al stars more effectively." Bertelsmann 
chairmaa'CEO Gunther Thielen sayi;. 

Nonetheless, rosters are likely to be 
combined, and the team handling the 
rosters is likely to be streamlined. 

THE DISTRIBUnON PICTURE 

The merger does not include maii- 
ufacturing and physical distribution. 
But the combined company is expect- 
ed to use only one of the operations in 
a given countr\' or region. 

In the U.S., Sony's manufacturing 
and shipping operation is considered 
superior to Bertelsmann-owned Arva- 
da. But .sales and marketing forces — 
which in the U.S. are housed within dis- 
tribution — are included in the deal and 
are likely to be streamlined. Combined, 
Sony and BMG have .340 people in the 
field in the U.S. 

As of September. BMC. Distribution 
had 165 people in 10 offices, sources 
say, Sony .Music Distribution has 175 
people spread across four offices. 

Universal Music & Video Distribu- 
tion handles the .same market share 
that the merger will create, with 2.55 
field positions, 

Sony Music Entertainment re- 
structured its sales and marketing 
forces in the U,S. during the summer. 

It consolidated four label sales forces 
into one under Tom Donnarumma. 
e.\ecutive VP of sales. Bill Frohlich, who 
was named executive VT of Sony .Music 
Distribution, oversees a trimmed-dwrn 
but empowered field sales staff, 

;Vt BMG Distribution, Pete Jones 
heads the company as president, with 
Bob .Morelli serving as senior VP of 
marketing and branch operations and 
Rick VHIcoxen as senior \? of sales. 

At yex i end, regardless of what hap- 
pens with the merger, Jones is slated to 
step down and act as a consultant to 
BMG, sources say This leaves the com- 
pany leadership up in the air at this 
point in time. 

Reported by Brian Garrity and Ed 
Christman in Sew York: Bill Holland 
in Washington. D.C.; Wolfgang 
Spahr in Berlin: and Emmanuel 
Legrandin London. 



Copyright 

Continued from page 8 



The reports accept that the future 
members have undertaken a radical 
program of economic and political 
transformation. But even if the leg- 
islation is in place to effectively deal 
with the counterfeit music and 
movie trade, it is often let down by 
the feeble administrative capacity for 



implementing the laws. 

The reports are a clear signal — with 
some qualifications — that none of the 
new member states are so far behind 
in their preparations that their acces- 
sion is in peril, VVTiere there are gaps, 
as is the case with copyright enforce- 
ment the report said the commission 
""is confident they can be closed by the 
time of accession, provided the neces- 
sary efforts are made," 

But the music industry is con- 
cerned that in the rush to sweep the 
countries into the EU, piracy issues 



will be sidelined. 

The future EU members see the 
complaints about anti-piracy en- 
forcement as among their last priori- 
ties before membership, "We have 
taken note of the commission's con- 
cerns about transport and food safety, 
and we are addressing them now. " one 
Czech official said. "But we were barely 
aware of the.se copyright issues." 

This was echoed elsewhere. "We are 
focusing our attention on other issues." 
Hungarian amba.ssador to the EU Peter 
Balasz said. "This has not been raised 



at all in our discassions with the EU, 
and I am not aware of any serious 
piracy problem in Hungar>'." 

Lah'ia's deputy ambassador Edwards 
Stiprais said that everything had been 
done in terms of legislation, but the 
issue was more about preparing 
authorities, like the police and cus- 
toms officials. He said training pro- 
grams were in place, supported by the 
EU. and the authorities should be 
ready by next May. 

But the IFPI's Krawczyk is wary 
about these promises. " I don't want to 



sound cynical about their training pro- 
grams, but we've heard it all before." 
he says. "I doubt we will see any more 
efforts to deal with this problem over 
the next few months than we have 
already seen. " 

He suggests that although EU acces- 
sion would be less of an incentive to 
reform, the new members might be 
prompted to act in the face of the 
expected threats from the U.S, next 
year to put them on the Special 301 
trade watch list, which leaves them 
open to trade sanctions. 
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'You Have To Treat Each Career 
And Each Artist As A Brand' 



BY CAIL MITCHELL 

The busier, the better. That's how Chris Lighty likes to spend 
his days. 

As CEO of Violator Management. Ught>' guides the careers of 
some of the hottest artists in contemporary hip-hop, including 50 
Cent. Miss>' Elliott and Busia Rhymes. 

But Lighty also doubles as senior \T at Jiw Records, overseeing 
forthcoming projects by former Loud Records actA'iolator client 
Mohb Deep and newcomer Dirtbag as well as the third installment 
in the Violator album series: The Good, the Bad and the Ugly." 

The Bronx. N.Y., native has always kept his eye on the prize. The 
former DJ-in-training apprenticed with l)J Red Alert and the late 
Scott La Rock. 1 le turned down basketball and football scholar- 
ships to study electrical engineering and later became a road man- 
ager for the Jungle Brothers. 

Lighty joined Russell Simmons and Lyor Cohen's Rush Man- 
agement team and later launched Violator Records with a ros- 
ter that included Fat Joe and the Beatnuts. Since bringing Vio- 
lator co-owner/president Mona Scott on board, the entrepreneur 
has built Violator into a marketing group and multimedia enter- 
tainment llrm. Earlier this year. Creative Artists Agency began 
representing Violator Management for motion picture. TV' and 
marketing projects. 

Jive Records pre-sident Barry Weiss describes Lighty as "a multi- 
faceted individual." He says Lighty has taken "the best of his artist 
management experience to make him a sa\w music executive. " 

Q I At the recent National Assn. of Broadcasters conference in 
Philadelphia, Russell Simmons said hip-hop's power lies in its 
consistency. Do you agree? 

Al Well. 1 agree with mostly everything Russell says, .since he 
put me in the business jlaughsl. But consistency is what sells. If 
you're consistent with quality music, as Kurtis Blow was when 
he was putting out records, you will further hip-hop along so 
there will be a 50 Cent. 

Ql what was the defining moment for you in terms of gaug- 
ing hip-hop's mainstream potential? 

Al It's hard to pinpoint one moment. But there's .\ Tribe Called 
Quest doing a Sprite commercial and only being in it for 10 sec- 
onds. There's LL Cool J in a Gap commercial wearing a FUBU 
hat, land Gap] not taking the commercial off the air. The Fresh 
Prince being on NBC. 

Those helped det'ine for me that hip-hop had arrived. When 
the major labels decided they were going to sign hip-hop acts — 
that's when ewr^'one said, "OK, this isn't a fad." 

As hip-hop grows, there are different dellning moments. Like 
Phat Farm. Sean Jean and Rocawear becoming major clothing 
distributors and players in the fashion induslr)\ 

Ql Could hip-hop's mainstream popularity lead to oveiExposure? 

Al There's always overexposure possibilities. There has to be a 
moment when you're not on the radio, when you go away for a 
.second. You have to treat each career and each artist as a brand. 
And if they want to e.xpand their brand, to a certain degree you 
have to roll with that. 

But then you have to take into account. "OK, if I have this 
clothing line, I can only do X: if I'm in this commercial, I can 
only do this one, 1 can't do five of them. Or if I'm going to put 
out this book deal, I'm not going to then do something else." 
There has to be a checks and balances. 

But 1 think e\'eryone has come to the realization that hip-hop 
is a lifestyle. So if you're living, eating and drinking hip-hop, 
how do you become owrexposed on your life? 

Ql Nelly has been criticized for his decision to market a drink 
called Pimp Juice. What's your take on the contrtn'ersy and hip- 
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Chris Ughty: Career Highlights 

2(X)3:Violator Management pacts with Creative Artists Agenty 
2003: Named senior VP at J'rve Records; Violator label also joins live family 
2000: Violator Management partners with Michael Ovitz's Artist 
Management Group 
1993: Launches Violator Records through Relativity 
1991: Creates Violator Management 
1990: loins Russdl Simmons and Lyor Cohen's Rush Management 



hop's social responsibility? 

Al Nelly has done .some things for the community as far as try- 
ing to help find a cure for a di.sease (leukemia] affecting his fami- 
ly that will help everyone overall, .Again, though, this is entertain- 
menL But we can't be the parents of all the children in the world. 

You try and put some truth into your music here and there. 
But at the end of the day. it's still entertainment. Arnold 
Schwarzenegger can kill 3(X) people in "Terminator " and then be 
the governor of California. So why can't Nelly write a song about 
pimp juice or Snoop |Dogg| and 50 Cent do the song "P.I.M.P."? 
They're not glorifying it. They're just talking about one facet 



that they've seen in their neighborhcxxls. 

Ql We've seen .Missy Elliott and Madonna doing a Gap com- 
mercial and 50 Cent with his G-Unit Clothing Co. How do you 
decide what will or won't work? 

Al Mona Scott was very influential in putting Missy and 
Madonna together. Howe\'er. we looked at the overall situation: 
Is this the right event? Is this the right branding? The Gap is 
common ground to everyone. Mountain Dew for Busta Rhymes 
was a stretch that we felt we could take on. 

We can't just jump on an^lhing, though. We get off'ers for 
branding all the time, but we don't take them because it's not 
the right thing for the logo, the artist or our culture. We won't 
put ourselves in a situation where we feel the ads are degrading 
to our community. We have to be very careful who we align our- 
selves with so our culture remains our culture. 

Ql With industry consolidation, there are fewer black music 
executiws. What needs to happen to change this scenario? 

Al We just can't be the A&R person, the gu>' who brings the 
product to the company and drops it off. We have to learn all the 
nuances of the business, whether it be in business affairs or the 
creative department. We have to be more active than ju.st mak- 
ing records. 

Ql Given the current industiy climate, what one thing would 
you change? 

Al I don't know any one thing I'd chingc. But it's obsnoas tti;it we 
have to become more in tune with the computer-drKien next gen- 
eration. We have to figure out a way to get them out of the mind- 
.set that music is for free. We need to concentrate on that more 
than anrthing else. That's what's really putting us out of business. 

Is Universal Music Group's price-reduction program the 
right move? 

Al We'll see. .Anything beats a blank right now. If that's going 
to help move the ship in the right direction. I'm all for it. We 
just have to become more economical with our records and be 
smarter on how we market and promote. This isn't the Clinton 
era anymore. We're definitely in the Bush era, and it's going to 
be tough for at least the ne.xt lour years. 

Is it difficult juggling your roles as a manager and a label 
executive? 

Al No. it's actually useful. I've worked with |Jive president) 
Barry Weiss for many years in my career. He was one of the first 
individuals I did business with, alongside Lyor Cohen. This is a 
great opportunit>'; I'm getting the chance to see the overall. I 
have to learn just as much about marketing and promoting Brit- 
ney Spears as I know about marketing and promoting R. Kelly. 

It has been reported that Minister Louis Fanakhan wants 
to resolve the beef bet>veen 50 Cent and Ja Rule. Have you and 
50 Cent sat down with either party? 

Al We had a conversation with the great minister, but that's 
about it. This is a Ja Rule "let me get my record sales up" move. 
We won"t be sitting down and shaking Ja Rule's hands. He has 
three records out right now dissing us. Why would we do that? 

There's always concern that a beef will go loo far. Hopefully, 
this will just go away, because there's enough room for ex'eryone. 
No one has to like each other. Everyone's a grown man. This is a 
business. Aerosmith may not like Metallica. .Metallica might not 
like Led Zeppelin or whatever. But they're not going around tn'- 
ing to hurt each other. They're just trying to put out their records 
and do the best they can. That's what we're trying to do al.so. 
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